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April Fluid Price

Our monthly meeting with the dis-
tributors of milk was held on March
31 instead of the usual date.

Little time was used in agreeing
on a price of $3.10 for April fluid
milk.

The dealers report some improve:
ment in sales of milk and but a slight
increase in produetion in March over
the preceding month.

Considerable time was given to the
subjeet of spending money to adver-
tise dairy products. A difference of
opinion developed as to the ways
and means of carrying out the pro-
gram but there was entire agreement
on the need of selling the consumer
on the great food value of dairy
produects.

It was also stated by several
speakers that it would be well for
the consumer to know that it cost
time and money to produce good,
clean milk, transport it to the city,
pasteurize and bottle it, and deliver
it at the consumer’s door in perfect
condition.

The fact that the dealers do not

$3.10
remove cream or add skim milk or
water but sell the milk the way the
farmer delivers it to them was a
point the consumer needed enlight-
enment on, it was agreed.

At a later meeting the subjeet of
advertising will be further dis-
cussed.

Manufactured price for March is
$1.45 or six cents higher than last

month due to a rise in the butter
market. Skim milk products are

still in the dumps, in fact they are

lower than last month.

The Luick Dairy Co. reports fluid
sales of 62.46 per cent and will pay
an average price of $2.48.

Gridley Dairy Co. reports fluid
sales of 63.22 per cent and will pay
an average price of $2.49,

Sunshine Dairy will pay $2.48.

Layton Park Dairy reports fluid
sales of 62.00 per ecent and will pay
$2.47. :

Blochowiak Dairy reports fluid
sales of 64.14 per cent and will pay
an average price of $2.50.

FARMERS ENTER THE RETAIL
MARKET.

After trying in vain for over a
year to get recognition from the two
large distributors of milk in Sheboy-
gan and the adjacent small towns
the Sheboygan Dairymen’s Associa-
tion has organized a co-operative,
equipped a plant and are selling
milk in Sheboygan, Sheboygan Falls
and in the village of Kohler.

We think that the direct selling
of dairy products to the consumers
is something that the farmers might
well stay away from if the distribu-
tors, established in the market, are
fair in their dealings with the farm-
ers and are giving the consumers
good service.

From all reports that we have it
would not seem that the larger com-
panies were not willing to deal fair-
ly with the farmers in Sheboygan
County and that the latter had no
choice but to sell direct if they
wished to be in the fluid milk market
at all.

We know that the farmers will
have a hard row to hoe, but knowing
the situation as we do, we are with
them one hundred per cent.

GRADE A MILK. 3

The different companies have de-
cided to change the tolerance over
base for Grade A milk and begin-
ning December 1, 1930, the shippers
of that quality of milk will ship on
a base made in August, September,
October and November, plus thirty
per cent, and will be under that reg-
ulation until August 1, 1931.

The dealers claim that the Grade
A shippers have inereased their pro-
duction per farm to such an extent
that the Grade A surplus is twenty
per cent higher than that of the reg-
ular milk and in order to keep this
surplus within reasonable bounds
the above action was taken rather
than take the Grade A market away
from a number of shippers.

INSULATED MILK TANKS.

To those shippers who plan on
building new milk tanks, we suggest
that an insulated one is a good in-
vestment. The cost is not high and
the benefits derived from a tank
which keeps out heat in summer and
cold in winter is worth while.

Almost every shipper to this mar-
ket complains about the surplus and
with good reason, we think,

If there was about fifteen per cent
less surplus our average price would
be very good.

What can be done about it ? Well,
nearly every co-operative is advising
its members to take some action to
curtail the surplus. It’s for us, as
producers, to decide whether or not
we have a high surplus for the next
three months.

Contrary to the popular belief, the
Milwaukee dealers do not want more
milk now for all of the plants are
taxed to capacity. Few new shippers
will get into the market except as
they replace shippers who leave.

It we are good co-operators we can
all help some. No one remedy will
apply to every case, Disposing of
old or very low producing cows,
feeding veal ecalves to a greater
weight, using more milk in the home
and, perhaps, some for the baby
chicks will help. Save some of the
grain feed for July and August when
the surplus will be lower instead of
feeding it in large quantities now. A
few pounds per farm makes quite a
difference.

It’s a good time to think about fall
production and perhaps plan on
some crops for green feed so that
we ean supply enough of milk when
that time comes and the dealers will
not have a reason to take on more
shippers.

Production did not inerease dur
ing March to any great extent which
would indicate that an honest effort
was being made by most of the pro-
ducers to do the right thing.

Butter markets improved and the
creamery patrons began to buy feed.
The millers immediately raised the
price of bran and right at the time
when the Farm Board said that there
was entirely too mueh wheat in the
country.

ACKNOWLEDGING A BOUQUET.

Twin City Bulletin, the live and
informative publication of the Twin
Cities Milk Producers’ Association,
said some very nice things about our
Association in its March issue.

Thank you, Mr. Leonard.
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FEWER HORSES MEAN MORE
CoOws.

Under a heading, “Where the
Horse is Missed,” we reprint an ar-
ticle which tells about the great re-
duction in the number of horses and
mules on the farms and also an esti-
mate of the number displaced in the
cities by motive power.

That this great reduction has de-
creased the demand for cash crops
like hay and oats and also left a
great deal of those feeds as well as
pasture available for cattle goes
without saying.

That the horse will never come back
in the city is a pretty sure guess. And
that’s that. But how about raising
a few good horses on some of our
farms and using more horses and
fewer tractors. Perhaps there would
be a real saving, especially on the

smaller farms for some horses must,

e kept anyway.

By using horses we market some
of our feed at home, reduce the sur-
plus by that much and do not have
to pay out money for gas, oil and ex-
pensive repairs. We will have more
manure and need not buy so much
fertilizer.

FREAR SUPPORTING ISLAND
INDEPENDENCE.

WASHINGTON — Congressman
James A. Frear of Wisconsin, who
has been in the Philippines, has giv-
en out an interview claiming he be-
lieves the Filipinos should be given
their independence. He says they
are amply equipped for self-govern-
ment.

NEW SUPPORTERS.

Our list of new supporters shown
in this issue contains the names of
a number of shippers who signed at
a meeting at Belgium, Ozaukee
County.

‘We were requested to hold a meet-
ing at that place and did so with
very good results. A very friendly
feeling towards our organization
was shown and every shipper at that
place signed up.

BAD ODORS IN MILK.

Before we print another issue of
this paper some silos will be empty.
There is always a considerable
amount of bad odor milk when the
last of the silage is being fed due to
high acidity in the bottom of the
silo.

A little more care in feeding after,
instead of before, milking will help
us to avoid trouble.

THE TARIFF BILL.

The tariff bill has been sent from
the senate back to the house where
it originated many months ago.

By amendment the senate has
made many changes and some of
them are more favorable to agricul-
ture.

A conference committee will soon
get to work and wrangle some more
over the bill and we think that when
all the noise and tumult dies down
the president will sign a bill that
will leave the farmers just a little
worse off than they were before.

“ PHILIPPINE ISLANDS.

Inasmuch as we face an over-pro-
duction of dairy and other farm pro-
duects in the United States and in
spite of this over-production we still
have a river of cocoanut oil flowing
into this eountry free of duty to com-
pete with the cow milker and hog
raiser, and in seeking relief we find
the would be friends of agriculture
who in their heart are opposed to a
square deal for the farmer, hiding
behind a smokescreen of loyalty and
fairness to the Philippine Island pos-
sessions who justify their elaim to
this loyalty by saying that we fought
the Revolutionary War to justify
our claim that “taxation without
representation is tyranny,” and we
recognize that such taxation is
wrong,

Therefore, Be It Resolved, That
we eliminate any possibility of tyr-
anny and give to the Philippine
Islands their immediate and uncon-
ditional independence without hesi-
tation or delay.

Resolution adopted at annual
meeting of Land O’ Lakes Cream-
eries, Ine., five thousand delegates in
attendance.

ST. PAUL AND MINNEAPOLIS
PRICES.

We are paying $2.07 for 3.5 per:
cent milk delivered Twin Cities for:
the month of February.

A comparison with last year shows}
that our members delivered 4,184,--
612 pounds more in February this;
year than last. This means a daily"
production of 149,000 pounds great- -
er this year. Our members have pro--
duced enough more milk to supply-
one large manufacturing plant.

A comparison of sales to dealers!
for market milk purposes shows an!
increase of 21,000 pounds per day’
this year over last. With industrial
conditions rather unsatisfactory we:
feel that this is a fair gain. 'We now"
have a total membership of 7,902
which is an increase of 323 over a.
year ago.

Members have been predicting:
that the lower price would immedi-
ately result in less milk but so far
this has not been true. The aver-
age production per farm for Janu-
ary this year was 180 pounds as eom-
pared with 167 pounds last year or
an average increase of 8 per cent on
every farm supplying us with milk.

The price to distributors as men-
tioned elsewhere has been reduced
from $2.45 in February to $2.35 per
hundred in March. The amount of
milk handled and the use made of it
is shown in the following table:

Pounds

Sold to distributors ....... 12,666,828
Separated for sweet cream

and butter ............ 14,313,943

Made into cheese ......... 1,767,782
Made into condensed milk

and ice cream ......... 2,461,460

Potalel il i 31,210,013

—Twin City Milk Producers’ Bulletin.

DES MOINES, IOWA, PRICES.
During the past month we re-
ceived at the association plant 1,-
692,772 pounds of milk, or 44 per
cent of the total amount of milk re-
ceived in the eity, for which the as-
sociation paid $1.70 per hundred.
The average price of butterfat for
the month was 3534 cents. The av-
erage test for the association was 3.6,
the average price for all milk de-
livered through the association to
the city of Des Moines was $2.26 per
hundred, based on 3.5 milk.

PLATTEVILLE—A meeting was
held at Woodman Hall Tuesday af-
ternoon, January 28, for the pur-
pose of organizing the Southwest
Wisconsin Cheese Producers’ Asso-
ciation,

J. L. Sammis of the college of agri-
culture spoke. The meeting was
largely. attended by cheese factory
owners and cheese makers of this
section.
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Who is to Blame for
Over-Production

At our board meeting the other
day it was discussed as to who is to
blame for the condition of the dairy
products market. This sort of dis-
cussion is going on wherever people
interested in the dairy business con-
gregate and is laid at the doors of a
good many professions and organi-
zations. :

One of our directors said the rea-
son we have an over-production in
this immediate territory was because
the association had encouraged too
high prices for dairy products, but
I doubt if that is the reason. A rep-
resentative of the big centralizers
has led us to believe in his articles in
some of the dairy journals that milk
associations over the United States
are to blame for the increased pro-
duction of dairy products. The rea-
son he blames them is because they
get more for their produects than any
other class of dairymen. The reason
the milk associations are not to
blame for over-production is that
they try to control production and
are the only dairy marketing organ-
izations that try to hold down pro-
duction within reason, as they all re-
alize that over-production is detri-
mental to the marketing of market
milk. Just like our own organiza-
tion, we have scarcely any more
members now than we had five
years ago, but we have considerable
more milk. This has been brought
about by the members putting on
more cows rather than by increased
membership.

The organization most to blame
for the increased production of dairy
products, the board of directors
thought after much discussion, was
the cow testing association.

At a buttermakers’ meeting last
winter, just before the break in the
butter market, I heard one of the
cow testers make a talk in which he
told the managers of the co-opera-
tive creameries that they were all
looking for volume because volume
decreased their operating expense
and that if each one of them would
encourage cow testing associations
in and around their ereameries they
could double the amount of cream
they were getting without increas-
ing the number of cows by better
feeding methods taught to the farm-
ers through cow testing associations
and this talk was made in the face
of 40,000,000 pounds of surplus but-
ter held in storage. In his talk he
stated that the genuine dairy farm-

er who belonged to a cow testing as-
sociation would not have anything
to fear in regard to the price of
dairy products as they could afford
to produce for considerable less
money than they were then receiv-
ing.

It seems to me that this man was
just trying to see how many cow
testing associations he could promote
in the state of Iowa rather than
help the farmers make any money.
In other words, he got the cart be-
fore the horse. He wanted to pro-
duce large quantities of milk or but-
terfat without first looking into the
market conditions to see what it
could be sold for.

I do not believe any many would
invest his own money in any busi-
ness without first going out to try
to find out what he could get for
the product after he had it manufac-
tured and what chance he would
have to sell it.

I believe in cow testing associa-
tions inasmuch as they give you the
cost of production and show you
which cows are the poor producers
and the ones to dispose of and the
cows to keep, but some of the men
who belong to the cow testing asso-
ciations are showing the cost of but-
terfat at 32 cents. This is only the
cost of the feed and does not take
into consideration labor or interest
charges and is an unfair estimate of
the cost of producing butterfat.—.J.
H. Mason, Des Moines, Ia.
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CHAS.GUENTHER

Phone: Milwaukee 8585-R3

Having discontinued Farming I offer
for sale the following:

New Grain Drill Hay Rake
McCormick Mower
Sulky Cultivator Hay Rack

Aspinwall Potato Planter
Chicken Coop 8 x 10’

All these Articles are in First Class
Shape, and Priced Right.

Farm Located on Center Road

between Highway 36 and Janesville Road —
lbolli.t l.gﬂle South of Latter.

a low vacuum

suction of a milking machine

is determined by the amount of

its vacuum.
The Universal Natural Milker em-
ys low vacuum (suction) because
it’s easy on the cow — it duplicates
as nearly as mechanically possible,
the actual sucking action of the calf.
It combines, with this low-vacuum
suction, a gentle massaging action
(just like thatof the calP’stongue on
the teat). That's why cows respond
to it so readily and completely,
Low vacuum is one of the reasons why
leading purebred herds throughout the
country dre Universal-milked —why dairy-
men everywhere are more more equip-
ping their dairies with Universal Mil
Write for free catalog that describes and
illustrates Um'nruf Milkers in detail.

The UNIVERSAL MILKING MACHINE CO.
Dept. 00 Waukesha, Wis, or Syracuse, N. Y,

Types
5::”: and'
single units.

Harngthss -
fike milking
byhand . ..

natural milker
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THE FARM BOARD.

I realize that some business inter-
ests are not sympathetic with cer-
tain features of the farm-relief leg-
islation, but I also realize that if
the conditions of agriculture con-
tinue as they have been they would
offer dangerous encouragement to
radical tendencies, unsound econom-
ie policies and new leaderships based
on serious discontent.

This legislation may not do all
that is hoped for it. Probably it will
bring changes distasteful to business
men affected. Imperfections proba-
bly will be found. But when a group
representing nearly one-third of the
population of the United States
thinks prosperity is not evenly dis-
tributed, that it has not been getting
a fair deal, that business has decid-
edly the larger share of the dollar—
then you have a real problem.

In this country a majority of the
people, by vote, ecan disturb proper-
ty rights, force legislation which
they believe will cure existing ills
and launch experiments, going far
beyond what we now have or the
traditional sure-footed policies of
our government.

Therefore, should not business

men be willing to give this farm leg-

Follansbee

CLEVELAND PATTERN

)
®
B

islation a fair trial? — Charles C.
Teague, member of the Federal
Farm Board.

WHERE THE HORSE I8 MISSED.

The recent government figures
showing a disappearance from farms
of 714,000 horses and mules during
the past year illustrates a long-time
trend which undoubtedly has had an
important bearing on the surplus
erop problem and low price of the
past decade. Back in 1919 the work
stock carried on farms amounted to
26,436,000 horses and mules. The
January, 1930, estimate places the
number at only 18,762,000. This dis-
appearance of 7,674,000 head of
work stock from farms has been ac-
companied by a valuation decrease
of approximately one and a half mil-
lion dollars.

There are no accurate figures con-
cerning the disappearance of horses
and mules from cities and towns dur-
ing this period, but that the reduc-
tion has been far more sweeping and
rapid than in rural districts should
be apparent to anyone who recalls
conditions a decade ago. Some esti-

mators have placed this loss of work

stock from city streets during the

past ten years at two and a half
million head, thus pushing up the

F.Q.'.'.g_e. Security Milk Cans

Five Reasons Why Security Cans Cost Less

1—Neck and Breast drawn without seam from highest quality
FOLLANSBEE FORGE STEEL, insuring longer service,

FORGING ADDS STRENGTH
2—S8ecurity Lock Joint clinching bottom to body Bottom
joint floated heavy with solder.
3—Saledbothomgor§vmuwuhingsoluﬁmworkingin be-

y to set up corrosion.

4—Special angle section bottom band, terne coated. Chime of

t protecting bottom and absorbing shocks, thus
preventing rivet holes from enlarging or the rivets shearing.
5—Better Tinning—Breast, Cylinder, Bottom and Covers are
hand tinned separately before assembling. No black surfaces
between joints to rust out and far more sanitary.

FOLLANSBEE BROS. CO.

—DISTRIBUTORS—

tween side wall of

Can rests in angle

Thirty-First and Auer Ave.

grand total disappearance of horses
and mules during the past decade to
the ten million head mark. Ten mil-
lion head of work stock would eon-
sume between fifteen and twenty
million tons of hay and approximate-
ly three-quarters of a billion bushels
of grain. Agriculture has, therefore,
lost—and the oil industry has cap-
tured—a market demand which,
were it now available, would un-
doubtedly send farm prices soaring.

—The Country Gentleman.

FASHIONS.

Lengthen your dress, my dear,
Let your hair grow,

I must confess, my dear,
I like it so.

Hide ears and knees, my dear,
Assume reserve,

Some men you’ll please, my dear,
With hidden curve.

Many there be who wish
To see it all,

Like poultry, game or fish
Hung in a stall.

But now and then in year
Of scanty dress, 3
There are some men, my dear,
‘Who like to guess!

—E. Leslie Spaulding.

Milwaukee, Wis.

WE BUILD THE QUALITY IN—YOU TRY TO WEAR IT OUT
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Garget Destroys Udders and Cuts Production

Gtarget is a bacterial or functional
inflammation of the supporting or se-
creting tissues of the udder. Tt is
otherwise known as mammitis or
mastitis. The disease varies in in-
tensity causing temporary or perma-
nent loss of the udder. Septicemia
or blood poisoning following garget
may terminate in death. All farm
animals including horses, cows and
sheep are susceptible.

There are two common forms of
the disease, the acute and the chron-
ic. The acute type of garget is char-
acterized by intense swelling and
tenderness of the udder. The milk
flow is diminished, and watery milk
containing blood or pus is not un-
common,

Systematic disturbances accom-
pany the acute type of the disease.
A rise of temperature, rapid pulse,
toxic stiffness, loss of appetite, and
a dull, tired expression in the eyes
are common symptoms. Heavy milk-
ers in the early stages of lactation
are often attacked, though the dis-
ease may peceur irrespective of fresh-
ening. Occasionally garget occurs
in dry or non-lactating animals, but
heavy milkers are most often at-
tacked.

The chronic form of garget runs
a milder course than the acute form,
but it is oftentimes just as disas-
trous., Chronic garget in cows at-
traets little attention. The form of
the disease is recognized only by a
grayish deposit on the cloth after
straining the milk. In dairy herds
infected with chronic garget the
milk flow is decreased. The symp-
toms, while not pronounced, may be
intensified by heavy feeding. Dairy
cows affected with chronic garget
cannot be subjected to high pressure
feeding methods. In fact, heavy
feeding intensifies the symptoms and
often brings out the existence of the
disease in a herd. '

Certain forms of garget are con-
tagious. The contagious types of
the disease are due to micro-organ-
isms or germs. Sows frequently de-
velop contagious garget from un-
clean quarters. Chronic infectious
garget in sows is invariably charac-
terized by nodular connective tissue
growths in the udder. One or more
quarters may be infected. The ud-
der growths or nodules may ulti-
mately become ulcerated from
bruises and disturbed circulation.

Sows suffering from chronic gar-
get should be fattened for the but-
cher, though mildly infected udders

By Robert Graham, D. V. M.,

University of Illinois

may be removed by surgical opera-
tion. Mares suffer most frequently
from garget through inability of the
newly born foal to take all the milk,

Bacteriological investigations of
milk from gargety udders have in-
criminated certain pus-producing
germs as the cause of the disease in
cattle. Some of the organisms en-
countered in cases of garget are

‘widely distributed and may be pres-

ent in the normally functioning ud-
der. The factors which influence the
virulency of these germs are not
definitely understood, but apparent-
ly predisposing causes enable cer-
tain harmless, yet potentially dan-
gerous, bacteria, to assume disease-
producing properties,
virulency of the germs have been ac-
centuated, they may be carried from
cow to cow on the hands of the
milker,

In addition to the part played by
pus bacteria in the development of
garget, it is possible that certain bac-
teria such as the abortion organism
in the udder may be a predisposing
factor. Milk from abortion-infected
udders contains a constantly higher
cellular contest than milk from non-
infected udders. The greater fre-
quency of mastitis and udder trou-
bles in abortion-infected herds may
possibly be explained by the pres-
ence of this organism in the udder.

There seems in many cases to be
a close relation between the develop-
ment of mastitis and functional ac-
tivity of the udder. For example,
some of the most severe and acute
cases of garget in cows develop im-
mediately following calving. Also
such factors as overfeeding, expo-
sure to cold, drinking cold water,
cold drafts, or exposure to cold rains
and snow have been recognized as
dominant, predisposing causes of
garget.

Certain cases of garget are also
traceable to injury of the udder. The
influence of predisposing factors can
be held to a minimum by careful
handling of the herd. Preventive
measures exercised by the owner,
and careful observation suggests
that the frequency of garget can be
reduced by good management.

Different symptoms are observed
in the different forms of garget. In
catarrhal, or chronic garget, the
mucous membrane lining of the teat
canal and milk cistern becomes mild-
ly inflamed. Cows affected with this
type of mastitis may escape the at-
tention of the owner for many

After the .

weeks. It is often first detected by
a grayish deposit on the cloth used
in straining the milk. Cows affected
with chronic garget usually decline
in milk flow and as the disease pro-
gresses the milk becomes lumpy or
thick.

Acute mastitis involving the se-
cretory cells of the udder develops
suddenly. There is an immediate de-
cline in milk flow. Constitutional
disturbances, such as stiffness, loss
of appetite, depression, and loss in
condition follow in a few hours.
Heavy milkers are most often at-
tacked on or about calving time,
though change of feed, overfeeding,
sudden climatic changes, or injury
to the udder seem important predis-
posing factors.

Bacteriological examination of the
milk in acutely infected udders sug-
gests that the infection plays a sig-
nificant part. The invading germs
alter normal udder functions and
throw off poisons which are ab-
sorbed into the circulation. In fatal
cases of acute garget, the pus germs
from the udder invade the general
circulation and cause blood poison-
ing.

Since garget causes temporary or
permanent loss of an affected quar-
ter, preventive measures are of ut-
most importance in the control of
the disease. All cases of garget
should be promptly isolated. The
affected animals should not be
milked by persons who come in con-
tact with the remainder of the herd.
If this is impracticable, the gargety
animal should be milked last, fol-
lowed by a thorough washing and
disinfecting of the hands.

It is advisable to milk infected an-
imals into pails containing a strong
disinfectant. Gargety milk should
not be fed to calves, pigs or chick-
ens, Herds that are continuously
troubled with garget should be test-
ed for abortion with the view of
eliminating reactors. Abortion-free
herds in our experience have fewer
cases of garget than abortion-infect-
ed herds.

The appearance of any symptoms
of garget is a signal that should
prompt the reduction of the ration.
Simple eliminative treatment pend-
ing expert veterinary attention
should also be employed. Epsom
salts or more rapidly acting laxative
drugs as prescribed by the veterin-
arian, should be used. Large quan-
tities of water should be provided

(Continued on page 7)
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MADISON MILK PRODUCERS'
ABSOCIATION.
Members' News Letter.

The February price for pooled
milk testing 3.5 per cent was $2.16
per ewt. to Kennedy Dairy Co. pa-
trons and $2.20 at the Mansfield-
Caughey Co. Manufactured milk
brought $1.39 per cwt.

Too much surplus. There seems to
be a serious misunderstanding
among some of our members regard-
ing the purpose of the base and sur-
plus plan. Many producers who
were able to produce a good flow of
milk during the base months feel
that they can buy cows, ete., to in-
crease their production at this time
believing that as long as they keep
within their 50 per cent tolerance
they are going to get a good price
for their milk. This would be true
if only a few producers were able to
do this but the general feeling that
the other fellow isn’t going to pro-
duce a lot of milk has tended to pull
down the average price consider-
ably. The real purpose of the 50
per cent tolerance is to help the pro-
ducer along who has had difficulty
in getting a good flow of milk in the
fall. We all know this can’t be done
over night and those of us who have
been fortunate in establishing good
bases should remember that there
have been times and it may happen
again when our bases won’t be so
good. Our market at the present
time has nearly a 50 per cent sur-
plus, or in other words, about one-
half of our milk is bringing us only

$1.39 per ewt. Every pound of milk
added to the market when there is
a surplus brings the average price
just that much closer to the surplus
price. Let’s not forget the other fel-
low.

TEN CENT MILK FOR
SHEBOYGAN,

SHEBOYGAN—On the eve of the
first deliveries of 10 cent “producer
to consumer” milk by the new, mod-
ern dairy co-operative, Sheboygan
County’s milk war was fanned to
new heights today by a public state-
ment by the Sheboygan Dairy Prod-
ucts Co., accusing the dairymen of
not caring how much the consumer
must pay for his milk,

The company declared it was will-
ing to deal with the dairymen, con-
trary to the charges of the latter,
but said if they had met the pro-
ducers’ demands, they would have
been forced to raise the price of milk
to 12 cents a quart,

Asked 12 Cent Price.
This price, the company charges,
would have been satisfactory to the
dairymen who urged its adoption.

The company also stated that its
offers were submitted to William
Renk of the state department of
markets, who found them fair to all
parties coneerned.

Competition and market condi-
tions were attributed as reasons for
the company not meeting the de-
mands of the dairymen, the state-
ment said.

Charges by dairymen that Green
Bay milk was being imported into
the county were answered by a state-
ment that the company spent $1.-
081,741 in Sheboygan during 1929
and employed 100 men.

War Dates From Jan. 1.

The war had its origin at the be-
ginning of the year, when a contract
between the dairymen and the com-
pany expired. Since then several at-
tempts at agreement failed and the
dairymen formed their own com-
pany, the Modern Dairy Co-opera-
tive, and opened a factory at She-
boygan Falls.

They will start delivering milk in
Sheboygan, Sheboygan Falls and
Kohler on Tuesday at a price of 10
cents a quart. The price was an-
nounced two weeks ago and has
caused other milk concerns to re-
duce their price to the same figure.

The price of cream, which is 13
cents a half pint, is not affected.

CREAMERY CO-OPS. PLAN
STATE DRIVE.

Three Associations Work Out Agree-
ments to Work Together,

MARSHFIELD — Members of
Wisconsin’s 282 co-operative cream-
ery associations will continue their
work to bring about a unity of pur-
pose, it was voted here by about 900
representatives of the various dis-
triets Wednesday.

Although a majority of the dairy-
men present were in favor of invit-
ing unorganized creamery men to
join the Land O’ Lakes Association,
the minority who favored their join-
ing either the Wisconsin Co-opera-
tive or the Badger Co-operative were

you have said that it has

Because we believe our
we can give them,

Fond du Lac and North Aves.
at Z2ist St.

given complete recognition, through
a compromise measure offered by
Senator V. 8. Keppel, West Salem.

Under Senator Keppel’s plan, rep-
resentatives of all groups will meet
with representatives of the wunor-
ganized creameries and together
they will work out a plan satisfac-
tory to all. It was pointed out that
in this way it will .be possible to
formulate a district plan whereby
none of the three large associations
need encroach on the territory of
either of the others as the activities
of each has been more or less con-
fined to a particular section of the
state.

The idea, it was pointed out, was
to unite all groups, large and small,
in some way that their individual
efforts will aid the business in gen-
eral rather than any particular unit
or association of units.

VALUABLE PACKAGE.
“Tommy. ecan you tell me one of
the uses of cowhidef”
“Er, yessir. It keeps the cow to-
gether.”—Detroit News.

THE BEST OF CONNECTIONS

Say that a bank {8 a member of the Federal Reserve System and

the strongest, most practical and best
connection that is available to any bank.

patrons are entitled to every advantage
we voluntarily meet the standards:of and
maintain membership in this greatest of financial organizations.

Badger State Bank

éhy electricity
8 new Stewart Stockman, priced at
previous electric models is a o‘:m-mn m‘:‘-

chine — powerful, smooth, quiet running.
!ieavy d :-‘i :’s& n:otormn be beltedltonemutor.
churn, grindstone, pump, washing machine,
or other appliances, -

Dollar More Per Cow Per Month
Using STEWART CLIPPERS
Clip paysthree ways—inincreased yield

vine of richer milk, in lowered )?:ed

bills, in saved grooming time.

\ ¥ for Sturdy, efficient Stewart Clip-

\ (13 Kera are priced aslow as $14 for

R and models. $45 for electrics,

‘ 0{3\05 f. 0. b. Chicago. At your dealers,

¥ oreentdirect,$2down,balance on

e = delivery,Satisfactionguaranteed.
CHICAGO

FLEXIBLE SHAFT COMPANY
Y

40 years making

Open Monday
Evenings.
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GARGET DESTROYS UDDERS
AND CUTS PRODUCTION.

(Continued from page 5)

for drinking. In cold weather, it is
important to warm the water,

The medicinal treatment of garget
must be altered in different cases
and should be left to skilled hands
for the reason that dosage and the
drugs to be employed vary with the
intensity and stage of the disease.
Drugs that are eliminated through
the milk are favored by many vet-
erinarians. There is, however, dan-
ger of overdosage in the administra-
tion of these drugs.

Since the most important practical
means of securing drainage from the
infected quarter is by milking, this
should be done frequently, In the
early stages of acute mastitis, it is
advisable to milk the affected quar-
ter every two or three hours. Some
veterinarians are suceessful in
douching the milk cistern with mild
antisepties. This practice is not sug-
gested for the owner in view of the
danger of introducing infection.

Massage, hot fomentations, and
mild counterirritants applied to the
udder is a standard type of treat-
ment, and if employed promptly in
the early stages of the disease will
prove beneficial. Supporting band-
ages which relieve the pressure or
tension are indicated and advan-
tageously employed in cows with
large udders. Camphorated oil or
carbolated vaseline massaged on the
udder three or four times a day tend
to reduce congestions and allay the
inflammatory processes.

Autogenous bactering made from
the killed pus-producing organisms
found in gargety milk of the affected
animal have apparently given en-
couraging results following subcu-
taneous injection in large doses. The
success of bacterial therapy depends
a great deal upon the dosage. Many
veterinarians in recent years have
resorted to liberal and repeated
doses of these bacterins, with seem-
ingly encouraging results in the
carly stages of the disease. The
acute cases of garget have respond-
ed to the bacteria treatment better
than the chronic cases.

Unfortunately there has been no
accurate way to definitely measure
the value of vaccines for garget, and
the justification of their use at this
time is based largely upon the re-
sults attained in the actual treatment
of cases by veterinarians. The writ-
er has used bacterins in the treat-
ment of acute cases of garget, and
regards them as a useful supplement
to other measures.

In valuable animals suffering from
garget, bacterins have not been used

to the exclusion of other treatments.
The advisability of employing bac-
terins should rest largely with the
veterinarian. In some cases, they
are indicated, while their general ap-
plication in all cases might not be
profitable.

ITHACA, N. Y.—The modern
feminine desire for slenderness, aec-
cording to Prof. James L. Boyle of
Cornell University, has altered mar-
ket standards of long standing, cut
the. consumption of bread by 20 per
cent and considerably affected the
wheat sales of the world.

Doctors, nurses, schools and even
beauty parlors have helped to bring
about these changes, the professor
said in an address here. Meat con-
sumption also has declined,; those in
search of necessary vitamins prefer-
ring oranges, grapefruit, pineapples,
lettuce, tomatoes and cantaloupes.

WANT DEPARTMENT

RATE—3 CENTS PER WORD

Minimum Charge—§1.00.

In computing amount of remit-
tance, add six (8) extra words if

ords
ed published under Blind Ad-

Bold Type—Double Regular Rates.

Blind Address — 35¢ EXTRA to
cover postage in sending out replies
from this office.

REMITTANCE MUST ACCOMPANY
ORDER,

FOR SALE—I have good farm horses
for sale at all times at reasonable prices.
Every animal guaranteed as represented.
Farm one mile north of Granville Town
Hall on Wauwatosa Ave., or County Trunk

Ed. Butler, North Milwaukee, Wis.

COLLECTOR OF DEAD AND DISABLED
HORSES AND CATTLE—We pay from $§1
to §3 for dead horses and cattle. Service
seven days a week. Phone Thiensville
4313, Mike Sperber.

FOR SALE — Btate accredited baby
chicks, electrically hatched from high pro-
ducing stock, pogular breeds. Milwaukee
Hatchell-.{, located % mile west of Brown
Deer. enry Bechtel, 'groprletor Milwau-
kee Station F\, R. 10, Phone North 98J3.

FOR SALE—Federal accredited Jersey
heifers, 4 registered, 2 grades, all ages.
Bred and open. Am crowded for barn
room. Will sell, well worth the price. Act
quick. H. R, Hilgendorf, Wauwatosa, Wis.

—— —
——

Be Sure to Ask For or Write to

E. M. KELLS

When in the Market for
Chris. Schroeder & Son Co.

First Mortgage Investments
634 % Interest 634 %

We Also Carry Insurance of All Kinds

86 E. Michigan Street
Phone Daly 1951

Phone W. A. 2368-M or St. Martins 100 J-3

JOHN W.LUDWIG

Farm and Barn Equipment,
I. H. C. & J. Deere Lines,
New Idea Spreaders,

Tractors,

Milking Machines,
Electric Motors,
Frigidaire Systems,
Radios and Vacuum Cleaners

- HALES CORNERS, WIS.

J. F. HERDA

Phone: St. Martins 123
Hardware and Farm Machinery

Tractors Threshers
Milking Machines
Water Systems
Wire and Steel Posts

ST.MARTINS, WIS.

For the Best in
Home Heating

Install a

Droegkamp
| Furnace

50 Years in
Business....

DROEGKAMP
FURNACE CO.

1515 Fond du Lac Ave.
Milwaukee, Wis.

Kil. 8950
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TO HOLD MEETING IN JUNEAU.

JUNEAU—To promote adoption
of a proposal to affiliate Wisconsin
brick cheese producers with the Na-
tional Cheese Producers’ Federation,
representatives of the federation and
the state department of agriculture
and markets will meet here with
dairymen of Dodge and neighboring
counties next Tuesday.

The primary object of the propos-
al, which has been drawn up by a
committee of nine representing

Dodge county milk producers, is to .

give the national federation control
over the marketing of more than
half of the brick cheese produced in
the United States each year, explains
H. M. Knipfel of the state depart-
ment of agriculture and markets.

Should the federation gain con-
trol over 15,000,000 pounds, it will
have accomplished its purpose. Of
that required amount, dairymen in
Dodge county alone produce 12,000,
000 pounds.

R. A. Peterson of the division of
co-operative marketing will repre-
sent the state department of agri-
culture and markets and F. A. Cor-
niea will care for the interests of the
national federation.

E. Rucke, Beaver Dam, is presi-
dent of the Dodge County Milk Pro-
ducers’ Association, and Charles
Hawkes, Horicon, is secretary. If
the proposal is adopted it will give
the cheese producers’ federation its
first control over the marketing of
brick cheese.

A OORKER.

Pat went to a druggist to get an
empty bottle. Selecting one that
answered the purpose, he asked,
‘“How much?’’

‘““Well,” said the clerk, ‘‘if you
want the empty bottle it'll be five
cents, but if you want something put
in, we won’t charge anything for the
bottle.”

“Sure, that’s fair enough,” ob-

served Pat. “Put in a cork.”
THE REASON.

“See here, waiter, this apple pie
hasn’t any apples in it.”

“I know, sah; it am made of evap-
orated apples.”

NEW MEMBERS.
Wm. J. Bertschinger, Port Washington,
Route 1
Wm. Greveldinger, Port Washington
John Miller, Fredonia
Geo. H. Stern, Fredonia
Dom, Gessner, Fredonia, Route 1
Fred Schueller, Belgium
Alois Huiras, Fredonia
Melvin E. Saueressig, Fredonia, Route 2
Paul Kolbe, Caledonia, Route 1, Box 106
Henry J. Schmitt, So. Milwaukee, Route

2, Box

Albert Skibski, So. Milwaukee, Route 2
Box 46

Ral%sgartel. So, Milwaukee, Route 1, Box

Herman J, Raddeman, So,
Route 1, Box 103

John Schmitt, Jr., So, Milwaukee, Route 2,
Box 170

John Heymann, So. Milwaukee, Route 2,

ox
Frank Schmitt, So. Milwaukee, Routé 2,
Box 659

Milwaukee,

B. F. Nannemann, Waterford, Route 1

Clarence Bothe, Lake Beulah, Route 1

George Naab, Jr., Rockfleld, Wis.

Louis Gradert, Franksville, Route 1

George Abendschein, So. lewnukee, Route
1, Box 129

Ashley Rhodes, Whitewater, Route 4

Ferd Ansay, Belgium

Bernard Schueller, Belgium

Frank J, Pirrung, Belgium

Wm. M. Ternes, Random Lake

Joe Medinger, Belgium

Jerome N. Sinnen, Random Lake

Lawrence C. Watry, Belgium

Eng. Bares, Belgium, Route 1, Box 60

Mrs. C, J, Antoine, Belgium, Route 1

Henry Mueller, Belgium

Dom. Ternes, Cedar Grove

Peter R. Miller, Belgium

Henry Felerstein, Belgium

Albert Straus, Belgium

Arthur J. Felerstein, Cedar Grove

Nic J. Bichler, Belgium

Anton Schueller, Belgium .

John Uselding, Belgium, Route 1, Box 152

Lawrence Straus, Belgium

John Frantz, Belgium

Phillip Gantner, Belgium

Jos. Gantner, B'elgium. Route 1

Art, J. Gantner, Belgium, Route 1

John Watry, Jr.,, Port Washington, Route 1

Gelcg‘l.. Schueller, Belgium,

J. M. Rollinger, Belgium, Route 1

Nic H. Wester, Belgium

Nic Klos, Belgium =

Art P. Pirrung, Belgium

Ed, Antoine, Belgium, Route 1

Nic J. Thomas, Belgium

C. A. Merrick, Lyons, Route 1

W. E. Flinn, Burlington, Route 1, Box 60

Frank Koehnke, Lyons, Route 1

Tim Enright, Lyons, Route 1

‘Wm. Pluess, Sr., L

Alex Zaspel, Hone

R, E. Bennett, Burlington, Route 6

Herman Lehman, Burlington, Route 6

Mrs. M. Mather, Burlington, Route 1

Clarence G. Kuecker, urllngton, Route 6

L. P, Wolf, Burlington, Route ¢

D, E, Frost, Burlington, Route 6

L. J. Klpg. Waterford, Route 1

C. C. Weber, Waterford, Wis.

Don Cramer, Burlington, Route 1

Dominic Mayer, Port Washington, Route 1

N. J. Jacque, Port Washington, Route 1

Henry Saerens, Cedar Grove

Math, Schinker, Port Washington, Route 1

J. M. Hubing, Cedar Grove, Route 1

Blick Bros., Belgium

Frank C. Norman, Helenville, Wis,

Andrew Kaiser, Mukwonago, Route 4

Mrs. Fred Rode, Hartford, Route §

Chas, Tesch, Hartford, Route b

Walter Schauer, Hartford, Route 2

Wm. Wendorft, Hartford, Route 5.

Ben Kirchhofer, Fredonia, Route 3

Andrew_ Schreiner, Grafton, Route 1

Mike Wierl, Templeton, Wis,

P, Sanford, Burlington, Route 1

Frank Grant, Palmyra

M, V. Laughran, Burlington, Route 6.

Lawrence Schwedler, Burlington, Route 6

James Enright, Burlington, Route 6

oute 1, Box

NOTICE!

Wessell First Mort-
gage Bonds on Mil-

waukee Improved
Real Estate.

6% Interest 677

Send for Circular.

Do You Want to
Sell Your Farm?

Write to

WM. STEWART
Office of

STEWART INVESTMENT GO,

601-603 First Wis. Nat. Bank Bldg.
MILWAUKEE

WANTED

40 to 100 ACRE
DAIRY FARM

Prefer one with stock
and tools. Write price,
traveling directions to

P. O. Box 1020 - Milw:ukee, Wis.

over, Md., and on it a very fine herd
of cows, from which much of the
milk, pumpkins, fruit and other in-
gredients of our products are ob-
tained.—Bakery ad in the Washing-
ton Star.

A REAL DAIRY HERD.
We have our own farm at Land-

Market your livestock

All livestock sold in
competition to the
highest bidder.

at the new

St. thence West to Muskego Ave.

NO DELAYS IN UNLOADING TRUCKS

MILWAUKEE STOCK YARDS
Canal Street and Muskego

Route:—Via 16th St.-11th Ave. Viaduct to'incline leading to the East near h
Plankinton Packing Co. Yards located one block North from foot of incline.
In coming over 6th St.-1st Ave. Viaduct leave the Viaduct at incline to Canal

e A N S T T R
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Price Conference, April 26, 1930

The Price Conference, held on
April 26, to determine the price of
fluid milk for May resulted in an
agreement on $3.10, which price has
prevailed since February 1.

Some argument for $3.00 was made”

by several dealers, and it was con-
tended by at least one dealer that
$2.85 and a retail price of 11¢ would
he better for all concerned.

Advertising of dairy products was
again discussed and a committee of
six, three representing the dealers
and the same number for the pro-
ducers, will meet at an early date to
lay plans for a campaign. Chester
Fletcher, Erwin Krumhus, and Jos.
Ryan, who led the discussion on

advertising at our annual meeting,
were present and presented their
views.

Manufactured milk price for April
was $1.44,

Butter averaged a trifle higher,
but skim milk prices were lower.

Gridley Dairy Company reports
fluid sales of 60.15% and will pay an
average price of $2.43 per ewt.

Luick Dairy Company reports fluid
sales of 60.3% and will pay $2.42.

Layton Park Dairy reports fluid
sales of 59% and will pay $2.42.

Blochowiak Dairy Company re-
ports fluid sales of 64.5% and will
pay $2.51,

SALES ON FARMERS' BOARD,
PLYMOUTH, APRIL 26.

Sixteen factories offered and sold
830 boxes of cheese. The ruling
price of Longhorns was unchanged.
The ruling price of Square Prints ad-
vanced l4c. Sales were as follows:
680 Longhorns at 18c; 150 Square
Prints at 1814ec.

WISCONSIN S8TOCKS.

Receipts of American cheese at
Wisconsin warehouses increased 389,-
345 pounds, or 8.38 per cent over
last week, and increased 449,348
pounds, or 9.78 per cent over the cor-
responding week of last year, Cur-
rent trading stocks and publie cold
storage holdings show an increase
while private cold storage holdings
show a decrease. There was a net
increase of 524,026 pounds. Wiscon-
sin’s apparent trade output was 4,-
619,132 pounds, a decrease of 88,-
337 pounds from the previous week.

DISTRIBUTING MARKETS.

Cheese receipts at the four mar-
kets increased 36,553 pounds, with
increases at New York and Philadel-
phia. Floor stocks show a net in-
crease of 6,557 pounds, with increases
at Boston and Philadelphia. Cold
storage holdings decreased 203,394

pounds, with decreases at Chicago
and Boston.—U. 8. Department of
Agriculture.

STORAGE MOVEMENT
FAVORABLE.

Imports and Exports,

According to the 26 cities report,
the storage movement of American
cheese ‘continues favorable. During
the first 18 days of the current
month about 1,800,000 pounds, net,
more cheese was moved out of the
storage in the above markets than
during the same period last year.
The apparent shortage within the
United States, on April 1, amounted
to 3,100,000 pounds. Of the total 79.7
per cent of the cheese was held in
storage within the 26 cities men-
tioned above. Imports of all types
of cheese into the United States dur-
ing the first three months of 1930
amounted to 15,002,964 pounds, in
comparison with 18,357,530 pounds
for the same period last year. Ex-
ports amounted to 550,970 and 716,-
118 pounds, respectively.

SALES ON WISCONSIN CHEESE
EXCHANGE, PLYMOUTH.

The new market quoted below in-
dicates a steady trend with the rul-
ing price of Twins, the only style
offered, remaining unchanged. Sales
were as follows: 180 Twins, 1714c.

Leadership

Fame awaits the county agent or
agricultural leader who will lead the
dairymen of his community or coun-
ty away from the bondage of the
commercial feed manufacturers.

It is true that by using highly con-
centrated dairy feeds, higher pro-
duction can be obtained than by
feeding a home-grown ration. It is
also true that there were times in
the past when home-grown grains
were more nearly on a level with the
by-products which we have been
taught to believe are indispensable.

Good legume hay, good silage and
home grown grain will make milk,
and profit for the feed manufactur-
er, jobber, and transportation com-
pany are not added to their price.

Another thing that a county agent
could do that would be good for the
dairy interests and make said coun-
ty agent stand out from the mill run
would be to advocate the testing of
herds for the purpose of improve-
ment of those herds and not for the
purpose of boasting in the local and
other papers about the wonderful
profits the members are making.

Perhaps it's too much to expect
but we are just optimistic enough to
hope that some day, some where a
man will be found who is big eaough
to try. And we repeat, to him honor
and glory, well deserved, shall come.

We would not have our readers
think that we believe the county
agent is not doing good work, for
most of them are, but better work
could be done if the beaten path was
not followed so closely. It takes in-
testinal fortitude to buck up against
precedence, .to get out of the rut,
and do things differently but occa-
sionally it pays to try.

' JUSTICE CROWNHART.

In the death of Charles A. Crown-
hart, Justice of the Wisconsin Su-
preme Court, the common people of
this state lose a very good friend.
Justice Crownhart always cham-
pioned the cause of humanity, was
guided by a sense of justice and
fairness rather than by musty prece-
dent. Humanity and the right of
human beings always meant more to
him than property rights and great
wealth,
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Subseription............ ++.81.00 Per Year

With the advent of spring comes
as usual warm milk, and some bad
odor milk. Just a little more care
will save shippers some. loss. Quick
cooling is the thing that will save
trouble if utensils are kept clean.

Some shippers have been barred
because they were found using open
top pails. Use the hooded pail and
avoid trouble.

A gradual increase in receipts at
most of the plants took place in the
last half of April. Sales of milk have
not been good in spite of all the

paper talk about an improved em-
ployment situation.

A Wisconsin farm paper has a
solicitor working this territory, and
we are told that one of the argu-
ments used to persuade farmers to
subseribe is that the paper is work-
ing to get the price of butter up to
a high level by next fall.

Just how this desirable situation
is to be brought about is not so
clear. Perhaps by getting the farm-
ers to buy more tracters, gluten
feed, ete.

OUR ADVERTISERS.

We have a very select list of ad-
vertisers paying for space in this
paper, and we bespeak for them
your liberal patronage,

DAIRYMEN'S LEAGUE LOWERS
CLASS 1 MILK PRICE $3.

New York, May 1.—A reduction of
37 cents per 100 pounds on Class 1
milk sold in New York City becomes
effective May 1, it was announeced to-
day by the Dairymen’s League Co-
operative Association, Ine. This will
bring the price of milk sold by the
League to distributors down to $3
per 100 pounds. The reduction is
required by the necessity of lower-
ing the price of milk to the con-
sumers.

This is the first time since July,
1928, that the Class 1 price has been
below $3.37. Lowering of the price
was forced by the action of the un-
organized producers of the territory
whose surplus milk has been flooding
the metropolitan market at cut
prices. Another factor in the reduc-
tion is the low price of manufactured
dairy products, which are at the low-
est levels in years. Still another fac-
tor is the unemployment situation,
which has resulted in decreased con-
sumption, and a large shift from bot-
tle trade to dipped milk bought at
stores supplied by dealers handling
the low priced surplus of indepen-
dent producers.

In reducing the retail price the
dealers are absorbing 10 cents per
100 pounds of the reduction. This is
the first time that such a reduction
Jhas been absorbed in part by the
dealers. Always in the past such
reductions have been borme entirely
by the farmers. In absorbing part
of the reduction dealers will operate
on an extremely narrow margin,
This fact will probably be beneficial
to producers when market conditions
improve, for with their narrow mar-
gin dealers will be more likely to not
oppose any inerease when conditions
return to normal,

New York, May 1.—During the
fiscal year ending March 31, 7,095
dairy farmers of the New York Milk
Shed became members of the Dairy-
men’s League Co-operative Associa-
tion, Inc. This was an increase of
633 over the number of new members
enrolled during the previous year.

During March, last month of the
fiscal year, 695 producers joined the
Co-operative Association, Of that
number 143 were men just starting
dairying, and 42 had previously been
making butter and turned to the
League for a better market for their
milk,

DISTRIBUTING MARKETS
: - STEADY. -

Trading Just Fair.

The cheese markets at distributing
centers have shown no material
changes from the past several weeks.
A somewhat easier feeling was no-
ticeable at Chicago toward the close
of the week, mostly due to the free
selling policy of dealers. At Boston,
on the other hand, a firmer trend was
the rule and dealers expressed in-
creased confidence in the ecurrent
cheese situation. At New York and
Philadelphia practically no visible
changes occurred. Demand was only
fair. In spite of the willingness on
the part of sellers to move goods,
trading was slow in many quarters.
Single Daisies received the greater
share of attention at nearly all mar-
kets. Buyers continued to operate
on a hand to mouth basis and were
reluctant to take on larger lots, ex-
cept at favorable price concessions.
Up to date total receipts of cheese
since January 1 at Boston, New York
and Philadelphia are exceeding those
for the same period last year by ap-
proximately one _million pounds,
while receipts at Chicago, for the
same period, are about five million
pounds lighter this year than last
year. One of the outstanding rea-
sons for this decline of receipts at
the latter market can no doubt be
found in the fact that one of the
large processing concerns suspended
operations in that city last summer
and moved most of its equipment
closer to the source of raw material
—into Wisconsin. Cured and held
cheese continues steady and in fair
demand. The supply of fine quality,
aged cheese, is rather limited, and
dealers are holding this class of
goods closely. At Chicago cured
cheese is moving at 22 to 27e, ac-
cording to the quality of the produet.
Process cheese was more active dur-
ing the week as buyers’ stocks be-
came exhausted. Canadian markets
were sharply lower this week with
quotations late in the period 1614 to
1634¢ at Montreal, and 18%%¢c at Tor-
onto. A week ago the respective
quotations were 18l%¢ and 1934¢ to

20e¢.
VERY OBSERVING.

During a talk on character the
teacher held up a picture of a kind
faced old man. '

‘“Who is this?’’ she asked.

““Longfellow,”’ c¢horused the class.

‘‘Good,’’ said the teacher, ‘‘Mary.
tell us what you notice about his
face?"”’ :

““Lots of whiskers,”” answered
Mary promptly.
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Oleo Used by Government
in its Hospitals

Survey Made by Senator Blaine Shows
that Federal Government Uses
Dairy Substitutes

By Fred L. Holmes

Madison, Wis.—While Wisconsin
has a law that prohibits feeding in-
mates of any of its institutions on
dairy substitutes, the federal govern-
ment makes considerable use of oleo-
margarine and it is used in govern-
ment hospitals, as well as veterans’
homes and other government estab-
lishments, according to figures pre-
sented to congress by Senator John
J. Blaine.

Senator Blaine made a survey of
government hospitals and found that
these institutions alone consumed
about a million pounds of oleomarga-
rine in 1929. He contends that if
butter instead of substitutes had
been used in the soldiers’ homes last
year there would have been no but-
ter surplus.

With all state institutions giving
their inmates butter and other dairy
products, the national soldiers’ home
at-Milwaukee fed the veterans cared
for there 43,841 pounds of oleomar-
garine and only 7,490 pounds of
butter.

The use of oleomargarine in the
government institutions is up to the
superintendent of the institution and
is not ordered from Washington.
Each institution gets a definite allow-
ance for maintenance, and the head
of the institution spends it for the
food he deems advisable. It was
found that in some institutions no
butter substitutes were used while
in others oleomargarine entirely dis-
placed butter.

Federal prisons were found to use
five times as much oleomargarine as
butter.

BUTTER MARKETS DURING 1929,

Creamery butter produection dur-
ing 1929 is estimated to have been
the heaviest on record or approxi-
mately 1,514,000,000 pounds. This
is in comparison with 1,487,049,000
pounds for 1928 and 1,430,583,000
pounds for the five-year average.

Exports continued insignificant
and amounted to 3,724,245 pounds
during - 1929, Imports were also
comparatively light and amounted
to 2,772,983 pounds during the year
leaving a trade balance in favor of

the United States of 941,282 pounds.

Record stocks in storage were re-
ported with the beginning of the
storing season. Holdings on Janu-
ary 1, 1930, amounted to 81,837,000
pounds—the heaviest seasonal hold-
ings on record, with a surplus of ap-
proximately 38,000,000 pounds over
last year and 33,000,000 pounds over
the five-year average,

The year opened with the price of
92 score butter at New York at
48145 cents. Early in March gradual
fluctuations had brought the price
up to 51 cents — the high point for
the year. After this gradual declines
occurred until late in August, when
fractional advances again brought
the price to the high point for the
last half of the year or 471% cents.
Instead of advancing from this
point, as is. the normal seasonal
trend, prices continued to work low-
er until the low point for the year
was reached on December 13 and

14 which was 39 cents—the lowest

seasonal price for butter since pre-
war days. The price spread for the
year was 12 cents in comparison
with 814 cents for 1928 and 14 cents
for 1927,

Per capita consumption is estimat-
ed at 17.0 for 1929 or 0.3 pound
lower, and the lowest since 1923.
Oleomargarine consumption wa s
2.74 pounds per capita for 1929 or
mereased 0.28 pounds over the pre-
vious year.

FURTHER PROOF NOT NEEDED.

It seems an Oklahoma girl adver-
tised for a husband, and found one
within a very short time. The ad-
vertisement ecost $3.00 and the wed-
ding $9.00. In less than a year the
husband died and left his widow
$11,000 insurance.

Yes sir, it pays to advertise!—
Sunkist Courier.

Talking about absent-minded pro-
fessors, did you hear the one about
the business man who came home,
kissed his wife, and then started to
dictate a letter?

DAIRY FARMS

with or without
Stock and Tools

FREE FARM LISTS

ZANDER BROTHERS

413 Juneau Avenue
Milwaukee : Wisconsin

a low vacuum

o
'IHB suction of a milking machine
is determined by the amount of

its vacuum.

The Universal Natural Milker em-
ploys low vacuum (suction) because
i’s easy on the cow — it duplicates
.as nearly as mechanically possible,
the actual sucking action of the calf.
It combines, with this low-vacuum
suction, a gentle massaging action
(just like thatof the calf’stongue on
the teat). That’s why cows respond
to it so readily and completely.

Low vacuum is one of the reasons why
leading - purebred herds throughout

country are Universal-milked — why dairy-
men everywhere are more and more e

uip-
ping their dairies with Universal Millluu.

Write for free catalog that describes and
illustrates Universal Milkers in detail.

The UNIVERSAL MILKING MACHINE CO.
Dept. 00 Waukesha, Wis. or Syracuse, N.

. Y.

It fes-
like milkin
byhand . .~

natural milker

“.
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THE SOPHISTRY OF TAXATION.

Speaking of taxes—and who is
not —the tax collector now demands
from each of us one day’s labor out
of each week. All of us, men, women
and children, earn yearly around 80
billion dollars. Our tax bill is near-
ly 13 billion—one-sixth of our total
earning capaceity.

Look at taxes in another way : One
person out of 11 who are gainfully
employed is a public employee. Not

so long ago we required only one

person out of each 22 to perform the
services which we demanded of gov-
ernment. A few more of our de-
mands, and it will be one out of 10;
then one out of nine, and so on and
on. When will we stop saying, ‘‘The
government ought to do this, and
that, and the other thing?’

Most people think the corporations
and the rich pay the taxes. This
fallacy, more than any other single
thing, is responsible for our increas-
ing tax burden. I once observed
how skillfully one million dollars was
extracted from a state legislature by
the argument that most of the money
would be paid by the railroads, any-
way. The state, the argument ran,
would be getting a dollar’s worth of
university buildings for 50 cents.

But the naked truth is that every

CLEVELAND PATTERN

Follansbee FQ!QS Security Milk Cans

Five Reasons Why Security Cans Cost Less

1—Neck and Breast drawn without seam from highest quality
FOLLANSBEE FORGE STEEL, insuring longer service.

MILWAUKEE MILK PRODUCER

man and woman who ate a meal in
that state, who bought a suit of
clothes, or who lived in a house,
helped to pay the dollars which the
legislators thought they were taking
out of the hide of the railroads.

The railroads simply collected it
from the people who shipped freight
or bought goods which some one else
had shipped.

Another fallacy is that everything
from the government is free. Free
seeds, it used to be; now free publi-
cations, free advice, free help, free
this and that. Such a ghastly joke!
There is no such thing as free gov-
ernment, any more than there is free
rent, free clothing, or free groceries.
Government costs real money. Every
self-supporting citizen shares his in-
come with the million-odd men and
women now on government pay rolls.

A gentleman, visiting Washing-
ton, hired an old darky to drive him
around to see the sights. The darky
grew enthusiastic. He waved his arm
at the botanical gardens, the muse-
ums, the parks and monuments, and
said to my friend, ‘‘Jest think. It’s
all free. It don’t cost nobody
nothin’. The gov’mint pays for it.”’

Taxes are hidden in everything we
buy. The landlord passes on part of
his taxes in the bill for our rent; the
baker wraps them up with the bread

he sells us. The insurance company
includes them in its premiums. Bills
from butcher and milkman include a
tax as surely as if the postman
brought a notice from the tax office.

Business is interested in reducing
taxes, not alone selfishly, because
business, after all, simply collects
taxes from the consumers of things.
Business sees money wasted which
might be used by individuals to get
those things which would give great-
er happiness and contentment—house
furnishings, or a trip to Europe, a
néw carpet sweeper, or a set of
books. Business sees clearly that it
is the consumer of things who pays,
and because that consumer does not
know that he pays, that he is apt to
advocate and urge an expenditure
which he would never favor if he
knew that it was to be paid out of
his pocket.

When the individual understands
clearly that he pays the bill, he will
consider more carefully increased
government appropriations and serv-
ices. If each man who signs a peti-
tion or writes a letter to a congress-
man or state legislator, urging a
public expenditure, were required by
law to enclose his check for his part
of the expense, there would be
sharper scrutiny of such proposed
activities.—Nation’s Business.

FORGING ADDS STRENGTH

2—Security Lock Joint clinching bottom to body Bottom
joint floated heavy with solder.

3—Sealed bottom prevents washing solution working in be-
tween side wall of body to set up corrosion.

4—Special angle section bottom band, terne coated. Chime of
Can rests in angle protecting bottom and absorbing shocks, thus
preventing rivet holes from enlarging or the rivets shearing.

5—Better Tinning—Breast, Cylinder, Bottom and Covers are
hand tinned separately before assembling. No black surfaces
between joints to rust out and far more sanitary.

FOLLANSBEE BROS. CO.

—DISTRIBUTORS—
Thirty-First and Auer Ave. Milwaukee, Wis.

WE BUILD THE QUALITY IN—YOU TRY TO WEAR IT OUT
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Small Factories Fail To Produce
Cheese Sufficiently Cheap

Study Reveals That Patrons Receive
Lower Milk Prices As A Result

Too small volume of business is an
important factor which prevents
most cheese factories from paying
their patrons a higher price for milk,
according to a recent investigation
by ‘H. H. Bakken, agricultural econ-
omist at the University of Wisconsin.

This study covered 132 representa--

tive American cheese factories in 12
counties which were selected as typi-
cal of the conditions existing in 1900
similar factories in the state.

The average American cheese fac-
tory in Wisconsin makes about 150,
000 pounds of cheese annually. Fig-
ures on 132 of the factories shows
that more than 50 per cent received
less than two and one-half million
pounds of milk during the year.

According to Bakken, these figures
make it apparent that American
cheese factories are rather small
business units. To provide the nec-
essary facilities for manufacturing
cheese there is required on the aver-
age a separate factory for each 30
patrons, and each factory necessi-
tates the services of one or two men,
for arrangement and operation
throughout the year.

Volume Decides Efficiency.

The volume of milk received per
factory, says Bakken, is the most im-
portant factor in the efficient opera-
tion of plants. The factories with a
large volume of business, as shown
by the study, were consistently able
to make cheese at lower costs for
manufacturing, received better prices
for the cheese they sold, and paid
patrons better prices for the milk
delivered,

In the concentrated cheese produc-
ing area of Wisconsin the cheese fac-
tories are about two and one-half
miles apart. Of the 5,367 patrons
hauling milk to the factories covered
in the investigation 23.5 per cent
traveled less than a half mile in de-
livering their milk to the plant, 25
per cent traveled less than one mile,
and 23.8 per cent traveled less than
one and one-half miles.

Few Factories Co-operate.

The study indicates, according to
Bakken, that two in every five of the
Wisconsin cheese factories are co-op-
eratively owned by dairymen, but
only 27 per cent of the factories
making American type cheese are
owned co-operatively.

The monthly reports of nearly
4,000 patrons were examined. These
figures from patrons of 125 factories
indicate only a slight degree of rela-
tionship between yield of cheese and
the butterfat test of milk received
by the factory. Under the practical
operating conditions in these small
factories there are many interrelated
factors which affect the yield of
cheese from the milk.

Among these factors are the ra-
tions fed to the cows, the care with
which the milk is handled, the effi-
ciency of the cheesemaker, and vari-
ous other matters have a decided in-
fluence on the amount of cheese
which is made from the particular
number of pounds of milk received.

Find Wide Variation,

A wide range of differences was
found to exist in manufacturing
costs, cheese yields, and prices re-
ceived by different factories doing
the same volume of business. This
indicates, Bakken points out, the im-
portance of good management, and
shows the need for a more wide-
spread understanding of the success-
ful practices in cheese factory opera-
tion.

Contrary to the general supposi-
tion, Bakken says, the Plymouth
cheese board quotations are not ac-
cepted without modification as a
basis of prices for cheese sold by the
factories. Competitive conditions be-
tween local factories and among
cheese buyers are responsible for a
great variety of inducements and
special conditions in sales. About 25
different bases for settlements be-
tween cheese factories and buyers
were found in the 182 plants covered
in the study, Bakken says, and simi-
lar variations were found in the
prices paid for whey cream.

Among the slogans submitted in a
contest promoted by a manufactur-
er of cosmetics was the following:
“If you don’t use our soap, for
heaven’s sake use our perfume.”

Surgeon (to attendant): “Go and
get the name of the acecident vietim
so that we can inform his mother.”

Attendant (three minutes later) :
“He says his mother knows his
name,”

A SCORE CARD FOR MILK.

The relative importance of the
different qualities of milk and cream
is shown by the new score card, for
those foods issued recently by the
U. S. Department of Agriculture and
approved by the American Dairy
Seience Association.

One hundred representing a per-
fect score is a total of forty-five for
very low bacterial count; twenty-five
for approved flavor and odor; ten
for absence of sediment or dirt; fif-
teen for temperature or acidity, and
five for bottle and cap.

If there are five hundred bacteria
or less in each cubic centimeter
(about 15 minims) a score of forty-
five is given for bacteria, 18,000 to
19,000 bacteria earns a score of for-
ty; 30,000 to 35,000, one of thirty-
five; 50,000 to 55,000 one of thirty;
70,000 to 75,000 one of twenty.
Counts of 100,000 and over are
scored zero.

If disagreeable or foreign flavors
and odors are noted the score given
the milk on that head is less than
twenty-five. An entry under ‘re-
marks” specifies the nature of the
flavor or odor. The sediment score
is determined either by the dirt or
by examining the bottom of a bot-
tle of milk which has stood quiet for
an hour or more. The slightest trace
of dirt causes something to be sub-
tracted from a ten for perfect.

In rating the next point the scorer
can choose between the temperature
of street samples or the acidity of
prepared samples. A temperature of
forty or below is given a score of fif-
teen. There is no especial difference
between thirty-five and forty so far
as the quality of the milk is con-
cerned. A temperature of fifty brings
a score of twelve. As temperatures
rise above fifty the score drops rap-
idly. A temperature of fifty-five car-
ries a score of seven, and sixty and
above are scored zerc. An acidity
of eighteen hundredths per cent wins
a score of fifteen. One of twenty-
three hundredths per cent, one of
Zero.

A perfect, clean bottle with a per-
fect cap, fitting perfectly, earns a
seore of five. From the standpoint
of the hygienist, bacteria, dirt and
temperature are paramount. Flavor,
odor and neatness of the bottle are
important from the standpoint of
the esthetic.

No preference is given either pas-
teurized or raw milk in the secoring.
Nor is either penalized.

Wife: “Do you know that you
haven’t been home for four nights?”’

Absent Minded Prof.: “Ye Gods!
Where have I been going?t”
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LEGGE FAVORS LICENSING
FARM PRODUCTS DEALERS.

Washington, D. C.—A statement
from Chairman Legge of the farm
board, approving the Summers bill
to place commission merchants, brok-
ers and dealers in perishable agri-
cultural products under federal con-
trol, today was placed before the
house agricultural committee which
is considering the measure.

Expressing the opinion that the
proposed law would suppress unfair
practices among such dealers in the
terminal markets, Mr. Legge wrote
that this would ‘‘enable co-operative
associations handling perishable
products to obtain greater returns
for their members.”’

‘“The proposed legislation, .there-
fore, should supplement the work of
the farm board,’”” he added.

The bill would authorize the secre-
tary of agriculture to license deal-
ers, commission merchants and brok-
ers and would provide penalties for
unfair conduet.

DIVERSIFY BREEDS, BREEDERS
ARE TOLD.

(State Journal News Service)

Mineral Point — Five hundred
farmers gathered Friday at the Mu-
nicipal theater to hear C. M. Pully
of the state department of market-
ing and Jim Pool, radio announcer
for the Chicago Livestock market.

Mr. Pully offered co-operation
with the beef-raisers in the form of
an effort to obtain government cred-
it. Mr. Pool talked on the livestock
market, predicting that high prices
for baby beef would continue. He
said that the market for heavy cattle
had disappeared and that the pack-
ers were calling for beef between
600 and 800 weight. He advised the
dairy farmer to diversify and breed
his grade cattle to beef bulls and
raise the calves. He advised the
beef-raiser to cease buying baby beef
on the Chicago market to fatten and
raise his own calves to the baby beef
stage.

A PERMANENT VACATION.

Jones: “Too bad, I hear that
Brown has gone to his everlasting
rest.”

Smith: “You don’t say? So he fin-
ally landed that government job af-
ter all§”

CERTAINLY, MADAM.
Grocer: “What is it, madam?”
Young ‘Bride: “I want a pound of

mincemeat and please take it from
a nice young mince.”

PRIMARY CHEESE MARKETS
ABOUT STEADY.

Trading Quiet On All Styles.

Chicago, Ill., April 29, 1930.—The
cheese markets at Wisconsin assem-
bling points during the week ended
April 26th, failed to show any ma-
terial change from the previous week
and ruled about steady, according to
current information gathered by the
Bureau of Agricultural Economies.
In scattered sections the bears con-
tinued to agitate for a lower market
and, as a result, an undertone of un-
settledness became noticeable in
those quarters. At the regular meet-
ings of the Plymouth Boards on Fri.
day, April 25th, the conservative ele-
ment was strong enough to maintain
unchanged quotations on the Wis-
consin Cheese Exchange; and an un-
changed quotation in Longhorns on
the Farmers’ Call Board. Square
Prints were advanced 14c on the lat-
ter Board. The prevailing opinion
in trade circles was to the effect that
cheese prices were on approximately
the same level with butter prices,
and with ‘‘grass’’ goods coming on
the market within the near future,
conditions did not warrant any ma-
terial change in quotations either one
way or the other. At present, the
Wisconsin Cheese Exchange quota-
tion on Twins is 2Ve below the 1929,
and 3l5e below the 1928 and 1927
level. Margins were practically the
same as for the previous week, al-
though more liberal price concessions
were offered in many quarters in an
effort to keep current stocks moving.
Dealers were anxious to keep stocks
from accumulating at this time be-
cause of the approaching tax date—
May 1st. Other possible reasons for
their willingness to sell any surplus
“fodder’’ stocks is the nearness of
the ‘‘grass’’ season and the accom-
panying price concessions on ‘‘fod-
der’’ goods. Daisies held the rela-
tive best position and were freely
offered at margins of from e to
Yee. Offerings of Longhorns and

Fond du Lac and North Aves.
at st St

somewhat light,.

ing outside of his tent): ‘“Do you
always shave outside?”’

I’m fur-lined?’

THE BEST OF CONNECTIONS

Say that a bank {8 a member of the Federal Reserve System and
you have said that it has the strongest, most practical and best
connection that is available to any bank.

Because we belleve our patrons are entitled to every advantage I
we can give them, we voluntarily ' meet the standards of and
maintain membership in this greatest of financial organizations.

Badger State Bank

Square Prints ranged from ‘‘flat
board” to 3gc over board or factory
cost. Twins and cheddars moved
mostly into the regular contract
channels. At no time throughout the
week were the dealers’ margins wide
enough to allow for a reasonable
profit over handling costs. In fact,
many sales meant a net loss. In spite
of the willingness of assemblers to
sell, Longhorns and Square Prints
continued to accumulate. Trading
was slow on all styles. Buyers con-
tinued to limit purchases to actual
needs, largely in anticipation of pos-
sible favorable price changes and the
nearness of the ‘‘grass’’ season.
Stocks continue to move out of Wis-
consin storages in a fairly satisfac-
tory manner. The supply of fine
quality colored cheese is reported as

Fair One (to tourist who is shav-

Tourist: ‘‘Certainly! Do you think

electricity

s new Stewart Stockman, priced at 3§
previous electric models is a one-man ma-
chine — powerful, sm , quiet running,
g"“’:ﬂ'n’& n:otorun be belted toseparator,

urn, stone, pump, machine,
or other appliances.

Using STEWART CLIPPERS

Cli pays three ways—Iinincreased yleld
pras of richer milk, in lowered !;‘:ed
write bills, in saved grooming time,

for Sturdy, eﬁﬁnt ;.Stew-u.wé ’El}p-
rs are
BREE | ol $45 for mianior
0{!‘05 f.0.b. Chicago. At your dealers,
orsent direct,$2 down, balance on
delivery.Satisfactionguaranteed.
CHICAGO FLEXIBLE SHAFT COMPANY
5582 Recsevelt

| nmﬂmu

Open Monday
Evenings.
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FEDERATION SEES AHEAD.

As well as trying to raise the gen-
eral level of prices received for
cheese, the National Cheese Produc-
ers’ Federation aims to attempt the
stabilization of prices at such a
level,

The much talked of undercon-
sumption that prevails at the pres-
ent time is due somewhat to consum-
ers becoming prejudiced against cer-
tain grades of cheese.

In striving for quality improve-
ment and aiming to standardize
cheese at a level profitable to the

producer, and at the same time ac-,

ceptable to the consumer, the na-
tional co-operative aims to increase
the per ecapita consumption of its
product.

It is on the right track, When-
ever any person tastes any food that
is new to him, he forms an impres-
sion of that commodity in his own
mind. It makes all the difference in
the world to the producers of that
product as to whether this prospec-
tive consumer reacts favorably or
unfavorably to the product.

Should the experimenting consum-
er be highly pleased with the de-
lightful taste and pleasing appear-
ance of cheese, he will unhesitating-
ly recommend it to his fellow con-
sumers. Providing eéveryone along
the line reacts favorably to the new
food product, the consumption of
federation marketed cheese must in-
crease.

If such a thing can be carried far
enough and if enough consumers are
persuaded to react, the demand for
cheese ean be increased to meet the
oreater demand without lowering
the price.

WASHINGTON — The unfair
methods used by a corporation man-
ufacturing oleomargarine in compet-
ing with the dairy industry have
been revealed by the federal trade
commission and the company has
been forced to sign a stipulation
agreeing to discontinue its misrep-
resentations.

Although it advertised its product
as “churned especially for lovers of
butter” and described it as contain-
ing “only pure, fresh, pasteurized
milk, and rich vegetable oils. . ..the
reason for its wholesomeness,” it
was not creamery butter, nor a dairy
or milk product, but was manufac-
tured principally from ingredients
or substitutes not used in creamery
butter. One of the products con-
tained some animal fat.

The other product had never been
inspected by the United States gov-
ernment although it was advertised

‘a8 “government inspected and OK’d

by Unecle Sam.”

Names of firms and individuals
signing “stipulation agreements” are
not given out by the federal trade
commission. However, the commis-
gion, to expose methods of competi-
tion which it considers unfair, pre-
sents the facts in each proceeding.
Such a presentation is also a guide
to the various industries and a pro-
tection for the publiec.

WANT DEPARTMENT

‘RATE—3 CENTS PER WORD

Minimum OCharge—§1.00.

In computing
tance,

amount of remit-
add six (6) extra words if
;unted published under Blind Ad-
ress.

Bold Type—Double Regular Rates.

Blind Address — 35¢ EXTRA to
cover postage in sending out replies
from this office.

REMITTANCE MUST ACOCOMPANY
ORDER.

FOR SALE—] have good farm horses
for sale at all times at reasonable prices.
BEvery animal guaranteed as represented
Farm one mile north of Granville Town
Hall on Wauwatosa Ave,, or County Trunk
P. Ed. Butler, North Milwaukee, Wis.

COLLECTOR OF DEAD AND DISABLED
HORSES AND CATTLE—We. pay from §1
to $8 for dead horses and cattle.
seven days a week. Phone Thiensvillie
4318, Mike Sperber.

FOR SALE — State accredited baby
chicks, electrically hatched from high pro-
ducing stock, popular breeds. Milwaukee
Hatchery, located % mile west of Brown
Deer. enry Bechtel, groprletor Milwau-
kee Station F. R. 10, Phone North 98J8.

FOR SALE—Federal accredited Jersey
heifers, 4 registered, 2 grades, all ages.
Bred and open. Am crowded for barn
room. Will sell, well worth the price. Act
quick. H. R, Hilgendorf, Wauwatosa, Wis.

FOR SALE—Registered Holstein bulls,
sired by a show bull, King Piebe 38th,
took first prize junior yearling at Iowa,
Michigan, California, Central States and
Ohio, also junior champion at Saskatoon.
Canada. These bulls are out of good type
producing dams, with a herd fat average
of nearly 4 per cent in C. F. A, work. L.
J. Hess, Box 89, R, F. D. No 1, South Mil-
waukee, Wis. .

FOR SALE — Iron Age 6 row potato
sprayer, A-1 mechanical condition. Reason
for selling, have no use for same. Also
registered Jersey heifers and calves. H.
R. Hilgendorf, Wauwatosa, Wis.

J Be Sure to Ask For or Write to

E. M. KELLS

When in the Market for
Chris. Schroeder & Son Co.

J First Mortgage Investments
6% % Interest 614%

We Also Carry Insurance of All Kinds

86 E. Michigan Street
Phone Daly 1951

=

Phone W. A. 2368-M or St. Martins 100 J-3

JOHN W.LUDWIG

.Farm and Barn Equipment,
I. H. C. & J. Deere Lines,
New Idea Spreaders,

Tractors,

Milking Machines,
Electric Motors,
Frigidaire Systems,
Radios and Vacuum Cleaners

HALES CORNERS, WIS.

'J. F. HERDA

Phone: St. Martins 123
Hardware and Farm Machinery

—

Tractors Threshers

( Milking Machines
Water Systems

Wire and Steel Posts

ST.MARTINS, WIS.

For the Best in
Home Heating

Install a
Droegkamp
Furnace

50 Years in
Business....

e
—

DROEGKAMP
FURNACE CO. |
1515 Fond du Lac Ave.
Milwalﬂxqt_:. Wis.
Kil. 8950

H
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NATIONAL CHAMBER OF COM.-
MERCE GETS BAD SCARE.

At its annual meeting, held last
week in Washington, the National
Chamber of Commerce got all het up
over the action of the Federal Farm
Board in loaning money to co-opera-
tives.

Much resoluting was indulged in,
but the gist of the whole thing seems
to be that the Chamber believes that
the Farm Board would be a fine
thing if its activities were confined
to telling the farmers what to do.
But to actually try to help the farm-
ers as the manufacturers, the rail-
roads, etc., have been helped—well,
that can’t be allowed.

Perhaps it would be well for the
individual members of that body to
have some one tell them that if they
had done the right thing by the
farmer, instead of robbing him at
every turn, the present hodge-podge
Federal Marketing Act would not be
in the books.now.

Grain dealers, produce men, and
in fact nearly all of these Chamber
of Commerce fellows have always
taken advantage of the unorganized
farmer in every way, shape, and
manner possible, leaving the latter
in such a desperate mood that the
politicians felt that something had
to be done. So if the ill-considered
make-shift Federal Marketing Act
works a hardship on some dealers in
farm produets, its just too bad, but
they have it coming and fully de-
serve any trimming they may get.

BRAINLESS BLEATING.

Synesthesia is a condition wherein
one’s senses become confused in the
brain, as one hearing certain sounds
receives an impression of color. We
suffer that way. When we hear an
automobile horn honking persistent-
ly, we see red.—Tampa Tribune.

ACCOMMODATING FANTOM.

Spirit Medium—* My control will
now play the tambourine.”’

Voice—‘‘Make it the trumpet,
Sarah. The darned tambourine’s
busted.’’—Judge.

Market your livestock
at the new

All livestock sold in
competition to the
highest bidder.

NEW SUPPORTERS.

H. O, Strohm, Burlington, R. R. 6.

Hugo Thiede, Burllngl-ton, Route 6.

Barney Tyrrell, Burlington, Route 1.
Ernest J. Zabler, Burlington, Route 6.
Aug. J, Zabler, Burlington, Route 6.

Edw. J, Reesman, Burlington, Star Route,
Thos. H. Reesman, Burlington, Star Route.
Ela & Hunt, Burlington, Star Route.
Clarence Noble, Burlington, Route 1.
Mike O'Neill, Burlington, Route 2,

Henry Sheard, Burlington, Route 2.
Frank Wiegert, Burlington, Route 1,
William Sonderman, Hales Corners, Wis.
Peter Walczak, Caledonia, Route 2
Frank Johnson, Waterford, Route 1,
John Lockbaum, Hales Corners, Route 2,
John Ice, Waterford, Route 1.

Mrs, Ida Funk, Caledonia, Route 1.
Hubert Pfeiffer. Unlon Grove, Raute 2.
John C, Scott, Caledonia, Route 2, Box 108,
Wm. Clason, 'Honey Creek, Wis,

Darrell E. Wollmer, Muskego, R. 1, B, 105.
N. J. Maller, Caledonia, Route 1.

Chas. Strasser, Caledonia, Route 1, Box 52,
D. H. Fraser, Burlington, Route 6.

Dr. B. O. Nobles, Caledonia, Route 2.
Merle Schrader, Burlington, Route 6,
Mabel Sporakowski, Hales Corners, R. 2.
W. Zatarski, Caledonia, Route 1, Box 68.
Bosch Bros,, Hales Corners, R. 1, Box 280.
Rufus Smih, Mukwonago, Route 2,
Bernard Maney, Mukwonago, Route 3.
Raymond Maney, Mukwonago, Route 3.
Roy Maney, Waterford, Route 1,

Herman Polster, Jr,, So. Milwaukee, Route

. Box .
Fred Borchardt, So, Milwaukee, Route 1,
Box 118

Fred Willms, So. Milwaukee, Route 2.

Robert Gutknecht, So. Milwaukee, Route
2, Box 179.

Geo. A, Wilke, So. Milwaukee, Route 2,
Box 140,

Ra.% J. Hienzle, So. Milwaukee, Route 2,

ox T3A.

Henry Walter, So, Milwaukee, Route 2.

Edward Schlaefer, Germantown, Wis,

Mrs. Abbie Endlich, Menomonee Falls, Wis.

Peter M, Liesenfelder, Rockfield, Wis.

August Beilfuss, Mukwonago, Route 3.

Oscar Lyman, So. Milwaukee, R. 2, Box 214.

Jacob Kramer, So. Milwaukee, R. 1, Box 116,

A. Schuster, Rockfleld, Wis.

0. A. Klippel, Richfield, Wis.

C. A. White, Burlington, Route 6.

Jos. Roesing, Waterford, Wis.

G. A. Reesman, Burlington, Route 1.

Walter Klaehn, Burlington, Route 6.

Sam Fredrickson, Honey Creek, Wis.

A, P. Marck, Burilnston, Route 6,

Chas, Meyer & Sons, Lake Beulah, Route 2,

Geo, L. Kortendick, Burlington, Route 1.

J. A, Linneman, Burlington, Route 1,

Phelpe Bros.,, Hales Corners, Route 2,

A farmer had an invalid wife who
was constantly bemoaning her en-
feebled condition. One morning,
when a neighbor asked him about
her, he sighed and said: ‘‘Well, I
dunno—I hope Marthy gets well
soon, or something.’’

Mr. A—*“‘I understand they are
making poker chips out of dried
milk.”’

Mr. B.—‘““That ought to make
good feed for the kitty.’”’—Copied
from American Humor.

MILWAUKEE STOCK

Canal Street and Muskego

Route:—Via 16th St.-11th Ave. Viaduct to incline leading to the East near
Plankinton Packing Co. Yards located one block North from foot of incline,
In coming over 6th St.-1st Ave. Viaduct leave the Viaduct at incline to Canal

St. thence West to Muskego Ave,

NO DELAYS IN UNLOADING TRUCKS

NOTICE!

We sell First Mort-
gage Bondson Mil-
waukee Improved
Real Estate.

6% Interest 6%

Send for Circular.

Do You Want to
Sell Your Farm?

Write to

WM. STEWART
Office of

STEWART INVESTMENT GO,

601-603 First Wis. Nat. Bank Bldg.
MILWAUKEE

WANTED

40 to 100 ACRE
DAIRY FARM

Prefer one with stock
and tools. Write price,
traveling directions to

P. O. Box 1020 - Milwaukee, Wis.

CURE FOR THIRST.

The use of barbed wire is sug-
gested to guard this country against
rum-runners. Then a person could
just swallow some of the barbed wire
and feel like he’d had a drink of
rum-runner’s rum.—Detroit News.

YARDS

e r—
—
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The conference on the price of
fluid milk for June was held on May
96, and the result was an agreement
on a price of $2.85.

The newspapers had played up the
oreat difference in the price paid by
manufacturing dairy plants as com-
pared to our average price. The in-
ference being that the dealers should
huy their milk cheaper and give the
consumer a lower price.

Stores were reporting increased
sales of canned milk which of course
meant smaller sales of milk in bot-
tles. Instead of growing better, in-
dustrial econditions are worse and as
a result the people have less money
to spend, the dealers stated.

We did not like to take this cut
in the price, but we know that our
price is away out of line with the
price farmers are getting outside of
city markets. In fact, our average
price is quite a bit higher than in
many large cities.

We finally agreed on $2.85, know-
ing that milk would sell at eleven
:ents per quart.

Most of the dealers were holding
out for $2.75, but that price was not
:onsidered at all by our bhoard.

If eleven cent milk will mean that
'onsumption will be better than at
welve cents, perhaps we are better
ff at the lower price. We hope that
his will prove true.

Manufactured milk price for May
s $1.29. Butter took a bad slump
owards the last of the month, and
he average price of 92 score butter
it Chicago was 3334c. Manufac-
ured skim milk products have
carcely any value.

Luick Dairy Company reports
inid milk sales of 55.6 and will pay
in average price of $2.29.

Gridley Dairy Company reports
inid sales of 56.1 and will pay an
verage price of $2.30.

Layton Park Dairy Company re-
worts fluid milk sales of 55. and
vill pay an average price of $2.29.

Blochowiak Dairy Company re-

June Fluid Milk $2.85

ports fluid sales of 63.88 and will
pay an average price of $2.44.

Sunshine Dairy Company will pay
an average price of $2.30.

' CHEESE PRICES

Farmers delivering milk to cheese
factories will get about $1.25 to $1.30
per ewt. for milk delivered in May.
This will include the value of the
whey eream. The whey is valued at
from 10 to 15 cents per ewt. which
will pay delivery cost when the whey
is used on the farm. In some sec-
tions, we are told, no hogs are fed
and the whey is not taken home and
therefore has no value,

LOAN FROM FARM BOARD

Antigo, Wis—Antigo Milk Prod-
ucts Co-operative are soon to start
their new plant, which, with equip-
ment, will ecost about $200,000. The
plans are provided by Land O’
Lakes Creameries, Ine. Over half
the money required has been sub-
scribed by patrons and the balance
will be secured on a long-time loan
from the Federal Farm Board.

The board of directors of the or-
ganization are J. P. Schroepfer, Emil
Schroeder, Otto Wirth, Martin De-
vine, Ludwig Steber, W. James Pros-
ser and Henry Lade,

Study the advertisements in this
issue. Our advertisers are reliable.

LOWER PRICE LEVELS

It is quite evident that farmers
will have to take lower prices for
their products for some time to
come. In this market we have not
been hit hard as far as our milk is
concerned to date. In the condens-
ery, cheese and butter districts, the
lower prices have obtained for some
time. How we are going to come
out if prices of things we have to
buy do not come down in proportion
is not hard to see. Most of us are
going to have a hard time to pull
through.

Perhaps, we have kept on buying
a little too freely. Had we not bet-

ter cut down wherever we can and
tell the seller what we are told,
“Your stuff is too high’’?

The Harvester trust has not
given us any of the gains it has
made because of cheaper labor. Tell
’em s0. Can’t buy your machinery
until your price comes down or ours
goes up. Same all along the line of
clothing, cars, gas, in fact, every-
thing that we can cut down on a
little. If we are in for a long term
of low prices for farm produets, it's
time for us to demand lower prices
for what we buy or go without some
things. .

Herewith the average price of butter, 92 score Chicago, for the years 1925,
'26, '27, '28, '29, and '30 to date.

1925 1926 1927 1928 1929 1930
JanUARY .ol i .3909 .4340 4826 4708 .4654 3617
February .. .....deevs .3919 .4301 5046 .4556 4919 .3515
Marceh: & s cvnianinstaien 4754 4146 4927 .4816 4759 3717
AP oL s 4290 .3935 .4820 4397 4411 3728
MREY. o ihie i el ates 4076 .3941 .4161 4338 4203 .33756
L s i e i O e 4219 .3913 .4043 4295 4235
Ty R i e s htenlats 4216 .3852 .3992 4377 4129
AUBUBL L ainnaibaiihn o 4161 4012 4149 45677 4248
September ........... .4630 .4304 .4495 4709 .44R3
Qetober .. iuiv: v 4920 45856 .4623 4637 4400
November ............ . 4950 .4894 L4821 4881 .4136
December ............ . 4733 5248 5050 4904 .3938
Average for year...... .4398 4281 4579 4600 4376 .3370
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COMPARATIVE PRICES

Elsewhere in this issue we show
the condensery prices for April,
1929, and for the same month in
1930. It will be noted that the 1929
milk brought about forty cents per
c¢cwt. more than this year’s product.

We also show the average butter
prices for the last five years and a
glance will satisfy anyone that the
creamery patron is taking it on the
chin this year.

Our April average price runs about
fifteen cents per cwt. under last
year. A slightly greater difference
is shown for May, largely due to a
greater surplus brought about by the
abnormally early pasture season.

Whether or not June average
price will show a greater drop over
the same month last year than has
May, depends on the butter price
and the amount shipped. Our guess
is that production will fall off this
month more than it did last June,
for the cows went out early and the
grass flush is about over with now.

We are not offering these price
comparisons as an alibi for the lower
price in this market, but rather for
the thoughtful study and considera-
tion of people who wish to be in-
formed regarding their own business.

OUR ADVERTISERS,

We have a very select list of ad-
vertisers paying for space in this
"paper, and we bhespeak for them
your liberal patronage.

NEW MEASURE TO PROMOTE
AGRICULTURE

By an overwhelming vote of 195
to 75 the House of Representatives
passed H. R, 2152, a bill introduced
by Congressman Ketcham to pro-
mote the agriculture of the United
States' by expanding in the foreign
field the service now rendered by
the United States Department of
Agriculture in acquiring and diffus-
ing production and marketing infor-
mation. A similar bill was passed
by unanimous vote of the Senate a
month ago.

Before passage by the House, the
bill was subjected to filibustering on
the part of opposing forees. A pro-
longed night session, in which war-
rants were issued to bring in ah-
sentee members, was required to
perfect the bill.

Certain of the bill’s opponents
fought it upon the ground that the
desired service could be rendered
by the Department of Commerce.
Farm organizations, however, insist-
ed upon control of the service by
the Department of Agriculture.

If signed by the President, the act
will establish agricultural attaches
abroad and will serve American ag-
riculture in the same manner that
commercial attaches abroad now
serve business.

This legislation has been favored
by the National Co-operative Milk
Producers’ Federation for a number
of years.

OVER-PRODUCTION

Some people say that it's all
wrong to say that there is an over-
production of dairy produects. They
say that the trouble is under con-
sumption. That unemployment is
the big factor, Maybe, but the stub-
born fact is that there is more milk
produced than can be sold at a profit.

Most of these people who say that
there is no over-production have
done nothing to help sell this enor-
mous volume of dairy produets.
Their interest lies in the sale of
feeds, machinery, advertising space,
or of perpetuating their own jobs.

Three years ago John D. Miller,
the president of the National Milk
Producers Federation, warned farm-
ers that they were on the verge of
over-production but the federal gov-
ernment and other agencies kept
right on telling people that expan-

‘sion of the dairy industry was the

great need of the country.
Some advocate more cow testing

or herd improvement work. Fine, if

the culls go to the block instead of

e R O e ol s O o S S L A ey P e e

to other farmers’ herds. Most of
them are resold to other dairymen
except the ones that have no udders
left. Then again what is a cull? Is
it a cow that with ordinary car:
makes under three hundred pounds
of fat in a year while the owner pays
some attention to his other farm
projects and gives his wife at least
as much consideration as his cows,
or is it the cow in a herd that is
tussed with by the whole family and
all the other farm work neglected?

Some of the people who talk so
glibly about herd improvement an(
its great value to the dairy industry,
should go and try it themselves.
Perhaps, friend wife would tire of
being chamber maid to a herd of
cows.

Believe it or not, it’s a heluv a lot
different than playing bridge.

IT PAYS TO COOL THE MILK

Hot weatlrer is here at last an
more attention to quick cooling.of
the milk will be profitable.

Milk does warm up in transit and
while the truck is standing in line
waiting to be unloaded. All loads
are heavy now and some must neces-
sarily wait a considerable time be-
fore they can be unloaded.

_It is well to keep this in mind and
endeavor to cool to 56 degrees.

When this paper reaches you the
weather may be quite cool, but right
now it’s hot and undoubtedly we
will have more of this weather.

DES MOINES, IOWA, PRICES

During the past month we received
at the association plant 2,234,118
pounds of milk, or 48.9 per cent of
the total amount of milk received in
the city, for which the assoeciation
paid $1.65 per hundred. The aver-
age price of butterfat for the month
was 3815 cents. The average . test
for the association was 3.7; the aver-
age price for all milk delivered
through the association to the eity
of Des Moines was $2.03 per hun-
dred, based on 3.5 milk.

KEEP YOUR SHIRT ON.

‘““Have you left anything?’’ is a
sign placed in many American ho-
tels. There are hotels in London
where a more appropriate question
to the departing guest would be:
‘“Have you anything left?’’—ILon-
don Opinion,

ART FOR HEART'S BAKE,

She: “Can you draw?”
He: “A little—why {”
She: “Then draw closer.”
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MILWAUKEE HEALTH DEPART-
MENT PROPOSED MILKING
MACHINE REGULATIONS

After Milking

1 a. Immediately after milking, emp-
ty milker pail, replace milker
head, place the teat cups in a
full pail of clean, cold water,
while operating milker, douse
teat cups in and out of the
water slowly ten or twelve
times; thus removing milk from
the tubes before it has had a
chance to dry on.

b. The.cold water rinse must be
followed with a rinse of boiling
water in the same manner, which
will remove traces of fat and
check bacterial growth.

2 Remove milking machine from
stable to milk house or other
clean, sanitary place where fur-
ther cleaning can be done.

3 Milker tubes, rubber and metal,
and teat cups must be thorough-
ly cleaned and STERILIZED
daily, the outside surfaces as
well as the inner surfaces. Dirt,
milk acids and foreign sub-
stances damage the rubber

parts.

Bteﬁlixa.tion—-l!ent or Chemical.

4a. Heat.—If the heat method is
used, pour boiling water into a
clean container, place tubes,
teat cups and parts to be ster-
ilized into the hot water in such
a manner that tubes are com-
pletely filled, covering container
with a tight cover to retain heat
and leaving parts in this water
until needed for next milking,
or hang in a clean place allow-
ing water to drain. Do not al-
low water to get into vacuum
tubes, openings or channels.

b. Chemical.—Provide a rack made
so that teat cups and milk tubes
may be suspended in a position
to hold a fresh sterilizing solu-
tion. Pour solution into and
completely fill teat cups and
tubes, and allow solution to re-
main until apparatus is again
needed for milking. Before
again using the milker, the units
must be rinsed to remove ster-
ilizing solution.

e. If sterilizer rinser is used, it
must be located and operated in
a place as stated in paragraph 2.
This department does not favor
the use of crocks and holders
for sterilizing purposes, and will
stop the use of them if found to
be dirty, or the solution weak-
ened.

6 Metal parts must be cleaned,
scalded and placed on a rack in
a clean, sanitary place.

6 All milking machine parts and
tubing must be kept in good
condition at all times,

Use proper rods or reamers to
determine cleanliness of milk
tubes.

T The air line must be kept clean.

8 Used closed top pails for strip-

ping. —M  —
FARM PRICE LEVEL 12 POINTS
LOWER THAN MAY, 1929

Three Point Drop Shown in May
Over April, U. 8. Agriculture
Statement Says
Washington, D. C. — The general
level of farm prices on May 15 was
three points lower than on April 15,
and 124 per cent of the pre-war
level, the index of prices paid to pro-
ducers was 12 points lower than on
May 15 a year ago, the bureau of
agricultural economiecs, U. 8. Depart-
ment of Agriculture, announced in

a statement issued recently.

Lower prices for cotton, grains,
meat animals and dairy and poultry
products accounted for the decline
from April 15 to May 15. Potatoes,
apples and cottonseed were the only
commodities which rose in value per
unit during the month.

On May 15, indices of poultry and
poultry products were seven points
lower than on April 15; farm prices
of grains were down five points;
meat animals, four points; dairy
products, three points, and farm
prices of cotton and cottonseed,
down one point. As compared to
April 15, the May 15 index of farm
prices of fruits and vegetables was
the only sub-group to show an ad-
vance. This advance amounted to
six points,

Cotton Prices Down

Compared to a year ago, the May
15 farm price index for cotton and
cottonseed was down 29 points; farm
prices of poultry and poultry prod-
ucts were down 24 points; meat ani-
mal prices down 22 points; dairy
products, down 16 points, and farm
prices of grains, down eight points.
Grain prices were the lowest since
October, 1922,

The United States average farm
price of hogs declined approximately
two per cent from April 15 to May
15, as a result, the farm price was
about 10 per cent lower than a year
ago. Lower farm prices of hogs are
a reflection of the weak demand for
pork and pork products in both the
domestic and the foreign market.

The corn-hog ratio for the United
States declined from 11.7 on April
15 to 11.6 on May 15, due to a great-
er decline in average prices of live
hogs than in average farm prices of

(Continued from page 6)

Farm with retail milk
route only 414 miles from
Milwaukee. Electricity,

good team, 19 cattle,
poultry, tools and equip-
ment; $14,000 complete.

Selling because of old age.

ZANDER BROTHERS

413 Juneau Avenue
Milwaukee : Wisconsin

a low vacuum

]
'I‘HB suction of a milking machine
determined by the amount of
its vacuum.

The Universal Natural Milker em-
loys low vacuum (mctlnn) because
it’s easy on the cow — it duplicates
as nearly as mechanically possible,
the actual sucking action of the calf.
It combmel, with this lowavacuum
suction, a gentle massaging action
gn like thatof the calf’stongue on
teat). That’s why cows respond

to it so readily and completely.
l'-olv vacuum is one of the reasons why

ing herds th

conntry are Umnrul milked —why dliq-
men everywhere are more and more equip-
ping their dairies with Universal Mil
Write for free catalog that describes and
illustrates Universal Milkers in detail
The UNIVERSAL MILKING MACHINE CO.
Dept. 00 Waukesha, W or Syracuse, N. Y,

Bn Tmu
ouble and
single units,

Item? es=-
1' e mi
y hand . ..

natural milker
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GREAT AD FOR BUTTER

The following news article, giving
the testimony of Dr. Weston A.
Price, Cleveland scientist, appeared
in the New York Sun of April 17th,
under a Philadelphia date line:

“Dr. Weston A. Price, Cleveland,
told an audience of prominent Phil-
adelphia physicians last night that
after ten years of research he had
found in vitamin D a preventive,
and in some cases a cure, for the so-
called degenerative diseases — can-
cer, heart disease, influenza and
pneumonia.

‘“In some instances he said he had
cured cases of these diseases by the
introduction of the vitamin in cap-
sule form, or in less advanced stages
by changing the patient’s diet to in-
clude quantities of spring butter con-
taining a high percentage of the cur-
ative element. He did not mention
cancer specifically among these
cases.

““Dr. Price spoke in the auditorium
of the County Medical Society be-
fore members of the society and of
the Academy of Stomatology. With
conclusions drawn from spectral
analysis of the sun’s rays, he pre-
sented the theory that light is com-

—_—

posed of those elements which sus-
tain the spring season and are ab-
sorbed by grass-eating animals.
Hence, he said, milk at this season
of the year is abnormally rich in
vitamins, particularly vitamin D.

‘““‘In our modern life,’ Dr. Price
said, ‘we practice self-cannibalism.
We draw upon the calcium and vita-
min content of our bodies to keep
us going, and eventually we break
down. By introduction of vitamin
D, known as the sun-light vitamin,
we build up the bone, prevent tooth
decay, which is the most universal
disease, and eventually remove the
infections which produce degenera-
tive diseases.

“ ‘Although it is not generally
realized, pyorrhea, or decalcification
of the teeth, is usually accompanied
by a similar breakdown in other
bones of the body. Hence the rem-
edy is one of diet,.

‘‘Our primary object is that of pre-

* vention. It is regrettable under the

circumstances that people have not
come to realize fully the advantage
of spring dairy products, and par-
ticularly spring butter. In the win-
ter mothers pay high prices for
‘fresh’ butter, whereas the product
that has been in cold storage from

the previous spring is of much higher
value.

““‘The capsules I use cbntain :
concentrate of vitamins from high-
vitamin butter, together with almost
equal mounts of high-vitamin eodl
liver oil.” "’

A LITTLE IRREGULAR

In reprimanding the United State:
Chamber of Commerce Alexander
Legge, who is chairman of the Fed-
eral Farm Board, said, ‘‘There has
been considerable evidence the last
several months that entirely too
many of your members were for the
prineiple of ecd-operation only so
long as it didn’t work.”” We gran
that Mr. Legge is correct, and the
same thing applies to a lot of busi-
ness men who have no membership
in the chambers of commerce.

We hope that Chairman Legge can
induce our machinery and imple-
ment manufacturers to co-operate
with the farmers in such a way that
both machinery and repairs can be
secured at a lesser price than we
now are compelled to pay. That
would be some much needed farm
relief.—Equity News.

Follansbee For: ge€ Security Milk Cans

Five Reasons Why Security Cans Cost Less
1—Neck and Breast drawn without seam from highest quality

CLEVELAND PATTERN

FOLLANSBEE FORGE STEEL,

insuring longer service.

FORGING ADDS STRENGTH

2—S8ecurity Lock Joint clinching bottom to body Bottom
joint floated heavy with solder.

3—Sealed bottom Eor:lventa washing solution working in be-
tween side wall of body to set up corrosion.

4—Special angle section bottom band, terne coated. ‘Chime of |
Can rests in angle protecting bottom and absorbing shocks, thus
preventing rivet holes from enlarging or the rivets shearing.

5—Better Tinning—Breast, Cylinder, Bottom and Covers are
hand tinned separately before assembling. No black surfaces
between joints to rust out and far more sanitary.

FOLLANSBEE BROS. CO.

—DISTRIBUTORS—
Thirty-First and Auer Ave. Milwaukee, Wis.

WE BUILD THE QUALITY IN—YOU TRY TO WEAR IT OUT




June, 1930

MILWAUKEE MILK PRODUCER

5

WISCONSIN'S EXPERIMENT ON
ABORTION

Four years ago the Wisconsin
Manufacturers’ Association created
a foundation fund of $50,000, that is
$10,000 a year, with which the Agri-
cultural College of the University of
Wisceonsin should pursue a study of
contagious abortion, particularly
from the standpoint of the influence
of nutrition on this disease. The re-
sults have been published from time
to time in the press and through bul-
letins, Some deductions may be
drawn from these findings that the
practical dairyman should consider
seriously. There will be no attempt
in this bulletin to consider scientific
facts. My attempt is merely to point
out some things which the practieal
farmer should weigh and study.

Nutritional Differences

Reading of the report might indi-
cate that the animals fed on the poor
ration, that is the one lower in vita-
mins, minerals and proteins, did bet-
ter or suffered less than the ones fed
on the better balanced ration. T
have heard it said throughout the
state on more than one occasion that
the experiment proved that good
feeding was the eause of abortion.
The comparatively small number of
cattle in the test would not warrant
this convietion. With approximate-
ly 20 animals in each group there is
too much opportunity for slight vari-
ation to change percentages. The dif-
ference in abortions or retention of
afterbirth between the two groups
was not large enough to be perhaps
more than accidental. One thing is
certain and fixed, however, and that
is that the feeding of the better ra-
tion did not prevent the disease, nor
did the feeding of the more unbal-
anced ration prevent the disease. So
far as the experiment is concerned
the control of contagious abortion by
nutritional means has been demon-
strated to be impossible. Neither
the so-called good or the so-called
bad ration prevented ecattle from
contracting and being vietims of the
disease. The slight variation in
groups was probably accidental.

Interpretation of Test

One of the best veterinarians in
the state of New York, who has had
much experience with the agglutina-
tion test, state that in his opinion it
is more reliable than the test for
tuberculosis. Whether that is true
or not it seems to be quite satisfac-
tory. The interpretation of the test,
however, is a somewhat different
matter. Of the 37 head in the ex-
perimental herd at Madison all bhut
four reacted at some time in the test.
Nine became reactors, aborted, be-
came negative, and are still negative,
Twelve ‘became reactors, calved nor-

mally, became negative, and are still
negative. In other words, so far as
the experimental eattle show, 57 per
cent of the herd that were at one
time reactors either aborted but once
or calved normally while reacting
and became and remained negative.
Most of the heifers have had one or
two calves since aborting. Quite a
number never aborted after react-
ing. This, I think, is the phase of
the testing for abortion that is most
important to the farmers. If the
animals that ceased to react have
made a complete recovery and are
not now harborers of the germ then
they would constitute no menace to
a herd and onee the herd has
stopped reacting then clean cattle

“might be brought in without any

danger. If, however, the cattle
merely fail to respond to the test
and still are harborers and spread-
ers of the germ they will be a men-
ace in any herd, but particularly so
to clean cattle brought into the herd.
Opinions differ as to whether or not
a positive cow becoming negative in
her test has made a complete recov-
ery. Seientifically, it is still an open
question. Personally, if I had a
good, profitable cow I would give
her the benefit of the doubt.
Financial Consideration Controlling
Factor

If an unprofitable cow should re-
act it merely offers another argu-
ment for getting rid of her. She
should go whether she reacts or not.
If a profitable cow reacts the situa-
tion is quite different. Really good
cows are scarce and hard to find. It
has been proven that reacting cows
are not as profitable as those that
do not react. If there were mno
chance of the cow recovering, unless
she were a pure-bred cow producing
very valuable offspring it would be
a close question as to whether or not
she should be kept. The consider-
able number of cattle in the experi-
ment making an apparent recovery,
and that_within a period of a little
over a year, would raise the question
of whether it would not be cheaper
to give the good producer a chance
to recover from the disease rather
than taking a loss in her sale and
running the risk of replacing her by
a cow not so good. A really good
cow, one producing 400 or 500
pounds of fat in a year, will warrant
being kept, even at some loss for one
year, if she recovers. To send her to
slaughter until we are surer of her
non-recovery than we we now are
would entail a double loss, the initial
one of salvage and the secondary
one of putting some cow in her place
that might not produce profitably.

On the farmer’s own judgment,

based on financial consideration,
must rest the question of how far we
are going to go in sending our re-
acting animals to slaughter. We
know now by practical experience in
the field that many aborting herds
clean up of their own accord.
Whether or not this clean-up is per-
manent we do not know. The ex-
perimental herd, practically all of
which aborted once, has not had an
abortion in a year and a half. The
writer would suggest that before
too many good animals are sent to
slaughter in the face of this certain
economic loss the owner should
weigh the question from all sides
and wait upon science for more in-
formation. J. P. RIORDAN.

FARM PRICE LEVEL 12 POINTS
LOWER THAN MAY, 1929

p (Continued from page 3)
corn. The ratio for Iowa advanced
from 13.3 to 18.4 during the same
period.

Demand is Weaker

The continued decline in the farm
prices of sheep and lambs is attrib-
uted by the bureau to a somewhat
weaker demand. The United States
average farm price of sheep on May
15 was approximately nine per cent
lower than on April 15. The May 15
average price of lambs was only
about one per cent lower, a two per
cent advance in the North Central
States being almost enough to offset
a farm price decline of four per cent
in the South Atlantic Division and a
three per cent deecline in the far
West. May 15 farm prices of lambs
were 30 per cent lower than a year
ago; sheep prices were about 28 per
cent lower; and prices of both sheep
and lambs were the lowest for the
month since 1921,

Farm prices of corn, as of May 15,
averaged 77.7T cents per bushel for
the United - States as compared to
78.3 cents a month earlier and 86.2
cents per bushel in May, 1929. Farm
prices advanced about one per cent
from April 15 to May 15 in the
Southern states where supplies are
usually limited at this time of the
year; but corn prices declined slight-
ly elsewhere, due to the weakness in
wheat and commodity prices in gen-
eral,

Continued poor foreign demand
for wheat and the possibility of a
carryover, even larger than in 1929,
are given as the principal facfors
favoring the six per cent decline in
the farm price of wheat from April
15 to May 15. The May 15 farm
price averaged 87.5 cents per bushel
as compared to 93.4 cents on April
15, 90.1 cents a year ago, and a May
average of 90.3 cents per bushel from
1910 to 1914.
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Milk Consumption in City Markets Below Normal

As we are preparing the material
for this issue of the Farmer your
management is faced with a number
of problems produced by the present
severe unemployment conditions in
our various city markets. Records
investigated at a number of milk
plants indicate plainly that we have
in reality no serious surplus for this
time of the year but we do have to
face the fact that the wage earner of
the family has been for perhaps
many weeks without regular employ-
ment. A rather careful check-up at
some Toledo plants this week indi-
cates that milk consumption is not as
great at present as it was in Janu-
ary and February. Apparently many
wage earners who have been looking
forward for a number of months to
inereased employment with the com-
ing of good weather have become
convinced that regular employment
is not easily to be found at present,
and therefore every curtailment pos-
sible must be made in living costs.

It is unfortunate but true that
many families when facing the need
for curtailment of expense see fit to
begin eurtailment on their milk pur-
chases.

‘We are still hopeful that with the
permanent coming of good warm
weather these economic conditions
which our eonsumers in the city have
been having to face will be improved
and that as the result of more regu-
lar employment our milk markets
may be improved.—The Co-operative
Dairy Farmer.

CHANGES IN THE CHEESE
INDUSTRY

The U. S. Bureau of Agricultural
Economics points out that in recent
years there has been a tendency to-
ward the expansion of the cheese in-
dustry into states which previously
were of little importance in the man-
ufacture of cheese. For example, in
1920 Wisconsin made more than 70
per cent of all the cheese produced
in the United States, but by 1928
Wisconsin’s production was only
about 62 per cent of the total. This
decrease has apparently been due
largely to the increasing demands of
whole-milk markets in the Middle
West and of sweet cream markets in
the East. The U. S. Bureau of Agri-
cultural Economics states that not-
withstanding these recent develop-
ments, Wisconsin will undoubtedly
continue to he the principal cheese
producing state for many years.

In the last two years, especially in
1928, the cheese industry was ex-
panding in the Southern states. One
of the most difficult problems which
the cheese industry will encounter
there is getting enough for volume
production the year round. Dairy-
ing has been somewhat slow to de-
velop in the South. The continued
production of cotton, tobacco, and
sugar cane will undoubtedly check
a very rapid expansion of the cheese
industry in most of the Southern
states. Among the other states
which have shown an increase in
cheese production, Kansas and Ne-
braska were outstanding.

CONDENSERY PRICES IN
VARIOUS STATES

Prices Paid at Condenseries 3.6%

Milk, f. o. b. Factory (Evapo-
rated Milk Association)

Territory April, 1930 April, 1929
Illinois
Amboy ........ 1.6625 2.056
Dixon ...... +«+ 1.6625 2.066
Morrieon ....... 1.662 2.066
Oregon ........ 1.66 2.00
Sterling ....... 1.6626 2.056
Indiana
Goshen ........ 1.8376 2.143
Sheridan ....... 1.66 2.012
Iowa
Waverly ....... 1.65 2.10-2.06
Michigan
Cass City ...... 1.675 2.066
Charlotte ...... 1.60 2.20
Hudson ........ 1.66  2.10-2.00
Lake Odessa.... 1.60 2.06
Mt. Pleasant.... 1.60 2.10
Sparta ........ 1.6187 2.012-1.968
Ublyiioa:oinma 1.675 2.012
Wayland 1.65 2.10-2.00
Ohio
Barnesville ..... ..... 2.10
BEVAN oL e 1.60 2.00
Delta ......... 1.65 2.10-2.00
Marysville ..... 1.565 2.20-2.10
Wauseon ...... 1.60 2.00
Wisconsin
Berlin ......... 1.6187 2.10-2.012
Sullivan ....... 1.65 2.00-1.95
Chilton ........ 1,6187 2.012-1.968
Stoughton ...... 1.66 2.06-2.00
No. Prairie ..... 1.66 2.06-2.00
Whitewater .... 1.65 2.05-2.00

THE PRIVILEGE OF CO-
- OPERATION

" Time was when almost every co-
operative marketing contract that
was signed had to be sold to the in-
dividual farmer with the same per-
sistency that might have been em-
ployed in peddling a new-fangled
cream separator. The average grow-
er was not convinced that he needed
a co-op., and he usually signed the
contract with a feeling that he was
conferring a favor on someone else
by so doing.

Since he felt that he was confer-
ring a favor on someone, he naturally
expected that his generosity was lia-
ble to cost him something. He was
fully prepared, then, to consider
himself a sucker the moment he first
heard a word of criticism against his
pool.

The modern type of pooler, of
course, looks upon his association as
something in which he has a per-
sonal as well as a business interest.
He sees in it an opportunity to ex-
ert his own efforts for the benefit of
a mutual understanding. He under-
stands that the pool’s possibilities are
measured by the energy of its mem-
bers. And he knows that his mem-
bership in the organization is not
only an obligation, but a privilege.—
The Bean Grower.

Men in the cheese industry are
facing the storage season with full
memories of what happened two
years ago and prices are being ham-
mered down in consequence. Total
stocks of cheese in this country on
May 1st were approximately one and
one-half million pounds less than on
the same date a year ago. This
should give buyers courage, but they
emphasize the fact that stocks on
hand are over seven millions above
the five-year average. Not so good.

Competition is ever and always
the law of death; co-operation ever
and always the law of life.—John
Ruskin.

Where Accounts Are Welcomed

A Erogressive bank—Ilarge enough to serve the largest—small
enough to welcome those wishing to carry a small account, either
checking or saving. Where you will feel at home among our officers
and personnel, who are always at your service.

You are invited to join this happy family of depositors and clients.

BADGER STATE BANK

Fond du Lac and North Avenues at 21st Street
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SERVIOE BULLETIN G-14

From the National Co-operative
Milk Producers’ Federation.

The Senate on May 26 passed a
bill sponsored by Senator Norbeck
amending the definition of oleomar-
garine to include various compounds
which have been confused with but-
ter in the consumers’ minds. The
vote was 44 to 32.

This legislation is in accord with
the policies of the Federation.

The significant changes in the oleo-
margarine definition are in bold
type.

Sec. 2. That for the purposes of
this act certain manufactured sub-

stances, certain extracts, and cer-,

tain mixtures and compounds, in-
cluding such mixtures and com-
pounds with butter, shall be known
and designated as ‘‘oleomargarine,”
namely: All substances heretofore
known as oleomargarine, oleo, oleo-
margarine oil, butterine, lardine,
suine, and neutral ; all mixtures and
compounds of oleomargarine, oleo,
oleomargarine oil, butterine, lardine,
suine, and neutral; all lard extracts
and tallow extracts; and all mix-
tures and compounds of tallow, beef
fat, suet, lard, lard oil, fish oil or
fish fat, vegetable oil, annatto, and
other coloring matter, intestinal fat,
and offal fat; if (1) made in imita-
tion or semblance of butter or (2)
calculated or intended to be sold as
butter or for butter, or (3) churned,
emulsified, or mixed in cream, milk,
water, or other liquid, and contain-
ing moisture in excess of ome per
centum or common salt. This sec-
tion shall not apply to puff-pastry
shortening not churned or emulsified
in milk or cream, and having a melt-
ing point of one hundred and eigh-
teen degrees Fahrenheit or more,
nor to any of the following contain-
ing condiments and spices: Salad
dressings, mayonnaise dressings, or
mayonnaise products.

This bill, sponsored by Congress-
man Haugen, previously passed the
House by a vote of 245 to 74, as ad-
vised in Service Bulletin G-4 of Feb-
ruary 7, 1930.

WISCONSIN HOGS FEWEST
IN YEARS

1,381,000 on Farm Jan. 1, is Report;
Average Return Put at $28
Hogs provide 11 per cent of the
gross farm income of Wisconsin,
Walter H. Ebling, agricultural stat-
istician of the federal-state erop re-
porting service, disclosed recently.
Milk and cattle are the only two
items that outrank hogs in percent-

MILWAUKEE MILK PRODUCER

age contribution to the farm dollar
of late years, he stated.

‘‘Wisconsin’s herd of hogs is the
smallest in number since 1910, there
being but 1,331,000 head on farms
as of Jan. 1, 1930,”’ Ebling reported.
“There were 575,000 hogs on farms
of the state in 1867. The number in-
creased with only temporary breaks
until the high point of 1923 was
reached, when there were practical-
ly 2,000,000 head.”’

Varied declines since then resulted
in a drop to 1,479,000 head in 1929,
a number less than any year since
1914, while the number of hogs on
farms this year is a decrease of 10
per cent compared to that figure, he
stated.

Wisconsin’s income from hogs
since 1921 has varied from $39,560,-
000 for that year to $65,795,000 in
1926, Ebling reported, with the aver-
age gross return from hogs amount-
ing to a little more than $28 annual-
ly for each animal on farms Jan. 1
of each year.

WANT DEPARTMENT

RATE—3 CENTS PER WORD

Minimum OCharge—3§1.00.

In co-xulln. amount of remit-
tance, add six (0) extra_ words if

wanted published under Blind Ad-
dress.

Bold Type—Double Regular Rates.

Blind Address — 25¢ EXTRA to -
cover postage in sending out replies
from this office.

REMITTANCE MUST ACCOMPANY
ORDER.

FOR SALE—I have good farm horses
tor sale at all times at reasonable prices.
Every animal guaranteed as represented
Farm one mile north of Granville Town
Hall on Wauwatosa Ave, or County Trunk
P. Ed. Butler, North Milwaukes, Wia.

COLLECTOR OF DEAD AND DISABDLED
HORSES AND CATTLE—We pay from §1
to $3 for dead horses and cattle. Service
seven days a week. Phone Thiensville
4318, Mike Sperber.

FOR SALE — State accredited baby
chicks, electrically hatched from high pro-
ducing stock, popular breeds. Milwaukee
Hatcheg, located % mile west of Brown
Deer, enry Bechtel, groprletor, Milwau-
kee Station F. R. 10, Phone North 98J3.

FOR SALE CHEAP — 1%-ton Federal
truck in A No. 1 condition; suitable for
milk hauling, Chas. Guenther, Phone
8585 R-3, Route 3, Sta, D,, Milwaukee, Wis.

FOR SALE—Registered Holstein bulls,
gired by a show bull, King Plebe 38th,
took first prize junior year lng at Iowa,
Michigan, California, Central States and
Ohio, also junior champion at Saskatoon,
Canada. These bulls are out of good type
producing dams, with a herd fat average
of nearly 4 per cent in C. F. A, work, L.
J. Hess, Box 89, R. F. D, No 1, South Mil-
waukee, Wis.

Phone W. A. 2368-M or St. Martins 100 J-3

JOHN W.LUDWIG

Farm and Barn Equipment,
I. H. C. & J. Deere Lines,
New Idea Spreaders,

Tractors,

Milking Machines,
Electric Motors,
Frigidaire Systems,
Radios and Vacuum Cleaners

HALES CORNERS, WIS.

J Be Sure to Ask For or Write to

E. M. KELLS |

When in the Market for
Chris. Schroeder & Son Co.

First Mortgage Investments

614 % Interest 6% % I
|| We Also Carry Insurance of All Kinds

86 E. Michigan Street
Phone Daly 1951

For the Best in
Home Heating

“ Install a
Droegkamp
Furnace

50 Years in
Business....

DROEGKAMP |
FURNACE CO.

1515 Fond du Lac Ave.
Milwaukee, Wis.

Kil. 8950
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DENMARK YIELDS THIRD OF
BUTTER ON WORLD MARKET

By Alexander Herman
(Central Press Staff Writer)

Copenhagen, Denmark.—Although
Denmark is considerably smaller
than West Virginia (which ranks
fortieth in state areas), it produces
one-third of all the butter on the
world market, one-fourth of all the
bacon, and more than one-tenth of
the eggs!

Credit for this achievement, say
the farmers here, lies in the success
of their co-operative enterprises,
which cover both selling and buying.
As world-wide recognition of the
progress of co-ordinated effort, they
point, with pride, to the United
States federal farm board’s loan of
$400,000 madé some months ago to
the Ohio Farmers’ Co-operative Milk
Association.

For almost every farmer in this
land belongs to a dozen or more co-
operative groups. The number of
his membership cards would make a
professional clubman at home jeal-
ous.

Although all these organizations
are centrally joined in the Union of
Danish Co-operative societies, the
farmer operates®directly with each
of the component units.

Through one he sells his bacon
(an association of 183,000 members
owning 51 factories), through an-
other he exports his butter (this
group runs 552 dairies), through a
third he markets his cattle (an or-
ganization of 17 societies with 19,-
000 members), through a fourth co-
op. he sells his eggs (one of 700
units with 45,000 members).

Buying Organizations

At the same time, the Danish
farmer belongs to a host of buying
organizations, too. Through one he
gets his insurance; through another
his feeding stuffs. Fertilizers, coals,
cements and seeds all come from
clubs specializing in the purchase of
each.

But most important of all is mem-
bership in the Co-operative Whole-
sale society, with its 1,800 groups
and 321,500 members. For the body
is the farmer’s department and mail
order store combined. From it he
can get anything he needs for his
family or home — excepting only
autos, airplanes and pianos. When
one considers that there are fewer
than 200,000 farms in the whole
country, the number of memberships
in some of these co-operative groups
seem astounding.

“‘The reason is simple,’’ explains
Johannes Larsen, an executive of the

wholesale co-ops. ‘‘The members are
able to buy almost everything they
need, either by mail, or in many con-
venient shops near their farms, at
prices below the market. In addi-
tin, they share in the profits every
year.”’

The turnover in these co-op. whole-
sale stores in 1928 exceeded $35,-
000,000. And the dividend Yyield,
passed on to the members, ranges
between five and seven per cent an-
nually. So successful has this phase
of the co-operative movement be-
come, the organization is developing
special factories of its own to pro-
duce the merchandise sold.

Fruits from California

‘‘But, of course,’”’ adds Larsen,
‘‘there is much that we cannot pro-
duce here. We then have to strike
the best bargains in the open mar-
kets. I believe that we last year im-
ported more dried fruits from Cali-
fornia than any other northern
European agency.”’

The purchasing of this co-op. has
become so great it is effecting a
larger grouping with neighboring
countries’ co-operatives, so that it
may exert an international buying
power.

At present, this Danish society op-
erates its own coffee-roastery, choc-
olate factory, tobacco plant; owns
valuable real estate, and operates its
own shoe, hosiery and ready-made
clothes manufaetories. Its largest
business is done in a margarine
plant (a strange side-light on a
country where most of the world’s
butter is produced). -

In addition to the buying and sell-
ing co-ops., there are many others, to
which most farmers belong, for edu-
cational purposes—libraries, horse
breeding societies, bull clubs, cow-
testing groups and pig breeding cen-
ters.

‘““The eco-operative system,’’ says
Dr. S. Sorensen, agricultural advisor
to the Danish government, ‘‘has
proved to be of the greatest im-
portance in bringing the Danish
dairy to its present high level. As
members of the societies and owners
of the creameries, the farmers have
become interested in producing the
very best quality of dairy produects.
Efforts are made to deliver clean and
fresh milk, and in most cases the
societies keep the creameries well
equipped with modern machinery.
Last, but not least, they understand
that it is necessary to have able and
well-trained creamery managers and
buttermakers in order to obtain the
best results.”’

Each member binds himself to de-
liver for a certain period, usually 10

NOTICE!

We sell First Mort-
gage Bonds on Mil-
waukee Improved
Real Estate.

6% Interest 6%

Send for Circular.

Do You Want to

Sell Your Farm?
Write to

WM. STEWART
Office of

STEWART INVESTMENT GO

601-603 First Wis. Nat. Bank Bldg.
MILWAUKEE

years, all milk produced in excess
of that used in his home. The pro- .
ceeds are then divided in proportion
to the amount of milk delivered. The
creamery managers have the power
to refuse sour and impure milk,
Complaints of any nature are passed
on to a general assembly (in which
each member has but one vote, no
matter how large his farm). This
assembly is the supreme authority
in the society’s offairs.

NEW SUPPORTERS.

Flizabeth Wagner, Caledonia, Route 1.
Arthur Schatz, Colgate, Wis.

Henry Reitz, Oconomowoe, Wis.

Conrad Schatz, Colgate, Wis.

Peter Peterson, Oconomowoe, Route 1.
John J. Lynch, Hartford, Route 1.
Thomas Mallinger, Cedar Grove, Wis.
(ieo, Schwemmer, Muskego, Route 1.
Isadore Meade, Muskego, Route 1,

Jos, Stefaniak, Muskego, Route 1,
George Reinke, Mukwonago, R. 2, Box 119,
Aug, Keller & Son, Mukwonago, Route 3.
. O. Jacobson, Mukwonago, Route 3,

F., Lynch, Hartford, Wis.

ike Biwer, Mukwonago, Route 2.

©, J. Brandt, Menomonee Falls, Wis,

John Plel, Menomonee Falls, Wis,

John Klug, Cedarburg, Wis.

Jacob Roskopf, Thiensville, Wis,

George Erbe, Caledonia, Wis,, Route 1,
Henry Zeisse, Caledonia, Route 1.

John Stark, Waterford, Box 4.

Tom Buckett, Waterford, Route 1,

Mrs, A, T. Halverson, Waterford, Route 1.
Math. Schauer, Caledonia, Route 1.
Leonard Kell, Caledonia, Route 1,
Norbert Braun, Caledonia, Route 1.
Joseph Hertelt, Caledonia, Route 1. y
Edward Prohl, Caledonia, Route 2,

John Davidson, Franksville, R, 1, Box 8.
August Zayce, Caledonia, Route 2,

Julius A, Scholz, Fredonia, Route 3.

Paul W. Bartels, Jackson, Route 2,

Mrs. J. O. Leary, Cedarburg, Wis,

August Knupfr, Menomonee Falls, R, 2,
Emil Nelpert, Helenville, Wis,

h
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Fluid Milk $2.85 for July

The Price Conference on June 26
resulted in an agreement that $2.85
be the price for fluid milk for July.

The average price of 92 score but-
ter, Chicago, was 32.02 cents per
pound as against 42.03 for June,
1929, This is ten cents per pound,
and, as there are four pounds of but-
ter in 100 pounds of 3.5% milk, it
means a difference of forty cents per
ewt. for milk for butter making pur-
poses.

Skim milk products are still very
low in price, although milk powder
has made some gains.

Receipts are about the same as last
year but because of adverse indus-
trial conditions sales are not nearly
so good, with the result that surplus
is higher. Our average price is very

low as compared to last year but is
about fifty cents per cwt. over con-
denseries after allowing for differ-
ence in cartage charges.

Manufactured price is $1.24 as
compared to $1.75 last June.

Luick Dairy Company reports fluid
sales of 53.84% and will pay an aver-
age price of $2.10.

(ridley Dairy Company reports
fluid sales of 54.3% and will pay
$2.11.

Layton Park Dairy Company re-
ports fluid sales of 556% and will pay
$2.13.

Blochowiak Dairy Company re-
ports fluid sales of 64.69% and will
pay $2.28.

Sunshine Dairy Company will
pay $2.11.

ADVERTISING MILK,

The committee on advertising has
had six sessions and listened to ad-
vertising experts, bill board men and
other people who are anxious to help
us sell more milk,

It was a big job to pick out an
ageney to do this work but the com-
mittee finally decided on a course of
action and the program is being
worked out.

The committee does not want to
spend this advertising fund reckless-
ly and for that reason has put in a
great deal of time studying ways
and means, and we believe that a
campaign will be put on that will
vet definite results.

THIENSVILLE PLANT CLOSED.

The Luick Ice Cream Company
has operated a creamery at Thiens-
ville for many years. The produet
being used for ice cream purposes.
Recently this plant has been taken
over by the Luick Dairy Company, as
all of the farms supplying the milk
are eligible to produce milk for the
city market.

On June 30, the plant was closed
and the bulk of the milk is being
trucked to the city plants.

The Luick Dairy Company has a

plant at Hartford, from which it can
obtain a supply for its ice cream
business.

SHALL WE HAVE A PICNIC?

At the meeting of the Board of
Directors, held on June 26, the sub-
ject of having a pienie for the Asso-
ciation was discussed.

A committee of five was appointed
by the chair to decide on whether or
not a picnic should be arranged for,
the place, date, ete. This committee
will report to the board on July 26.

The members of the committee are:
Geo. Drought, Caledonia; A. C. Kiek-
hafer, Thiensville; A. C. Christman,
Menomonee Falls; Edwin Schmidt,
Brookfield, .and Fred Klussendorf,
Pewaukee.

If any of our people wish to make
suggestions on this subject to any
member of this committee, or to any
of the other directors, please feel
free to do so.

Getting together in this way ought
to do us all a lot of good.

PERILS OF FARMING.

Brodhead—Fred Michaels, 40, Jor-
dan Prairie farmer, suffered a broken
nose when he was kicked by a cow
he was milking Saturday morning.
He was unconscious for an hour after
the mishap.

Uniform Production

At the conference with the deal-
ers on June 26, the subject of toler-
ance over base for the year 1932 was
discussed. One dealer and several of
our directors came out very strong
for a tolerance of 40 per cent over
base instead of 45 per cent, which is
the allowance for 1931.

This is a matter that interests all
of the shippers to this market and
we weleome comment on it.

A rumor is in ecirculation to the
effect that there is a change in the
base months. This is not true.
August, September, October, and
November are the base months, and
the producers are held to this base
plus the tolerance for the first six
months of the year except in the
case of Grade A milk,

The Grade A Shipper is held to
the base for July and December, as
well as for the first six months, and
for the year 1931 the tolerance over
base for ' Grade A is 30 per cent.

POTATO GROWERS TO FORM
CO0.0P.

New Organization Will Co-operate
With Michigan Exchange.

Wisconsin potato growers will or-
ganize a federated co-operative mar-
keting groups which will co-operate
clogely with the Michigan potato ex-
change, according to an announce-
ment by R. A. Peterson, chief of the
division of co-operative marketing of
the department of agriculture and
markets.

Marketing of both table stock and
seed potatoes will be included in the
work of the exchange.

Decision to form the co-operative
was made at a meeting last week,
Mr, Peterson said.

F. E. Hibst, manager of the Mich-
ican potato growers’ exchange,
sketched the progress of that organ-
ization from 28 local organizations
in 1918 to 70 organizations with 8,-
000 members at present. The num-
ber of varieties was reduced from 40
before the war to three at the pres-
ent time, he said.

A committee was formed and steps
will be taken to organize the state-
wide potato marketing agency for
the disposition of this year’s crop,
Mr. Peterson said.
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Subseription......cccoc0ates $1.00 Per Year

TO ADVERTISE BUTTER.

Plans for the national butter ad-
vertising campaign are mat.erializmg
rapidly. The National Dairy Coun-
¢il has volunteered to supervise this
campaign under the direction of thg
butter industry. Representatives of
the Council have spent most of their
time during recent months in aiding
various state committees as well as
different creameries in getting their
organizations in shape to finance
this campaign.

The plan generally agreed upon
calls for a deduction of one cent per
delivery on eream. All price notices
will include a statement showing
just how the check-off has been
made. In other words, if a man de-
livers 20 pounds of butterfat to his
cream station and the price is 32
cents a pound, he will receive $6.40
less one cent for the butter advertis-
ing campaign, or $6.39 net. It should
be especially noted that this is one
cent for each delivery and not one
cent a pound.

Each of eight of the biggest cream-
ery concerns in the United States
have agreed to co-operate in this ad-
vertising campaign. Not only are the
creameries going to assist in this
check-off, but they are going to con-
tribute liberally of their own funds.
In this way the entire butter indus-
try is co-operating to sell the con-
sumers of the nation on this health-
building food.

This advertising campaign includes
cooking schools in the ecities, a

speakers’ bureau for lecturers for
women’s clubs, doctors, nurses, and
dental meetings, radio, motion pic-
tures, exhibits, and general publicity,
as well as magazine and farm paper
advertising. It is being supported
by various national farm organiza-
tions as well as dairy organizations
and the different Dairy Councils.

There is usually a very - small
spread between the price of butter-
fat and the price of butter. When
prices go up the producer gets the
benefit of most of the increase. When
they drop he suffers most of the de-
crease. We have seen something of
what can be done during the past
winter when very limited advertis-
ing campaigns increased butter con-
sumption as much as 50 per cent in
some localities.

With a big nation-wide campaign
of this sort organized on a perma-
nent. basis and with the health
authorities of the country behind it
butter consumption should increase
rapidly. It edn be financed for an
insignificantly small amount per per-
son and should rapidly bring back
the consumption and the price of the
product. We believe that it is just
sound business to support this move
and that farmers almost as a whole
will feel that with a very small cost
they can materially increase their
profits through doing so.

In this issue we print an article
which suggests that too much effort
has been put forth to encourage the
production of farm produects to the
detriment of farmers.

It is pointed out that finance and
manufacturing are not promoted to
such an extent that there are too
many banks, factories, ete., but that
many agencies, including some boast-
ful farmers, seem bent on telling the
world all about the advantages of
being a farmer with the result that
the consumers are made to feel that
the farmer is getting the long end
of the deal.

County Agents are mentioned in
this article, but we think that in this
part of the country, at least, the
County Agents are an influence for
good rather than otherwise.

It is true, we think, that some of
our County Agents could and would
be more useful to our farmers if we
had the right kind of a dean at the
head of our Agricultural College, a
man who really understood the
farmer and his condition and had
the courage to stand up for the
farmers instead of ecatering to the
views of big Chamber of Commerce
men, bankers, and others of that
stripe.

HOW BIG IS A FARM?

Granted that it has been something
of a riddle in American householcs
to know how long is a piece f
string, the question of ‘‘how big is a
farm?’’ has also gone a-begging for
definite answer.

Now the official dimensions are at
hand in a statement from the Unitel
States Census Bureau. A farm, ac-
cording to the Bureau, is all the land
farmed by one person, whether it is
three acres or 3,000 acres.

This answer looks easy, but gov-
ernment officials say not. They had
to decide what the census enumers-
tors would report as a farm when
they made their rounds in April.

The area of farm land owned by
one person has nothing to do with
the definition of a farm so far as the
Census Bureau is concerned. The
question is, not how much land does
he own, but how much does he op-
erate or farm. A man who owns 300
acres might farm half of it himself
and rent the other half out to three
tenants, 50 acres to each. This land
would go down on the census rec-
ords as four farms, because the land
farmed by each man is considered as
a unit.

If a man rented several tracts of
land and used all of them for farm-
ing, they would go down as one farm.
But no tract of land of less than
three acres will be registered as a
farm unless it produced last year at
least $250 worth of farm produects,
either consumed on the farm or sold
—a change from the registration
practicde in 1920, 1

City workers who live at the edge
of town, keep a cow and chickens,
and perhaps go in for a bit of light
farming, qualify as farmers if their
products amounted to $250, regard-
less of the size of their holdings.—
R.C.W. : '

NATIONAL DAIRY ORDERS DIS-
SOLUTION OF KRAPHENE
CORPORATION.

Dissolution of the Kraphene Cor-
poration was authorized at a meet-
ing of stockholders, held June 4. Pay-
ment to the Kraphene Corporation
for conveying their corporate assets
to the National Dairy Products Cor-
poration was started immediately
following dissolution of the Krap-
hene company.

The Kraphene Corporation, for-
merly the Kraft-Phenix Cheese Cor-
poration, was bought recently by the
National Dairy Products Corpora-
tion. :
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INSTITUTIONAL MARKET.

The editor of the Kearney Hub,
[{earney, Nebraska, struck the cor-
rcet key when he expressed the
thought that inasmuch as the state
of Nebraska boasts of its dairy
herds, maintains a college where
dairying is taught and fosters the
dairy industry, then through its
hoard of control it should feed but-
ter, & prime dairy produect, to the
wards of the state. _

Everyone interested in the wel-
fare of the dairy industry should
take a decided stand in regard to the
purchase of butter by all state and
federal agencies that have charge of
feeding those who are its charges.

Much good has been accomplished
in getting the farmers to realize the
fallacy of themselves buying oleo-
margarine to feed their own fam-
ilies. They realized that they were
injuring their own best interests by
not buying dairy products which
were made from raw material pro-
duced on their own farms. Numer-
ous reports have been received which
indicate greater consumption of
creamery butter on the farms. This
is a8 it should be.

Next in order for increased but-
ter consumption is to get all state
and federal agencies to replace oleo
with good creamery butter. As these
agencies take on butter instead of
oleo the surplus in storage and the
current production will be consumed
to better advantage and prices will
react favorably for the producers
and manufacturers. By the passing
of the agricultural marketing act
and the creation of the Farm Board,
the federal government has ex-
pressed itself as willing to help the
farmers. The same sponsors of mar-
keting act and the Farm Board can
show their good faith in our agri-
culture by encouraging government-
al agencies to purchase butter in all
places where oleo is now being used.

Representative Edward E. Brown
of Wisconsin and Francis D. Culkin
of New York have introduced bills
in congress that if passed will pro-
hibit the use of oleomargarine in any
national home for disabled soldiers
or any navy or army hospital insti-
tution supported by appropriations
‘rom the federal government.

ELIZA AND THE ICE MAN.

fliza was engaged to wed
An ice man bold and burly,
I'or he had ways Eliza liked;
Besides, his hair was curly.

But when she met the janitor
He seemed like such a nice man,
Eliza ran away with him
And double crossed the ice man!
—Dalnar Devening.

U. 8. OLEO PURCHASES.

Bill to Use Only Butter in Institu-
tions Supported by Federal
Government.

WASHINGTON, D. C., March 15
—A bill prohibiting the use of oleo-
margarine in any national home for
disabled soldiers or any naval or
army hospital or charitable institu-
tions supported by appropriations
from the federal government was
introduced in the house by Represen-
tative Edward E. Browne of Wis-
consin and a quite similar bill by
Representative Francis D. Culkin of
New York.

The Browne bill applies to specific
institutions while the Culkin bill in-
cludes all institutions aided wholly
or in part by the government.

The records show that the govern-
ment purchases several million
pounds of oleomargarine each year.
Friends of the dairy industry say
they cannot see any reason why
when the farmers are heing asked to
quit using oelomargarine as a substi-
tute for butter, the government
should not also be asked or com-
pelled to quit buying oleomargarine
for use in its hospitals and other in-
stitutions. Dairy organization repre-
sentatives will give their support to
the bill that stands the best chance
of getting through congress.

THE CHEAPEST PROTEIN

Keeping the grass short is one of
the essentials of the new system of
grassland culture, for grass possesses
more protein at this stage and has
greater digestibility. This fact is
emphasized by Dr. Woodman of
(fambridge, who is an authority on
the subject.

“To let grass grow to maturity,”’
he says, ‘‘is definitely to sacrifice
the cheapest protein food that is ob-
tainable. Not only do we lose by
the tremendous fall in value of the
herbage so growing, but this very
herbage prevents new young shoots,
rich in protein, from being produced.

“It may well prove to be profit-
able to send the mowing machine
over all portions of fields not effi-
ciently grazed, simply to bring about
a new growth of young shoots.
These shoots are, in fact, the farm-
er’s cheapest source of protein—the
cheapest factory in the world for
the conversion of inorganic into or-
ganic nitrogen.

““For these reasons the early cut-
ting of hay also is of far greater ad-
vantage than has hitherto been sup-
posed, and well repays the extra dif-
ficulty of making and the loss of
bulk. Indeed, in some respects the
latter may be an advantage.’

bl
single units,

Combine Dairying with
Melon, Vegetable and
Berry Growing on this 120
Acre General Purpose

farm, near a city carline,
lake.

$3,500 down.
FREE FARM CIRCULARS

ZANDER BROTHERS

413 Juneau Avenue
Milwaukee : Wisconsin

a low vacuum

[
suction of a milking machine
is determined by the amount of
its vacuum.

The Universal Natural Milker em-
loys low vacuum (suction) because
i’s easy on the cow — it duplicates
as nearly as mechanically possible,
the actual sucking action of the calf.
It combines, with this low-vacuum
suction, a gentle massaging action
just like thatof the calf’stongue on
teat). That’s why cows respond

to it so readily and completely.
Low vacuum is one of the reasons why
leading purebred herds throughout the
country are Universal-milked —why dairy-

men everywhere are more and more e
ping their dairies with Universal Mill

Write for free catalog that describes and
illustrates Universal Milkers in detail.

The UNIVERSAL MILKING MACHINE CO.
Dept. 00 Waukeshs, Wis, or Syracuse, N. Y,

fkemifling
byhand . ..

._f’f'

natural milker B
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Grows His Own Dairy Rations

Farmer Finds Trading Milk Checks
for Feed is Poor Policy

Oconto, Wis.— The only way a
fermer ean stand up, financially, un-
der present milk prices is to raise all
the elements of a milk producing ra-
tion on his own farm, according to
W. J. Hayes. Raise your own alfal-
fa, sweet clover, soybeans, barley,
corn and oats, he says.

Every two weeks last year Mr.
Hayes paid out more than $80 of his
milk check for dairy feed. This year
he has not paid out a cent, and his
milk flow is just as large as it was
last year.

Instead of buying bran, middlings
and oil meal he is buying limestone
and phosphate and feeding the fertil-
izers to his crops. As a result of the
change of method he is not only
keeping up the production of his
cows but he is also building up the
fertility of his soil.

As a part of his experiments at
economical soil building and milk
production he has discovered that
alfalfa, sweet clover and soybeans
can be raised on his farm as well as
on any other farm in the state.

CLEVELAND PATTERN

Mr. Hayes is pasturing his cows on
sweet clover and finds it a great milk
producer. Besides the sweet clover
his cows get corn silage containing
soybeans, He has just finished har-
vesting 12 acres of alfalfa and al-
though the crop was damaged by
frost he got 14 loads. He says that
this is the first time in his history of
farming that he has ever stored al-
falfa hay for his cows in the winter
and he feels as if he is entering a
better farming period.

Mr. Hayes expects to seed more
alfalfa each year until nearly half
his farm is producing the crop. As
soon as the weather settles he ex-
pects to begin harvesting 20 acres
of a splendid.stand of sweet clover
for hay.

If the present low prices of farm
products teaches farmers to raise all
the feed the farm animals need and
to stop trading their milk checks for
commercial dairy feeds, the low
prices might be considered a bless-
ing in disguise, he said.

Follansbee Forge Security Milk Cans

Five Reasons Why Security Cans Cost Less

1—Neck and Breast drawn without seam from highest quality
FOLLANSBEE FORGE STEEL, insuring longer service.

FORGING ADDS STRENGTH
2—Security Lock Joint clinching bottom to body Bottom
joint floated heavy with solder.

3—Sealed bottom prevents washing solution working in be-
y to set up corrosion.

4—Special angle section bottom band, terne coated. Chime of
Can rests in angle protecting bottom and absorbing shocks, thus
preventing rivet holes from enlarging or the rivets shearing.

5—Better Tinning—Breast, Cylinder, Bottom and Covers are
hand tinned separately before assembling. No black surfaces
between joints to rust out and far more sanitary.

FOLLANSBEE BROS. CO.

—DISTRIBUTORS—

tween side wall of

Thirty-First and Auer Ave.

LUMBER DEALERS HELP
BUTTER.

Wisconsin retail lumber dealers,
at a recent convention, voted unan-
mously to back up the state’s dair:-
industry. Their resolution includel
the following:

1. The use of nothing but butter
and dairy products in their mills,
factories, and lumber camps (no
substitutes).

2. The use of their advertising
space for the promotion of dairy
products consumption.

3. The use of their window space
for dairy exhibits.

4, The distribution of milk to
workers in their manufacturing
plants.

5. The use of more dairy produects
in their homes.

ON THE SAFE SIDE.
Father—“Are there half fares for
children "

Conductor — “Yes,
teen.”

Father—“That’s all right.
only five.”—Pearson’s.

under four-

I've

Milwaukee, VWil. :

WE BUILD THE QUALITY IN—YOU TRY TO WEAR IT OUT
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Facing Our Dairy Troubles

A big surplus of butter, with a
falling market in consequence, cre-
ates a disturbing situation for Wis-
consin. All recognize that. But what
to do about it? The answers come
in from every viewpoint, but most of
them do not deal with fundamentals
at all.

Dairymen complain of substitutes
and dealers in the centers of popula-
tion point back to the fact that the
bulk of substitutes is sold to the
farmers themselves. That is a curi-
ous situation, but apparently it is
substantiated, When the price was

high the farmer reduced his own liv- .

ing costs by selling butter and buy-
ing something else to spread on his
bread. That puts the farmer in a
poor position to urgg greater butter
consumption, though by the force of
circumstances he now must do that
very thing.

Others point out that Wisconsin
has set up thousands of competitors
by selling its dairy cattle to people
in other states. That is true, also.
But, of course, if these people want-
ed to go into the dairy business they
would have obtained- their cattle
somewhere. Wisconsin merely sup-
plied a market that was bound to be
satisfied in some way—a market, to
be sure, stimulated by those who
dinged at wheat and other one-crop
farmers to get them some cows.

Right now, probably, the best
thing is a campaign of education. If
the superior value of dairy products
were emphasized everywhere, as it
has been emphasized in such centers
as Milwaukee, much good would re-
sult. Tt is a betteer answer than agi-
tating for laws to bar substitutes,
laws which after long delay would
undoubtedly be held to be unconsti-
tutional, or for tariffs designed to
rig the price. A tariff on butter has
absolutely no effect when production
exceeds consumption.

But the value of such an educa-
tional campaign. if it is unaided by
anything else, will at best be tempo-
rary. If we create a bigger con-
sumption, somebody is sure to create
a bigger production. And we shall
be back where we are now—search-
ing once more for fundamentals.

The final answer for Wisconsin, if
there is to be a permanent answer,
would seem to be organization. Wis-
consin has as an example the success-
ful fruit marketing of California.
And when you think about it; the
two situations have enough in com-
mon to build upon. California deals

in a perishable product; so does Wis-
consin. In both cases technical
knowledge is required. In both cases
there can be regulation, definite and
well-directed, in the movement from
producer to market.

California stamped its brand of
fruits indelibly on the mind of the
nation and then devised ways of sup-
plying that demand in just the right
amount. A carload of oranges is sent
where it is needed and nowhere else.
The control is absolute. Other fruit
producing regions have not been
able to make much headway against
such fruit organizations.

Wisconsin today has a far better
ground-work of co-operative organ-
ization than California had when she
began her experiment. But we have
no top structure for ultimate con-
trol. That, perhaps, was all right so
long as the market absorbed most of
what we produced. But the minute
the surplus began to pile up, it was
all wrong. Will we see that? Gov.
Kohler has pointed out the necessity
of closer organization. The federal
farm board has also pointed it out;
in faet, the board’s whole program
is built upon it. Do dairymen in
Wisconsin and other dairy states
think they can escape the necessity
of effective organization, such as
manufacturers of other produets
have found essential in their busi-
ness 7—Milwaukee Journal.

RIDE BUT NOT PAY. .

Glorious, wouldn’t it be, if we
could all ride free on the other fel-
low’s gas and tires. That’s just what
a lot of cheese producing farmers are
doing. They admit that the Federa-
tion is a good thing for them and for
the industry but they don’t want to
help support it. Now and then a
farmer in a Federation factory
wants to quit or he would like to see
his factory quit, just why, he him-
self doesn’t know or can’t say, but
he wants to quit. Perhaps just be-
cause quitting is different. Asked if
he doesn’t think the Federation is a
good thing, his answer is, ‘‘Oh yes,
ves, sure.”’ When someone ventures
the assertion, ‘“Well, supposing we
all quit, then what?’’ ‘“Oh, we don’t
want that to happen and besides you
won't,” such a one generally replies.
But still he himself is ready to quit.
Just what can be done to convince
such a man that he is ‘“all wet’’ in
his contentions?—Federation Guide.

MARKING CULL COWS.

Hoard’s Dairyman:—Wouldn't it
be a good thing if there was some na-
tionally known and advertised mark
to put on cattle that dairymen sell to
shippers to go to market? These cows
are not good and should be turned to
beef. However, Mr. Shipper buys the
cow and more likely than not (espe-
cially if Jersey) sells her to some
one for a milk cow; or she may be
held out in the yards for a milk cow.
If this cow was marked or branded
“‘no good’’ by the seller and such
mark recognized by every one, more
cull cows would reach their proper
destination. Such a mark would have
to be easily applied and easily seen.
—T. H. Adamson, Kansas,

FIGHTING MOTHER EARTH.

Broker—‘‘I put a friend of mine
on his feet three times in the last
five years.”’

Jones—*‘Oh, that’s nothing! I put
a friend of mine on his feet fourteen
times last night.”’ — New Bedford
Standard.

The wealthy old lady was very ill
and sent for her lawyer to make her
will. “‘I wish to explain to you,’’
she said, weakly, ‘‘about disposing
of my property.’’

The lawyer was sympathetic.
‘‘There, there, don’t worry about
it,”” he said soothingly; ‘‘just leave
it to me.”’

““Oh, well,” said the old lady, re-
signedly, ‘‘I suppose I might as well,
you’ll get it anyway."’

SOLD AGAIN,

An Irish farmer had a cow which
was almost impossible to milk be-
cause of its restiveness, so he decid-
ed to get rid of it, and he sent Casey
with it to market.

Returning with much more money
than he expected the cow would
fetch, the farmer asked him if he had
told the truth about the cow.

‘‘Begorrah, I did,’’ replied Casey.
““The man asked me if “she gave
plenty of milk, and I said: ‘Man,
you’ll be tired to death with the
milking of her.’ ”’

CONVENIENT CALLIOPE.

In London, recently, a baby gave
the alarm for fire and roused the oe-
cupants. A campaign is to be
launched urging every householder
to install one of these useful little
gadgets.—London Opinion,



= I O By e L

e evtes i e~ i S

SR gy

e e

MILWAUKEE MILK PRODUCER

July, 1830

PIZINESS AS USUAL.

““That’s a lovely diamond pin you

have in your tie, Isaac; I did not
know you vos rich enough to own
such a valuable piece of jewelry.”’
. “‘Quite so,”’ replied Isaac; ‘‘my
friend Solomon left £500 in his will
to purchase a stone to his memory.
That is the stone.”’

CHEESEMAKERS MEET TO DIS-
'OUSS PLANS FOR CAMPAIGN.

..In order to make plans for con-
ducting a campaign to get better
prices for cheese, cheesemakers gath-
ered at Madison, Wis., June 20. The
meeting was called by R. A. Peter-
son, chief of the division of co-op-
erative marketing in the department
of agriculture and markets. In issu-
ing a call for cheesemakers to attend
the meeting, Mr. Peterson said:
‘“With the price of cheese down to
15 cents, those interested in the
cheese industry should make out an
active campaign to gain a better re-
turn for their product.”’ The coun-
cil of agrieulture took an active part
in the conference.

MAY POOL PRICE $1.97

The average price received for all
grade B milk, in the 201-210 mile zone,
testing 3.5% of fat, including both that
sold direct to dealers, and that handled
in the plants operated by this Associa-
tion, will amount to approximately $2.03.

(Note:—Any variation from the above
stated price is due to grade, butterfat,
frelght, hauling, and other established
differentials,)

Total administrative expense per

hundred pounds ........... $ .030
Deduction to be distributed to

local associations, to cover lo-

cal expenses .........c000 002
Deduction to be distributed to

- sub-district organizations to

COVEr eXPenses ............ .001
Deduction to create insurance

fund to cover losses by uncol-

lectible accounts and other

TORRER 1/ iy SB L C E e L .005
Deduction to cover depreciation

in value of fixed assets, and to

cover good will of businesses

* purchased, and which it is
deemed inadvisable to carry

an asmet . i e e 01

Total of above items.......... $ .048
Deduction for extraordinary haul-
ing charges and hauling differ-
entials . e s 012

Total of above two items...... $ .06
Deduction for capital account for
which Certificates of Indebted-
ness will later be issued..... .15
Cash payment on June 25th, to
cover deliveries during the
month of May, per hundred

POUIMIE 56 o aes e, sy 1.82
Gross pool price. .. ........... $2.03
Net pool price. ...........v.. $1.97

—Dairyman’s League, N. Y.

SHOULD WE ENCOURAGE
BETTER FARMING?

Since it seems to be a popular
sport now to offer ‘‘aid’’ to farmers,
permit me to join the game. We will
start ‘‘in the mud’’ and thresh out
the crop afterward. We will study
a bit the four great branches of our
modern economic existence; agricul-
ture, manufacturing, commerce and
finance.

Perhaps no one business is wholly
within any one branch but theoreti-
cally it can be quite definitely lo-
cated. Of them all, agrieulture is by
nature the most open and above
board. Most of its labors are open
to all eyes. Once any fact concern-
ing agriculture is discovered it soon
must become public knowledge be-
cause of the difficulty of hiding such
discovery.

- This natural openness of agricul-
ture has been further broadened in
almost every manner possible. Farm-
ers take pride in telling to the world
all the secret arts, parts, and signs
of agriculture which they have been
fortunate enough to find. Our gov-
ernment has spent many millions of
dollars in experimental work to dis-
cover’ and broadcast all possible
facts of agriculture,.

From the very lowest grades our
schools are flooded with agricultural
literature. County agents, extension
workers, and what not are constant-
ly spreading agricultural informa-
tion to any and all who will lend an
ear. One and all preach the glory of
farm life, the open air, the lowing
herds, the independence, and so on.
The fact is, everything and every-
body seem intent upon promoting all
possible agricultural activity and
competition.

Now let us look at the other pro-
fessions; most notably, finance, and
manufacturing. Naturally action in
these professions is considerably un-
der cover. This closeness is further
closed by the tight mouthedness of
most of the followers. Government
interference is most decidedly
frowned upon, unless it be to fur-
ther lock up their secrets by means

of patents, copyrights, and court or-
ders forbidding the professionals to
give information concerning them-
selves to private individuals.

As far as information in our pub-
lic schools and colleges is concerned,
it is noticeable by its absence. And
as for county agents, extension work-
ers, or experiment stations to spread
the news and aid in forming new
banks or factories, they are more
scarce than hens’ teeth. In other
words, a wet blanket is thrown over
these professions to smother compe-
tition and help create monopolies.

Now let us thresh it out. Shall we
throw out our agricultural text-
books, lock up our agricultural col-
leges, discontinue operation of our
experiment stations and farms, give
our county agents the gate, and,
above all else, gag the farmers who
so hoastfully tell of the easy money
in this, that, or the other farm meth-

.0d? Shall we allow farmers to pat-

ent processes of culture or retain the
sales privilege of products which
they may introduce?

Or shall we compel finance and
manufacturing to open up and rise
to the same level of service to which
agriculture has risen by making pub-
lic the operations of and in these
professions? Shall we teach manu-
facturing and finance in our public
schools and colleges to the same ex-
tent that we do agriculture? Shall
we have county financial and manu-
facturing agents and extension
workers?

Now, folks, there are no two ways
about it. If agriculture is to enjoy
the same share in the wealth of the
nation and the world that other pro-
fessions do, it must be given the
same treatment. To stimulate pro-

‘duction in agriculture and protect

profits in other professions, to en-
courage competition in the one and
restrict it in the others cannot help
but unbalance conditions. :

“‘Sauce for the goose is sauce for
the gander,”” and any farm aid plan
which does not recognize this fact
will be ‘‘applesauce’’ as far as the
farm goose is concerned.—D. D,
North Dakota.

Where Accounts Are Welcomed

A Erogressive bank—Ilarge enough to serve the largest—small
enough to welcome those wishing to carry a small account, either
checking or saving. Where you will feel at home among our officers
and personnel, who are always at your service.

You are invited to join this happy family of depositors and clients.

BADGER STATE BANK

Fond du Lac and North Avenues at 21st Street
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INOREASED PRICES THE KEY
TO PARITY.

Timidity of farm leaders and offi-
cials in the use of the word ‘‘price’’

for farm products may be the result .

of habit. If not, just what is the

reason for it? In the early days of:

the anti-trust laws farmers were
about the only industrial class that
was threatened and prosecuted for
assembling and attempting to de-
termine prices collectively. Other
classes found ways successfully to
control prices and escape penalty
under the laws. The Sherman Act
and other laws to prevent ‘‘restraint
of trade’’ are dead letters. Consoli-
dation, mergers and combinations
generally are of daily occurrence.
They are changing the practice and
policies of trade. Oececasional at-
tempts to restrict them are nothing
more than gestures. Of late years
Federal and state laws have been en-

acted to exempt farmers and their

associations from prosecutions of the
effete anti-trust and restraint of
trade laws, which other industries
violate with impunity, and, yet when-
ever farmers speak or propose a res-
olution in a meeting, some lawyer or
leader advises cautiously of the dan-
ger that someone may be sent to jail,
and the offénsive language is re-
moved or changed so that it means
nothing. In the hearing of members
of the Federal Farm Board before
members of the Senate recently one
of the board members was asked if
he believed that the government
should make prices. The answer was
‘“‘no.”” No Senator challenged the
answer. Technically it may be con-
tended that neither the government
nor the board is authorized to in-
crease prices of commodities or
wages of labor, but practically our
Federal and state governments do
both. President Hoover has prom-
ised to put agriculture on a parity
with other industries. The Federal
Farm Board was created for that
purpose. If it fails to increase the
price of farm crops, it will be a fail-
ure. There is no other way to put
agriculture on a parity with other
industries, except by radical reduec-
tions in the price of things the farm-
er buys, and no one expects any such
reduction. Parity means that the
farmer will receive as much interest
on his dollar of capital, as much
wages for his hour of labor and man-
agement, and as much profit on his
volume of business as capital and
labor and management receive in the
other industries. These returns must
come to the farm if at all through
a higher price for his products. He
has not been receiving such a price,

MILWAUKEE MILK PRODUCER

and the whole purpose of the farm
relief program is to see that he gets
a higher return —a higher price.
Why not say so plainly? Instead, we
hear only talk of a ‘‘stabilized mar-
ket.”” A market may be stabilized
on a price so low that the producer
would be worse off than in a market
where prices fluctuate. Stabilize
markets on a low level, which would
be the tendenecy, and the farmer has
no chance in that market for an oc-
casional top price. Besides, this
timidity has a harmful psychological
effect. No one takes a timid demand
seriously. It is time to drop these
fears, substitutes and subterfuges,
and come out with courage and de-
termination for justice. What we
want is as much for our capital, work
and profit as other industries pay.
That is parity. We can get it only
through the returns for farm prod-
uets. Let us demand it straight and
open and plain in the only way it
can come—in an increased price for
the things we sell.— Rural New
Yorker.

AN INVITATION.

Timid Lover: “I have a half mind
to kiss you.”

Modern Flapper: “If you had a
whole mind you would have done it
an hour ago.”

WANT DEPARTMENT

RATE—3 CENTS PER WORD

Minimum Charge-—$1.00.
In computing amount of remit-
tance, add six (8) extra wo

wanted publisked under Blind Ad-
dress.

Bold Type—Double Regular Rates,

Blind Address — 25¢ EXTRA to
cover posta in sending out replies
from this office,

REMITTANCE MUST ACCOMPANY
ORDER.

FOR SALE—I have good farm horses
for sale at all times at reasonable prices.
Every animal guaranteed as represented.
Farm one mile north of Granville Town
Hall on Wauwatosa Ave., or County Trunk
P, Ed. Butler, North Milwaukee, Wis.

COLLECTOR OF DEAD AND DISABLED
HORSES AND CATTLE—We pay from $1
to $8 for dead horses and cattle. Service
seven days a week. Phone Thiensville
4313, Mike Sperber.

FOR SALE—Pure bred Holstein Bulls of
serviceable age, from high producing
%{ns. Wm, O'Leary, R. 1, Honey Creek,

8.

FOR SALE—Registered Holstein bulls,
sired by a show bull, King Plebe 38th,
took first prize junior yearling at Iowa,
Michigan, California, Central States and

. Ohlo, also junior champlion at Saskatoon,

Canada, These bulls are out of good type
producing dams, with a herd fat average
of nearly 4 per cent in C, F. A. work. .
J. Hess, Box 89, R, F. D. No 1, South Mil-
waukee, Wis.

|
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Phone W. A. 2368-M or St. Martins 100 J-3

JOHN W.LUDWIG

Farm and Barn Equipment,
I. H. C. & J. Deere Lines,
New Idea Spreaders,

Tractors,

Milking Machines,
Electric Motors,
Frigidaire Systems,
Radios and Vacuum Cleaners

HALES CORNERS, WIS.

Be Sure to Ask For or Write to

E. M. KELLS

When in the Market for
Chris. Schroeder & Son Co.

First Mortgage Investments

6% % Interest 64 %

We Also Carry Insurance of All Kinds

86 E. Michigan Street
MILWAUKEE

Phone Daly 1951

Il

|
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T____

|

For the Best in
Home Heating

Install a

'Droegkamp

- Furnace

50 Years in
Business....

'DROEGKAMP
FURNACE CO.

1515 Fond du Lac Ave.
Milwaukee, Wis.

Kil. 8950
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ORGANIZATION NECESSARY.

We have always consistently taken
the part of the farmer and urged
him to align himself with his co-op-
erative marketing association and
stick to it through thick and thin.

We quote the following from the
Wheat Growers’ Journal, published
at Wichita, Kansas, and the organ
of the strong and successful grow-
ers’ co-operative wheat pool of that
state.

“‘Comparisons may not be agree-
able but they are peculiarly enlight-
ening, according to Congressman @Gil-
bert of Kentucky. ‘From the press,’
he says, we learn that the great to-
bacco manufacturer, James B. Duke,
after a very generous career, left an
estate of $300,000,000. This prince-
ly fortune was wrung from the tobac-
co grower of mine and neighboring
states, who will leave no property,
not even for the wife, who, with him,
labored in the fields under the sum-
mer’s sun, nor for the children whose
only portion in life has been poverty
and toil.’

‘‘Congressman Gilbert could have
added logically that the unorgan-
ized generally pay toll to the organ-
ized. Kentucky growers were with-
out an effective organization of their
own until after the world war, ex-
cepting the sporadic organizations
which were formed there during the
old night-riding period. The co-op-
eratives they formed after the war
were most effective in returning
them, for the first time, a decent
price for their produet, but they con-
tinued to over-produce each year,
which necessitated keeping back in
their warehouses the part of the crop
which could not be marketed with-
out breaking the price the pool had
established. Then growers began to
get dissatisfied at having to wait un-
til the surplus erop was sold before
they could get their money.

‘‘Growers in the dark tobacco re-
gions were the first to allow their
organization to fail. Then not long
ago the growers of Burley tobacco
failed to re-sign in sufficient numbers
and their warehouses were turned
into auction sale houses. Growers
evidently prefer to be fleeced by the
big tobacco companies rather than
manage their own business with fore-
sight and dispatch. So long as they
maintain that attitude the tobacco
companies will grow richer and rich-
er and the growers poorer and poor-
er. Verily, the farmer has a tough
hide and a short memory."’

LIKE LITTLE JOHNNY.
Summer Boarder: ‘But why are
those trees bending over so far?"
Farmer: ‘“Because they are full of
green apples.”’

WHO ARE THE ‘‘SELFORS?"’
(By Courtesy of the ‘‘Scoop Shovel.”)

If you know of a man who's again
all the pools,

Who rants that the fruits of his
labors,

He’ll sell for himself and not be tied
up

By any contract with his neighbors.

—He’s a ‘‘Selfor.”’

And the chap who don’t care to get
anywhere;
Too indifferent, inert, apathetic
To join in a move for the general
welfare,
With only himself sympathetic.
—He’s a ‘‘Selfor.”’

And then there’s the chap with the
undershot jaw,
The stubbornest buck in the herd;
One time, long ago, he said he
wouldn’t join
And now won’t go back on his word.
—He’s a ‘‘Selfor.”’

And then there is the man on whom
Fortune has smiled,

Who's well satisfied with the game;

He ‘‘figgers that he can take care of
himself—

Let everyone else do the same.”’

Whatever ‘‘the trade’’ is willing to
give,

Thai!t’s the price he is ready to sell
or;

For self alone he is trying to live,

The ‘‘Selfor.”’

A little girl with curly locks

Used to play with letter blocks.

Soon she learned that H and E

Spelled a little word called HE.

Then she grew and learned some
more

From those blocks upon the floor,

That twenty years are more than
seven,

That HE would lead the way to
He-aven,

With her blocks she built a tower

While young love was still in power;

When that weakened structure fell,

She learned that HE was part of
He-1l.

Now her blocks are straightened out,

She has lost all fear and doubt,

But she knows that HE apart

Will always make a broken He-art.

—Catherine MacMillan.

AIDS TO LOQUACITY.

Whene’er a hen lays eggs, with each
She is impelled to make a speech.
The selfsame urge stirs human bones
Whenever man lay cornerstones.
—Baron Ireland in Life.

J’n‘sseph Zwickowski, Caledonia, R. 1, Box

Adam Arnold, Richfield.

Andrew Heichelbeck, Caledonia, R. 1.
Ernst Leimgruber, Caledonia, R. 1.
Oscar E. Quast, Jackson, Wisconsin,

Ben Koopmann, Grafton, Route 1.
Anton Rausch, Grafton, Wisconsin,
Martin Wetzel, Thiensville, Wisconsin.
Reinhold Fischer, Cedarburg, Route 2.
Mrs. Frank Bulgrin, Menomonee Falls,

Erie Clausen, Waterford, Route 1.
Barney Baumeister, Burlington, R. 1.
Emil Clausen, Lyons, R, 1.

August Peters, Oakwood, R. 1, Box 38,
Jacob Schattner, Caledonia, R. 2, Box 4.
Al, Hagemann, Caledonia, R. 1.

Harry Beskow, Caledonia, R. 1.

Hubert Hagemann, Caledonia, R, 1,
Alvin H, Begahl, Burlington, R. 6.

Nick Beck, Al
Earl Fieldhack, Merton, Wisconsin,
Adam Geszvain, Hartland, Route 1,

do you expect me to pray for some
particular thing like that’?"’

week yo' all was prayin’ for the loose
livers’.

ister, “came to me one day with the

odd request that I pray for his float-
ing kidney.”

sleeting and I'd like to buy some
chains for my tires.”
ies.”

was a chain store.”

NEW SUPPORTERS.

Wisconsin,

urlington, R. 1

“ ‘Why Sam,’ I remonstrated, ‘how

“¢\Wal, parson,’ Sam retorted, ‘las’

L}

“An old colored man,” says a min-

Lady Motorist: “It’s snowing and

“I’'m sorry—we keep only grocer-

“How annoying! I thought this

NOTICE!

We sell First Mort-
gage Bondson Mil-
waukee Improved
Real Estate.

6% Interest 6%

Send for Circular.

Do You Want to
Sell Your Farm?

Write to

- WM. STEWART
Office of

STEWART INVESTMENT GO

601-603 First Wis. Nat. Bank Bldg.
MILWAUKEE
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Fluid Price Remains at $2.85
for August

Two dollars and eighty-five cents
was the price agreed on for fluid milk
for the month of August at the price
conference held at our office on July
26.

The butter market had strength-
ened since the middle of the month
but skim products were still quite
low.

Condensery prices range around
$1.50 and cheese prices showed only
one-fourth of a cent advance al-
though the production was dropping
off.

Milk production continued rather
high until the 15th of the month
when the dry weather began to show
its effect on pasture. The receipts of

milk fell off sharply about July 18,

but because of the fact that the con-
sumers were buying very sparingly
there was still a big surplus on hand.
Our readers may think that the sur-
plus which the dealers show is very
high considering how much less the
cows produced but it must be re-
membered that production was at
least 10 per cent above normal and
consumption is about 10 per cent less
than normal, so that we have a 20
per cent cut to make before we are
back to a normal condition.

Rains, quite general over the en-
tire shipping district beginning July
26, have improved the condition of
corn and stimulated growth of sec-
ond crop alfalfa and clover to such
an extent that it seems unnecessary
to bring new shippers into this mar-
ket. Many cows are freshening and
unless we have a long period of dry
weather a little later milk receipts
in this market should be ample.

The manufactured price for July
is $1.33 or nine cents over the June
price.

This looks encouraging. Last year
the July manufactured price was
five cents lower than in June.

Luick Dairy Company reports
fluid milk sales of 59.9% and will
pay an average price of $2.24.

Gridley Dairy Company reports
fluid milk sales of 60.1% and will
pay an average price of $2.25.

Layton Park Dairy Company re-
ports fluid milk sales of 62.37% and
will pay an average price of $2.29.

Blochowiak Dairy Company re-
ports fluid sales of 74.76% and will
pay an average price of $2.46.

Sunshine Dairy Company will pay
an average price of $2.25.

Picnic Pointers

1. Bathing Beauties Revue.

The picnie committee tells us that
they have some very nice prizes to
give to the winners of first, second,
and third places in the bathing
beauties revue at our pienic, August
16.

There isn’t any lake or stream in
Kerlers Grove but we are told that,
oftentimes, bathing beauties never
go near the water.

So come on, girls, and do your
stuff. .

2. Tug of War.

A tug of war or rope pulling eon-
test between milk haulers and milk
shippers is on the card.

We told a shipper about this con-
test yesterday and he predicted that
the team of haulers would win. He
said, ‘“Those milk haulers ean get
away with anything.”’

3. Fun for the Kids.

The Mitchell Manufacturing Com-
pany tells us that it will set up some
of its new playground equipment at
Kerlers Grove for the use of the ris-
ing generation of milk producers.

The committee on games have a lot
of prizes to give to the kids that can
do things just a little better than
the other fellows.

Come on all you boys and girls,
there will be heaps of fun.

Producers’ Picnic

In the July issue we said that a
committee was working on plans for
a big pienie.

The committee reports that it has
decided to have a Basket Pienic for
all farmers sending milk to the Mil-
waukee market at Kerler’s Grove on
Saturday, August 16, from 10:00 A,
M, to 5:00 P. M., Standard time.

Kerler’s Grove is on Highway 100
and the Cold Spring Road, two miles
north of Hales Corners and about
three and one-half miles south of
Greenfield Ave.,, West Allis. Every-
body knows how to reach Highway
100 from both the north and south,
and the Cold Spring Road will be
marked.

Elaborate plans are being made by
the committee to entertain a large
crowd of women, children and men.

Admission to the grounds will be
free and valuable attendance prizes
will be given to the lucky people
who draw the right tickets.

To date we have been promised a
pure-bred Holstein bull calf, a pure-
bred Guernsey bull calf, a sack of
mineral feed, a trio of White Leg-
horn chickens, a bushel of smooth
awn seed barley, and many other
valuable articles.

There will be games for the chil-
dren. A Bathing Beauty contest to
d(_ecide who is the best looking farm
gu:l or woman dressed in a bathing
suit. A committee of ladies will have
the pleasant task of choosing the
handsomest man. The parents of the
largest family (all must be present)
will also get a prize.

A good band will play sweet musie
and several speakers will give very
short talks.

No one may win a prize unless he
or she is a dairy farmer or a member
of a farmer’s family, excepting our
good friends, the milk haulers. The
latter and their families will be on
the same basis as the farmers.

Lunch can be had on the grounds
by those who do not wish to bring
theirs. Milk, ice cream, and coffee
will be available,

Bring your own cups.
free.

Be sure to come to this, your own
pienic. The ecity man takes every
Saturday afternoon off. You ecan

take one Saturday off to rub elbows
(Continued on page b)

Coffee is
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GRADE ‘‘A’’ MILK.

Some years past one of the Mil-
waukee distributors conceived the
idea of putting out a milk rich in fat
from T. B. tested cows and with a
low bacteria count and ecalling it
Grade ‘“A.”’ Other dealers soon had
a milk also ealled Grade ‘“A”’ al-
though in some instances the higher
fat content was the only point
wherein the so-called Grade ‘‘A"’
differed from other milk. Some com-
panies paid a differential over the
average price of regular milk plus a
premium for a low bacteria count.
Other dealers paid a straight differ-
ential.

Considerable effort was made by
the larger companies to sell this
(Girade ‘*A’’ milk in a large volume
but the sales never reached the point
that the dealers hoped for. Three
cents over the price per quart of
regular milk was charged the con-
sumer but in 1928 this price was
raised to four cents. The price paid
the producer for Grade ‘‘A’’ milk
seemed so attractive that it resulted
in many farmers selling Holstein
herds and putting in Guernseys or
Jerseys with the hope of getting this
higher price. In many cases the pro-
ducers increased the size of their
herds until the market became
flooded with this rich milk. (The
price for Grade ‘““A’’ milk testing
49% has been ninety cents above the
average price of 3.5% regular milk
where the full baecteria premium is
earned with five cents for every
point of fat above 4%.)

The application of the T. B. tests

to all herds producing milk of any
kind and the remarkable freedom
from infection found in most of our
herds has placed the regular milk on
a par with Grade ‘A’ in this re-
spect. The Health Department has
also demanded many things of the
shipper of regular milk which were
considered Grade ‘“A’’ requirements
only a few years ago.

Confidence in the regular milk has
made the consumer reluctant to pay
the higher price for Grade ‘‘A’’ milk
and as a result sales have fallen off
and a much larger percentage of sur-
plus Grade ‘‘A’’ than of the regular
milk is in the market.

It is easy to understand that this
surplus of high priced milk ecannot
})e manufactured except at a great
08s.

The dealers have announced a re-
duction in the price of Grade ‘‘A’’
of one cent per quart and pint as of
August 1, 1930, and a differential of
twenty cents per hundred pounds
over 3.5% regular milk instead of
fifty cents to the producer effective
September 1, 1930. This means that
the Grade ‘‘A’’ shippers get thirty
cents per hundred less beginning
September 1. Some of the companies
are putting on a new type of cap on
their Grade ‘‘A’’ also.

‘We doubt whether many people
will change to Grade ‘‘A’’ because
of a lowering of price but perhaps
some now using it will be more like-
ly to stay with it. We think that
the Grade ‘‘A’’ shipper to this mar-
ket will not suffer very much in the
long run for the market may not be
so crowded.

The cow trader, however, is not
going to have such a good talking
point when he tries to get some
farmer to sell him a good herd at
half its value and charge him two
prices for some cattle that have the
required color of hair for the produec-
tion of Grade ‘‘A’’ milk,

Among the valuable prizes to be
given away at our pienic will be a
J-L Self-Stir milk cooler donated by
the Losee Motor Product Company,
a security milk can donated by Fol-
lansbee Forge Company, and several
adjustable milk stools given by the
Mitchell Manufacturing Company,
also one hundred pounds of Mor-
mons Mineral feed.

Gueder, Paeschke & Frey are giv-
ing two large milk strainers and a
milk stirring rod.

‘When someone is trying to get you
to invest money in a ‘‘good buy,”’
make him specify as to the spelling
of that last word.

UNIFORM PRODUCTION.

Many shippers seem to think that-
excess over base milk which is paid
for at the manufactured price is just
so much velvet for the dealers and
that the shippers gain nothing by
producing a fairly uniform amount.
This is not true.

All milk that is in excess of base
tolerance is deducted from the total
amount shipped to that particular
company and the shippers who do
not exceed the tolerance have a low-
er surplus because of this excess
which non-uniform shippers have to
stand.

It would seem that many shippers
believe that they should endeavor to
ship the full amount of the base
made plus the tolerance. The toler-
ance over base is for the purpose of
helping out the shipper who was un-
able to make a base that would carry
him without excess milk.

RAIN, WHEAT AND BREAD.

The preachers and the people pray
for rain in all the churches. It seems
strange to me they never offer up
prayers of thanks when it does rain.
After a two or three week drouth
everyone prays for rain, Then, when
it rains, they forget all about the
Lord’s handiwork.

To my way of thinking the preach-
ers and the people, including Messrs.
Legge, Hyde and Capper, ought to
thank the Lord for the abundance of
wheat, that is, if they give the Lord
any credit for it, and then the
preachers ought to pray to the Lord
to give Messrs. Legge and Hyde and
others in high authority just a little
horse sense. We could soon use up
our wheat surplus. In place of blam-
ing the Lord for the abundance of
wheat we should compel the milling
trust to grind it into flour and sell it
at a fair price. A 50-pound bag of
flour is still $1.94 and bran is $28 a
ton. Before the war flour sold at 98
cents for a 50-pound bag and the
bakers could sell a loaf of bread for
five cents, which now sells for 13
cents.

If the millers refuse to reduce
their prices then Messrs. Legge and
Hyde and Uncle Sam should lease or
buy a few mills and go into the mill-
ing business and sell their flour and
by-products at cost instead of acting
like a lot of school chilldren. And
then let the preachers and the people
thank the Lord for an abundance of
wheat and for a five-cent loaf of
bread. And then perhaps the Lord
would feel more kindly disposed to-

ward us.
Monches, Wis. C. E. DEMPSEY,
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‘Worst in Fifty Years

Drought Conditions Extend Clear Across the
Continent Cutting Milk Supply.
Cut Butter Production

Washington, D. C., July 26 (From
Staff Correspondent).—The worst
drought in fifty years. covering most
of the territory from Virginia and
Maryland westward to the Rocky
Mountains and northward from Ok-
Jahoma and Missouri into the Cana-
dian Northwest, has burned up the
pastures, ruined the hay crop in
many sections, and will result in a
- heavy reduction in the corn crop and
all feed crops.

The parched pastures and lack of
water in the streams and springs are
reducing the milk supply in exten-
sive areas, in consequence of which
there is a falling off in production
of all milk products. The Depart-
ment of Agriculture has received re-
ports to the effeet that there has
been a reduction of 20 per cent in
the volume of milk produced in the
Chicago milkshed.

As a result of the reduced milk
supply in several states, which while
not leading in butter production are
important dairy states, dairy market
specialists in the Bureau of Agricul-
tural Economies report that the but-
ter market ruled decidedly firmer
around the middle of July with
prices 14 cent to one cent higher.
All available information regarding
the make of butter points to a de-
cided reduction in production during
the next few weeks. There has been
no ‘‘let up’’ in the drought condi-
tions sinee the middle of the month,
so that eonditions of feed crops and
milk production have steadily be-
come worse, and under ordinary con-
ditions there should be a marked im-
provement in price of dairy prod-
uets.

Demand Higher Quality Milk

An increasing demand by consum-
crs for milk of high quality makes
necessary improved methods of sani-
tation in milk produetion and han-
dling, according to a statement pre-
pared by C. 8. Leete, associate milk
market speecialist of the bureau of
dairy industry.

‘“‘The term quality as applied to
milk formerly meant to the consum-
or the amount of butterfat that it
contained. Now,'’ says Mr. Leete,
‘“quality is generally understood to
mean far more than fat content.
tood quality means not only ade-
quate food value but also good keep-
ing properties and freedom from
hacteria. The dairy farmer benefits
in two ways by selling high-grade

produets. In the first place, the price
to be paid for the produect is gov-
erned to quite an extent by consum-
ers’ demands, and it has been found
that good quality in dairy produects
stimulates consumption, which has
increased from 43 gallons a year per
capita in 1920 to 55 gallons a year in
1926. In the second place, produects
of good quality bring a higher price
than those of low quality.

The Twin City Milk Producers re-
port 65.5 per cent surplus for the
month of June and the farmers re-
ceived $1.94 per hundred for 3.5 per
cent milk delivered in Minneapolis
and St. Paul. -

EQUAL OPPORTUNITY.

NEW YORK.—FP.) — Concentra-

tion of power over the living condi-
tions of 120 millions of people in the
hands of less than 200 men was re-
vealed by Sen. Burton K. Wheeler,
Democrat, in a speech before the Na-
tional Democratic club booming Gov-
ernor Roosevelt for president on the
power issue. Senator Wheeler quoted
a banker ag saying:

“In my estimation about 50 or 60
large companies in this country, each
controlled by two or three men, do
about 80 per cent, through their vari-
ous subsidiaries, of the industral bus-
iness of this country. There are hun-

~ dreds of thousands of small corpora-

tions and individual business men in
this country, but taken altogether
they do only ahout 20 per cent of the
country’s industrial business.”’

A talkie is a movie that contains
too darned much singie.

Dept. 00 Waukesha, Wis. or

Sodium Chlorate

For Weed Killing

Write us for prices

We carry in Milwaukee
Warehouse

Merchants Chemical Co.

420 Barclay Street
Wisconsin

Milwaukee

MILKS LIKE “

Two T
Beeirzees
single units.

Combine Dairying with
Melon, Vegetable and
Berry Growing on this 120
Acre General Purpose
farm, near a city carline,
lake. $3,500 down.

FREE FARM CIRCULARS

ZANDER BROTHERS

413 Juneau Avenue

Milwaukee : Wisconsin I

a low vacuum

o
suction of a m:ll:mg machine
is determined by the amount of
its vacuum.

The Universal Natural Milker em-
oys low vacuum (sucnon) because
i’s easy on the cow — it duplicates
as nearly as mechamcally possible,
the actual sucking action of the calf.
It combines, with this low-vacuum
suction, a gentle massaging action
just like thatof the calf’stongue on
teat). That’s why cows

to it so readily and completely.
Low vacuum is one of the reasons why
leading punbud bn.-dl throughout the
y are Ur ilked —why l!ty-

men -verywhlr; are more and mon [
ping their dairies with Universal Mil

Write for free catelog that describes and
illustrates Universal Milkers in detail.

The UNIVERSAL MILKING MACHINE CCI-
or Syracuse, N,

fhemifking
by hand . ..

natural milker

. Yo

[':
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ADVERTISING DAIRY
PRODUCTS.

We reprint an article from a
Plymouth paper in which plans for
advertising dairy products on bill-
boards are discussed.

‘We hope that these plans mate-
rialize and that a statewide organiza-
tion is formed to further the greater
use of dairy products. The dairy in-
dustry cannot afford to sit idly by
and allow inferior foods to replace
its good milk, butter, cheese, and ice
cream,

If the many tax supported agen-
cies were half as anxious to help the
farmer sell his products as they are
to have him spend his money for
feed, there would be a different
story to tell.

COOL THE MILK.

The month of July was very warm
but the bulk of our milk came in at
acceptable temperature.

We think that this proves that the
shippers are doing a better job of
cooling than was formerly done.

Because of lack of time and in
some cases shortage of cold water,
some shippers have had warm milk.

We know that all of our shippers
want to make good milk and there-
fore we say again, Cool The Milk.

CLEVELAND PATTERN

JUNE POOL PRICE $1.84,

The average price received for all
grade B milk, in the 201-210 mile zone,
testing 3.6 per cent of fat, including
both that sold direct to dealers, and
that handled in the plants operated by
this association, will amount to approx-
imately $1.90.

(Note:—Any variation from the above
stated price is due to grade, butterfat,
freight, hauling, and other established
differentials.)

The total administrative expense

per hundred pounds......... $ .030
Deduction to be distributed to

Loeal Associations. to cover

local expenses .............
Deduction to be distributed to

Subdistrict organizations to

cover expemses ............
Deduction to create insurance

fund to cover losses by uncol-

lectible accounts and other

losses
Deduction to cover depreciation

in value of fixed assets, and to

cover good will of businesses

purchased, and which it is
deemed inadvisable to carry

as an asset..........0000.. .01

.001

.005

....................

Total of above items per hun-
dred pounds ..............
Deduction for extraordinary
hauling charges and hauling
differentials

Total of above two items...... $ .06
Deduction for capital account for
which Certificates of Indebted-
ness will later be issued..... .16
Cash payment on July 25th, to
cover deliveries during the

Follansbee Fi orge Security Milk Cans

Five Reasons Why Security Cans Cost Less

1—Neck and Breast drawn without seam from highest quality
FOLLANSBEE FORGE STEEL, insuring longer service.

FORGING ADDS STRENGTH
2—Security Lock Joint clinching bottom to body Bottom
joint floated heavy with solder.

revents washing solution working in be-
y to set up corrosion.

4—Special angle section bottom band, terne coated. Chime of
Can rests in angle protecting bottom and absorbing shocks, thus
preventing rivet holes from enlarging or the rivets shearing.

5—Better Tinning—Breast, Cylinder, Bottom and Covers are
hand tinned separately before assembling. No black surfaces
between joints to rust out and far more sanitary,

FOLLANSBEE BROS. CO.

—DISTRIBUTORS—

3—Sealed bottom
tween side wall of

Thirty-First and Auer Ave.

month of June, per hundred

POUNGAE o L oni s s vl B s 1.69
Gross pool price. ............. $1.90
Net pool price............... $1.84

—Dairymen’s League, New York,

The coin-operated machine in-
dustry is now investigating the pos-
sibilities of dry-ice and refrigeration
equipment for vending perishable
products, according to the Depart-
ment of Commerce. Among the
produets to be sold by means of auto-
matic vending machines are such
dairy commodities as milk, butter
and ice eream.

'?' —— —

We Specialize in
SPRAY

PAINTING

AND WHITEWASHING

Dairy Barns, Milk Houses,
[ Creameries and Cheese
1 Factories

Good work done anywhere at anytime

ANDREW F. SCHEIBLE

1970-21st St. Hopkins 7791
MILWAUKEE, WIS,

Milwaukee, Wis.

WE BUILD THE QUALITY

IN— YOU TRY TO WEAR

IT OoUT
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Association Backs Dairy
Advancement

Sponsors State-wide Advertising of Dairy Products

The Plymouth Association of Com-
merce is sponsoring a movement to
put on a statewide outdoor poster
campaign urging the people of Wis-
consin to use more dairy products.
While the expense for such a cam-
paign will run into thousands of dol-
lars, it is hoped that with the aid of
the service clubs of the state, the
project may be carried out.

A letter is being sent out to service
clubs, associations of commerce, or
interested persons, in every county
seat of the state, the latter part of
this week. This letter has already
been presented to the local Kiwanis
and Lions clubs, and has met with
their whole-hearted approval. The
letter is as follows:"

As a service to yourselves, your
community and your state, we make
the following appeal to you for help.

We all realize, or at least should
realize, that Wisconsin has been and
still is the leading dairy state in the
Union. We also know that to have
prosperity in our state, the farmers
must be prosperous.

In this period of depression we
feel it is our duty to help not only
the farmer but the entire state by an
advertising plan as follows: To cover
the entire state with 24 sheet out-
door posters with the following mes-
sage,

““Use More Dairy Products,
Milk, Ice Cream, Butter
and Cheese
Economieal - Healthful - Nutritious
‘““‘Help to Keep Wisconsin in the
Lead”

We further urge your organization
or as individuals, to get your loeal
merchants to do their bit by proper
window displays and use cheese as
specials; also get your local news-
papers to co-operate with you in the
way of telling your community of
the necessity of dairy products from
the standpoint of health and econo-
my.

This plan has been started and it
is up to you to help put it over. Your
share for your country is..........
Can you do the joh? Please advise
at onee what you think of the plan
and if you ean go over the top. As
soon as we have the assurance of
each organization that they can put
this over, we will make arrange-
ments for the 24 sheet posters and
advise you to go ahead to raise your
share.

Very truly yours,

Plymouth Association

of Commerece,

The plan, as the letter explains, is
to cover the state with a quarter
showing of 24 sheet posters. This
will mean that the entire state will
be covered for at least a month, with
790 billboards and 26 illuminated
billboards in usc over this period.
Many of them will probably carry
over for a period of over a month.

The cost of the use of the bill-
boards, according to M. O. R. Timms,
secretary of the association of com-
merce, will amount to $6,639. The
best posters that money can buy will
be obtained and these will cost
$1,600, making the total cost $8.-
339.50, with incidentals.

This cost has been divided up
among the counties of the state, ac-
cording to the amount of billboard
space available. Milwaukee county,
due to the numerous boards and the
faet that many of the more illumi-
nated boards will be used, bears the
largest expense, $800, while Sawyer
and Washburn counties are least,
with $10. The cost for Sheboygan
county will be $225,

The amount apportioned to each
county of the state is as follows:

Adams, $25; Ashland, $50; Bar-
ron, $125; Bayfield, $35; Brown,
$150; Buffalo, $60; Burnett, $50;
Calumet, $75; Chippewa, $90; Clark,
$150; Columbia, $150; Crawford,
$50; Dane, $390; Dodge, $200; Door,
$40; Douglas, $75; Dunn, $100; Eau
Claire, $90; Florence, $20; Fond du
Lae, $225; Grant, $240; Green, $100;
Green Lake, $50.

Towa, $125; TIron, $60; Jackson,
$40; Jefferson, $135; Juneau, $60;
Kenosha, $275; Kewaunee, $40; Ta
Crosse, $50; Lafayette, $135; Lang-
lade, $25; Lincoln, $25; Marathon,
$150; Manitowoe, $260; Marinette,

$40; Marquette, $40; Milwaukee, .

$800; Monroe, $75; Oconto, $35:
Oneida, $50; Outagamie, $200;
Ozaukee, $100; Pepin, $40.

Pierce, $90; Polk, $90; Portage,
%140 ; Price, $75; Racine, $275; Rich-
land, $35; Rock, $200; Rusk, $80;
St. Croix, $250; Sauk, $150; Sawyer,
$10; Shawano, $60; Sheboygan,
$225; Taylor, $60; Trempealeau,
$110; Vernon, $100; Vilas, $25;
Walworth, $200; Washington, $110;
Washburn, $10; Waukesha, $350;
Waupaca, $150; Waushara, $60;
Winnebago, $280; and Wood, $150.

To avoid confusion, but one or-
ganization in each county is being
asked to solicit the quota for the en-
tire county.,

The plan was presented to both
Lions and Kiwanis clubs of the city
this week, and each found it worthy
of commendation, as well as se-
lecting delegates to serve on the fi-
nance committee. Response to the
letters will be eagerly awaited, as is
planned to have all posters up by
September 1.—Plymouth Review.

DES MOINES, IOWA.

During the past month we received
at the association plant 2,797,702
pounds of milk, or 54.5 per cent of
the total amount of milk received in
the city, for which the association
paid $1.60 per hundred. The average
price of butterfat for the month was
32.9 cents. The average test for the
association was 3.6 ; the average price
for all milk delivered through the as-
sociation to the city of Des Moines
was $1.92 per hundred, based on 3.5
milk,

TAKE CARE OF THE COWS.

Advising farmers to care for their
cows with surplus running so high
may seem queer.

Right now the surplus is not so
high and unless considerable rain
falls soon the feed that the cows ean
pick up will be very limited. The
corn crop will not be heavy but
small grains are threshing out pretty
fair and perhaps it might pay better
to feed some of this home grown
grain now than next January.

Oats and barley are not so high
and they are good cow feeds even
though you may not get maximum
produection.

Many farmers are getting away
from the idea of forcing a cow to the
utmost. However, giving the cows
plenty of roughage and some home
grown grain is in order now.

PRODUCERS’ PICNIC.

(Continued from page 1)

with your fellow farmers and spend
a day that will be an enjoyable one
if you come and get into the spirit of
the thing.

Fred Klussendorf is general chair-
man; A. C. Christman in charge of
music; George Drought and Ed.
Schmidt, games and contests; Wm.
Kerler and Ed. Hartung, reception
committee; John Davitz and M.
O’Connell, grounds; John Wiek and
Charles Miller, ice cream and drinks ;
A. C. Kiekhaefer, lunch; C. Dineen,
speakers.

Fernwood Station, East Troy or
Burlington electric line right at the
grounds,
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DOG DAYS WEATHER.

After sweltering in one of the
worst heat waves we have had in
years, last night we heard the wel-
come patter of rain. It was heralded
by much heat lightning and an oe-
casional rumble of thunder. Not the
hard electric storm we were ex-
pecting, however. But there was a
good fall of rain. The good it will
do to crops, can hardly be estimated.
Corn was beginning to need the rain.
With the light hay erop, which is
about all in (that goes for the rest of
us, too!)—that corn will be mighty
essential for winter feed. It has
been worked thoroughly. If nothing
happens to upset its growth, it will
fill the silo. But ‘‘dog days’’ weath-
er can do lots of things. Farmers all
know that. Weather can make or
break us. That is the real ‘““Joker"’
in farming. Not a darn thing we
can do about it either. Just take
what comes, and like it.—Peter Van
Dingbuster.

THE FARMER'S PROBLEM.

History is red with the blood of
the unorganized.—Carlyle.

One hundred and forty years ago
the farmer was, as now, criticized
for his extravagances. He was
charged with scorning potatoes three
times a day and indulging in the
luxury of wheaten bread, and ad-
vised that bankruptey faced those
who wasted their substance on drink-
ing tea!

The farmer’s problem is brought
about by the fact that too large a
share of the wealth he produces goes
out of the community. For nearly
everything he purchases in the form
of goods or services, he pays an ex-
cess charge over and above the
actual cost of production in the form
of an invisible tax called profits. The
remedy lies in organizing to keep
this surplus at home; putting de-
mocracy into business.—The Scoop
Shovel.

—_—

Love of money is also the root of
all industry.

WOMAN.
(The Greatest of All Contradictions.).

She’s afraid of a roach,
She’ll s¢ream at a mouse,
- But she’ll tackle a husband
As big as a house.
She’ll tackle him for better
She’ll take him for worse,
She’ll split his head open
And then be his nurse.
And when he is well,
And can get out of bed,
She’ll pick up a teapot
To throw at his head.

" She’s faithful, keen-sighted,
Loving and kind,
She’s crafty, she’s witty,
Deaf, dumb and blind.
She’ll lift a man up,
She’ll cast a man down,
She’ll crown him her king,
She’ll make him her clown.
You fancy she’s this,
But find she is that,
For she’ll play like a kitten
And bite like a cat.

In the morning she will,
In the evening she won'’t,
And you're always expecting
She does—but she don't.
She’ll love you in truth
And ignore your worse fib,
And there you have WOMAN—
MAN'’S long lost rib.
Old Gentleman (in street ear) :
“Has anyone here dropped a roll of
bill’sj with a rubber elastic around
ity
“Yes, I have,” cried a dozen at
once,
Old Gentleman (calmly) : “Well,
Uve just picked up the elastic.”

WALKS IN LIFE,
Patient: ““Well, doe, you sure kept
your promise when you said you’d.
have me walking again in a month.”’

The doctor (glowingly) : “Well,
well, that’s fine,’’
Patient: ‘““Yes, I had to sell my

car when I got your bill,”’

can anyone give me an examplef”

Little Willie: “Yah, I saw you kiss
my sister!”

Sister’'s Boy Friend (hurriedly) .
“Ah-er-here’s a quarter.”

Little Willie: “And here's ten
cents in change. Onme price to all :
that’s the way I do business.”

A teacher asked: “Can anyone ‘tell
me the meaning of the word ‘colli.
sion’§”

No answer. The teacher explained :
“When two things come together un.
expectedly, that is a collision. Now

Little Jimmie: “Twins.”

The J-L Self-Stir

i8 a new milk cooling and time
saving device that agitates and
stirs the milk in the car and
keeps it cool and sweet.

Included with each machine are
complete instructions showing
proper watertank arrangement.

Milk tests, wherever used, prove
its very high efficiency. The Self-

Stir is undoubtedly the best, the

Where Accounts Are Welcomed

A progressive bank—large enough to serve the largest—small
enough to welcome those wishing to carry a small account, either

handfest and the most sanitary de-
vice known for cooling milk or
cream quickly and eliminating an-
imal heat and “off” odors. It
soon pays for itself.

The J-L Self-Stir agitates and
stirs the milk in the can and
keeps it cool and sweet.

Losse Motor Products
Co.
Hebron, Il1.

checking or saving. Where you will feel at home among our officers

and personnel, who are always at your service.
You are invited to join this happy family of depositors and clients.

BADGER STATE BANK

Fond du Lac and North Avenues at 21st Street
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ASK TARIFF INVESTIGATION.

Cheese is the only dairy produet in
the list of 22 ecommodities into the
produetion cost of which the United
States Tariff Commission is asked by
Senate resolutions to make investi-
gations. The dairy industry is inter-
csted, however, in the request sub-
mitted by Senator Sheppard of
Texas, that the commission prepare
and submit to Congress a detailed
study of the costs of produection and
transportation to the principal con-
suming markets of the United States
of the following commodities: Co-
coanut oil and copra from the Phil-
ippines and other producing regions,
palm oil, palm-kernel oil, whale oil,
rape-seed oil, perilla oil, and sesame
oil.

Herbert Hoover’s long promised
and much deferred industrial revival
will have to be postponed again—
this time more or less indefinitely.
That is the sad news in The Annalist,
financial weekly of the New York
Times, whose sober analysis of indus-
trial trends is in such marked con-
trast to the optimism of The Times
itself,

The Annalist index for business ac-
tivity for May ‘‘shows a new low
since 1924 ; and the commodity price
index a mew low since 1916,”’ the
weekly announces. Business con-
tinues slackening and The Annalist
sees little hope of a rise in Septem-
ber exceeding that of J anuary, which
was slight.

Cotton eonsumption, freight car
loadings, electric power consumption
and automobile production all
slumped in May and evidently will
continue downward for the slack
summer months. Coal and textiles
are reported as in a specially dis-
tressing condition. The depression
will continue longer than in 1921,
The Annalist believes.

WHITEWASH NOW.

Every year some farmers delay
white washing their barns until eold
weather sets in and then find it very
difficult to do a good Job, and many
of the commereial sprayers do not
care to go out in very cold weather
and risk having their pump, tanks,
and hose line frozen.

Plan on doing the work in time.
Threshing will soon be all done and
i the barn is whitewashed before
silo filling and other Fall work
starts, it's just one more job out of
the way. b

We notice that the fellows who have
tlectric lights in their barne are the
fellows who whistle while they milk.

. Canada. These bulls are out of

BUTTER PRODUCTION,
OLEO SALES DOWN.

The sale of oleomargarine dropped
32T per cent, from 168,273,685
pounds in the first six months in
1929 to 162,758,426 in the same period
this year, according to a report by
the bureau of internal revenue at
Washington.

A decrease in butter production,
compared with last year, is also re-
ported by creamery associations.

Land O’ Lakes Creameries, Ine., a
Minnesota co-operative of which sev-
eral Wisconsin ereameries are mem-
bers, marketed 1,887,438 pounds of
butter the week of July 14 to 19,
compared with 2,218,204 pounds in
the corresponding week last year.

The American Association of
Creamery Butter Manufacturers,
which includes several large central-
izers, report a drop in butter produe-
tion of 19 per cent, 171 plants mak-
ing 7,077,848 pounds the week of
July 14-19, compared with 8,826,571
pounds the corresponding week last
year.

Cashier: ‘‘There’s lots of food for
thought in this magazine story.’’

Canned Foods Clerk: ‘“‘Full of
meat,.eh ?’’

““No, it’s a serial.”

WANT DEPARTMENT

RATE—3 CENTS PER WORD

Minimum Charge—§1.00,

In computing amount of remit-
tance, a six (68) extra words if
rntel published under Blind Ad-

ress.

Bold Type—Double Regular Rates,

Blind .A‘tldm.: — ‘s'se nx.'nu“to
cover posta sending out replies
from this office, '

REMITTANCE MUST ACCOMPANY
ORDER.

FOR
for sale
Hvery an
Farm one mile north of Granv
Hall on Wauwatosa Ave.

P.  Ed. Butler, North Itilwluku. Wie.

SALE—I have good farm horses
at all times at reasonable prices.
1 guaranteed as represented.
le Town
or County Trunk

COLLECTOR OF DEAD AND DISABLED
HORSES AND CATTLE—We pay from $1
to $3 for dead horses and cattle, Service
seven days a week. Phone Thiensville
4313, Mike Sperber.

FOR SALE—Pure bred Holstein Bulls of
serviceable age, from high producing
%&ms. Wm, O'Leary, R. 1, Honey Creek,

8.

FOR SALE—Registered Holstein bulls,
sired by a show bull, Klnf Plebe 38th,
took first prize junior year) lng at Iowa,
Michigan, California, Central Ststes and
Ohio, also junior champion at Saskatoon,
good type
producing dams, with a herd fat average
of nearly 4 per cent in C, F. A. work.

. Hess, Box 89, R, F. D. No 1, South Mil-
waukee, Wis,

Phone W. A. 2368-M or St. Martins 100 J-3

JOHN W.LUDWIG

Farm and Barn Equipment,
I. H. C. & J. Deere Lines,
New Idea Spreaders,

Tractors,

Milking Machines,
Electric Motors,
Frigidaire Systems,
Radios and Vacuum Cleaners

HALES CORNERS, WIS,

—

Be Suve to Ask For or Write to

E. M. KELLS

When in the Market for Lq
Chris. Schroeder & Son Co.

First Mortgage Investments
624 % Interest 634%

We Also Carry Insurance of All Kinds
86 E. Michigan Street

MILWAUKEE
Phone Daly 1951

——

—
—r—

e

For the Best in
Home Heating |

—

Install a
|Droegkamp
' Furnace

50 Years in
Business....

ﬂ
DROEGKAMP
| FURNACE CO. |

1515 Fond du Lac Ave.

[ Milwaukee, Wis.

Kil. 8950
£

'W
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CONDENSERY PRICES FOR
JUNE.

The following tables gives the
prices paid for milk at the plants
listed ; the prices stated are for milk
delivered at the plant. Hauling
charges which vary in different
parts of the state must be deducted
from these prices if prices for milk
on the farms are desired. The stated
price is given in the first column ;
the butterfat basis on which it is
bought is given in the second
column, and in the third column is
given the price computed on a uni.
form test of 3.5 per cent. Some of
the plants in the list are not strietly
condenseries as they make a practice
of bottling part or nearly all of their
milk. Prices paid by such ‘plants
usually run higher than those paid
by straight condenseries. Some
plants pay a certain price the first
half of the month and if different
prices for the eurrent month are not
available, the prices for the preced-
ing months are given.

Abbotsford ....1.68 4.0 1.47
Allenton ...... 1.84 4.0 1.61
Berlin ........ 1.70 4.0 1.49
Burlington ....1.75 4.0 1.50
Chilton ....... 1.70 4.0 1.49
Columbus ..... 1.45 3.5 1.45
Darien ....... 1.55 3.6 1.65
Delavan ...... 1.75 4.0 1.50
East Troy ..... 1.55 3.5 1.56
Bdan . i, 1.80 4.0 1.575
Elkhorn ..... 1.55 3.5 1.56
Footville ...... 1.525 3.5 1.625
Fox Lake ..... 1.50 3.5 1.50
Greenville ..... 1.66 3.6 1.55
Hillsboro ..... 1.76 4.0 1.53
Jefferson ..... 1.50 3.6 1.50
Johnson Creek .1.50 3.6 1.50
Juneau. ......, 1.50 3.5 1.50
10757 | el A 1.76 4.0 1.53
Manawa ...1.475 3.5 1.475
Manitowoe ....1.68 4.0 1.47
Marinette ..... 1.68 4.0 1.47
Markesan ..... 1.50 3.5 1.50
Mayville ...... 1.80 4.0 1.575
Menomonie ....1.75 4.0 1.53
Merton v e BB 3.5 1.55
Monticello ....1.525 3.5 1.626
New Glarus ...1.55 3.6 1.65
New London ...1.55 3.5 1.556
North Prairie ..1.50 3.5 1.50
Oconomowoe ..1.50 3.5 1.50
Orfordville ....1.60 3.5 1.60
Osseo ........ 1.54 3.6 1.64
Reedsburg ....1.75 4.0 1.53
Richland Center.1.75 4.0 1.53
Sawyer ....... 1.45 3.6 1.45
Sharon ....... 1.656 3.5 1.55
Stoughton ....1.50 3.5 1.50
Stratford ..... 1.68 4.0 1.47
Sullivan ...... 1.50 3.5 1.50
Valders ..... %.1.70 4.0 1.49
Vesper ....... 1.68 4,0 1.47
Walworth ..... 1.70 3.5 1.70
Watertown ....1.45 3.5 1.456
Waupun ...... 1.50 3.6 1.50
West Bend ....1.80 4.0 1.575
Weyauwega ...1.70 4.0 1.49
Whitewater ...1.875 4.0 1.625
Winneconne ...1.80 4.0 1.676
*Albany ....... 1.675 3.5 1.675
*Belleville ..... 1.675 3.5 1.675
*Bloomer ..... .1.84 4.0 1.61
*Brooklyn ..... 2.20 3.6 2.20
*Clinton ..... ..2.80 3.5 2.30
*Denmark .,...1.646 3.5 1.646

*Fond du Lac ..1.6277 3.46 1.645
*Hartford ......1.80 3.5 1.80
*Middleton .....1.633 3.6 1.59
*Nelllsville ..... 1.59 3.5 1.59
*Racine ....... 2.28 3.5 2.28
*Cashton ..... .1.875 4.0 1.64
*Sparta ...... .1.875 4.0 1.64
*Waukesha ....1.625 3.6 1.625

LOAN TO CHEESE FEDERATION.

Milwaukee, Wis.—The major por-
tion of a loan totaling about $750,-

000 to the National Cheese Producers”

Federation, one of the largest co-
operative marketing organizations in
the middle west, was made through
the Wisconsin Bankshares Corpora-
tion, according to Edward Bacon,
vice-president and treasurer of the
hank holding company.

The remainder comes from the
Federal Farm Board. The funds, to
be used largely in support of Amer-
ican cheese, will enable the federa-
tion to pay cheese makers in advance
of sale of their cheese, which is to be
stored until a more favorable mar-
ket develops.

WILL USE MORE BUTTER.

Salem, Ill.—Director Rodney H.
Brandon, of the state department of
public welfare, has ordered a survey
of all state institutions to determine
the extent to which the consumption
of dairy products, particularly but-
ter, may be in¢reased and the annual
bill for butter substitutes diminished.

HEAVY BUTTER DECREASES.

Members of the American Associa-
tion Creamery Butter Manufacturers
report their make in pounds of but-
ter for the week ending July 19:

The week ........... «e. 1,077,848
Last year ............. ...8,826,571
Previous week ........... 7,788,842

Number of plants reporting.....171
Compared with last year, a de-
crease of 19.812 per cent; compared
with previous week, a decrease of
9.128 per cent.
Report received from Tand O’
Lakes Creameries:

The week ......... S 1,887,438
Last year ........... .0.00.2,213,204
Previous week ........... 2,059,592

umber of plants reporting. . ....352

Compared with last year, a de-
crease of 14.719 per cent; compared
with previous week, a decrease of
8.358 per cent. '

“Late again, O’Malley!’’ roared
the foreman. ‘“How do Yyou account
for this persistent tardiness?’’

‘‘ "Tis inherited, sir,” answered

O’Malley. ‘‘Me father was the late
Michael O’Malley,”’

i et bl S L L R S S

NOTICE!

We sell First Mort-
gage Bondson Mil-
waukee Improved
Real Estate.

6% Interest 6%

Send for Circular.

Do You Want to
Sell Your Farm?

Write to
WM. STEWART
Office of

STEWART INVESTMENT CO.

601-603 First Wis. Nat. Bank Bldg.
MILWAUKEE

OUR APPETITE FOR ICE CREAM.

America’s appetite for ice eream,
the dessert which Washington Irving
described as a ‘‘rare frozen delica-
cy,’’ has increased by a gallon and a
half per person during the last de-
cade, according to Nate Lowenstein,
secretary of the Illinois Association
of Ice Cream Manufacturers. Irv-
ing’s first introduetion to ice cream
occurred at a dinner given in his
honor by Dolly Madison at the White
House. His enjoyment of this initial
taste of ice cream ecaused him to
write to his friends about this de-
licious frozen dainty. That Chi-
cagoans are fond of ice eream is in-
dicated by the annual eonsumption
figures; they eat 14,000,000 gallons
a year,

NEW SUPPORTERS

J. C. Milham, Waukesha, Route 4.

Harvey Connell, Waukesha, Route 1.

Paul Hafemeister, Jackson, Wis, °

Clarence Winzenried, Waukesha, Route .

C., A, Zimdars, Waukesha, Route 4,

A. Abrahamson, Waukesha, R, 6, Box 147.

Ted Rydmark, Waukesha, R. 6, B. 140,

Erick W, Baermann, Sta, F, R, 12, B, 142,
Milwaukee,

Jac Schmid, Sta. F, R. 12, B, 71, Milwaukee.

Fred Doornel, Sta. F, R. 12, Milwaukee.

Henry F. Radschlag, Sta, F, R, 12, Mil-
waukee,

Schultz Bros., Sta, F, Milwaukee,

Theresa Dienbery, Menomonee Falls, Wis.

Henry Centgraf, Menomonee Falls, R, 2.

Arthur Rischman, Brookfield, R, 1.

Eric Erickson, Waterford, R. 1,
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September Fluid Milk
$2.85

After a prolonged discussion in
this office on August 26, it was
agreed that the fluid milk price for
September be $2.85. The dealers
were present, the board of directors,
and geveral visiting farmers.

The directors thought that a raise
in price would be timely but the
dealers argued that sales were very
poor, about 12 per cent less than last
year, and that production was slight-
ly higher. It is quite evident that
no new shippers are needed in this
market and that those now in the
market will be hurting themselves
if more cows are added or if those
now on the farms are forced for
higher production.

There is nothing to indicate better
industrial conditions and until those
conditions improve the city man will
not buy milk or anything else very
freely.

Butter production has been lower
this season than it was last year and
as a result the average price for
August of Chicago 92-score butter
was three and one-half cents per
pounds higher than in July but still
four and one-half cents less than for
August, 1929,

The manufactured or surplus milk
price for August is $1.53, or 20 cents
higher than July.

Gridley Dairy Company reports
fluid sales as 64.6 per cent of total
purchases and will pay an average
price of $2.38.

Luick Dairy Company reports
fluid sales as 65.5 per cent of total
purchases and will pay an average
price of $2.39.

Layton Park Dairy Company re-
ports fluid sales as 68 per cent of
total purchases and will pay an av-
erage price of $2.43.

Blochowiak Dairy Company re-
port fluid sales as 85.15 per cent of
total purchases and will pay an av-
erage price of $2.65.

Sunshine Dairy Company will pay
an average price of $2.39.

Campaign to Increase Milk Sales
Creates Much Interest

An advertising cam-
paign, sponsored by
the Milwaukee Dairy
Couneil, to increase
the consumption of
fluid milk, has re-
ceived much comment,
both from the produe-
ers and the general
publie. Practically all
of Milwaukee’s many
newspapers and a
large number of outdoor signs are
being used in this eampaign, which
started August 25.

In planning the advertising, the
first -objective has been to get off
the beaten paths followed by so
many other attempts of a similar
nature. Painted pictures and word
pictures of rosy-cheeked children
and contented babies have been
used so much in milk advertising
that by this time everybody is firm-
ly convinced that youngsters should
drink milk. In fact, so well have
the adults been convinced, they have
been almost led to believe that milk
is a food meant exclusively for the
kiddies.

With those faets in mind, the
series of advertisements have been
written to appeal mostly to adult
minds. If the consumption of fluid
milk was to be increased, grownups,
it was decided, must be sold on the
idea of using more milk, for most
children drink their full quota, any-
how.

“‘Refuel with Milk’’ has been the
general theme of the first series of

advertisements and outdoor posters.
Milk is conceded to be a quick re-
storer of energy, as well as an ideal
food, by all nutrition and medieal

authorities. This fact has been
brought out in the ads in an atten-
tion-compelling manner.

The ‘‘Refuel’”’ idea was both time-
ly and logical. With aviation inter-
est at its peak, and record-breaking
flights constantly being completed,
it was considered wise to connect the
subject of milk with a topic so much
in the public’s mind. A drawing of
the outdoor poster now on display
throughout Milwaukee and suburbs
is reproduced on this page. Even
the airplane has brought forth com-
ment, being an exact picture of the
machine used by Lindbergh on his
famous coast-to-coast ecross-country
flight.

The Milwaukee Co-operative Milk
Producers intend to devote the en-
tire eampaign to advertising that
will increase the econsumption of
fluid milk. No mention will be made
of any other kind.

SELLING MILK

In our campaign to increase the
use of milk by the ecity people we
ask for your kind assistance. You
can give this by telling your friends
that the milk delivered in the city
by the dealers is pure, rich, and
wholesome. That it is not.skimmed
or watered or changed in any way
between the time it leaves your farm
and is delivered at the customer’s
door except that it is pasteurized,
which, of course, improves its keep-
ing qualities. You will be telling
your friends the truth, will be doing
them a favor for if they consume
more milk they will enjoy better

health. If they use more milk we
will have less surplus and that means
a higher average price. You can also
tell them that in no city is good milk
sold at so low a price as in Mil-
waukee.

If we spent one-half cent per hun-
dred in an effort to induce people to
use more milk we are very unwise if
we do not, as individuals, advise
people to use more of this very good
milk which we produce.

Don’t tell the city people that the
dealers tamper with the milk. In
the first place it’s not true and in
the second place it hurts your own
business.
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THE STATE FAIR

We had a booth in the Dairy
Building during State Fair week
and were visited by many producers.
The first poster in the new campaign
to induce people to use more milk
was shown and received favorable
comment, This poster is now up on
thirty-five billboards in Milwaukee.

The exhibits at the Fair, we are
told by old timers, were above the
average in quality.

We noticed a booth in one build-
ing in which various articles of
wearing apparel were shown with
the legend ‘“made from flour sacks.”’
We are of the opinion that wool,
cotton, and other raw produects
which are used in manufacturing
clothing are rather plentiful, in fact,
a great surplus exists just as with
other farm produects.

Just why our extension workers
think it necessary to teach our future
farm women to make their clothing
out of flour sacks is beyond our com-
prehension. Do they fear that con-
ditions may become so bad that
farmers who produce all the wool,
cotton, ete.,, may not get enough to
dress decently and must resort to
flour sacks? We submit that mak-
ing flour sack clothes might be nice
pastime for the idle rich, as a fad,
but the average farm woman hardly
has time to indulge in such frivolous
foolishness.

“‘One of our little pigs was sick, so
I gave him some sugar.’’

‘‘Sugar—what for?”’

‘‘For medicine, of course. Haven'’t
vou heard of sugar-cured hams?’’

ON KEEPING COWS

In a little talk at the Producers
Pienie, John D, Jones, Jr. stated that
in his opinion the farmer is going to
produce most of the feed for his
dairy herd right on his own farm.

The dairy farmer, Mr, Jones said,
will regard the cow as an instrument
to turn his crops into a marketable
cash product and at the same time
conserve the fertility of the farm.

The purchase of great amounts of
high protein concentrates was not
wise even though maximum produe-
tion was achieved in that way, the
speaker held.

New York—Prices of loose milk
are breaking down in New York
City with resultant losses to dairy-
men of the New York Milk Shed as
a consequence of the battering in-
vestigation of Deputy Attorney
General William B. Groat into the
metropolitan milk trade.

Several years work by the reputa-
ble interests of the milk business to
climinate  so-called  *‘cut-throat’’
competitive methods in the loose
milk trade, and to bring prices to
a level that would provide farmers
a fair return is being destroyed. The
investigation is apparently proceed-
ing on the assumption that a price of
eight or nine cents a quart for loose
milk to the consumer is a fair price.
On this basis the return to the dairy
farmer would be $1.49 per 100
pounds of milk without any allow-
ance for surplus.

An example of methods used by
some distributors handling milk
from unorganized producers was
given by a dairy sto.e proprietor
testifying before Referee Charles C.
Johnson.  Samuel Volkman of
Brooklyn testified that he had been
furnished milk at $2.40 a can, and
every fifth week received his sup-
ply free. Other dairy store men have
testified to buying milk at anywhere
from $3.20 per can up, when to bring
the regular Class 1 price of $3.37 per
100 pounds such milk should sell to
these stores at $4.40 per can.

On testimony of one dealer that
his price had been lowered since the
investigation started, and he handles
one can of milk a day, scores of
stores have demanded lower prices.
As a result of this situation the
whole price structure in the metro-
politan area is being weakened and
will cause heavy losses to farmers
who have been appealed to for high-
er production to meet fall needs.
The recent drought has added to
production costs, yet it is not un-
likely that selling prices may be
foreed down as a result of the metro-

DRINK MILK, HELP CITY WIN
CONTEST

If Milwaukee wants to repeat this
year its winning of the national in-
ter-chamber health contest, it will
have to increase its score materially
over last year’s figures.

Dr. J. P. Koehler, in an article in
the August bulletin of the city
health department, says that cities
which pressed Milwaukee closely last
year are making special efforts to
win first place this year. Among
Milwaukee’s deficiencies was the
loss of three points for its low con-
sumption of milk. Dr. Koehler points
out that the easiest way to inerease
the city’s chances of winning this
Year is to use more milk.

“Milwaukee is the metropolis of
the greatest dairy state in the
Union,”” says Dr. Koehler, ‘‘and if
its eitizens do not consume sufficient
milk for health, how ecan we expect
citizens of other states to have con-
fidence in Wiseonsin’s dairy sup-
plies?

‘‘The inter-chamber health contest
this year may be won or lost by one
or two points. Milwaukee can gain
the three points it lost last year by
having its citizens drink more milk.
The standard requirement is one pint
daily per person. Last year Mil-
waukee people averaged seven-
tenths of a pint daily.”’

FARMERS’ ABILITY TO PAY
MEET SUBJECT

Country Life Conference Will De-
bate Problems of Agrestics

Discussion of the relationship be-
tween the farmer’s ability to pay
and his standards of living will be
one of the highlights of the 13th an-
nual conference of the American
Country Life to be held here Octobher
7 to 10, according to J. H, Kolb,
chairman of the program committec.

C. E. Ladd, director of the exten-
sion at Cornell University, will lead
the forum discussion on the topie,
Mr. Kolb said.

In presenting this phase of the
program, the conference leaders will
divide the forum into four groups
and illustrate each point by citing
actual experiences taken from stud-
ies on farms in Towa, South Dakota,
Utah, Ohio, Tllinois and Wisconsin.

The four ways by which the
farmer’s ability to pay will be linked
up with his standards of living to be
taken up by the various groups are:
Organized agrieultural program,
more efficient management, group
effort of organized farm labor—
Madison paper.

politan viewpoint that farmers
should absorb losses.—Dairymen’s
League News, New York.

e ————
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Win With Milk

By Jo‘[ln P, Ko

ehler, M. D.

Df H Ith

If Milwaukee wishes to repeat and
again win the National Interchamber
Health Conservation Contest this
year, it will have to raise its score
considerably over last year. This is
due to the fact that some of the cities
that were pressing Milwaukee very

closely for first place in last year’s:

contest, are making every effort
possible to win first place this year.

In order to improve one’s self it is
essential primarily to know one’s
shorteomings. Milwaukee was
marked down for many deficiencies
but one of the most humiliating
penalties was the loss of three points
for a low consumption of milk, Mil-
waukee is the metropolis of the
greatest dairy state in the Union and
if its citizens do not consume suf-
ficient milk for health, how can we
expect citizens of other states to
have confidence in Wisconsin’s dairy
products?

A considerable amount of weight
is laid upon the consumption of milk
in health contests because it is recog-
nized by leading medical and health
authorities that the consumption of
_a certain amount of milk is essential
to ecommunity health. We all recog-
nize that fresh air and plenty of
sunshine are essential to good health,
but up to the present time we have
failed to lay sufficient emphasis on
the relation of proper food to health.
Milk has always been considered the
ideal food and through a great deal
of experimental and research work
on both animals and human beings,
it has been proven beyond all doubt,
that milk contains health giving
properties.

The Interchamber Health Contest
for this year may be won or lost by
one or two points. Milwaukee can
rain the three points which it lost
last year by having its citizens drink
more milk. I do not know of any
easier or any more healthful way of
winning a contest than by drinking
milk. The standard requirement is
only one pint of milk per person
daily. Last year the people of Mil-
waukee consumed only .7 of a pint
per capita daily. It is difficult to
explain why Milwaukee should fall
down in the easiest part of the con-
test. It cannot be on account of the
poor quality of Milwaukee’s milk
supply because Milwaukee has the
best in the world, excepting none.
Milwankee’s milk supply is pro-
duced and distributed according to
all of the hygienic and sanitary
methods known to science.

Neither can the low consumption
be due to the high price of milk be-
cause Milwaukee always has had the
lowest priced milk of any large city
in the country. The price is even
lower than it is in many smaller
communities where the cost of pro-
duection and distribution is much less.
Milwaukee’s milk supply is not only
cheap in price compared to the price
of milk in other cities, but it is also
very cheap compared to the price
of other foods. Next to water, it is
by far the cheapest beverage on the
market. When we take into con-
sideration the amount of protein, fat,
carbohydrates, caleium and also the
number of ecalories and vitamins
which it contains, it must be ad-
mitted that it is not only the cheap-
est beverage, but also the cheapest
food obtainable.

Since Milwaukee’s milk is both
excellent in quality and cheap in
price, there must be some other rea-
son for its under-consumption. The
other reason and no doubt the most
important one is ignorance on the
health value of milk. The Mil-
waukee Health Department is will-
ing to assume a very large responsi-
bility for this lack of knowledge and
that is the reason for this article.
‘We have not always boosted milk as
we should have done, for fear of be-
ing suspected of having selfish
motives. It might not be improper
for me to confess at this time that I
have no pecuniary interest in any
dairy farm or dairy plant. I am not
much concerned about the profits of
the milk producers or milk dis-
tributors, but I am very much con-
cerned about the health profits
which the consumption of milk will
produce.

Since we know that many of our
aches, pains, ills and defects both
mental and physical are due to food
deficiencies, we ean make no mistake
by consuming more milk which has
no deficiencies. Many individuals
are suffering from a deficiency. in
calcium when a pint or quart of
milk a day would prevent such de-
ficieney. Many individuals abstain
from milk due to the fear of over-
weight. Milk alone will never make
any adult fat. Many times it can
be used as a substitute for articles
of food that are much more fatten-
ing than milk. In other words, milk
consumption intelligently planned
with other foods will not only do a
great deal to keep people well, but

Combine Dairying with
Melon, Vegetable and
Berry Growing on this 120
Acre General Purpose

farm, near a city, carline,
$3,500 down.

lake.
FREE FARM CIRCULARS

ZANDER BROTHERS

413 Juneau Avenue
Milwaukee : Wisconsin

a low vacuum

[
suction of a milking machine
is determined by the amount of
its vacuum.
The Universal Natural Milker em-
ploys low vacuum (suction) because
i’s easy on the cow — it duplicates
as nearly as mechanically possible,
the actual sucking action of the calf.
It combines, with this low-vacuum
suction, a gentle massaging action
just like thatof the calP’stongue on
teat). That’s why cows
to it so readily and completely.
Low vacuum is one of the reasons why
leading purebred herds throughout the
country are Universal-milked —why dairy-

men everywhere are more and more equip-
ping their dairies with Universal Mil

Write for free uul:f that describes and
illustrates Universal Milkers in detail.

The UNIVERSAL MILKING MACHINE CO.

Dept. 00 Waukesha, Wis. or Syracuse, N. ¥,

T:
Deoiisted
single units.

[ternates-
fike milking
byhand . ..

natural milker

e
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can also be made to contribute a
great deal toward normal weight.
A pint or a quart of milk a day
will not only keep the doctor away,
but will also bring the national
health award again to Milwaukee.
WIN WITH MILK !—Bulletin of

the Milwaukee Health Department.’

NOw, I'LL TELL YOU WHY
SOME FOLKS THINK IT’S DRY.

Harry Fettro—‘Water’s so short
up on the Ridge, Dan Riggs is plow-
in’ with a team of circus camels.”’

H. L. Evans—‘Over in Spring
Valley the cows is givin’ powdered
milk—We don’t milk ’em—we just
shake ’em like a saltcellar.’’

E. C. Rector—‘Well, it’s purty
dry up our way at Yellowbud,—the
bass got to kickin’ up so much dust
we had to oil the beds of the
streams!”’—Ohio Co-op. Live Stock
News.

The blow has fallen. The way the
race has been acting, the return to
tree-sitting was inevitable.

Anyway, the no-stocking fad does
much to make the land hair-con-
scious.

CLEVELAND PATTERN

CO-OPERATIVE MARKETING OF
FLUID MILK

According to Hutzel Metzger, agri-
cultural economist, in a report of a
survey of the milk industry, just is-
sued by the U. 8. Department of
Agriculture, approximately 40 per
cent, or $325,000,000 worth of the
milk sold in the United States in
1928 was marketed by fluid milk co-
operative marketing associations.

Mr. Metzger says that the rapid
growth of co-operative milk-mar-
keting associations started in the
‘World War period and that much of
the time since 1920 has been spent in
strengthening and perfecting the as-
sociations already organized. Of a
total of more than 150 milk-market-
ing associations in the United States,
45 that are members of the National
Co-operative Milk Producers Federa-
tion market approximately $300,-
000,000 worth of milk a year.

Things even up. The longer con-
gress works on a tariff bill, the less
work there is left for the rest of us.

‘“You don’t realize how valuable a
wife is until she’s gone,’”’ says Dor-
othy Dix. This is also true of spend-
thrifts.

Follansbee Forge Security Milk Cans

Five Reasons Why Security Cans Cost Less

1—Neck and Breast drawn without seam from highest quality
FOLLANSBER PORGE STEEL, insuring longer service.

FORGING ADDS STRENGTH

2—S8ecurity Lock Joint clinching bottom to body Bottom
joint floated heavy with solder.

3—Sealed bottom prevents washing solution working in be-
y to set up corrosion.

4—Special angle section bottom band, terne coated. Chime of
Can rests in angle protecting bottom and absorbing shocks, thus
preventing rivet holes from enlarging or the rivets shearing,

5—Better Tinning—Breast, Cylinder, Bottom and Covers are
hand tinned separately before assembling. No black surfaces
between joints to rust out and far more sanitary.

FOLLANSBEE BROS. CO.

—DISTRIBUTORS—

tween side wall of

Thirty-First and Auer Ave.

CO-OPERATION

““If we are going to improve the
economic status of agrieulture, we
have to find out what’s wrong with
it. Fundamentally there is no lack
of intelligence in American farmers;
sometimes I suspect they are too in-
telligent. They have developed the
production end of their business to
such a remarkable extent that they
are producing in some lines far more
than they can profitably sell; in
other words their marketing or-
ganization is not as effective as their
production machinery.’’

He continued to say that collective
action by the farmers is the only
answer to the question of improving
farm marketing.

‘‘This condition will never come,’’
he emphasized, ‘‘as long as the in-
dividual farmer eagerly chases the
buyer and takes what the buyer is
pleased to give; it will come only
when he sits back on the farm, waits
for the buyer to come humbly and
ask what the producer is charging.
He must be able to wait.”

Speaking of the wheat marketing
problem, he stated that the exporta-
tion of wheat is a hopeless remedy
because America is a country of high
producing costs and high protecting
tariffs.—From Address of Alexander
Legge.

Milwaukee, Wis.

WE BUILD THE QUALITY IN— YOU TRY TO WEAR

IT OUT
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The Picnic

In our last issue we announced
that a pienie would be held on Aug-
ust 16, We had a picnic on that
day and from the four thousand or
more people present we heard no
complaints but much praise. People
cntered into the spirit of the occasion
and had a good time according to
their various moods and tempera-
ments.

Some of the facilities were not as
adequate as they might have been
and some things did not work out
quite as smoothly as we could wish
them to but it was the committees’
first experience in putting on so
large an affair and another year,
profiting by experience, we will be
able to do much better.

To Ed. Schmidt and George
Drought too much praise cannot be
given for the very fine program of
cames and contests which they
planned and pulled off with the aid
of Mr. Drought’s daughter and Mrs.
Ed. Schmidt and two of her nieces.

All of the directors were very busy
helping out where they were most
needed.

‘Wm. Kerler received many compli-
ments on the splendid natural grove
which he placed at the disposal of
the Producers free of charge to-
gether with twelve acres of parking
space.

Mr. Christman and his community
band from Menomonee Falls filled
the air with music, playing many
selections that the old timers as well
as the younger ones thoroughly en-
joyed. ‘

Milk was served free to all who
cared to drink it and everybody
seemed to like milk that day.

Dr. John P. Koehler, Commission-
er of Health of Milwaukee, gave a
short and timely talk. John D.
Jones Jr., himself a farmer and a
producer of milk for the Racine mar-
ket, was well received when he spoke
for about five minutes.

In the drawing for the attendance
prizes, Michael Wick of Fussville
held the first ticket drawn and chose
five dollars given by Mr. Mills,
candidate for the office of sheriff in
Milwaukee County. Arthur Wiesel-
mann, Hales Corners, was next and
choge a Pure Bred Holstein bull calf
donated by the Secretary. George
Lennartz of Germantown chose an
electrie clipping machine given by
Andis Clipper Company, Racine, Wis.
Ed. Lemke, Thiensville, selected a
J-L Self-Stir Milk Cooler donated by
Losse Motor Produets Company,
Hebron, 1., Lloyd Bloor, Agent,

Okauchee, Wis. Robert Winkleman,
Pewaukee, selected a trio of white
leghorn chicks given by President
Davitz. Willie Schmidt, German-
town, won an automobile battery
given by Michael O’Connell. Willard
Morris, Waukesha, a milk strainer
given by Geuder, Paeschke & Frey.
Mrs. Elmer . Hartman, a milk strainer
given by the Atlantic Stamping
Company. Louis Roskopf, Menomo-
nee Falls, got five pounds of butter
given by Charles Miller. Viola Zim-
merman, Templeton, five pounds of
butter given by Charles Miller.
Joseph Annen, West Allis, chose a
bushel of smother auned barley
given by A. C. Kieckhaefer as did
Ed. Schrieber, Thiensvillee M.
Boelke, Rockfield, chose a white rock
rooster donated by A. C. Kieckhaef-
er. Herbert Scholtz, Fredonia, an
adjustable milking stool given by the
Mitchell Manufacturing Company.
Stanley Braun, Caledonia, a box of
cigars given by John Wick. Mrs.
Albert Mutz, Thiensville a milk
stirring rod given by Geuder,
Paeschke & Frey. Miss Kieck-
haefer won a sack of Mormons min-
eral feed given by George Drought.
Nels Narum, Waterford, also selected
a sack of Mormons mineral feed
given by Mr. Drought. Bernice
Froemming, Menomonee Falls, won
the Guernsey bull calf donated by
the Association and purchased from
Gussanna Farms, Thiensville, Wis.
‘Wm. Sunderman, Hales Corners, a
milk strainer given by Geuder,
Paeschke, & Frey. Mr. Moritz
Mueller, Waukesha, Route 4, a small
top milk pail donated by John W.
Ludwig. Paul Bartel of Jackson
won a Security Milk Can given by
Follansbee Forge Steel Company.
Otto Holtz, Hales Corners, won the
prize for the largest family present
(eight children) at the time the
award was made. We were told that
there were larger families attending
but they had either gone home or
were scattered about the grounds.
This prize was ten pounds of butter
donated by Ed. Schmidt.

The tug of war between milk
haulers and farmers was won by the
farmers team. The haulers protested
that it wasn’t fair as the farmers
only pulled them a distance of three
city blocks on each of two trials.

" Then came the beauties in bathing
suits, shown to great advantage by
our own Mr., Ziegfield, Arthur
Christman. There were seven of
them and we are told by Mr. Davitz,
who frequents the beach at Lake
DeNoon, and should know what he
is talking about, that they were per-

fect specimens. The worthy judges.
Wm, Kerler, Paul Bartel, and Henry
Schultz, had a difficult task but fi-
nally decided on Lorena Wan-
schneider of Menomonee Falls; Irenc
Sternad of Hales Corners, and Mil-
dred Duhnke of Waukesha in the
order named. The prizes were a
California bread case and ecutting
board donated by Ed. Hartung; a
table scarf donated by Kahns, 1513
Fond du Lac Avenue, and one dollar
in cash,

A large group of men ecame for-
ward to claim the prize as the hand-
somest man. Our records do not
show who was selected but have been
told that Anton Frenz of Couberg
was given a milking stool donated
by the Mitchell Manufacturing
Company.

Do farmers eat and drink at a
picnic? Well, most of them brought
their own lunch and with that got
away with 1,400 half pints of milk,
about 85 gallons of ice cream, 50
cases of soda water, 12 pounds of
coffee, all the candy and ecracker
jack we had and probably would
have used about 300 more bottles of
milk if we had not run short at the
noon hour and had to wait for a new
supply.

A bridge on Kerler's private road
that had stood up under a threshing
outfit a few days previous gave way
under the heavy traffic and had to
be repaired.

The handsome young men giving
out tickets at the gate were fieldmen
Roy P. Knoll and Jos. Prinz, and the
young lady and the young men in
the ice cream booth were Miss Chris-
tine Birkholz, Joseph Schmit, Clar-
ence Vocke, and Edwin Kroening of
our office and laboratory force.
Helping out in the ice eream and soft
drink booth in addition to our direc-
tors were several of our members
whom we drafted, among them Ed.
Leonard and Arthur Marron.

The Wisconsin News and the
Journal had photographers on the
grounds taking pictures of the erowd
throughout the day.

This picnic was not held for the
purpose of making money nor with
the idea of lecturing our members
but rather to provide an occasion
where farmer families could meet,
leaving care and work behind them
for a few hours.

Next year a bigger and better
pienie, says our committee.

A’ critic says man is less subtle
than woman. Indeed, yes. When
he catches a fish, he doesn’t act sur-
prised.

- -t
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Serious Market Situation Develops

Other Co-operatives Fight For
This Market

(This article was clipped from the Twin
City Milk Producers’ Association bulletin
and shows that other organizations be-

* sides ourselves have practically the same
troubles.)

We hope every member of the or-
ganization will read this as it an-
swers the questions which are com-
ing to us from every direction.
Please read every word.

Early this spring the price of milk
was dropped frem twelve to eleven
cents in the Twin Cities, a drop of
46 cents per 100 pounds. The deal-
ers’ price dropped from an average
$2.75 last year to $2.35, a drop of 40
cents per 100 pounds. At the same
time a severe drop came in butter
and cheese, which reduced the price
received by farmers in cheese fac-
tories and creameries in the Twin
City area to between $1.30 to $1.40
per 100 pounds for their milk hauled
to country plants.

It must be kept in mind that the
changed road conditions have
brought at least ten times the milk
necessary for the Twin City market
into hauling distance of this market.

The low price received for butter
and cheese made the farmers in
these factories discontented and they
at once tired to sell their products on
the Twin City market as this looked
much more attractive to them than
making butter and cheese. They of-
fered milk here at 25 to 30 cents per
100, delivered, under our price and
at least a dozen creameries have sue-
ceeded in getting on this market
with either eream or milk. The big-
gest increase in this respect has come
from the Vietoria Creamery, which
is supplying a new company in Min-
neapolis, the Maple Leaf Creamery,
with non-member milk and at a price
considerably under our price.

We thus found ourselves charging
our customers for May and June a
price which put them at a disadvan-

tage as compared with the distress
milk which was seeking this market.
Whether we made a mistake by not
meeting this competition and going
lower in May and June is a question.
At any event our members received
a price which in comparison with
that paid in neighboring territory
was more out of line than has been
the case for several years. As a re-
sult we have lost a small part of the

Twin City business, furthermore, we

have been warned by many cream-
eries who want to be friendly that if
the price we paid our members con-
tinued to be so much more than they
could pay that they would be forced
to compete with us in the Twin
Cities.

Many of our members wonder why
we did not force a raise in price to
the dealers on August 1 because of
the severe drop in production. They
forget that there has been no sub-
stantial raise in either butter or
cheese at this time and that all of
the factories around the cities are
still depending on these produects. It
has been necessary for us to buy
some outside milk to supply the mar-
ket and we have found factories
very willing to supply us even for
the short period at prices whieh will
not lose us any money on what we
are receiving.

There are over 2,000 cheese fac-
tories in Wisconsin, many of them
within 50 miles of the Twin Cities,
and there are 600 creameries in Min-
nesota and all of these are still re-
ceiving low prices for their dairy
products. For us to try in the face
of present road conditions to main-
tain an arbitrary price higher than
the law of supply and demand, qual-
ity considered, warrants, would be
disastrous. The only possible result
would be that some one else will be
selling the milk for market purposes

Where Accounts Are Welcomed

A progressive bank—large enough to serve the largest—small
enough to welcome those wishing to carry a small account, either
checking or saving. Where you will feel at home among our officers
II and personnel, who are always at your service.

You are invited to join this happy family of depositors and clients.

BADGER STATE BANK

Fond du Lac and North Avenuesa at 21st Street

and we will be left to manufacture
our milk into the less profitable
produets.

Many members do not understand
why the milk price in the cities has
not gone lower. As pointed out above
all of the decrease has been passed
on to the consumers but the dealers
have not cut their margin. Only
about half of the milk sold in the
Twin Cities brings the published re-
tail price, the other half being sold
to stores, restaurants, hotels, hos-
pitals and other wholesale buyers.

The retail price of 11 cents which
prevails in the Twin Cities is as low

(Continued on page 7)

The J-L Self-Stir

fs a new milk cooling and time
saving device that agitates and
gtirs the milk in the can and
keeps it cool and sweet.

Included with each machine are
complete instructions showing
proper watertank arrangement. °

Milk tests, wherever used, prove
its very high efficiency. The Self-

Stir is undoubtedly the best, the
handiest and the most sanitary de-
vice known for cooling milk or
cream quickly and eliminating an-
imal heat and ‘“off’” odors. It
soon pays for itself.

The J-L Self-Stir agitates and
stirs the milk in the can and
keeps it cool and sweet.

_The J-L Self-Stir is just as
useful to the producers in winter
as in the hot summer days.

Manufactured by

Losse Motor Products

Co.
Hebron, Ill.

Lloyd W. Bloor
State Distributor,
Okauchee, Wis.
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MEDIATORS MEET OVER
MILK STRIKE

Armed Neutrality Exists After
Battles in Kansas City

Kansas City—Armed neutrality
cxisted today between producers and
distributors as mediators met to set-
tle a milk strike eontroversy that
had lasted five days.

Seeking to prevent recurrence of
activities last Sunday, when three
trueks were fired upon and 890 gal-
lons of milk dumped on the high-
way, armed representatives of pas-
teurizing plants accompanied trucks
carrying milk from independent pro-
ducers. ?

The strike began when 1,500 farm-
ers of the Pure Milk Producers As-
sociation refused to deliver milk to
the pasteurizing plants. The dis-
tributors, who contend they have no
difficulty obtaining sufficient milk
from independents, have refused to
recognize the producers association,
but agreed to arbitrate the prices,
one of the main points of controver-

8Y.
yContem‘ling that the drought has
made operating expenses so high
they could not realize a profit from
the $2.65 per ewt. paid them, the
farmers struck for higher prices.
The dairymen also demand that
distributors buy all their milk from
association members, deduct 5 cents
per ewt. to remit to the association
as dues and submit all controversy
to a eonference.

SMALL BUSINESS WILL SUR-
VIVE CHAINS AND MERGERS

According to the Department of
Commerce, as expressed in a recent
bulletin, recent tendencies toward
mergers and the growth of the chain
store will not lead to the eventual
elimination of the small manufactur-
er or independent merchant.

“The resourcefulness and freedom
of action of the individual will al-
ways go far,”’ it states, ‘‘toward off-
setting the advantages of large-scale
operations of the more complicated
organizations.

““In the last analysis the inde-
pendent merchant will maintain his
place in proportion to the efficiency
with which he performs his fune-
tions and renders a real service to
the community.’’

It is pointed out that the lack of
fitness or training will be the prin-
cipal obstacles to meeting the merger
and chain ecompetition, but, ‘‘where
success depends mainly on taking
advantage of changing trade oppor-
tunities, close, watchful contact with
market conditions, and expert per-
sonal superintendence of operations,
the small operator has many ad-
vantages over the large establish-
ment.’’—Exchange.

DAIRY COUNCIL BULLETINS

Keeping the dairy industry in-
formed of the important develop-
ments in the dairy world is the aim
of ‘‘Selling Dairy Products,’”’ a new
monthly bulletin issued by the Na-
tional Dairy Council, 221 N. La Salle
Street, Chicago, Ill.

‘“What is the National Dairy
Council?”’ is the title of a new leaf-
let telling What, When, Why, How,
‘Where and Who concerning the Na-
tional Dairy Couneil.

If you want to know more about
the Council and the excellent work
it is doing, write them for a copy
of the bulletin and leaflet.

SERIOUS MARKET SITUATION
DEVELOPS

(Continued from page 6)

or lower than the price in any city
of the United States of similar size
and the margin our dealers have be-
tween’ producer and consumer also is
as low as anywhere in the nation.

If the Twin City dealers had been
forced to reduce the price of milk
another one cent a quart or 46 cents
per 100 pounds, they undoubtedly
could have forced us in turn to take
some cut from our already low price.
Contracts have been made with em-
ployees at present wages until May,
1931, so that any reduction in retail
costs would have to come out of the
farmers’ price for milk.

We have been embarrassed by
members who have written direct
to various Twin City newspapers
trying to force the retail price down.
In very few cases have these mem-
bers come to our office to learn the
true situation and especially what
such a drop would cost the farmers
in this distriet.

WANT DEPARTMENT

RATE—3 CENTS PER WORD
Minimum Oharge—§1.00.

In ecomputing amount of remit-
tance, add six (8) extra words if

wanted published under Blind Ad-
dress.

Bold Type—Double Regular Rates.

Blind Addreas — 35c EXTRA to
cover postage in sending out replies
from this office.

REMITTANCE MUST ACCOMPANY
ORDER.

FOR SALE—I have good farm horses
for sale at all times at reasonable prices.
Every animal guaranteed as represented.
Farm one mile north of Granville Town
Hall on Wauwatosa Ave., or County Trunk
P. Ed, Butler, North Milwaukee, Wis.

FARM WIVES—I want to buy some
home made fﬂms. jellies or Preserves. ber-
ries or fruit, Write, telling what you
have, size, quantity and cost. Address:
Box MX, Milwaukee Co-operative Milk
Producers, 15611 Fond du Lac Ave., Mil-

waukee, Wis, L

Phone W. A. 2368-M or St. Martins 100 J-3

JOHN W.LUDWIG

Farm and Barn Equipment,
I. H. C. & J. Deere Lines,
New Idea Spreaders,

Tractors,

Milking Machines,
Electric Motors,
Frigidaire Systems,
Radios and Vacuum Cleaners

HALES CORNERS, WIS.

Be Sure to Ask For or Write to

E. M. KELLS

When in the Market for
Chris. Schroeder & Son Co.

First Mortgage Investments

614 % Interest 614 %

We Also Carry Insurance of All Kinds

86 E. Michigan Street
MILWAUKEE

Phone Daly 1951

Protects .Cows Against
Injured Udders

A dairy cow loses more, than half her

value when she loses a quarter. Protect
her against injury with the Safety Gate.
Safety Gate is a vital part of your dairy
equipment., Made of long-wearing metal
and protected against rust. KEasy to in-
stall and simple to operate. Order one
for each of your stalls today.

Agents Wanted

Donahue Manufacturing Co.
705 Broadway

MILWAUKEE - WISCONSIN
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CO-OPERATIVE MILK PRODUC-
ERS MEET IN NOVEMBER

Washington, D. C.—Representa-
tives of 317,000 farmers who belong
to dairy co-operatives will meet in
Des Moines, Ia., November 6, 7 and 8
for the fourteenth annual convention
of The National Co-operative Milk
Producers’ Federation. These farm-
ers are marketing annually nearly
$340,000,000 of dairy produets
through 49 groups that are joined in
the national federation. They are
located in almost every county of
the commercial dairy belt from New
England across the continent to the
Pacific Coast.

‘‘ About 800 delegates are expected
to attend the meetings,’’ said Secre-
tary Charles W. Holman, in announe-
ing the dates. ‘‘The program will
include addresses by national author-
ities and discussions of some of the
pressing problems which are con-
fronting the industry. There will
also be sectional meetings of inter-
est to the respective commodity di-
visions of the Federation and to vari-
ous types of technical experts em-
ployed by the member organizations.

‘“The National Co-operative Milk
Producers’ Federation is the oldest
and largest trade association of co-
operatives in the United States. It
was formed in 1916 by eight fluid
milk and cream marketing associa-
tions. The Des Moines Co-operative
Dairy Marketing Association will en-
tertain the visiting delegates. Head-
quarters will be at the Hotel Savery.
The program also will include op-
portunity for inspection of the ef-
ficiently run plant of the Des Moines
association.”’

The FKFederation includes in its
present membership the following
organizations:

Berrlen County Milk Producers’ Asrocia-
tion of Benton Harbor, Mich,

California Milk Producers' Association of
Los Angeles, Calif,

Cedar Rapids Co-operative Dalry Company
of Cedar Rapids, Ia.

Challenge Cream and Butter Association
of Los Angeles, Calif,

Champaign County Milk Producers of
Champ! n, .

Chlcagonl quity-Union BExchange of Chi-
cago, 5

Connecticut Milk Producers’ Association
of Hartford, Conn.

Co-operative Pure Milk Apsociation of
Cincinnati of Cincinnati, O.

Coos Bay Mutual Creamery Co. of Marsh-

field, Ore,
Co-operative BSales Co. of
Pittsburg

Dairymen’s
h, Pa,

Dairymen’s League Co-operative Associa-
tion, Inc. of New York, N. Y.

Des Moines Co-operative Dairy Marketing
Association of Des Moines, .

Dubuque Co-operative Dairy Marketing
Association, Inc, of Dubuiue. Ia, .

Farmers' Milk Producers’ Asgsociation of
Richmond, Va.

Grays Harbor Dalirymen’s Assoclation of
Satsop, Wash,

Illinois Milk Producers’ Association of
Peorla, 111,

Indiana Dau&y Marketing Association of
Muncie, Ind.

Inland Empire Dalr
tion_of Spokane, ash,

Inter-State Milk Producers’ Association,
Inec,, of Philadelphia, Pa.

Iowa Co-operative Creamery Secretaries’
;.nd Managers' Assoclation of Waterloo,
&,

Pﬁ'oducern' Assocla-

Land O' Lakes Creamenies, Inc., of Min-
neapolis, Minn.

Lewis-Pacific Dairymen’s Assoclation of
Chehalis, Wash.

Lower Columbia Co-operative Dairy Asso-
ciation of Astoria, Ore.

McLean County Milk Producers’ Associa-
tion of Bloomington, Ill

Maryland and Virginia Milk Producers'
Association of Washington, D, C,

Maryland State Dairymen’s Association of
Baltimore, Md,

Miami Valley Co-operative Milk Produc-
ers’ Association of Dayton, O,

Michigan Milk Producers’ Association of
Detroit, Mich,

Milk Producers’ Association of San Diego
County of San Diego, Calif,

Milk Producers' Assoclation of Summit
County and Vlclnitf of Akron, O.

Milwaukee Co-operative Milk Producers of
Milwaukee, is.

National Cheese Producers’ Federation of
Plymouth, Wis,

New England Milk Producers’ Association
of Boston, Mass.

Northwestern Co-operative Sales Company
of Wauseon,; O,

Ohijo Farmers’ Co-operative Milk Assocla-
tion of Cleveland, O.

Pure Milk Association of Chicago, IIl.

Scioto Valley Co-operative Milk Producers'
Association of Columbus, O,

Seattle Milk Shippers’ Assoclation of Se-
attle, ash,

Shelb{i County Milk Producers Association
of Memphis, Tenn,

Skagis County Dairymen's ssociation of
Burlington, Wash,

Snohomish County Dalirymen's Association
of Everett, Wash,

Stark County Milk Producers’ Association
of Canton, O, L

Tillamook County Creamery Association of
Tillamook, Ore.

Tulsa Milk Producers’ Co-operative Asso-
ciation of Tulsa, Okla.

Twin City Milk Producers' Association of
St. Paul, Minn,

Twin Ports Co-operative Dairy Associa-
tion of Superior, Wis,

Valley of Virginia Co-operative Milk Pro-
ducers’ Association of Harrisonburg, Va.

Whatcom County Dairymen’s Association
of Bellingham, Wash.

Yakima Dalirymen’s Assoclation of Yaki-

A curious little boy was watching
a car being loaded at the station, and
later inquired : ‘“Why do they call it
a shipment when it goes in a ear and
a cargo when it goes in a ship?”’

NOTICE!

We sell First Mort-
gage Bonds on Mil-
waukee Improved
Real Estate.

6% Interest 6%

Send for Circular.

Do You Want to
Sell Your Farm?

ma, Wash. Write to

‘‘Free of vermin, roomy, light, un- WM. STEWART
flurnished'n 83y8 a “ﬁln’fi ad. Evi- Office of

i STEWART INVESTMENT GO

The simple life is much like 601-603 First Wis. Nat. Bank Bldg :
economy. It’s a lot of fun if you "
kno(\iv Jou oln quit when you get MILWAUKEE
tired of it. :

in C.
each of the past two years,

Arthur Bennett
l Phone 761W :

———

Waukesha Dairy Cow Sale

Monday, Sept. 15, 1930
125 Fresh & Springing Cows |

Holsteins and Guernseys

I 15 Purebred Bulls

TB and blood tested |

“The Greatest Opportunity of the year to buy Choice Dairy Cows.”

“ Oﬂ'eri%gs include the cow “May” who produced over 600 lbs. fat last
. A, and has produced a profit above feed cost of over $300 for

A 4 year old daughter of the Grand Champion Grade Cow at the National

Dairy 1929,
Salestarts at 10 A, M. in Sale Pavilion Waukesha. Come and see. Don’t i
miss this sale. Auctioneers Haeger and Benjamin.

" Write for information to

|

or W. L. Baird

Box 177, Waukesha, Wis. I
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Price Conference

Fluid milk remains at $2.85 as a
result of the priece conference held
on September 26.

There was considerable argument
for a higher price but the dealers
stood out against a raise, contending
that a higher price would make this
market too attractive to outside
farmers and new dealers, which
would have the effect of raising the
surplus,

Sales for September were some-
what better, the dealers reported,
but the supply of milk was also
greater resulting in only a slightly
lower surplus than in August.

Manufactured price for September
was $1.55.

Blochowiak Dairy Company re-
ports fluid sales as 81.99% of the
total milk purchased and will pay
$2.61.

Layton Park Dairy Company re-
ports fluid milk sales as 65.35% of
the total milk purchased and will
pay $2.40.

Gridley Dairy Company reports
flluid sales as 66.45% of the total
milk purchased and will pay $2.41.

Luick Dairy Company reports
fluid sales as 68.5% of the total milk
purchased and will pay $2.44.

Sunshine Dairy Company will pay
$2.43.

CLEAN MILK

The long continued drought which
was broken by the rain of September
25, is probably one reason why con-
siderable sediment was found in millk
shipped to Milwaukee during Sep-
tember. Dust collected in the hair
of the cows and found its way into
the milk and it is reasonable to ex-
pect that the high winds blew con-
siderable of this fine dust into cans
and pails after they had been washed
and placed on racks.

If the weather continues dry the
effect of the late rain will soon dis-
appear and much dust will be in the
air and be blown into every crack
and crevice.

More care will have to be taken
under such circumstances in order
to keep milk clean.

MANY FARMERS SHORT OF
WATER

Lack of rain throughout the year
las brought about a shortage of
water on many farms. Difficulty in
~cooling milk where water is scarce
has been experienced. With cool
weather it will be much easier to
cool milk but the only way to be
sure that it is below 60 degrees is 1o
iise a good thermometer. Milk will
not cool very fast on the way to
town unless the weather is very cold
and in the insulated truck little
change in temperature will take
Place even in cold weather,

BUTTER

Butter prices for September aver-
aged .38166, the highest of any
month in 1930, but at that it was
over six and one-half cents per
pound under September, 1929. The
high day was September 30, when
Chicago 92 score went to 39 cents
but dropped on October 1 to 3815
cents,

Storage figures show over nine
million pounds less than last year,
due to lower production.

Except in the sections where hay
and corn failed on account of the
drought production will probably in-
crease as feed prices are lower than
last year. '

OUR ADVERTISERS
The firms who advertise with us

.are helping to pay for printing this

paper and we suggest that you pat-
ronize them if in need of anything
advertised herein.

USE MILWAUKEE-MADE GOODS

If the people living in Milwaukee
have plenty of work their buying
power will be high, and as a result
we will sell more bottled milk, to say
nothing of eggs, fruit and vegetables.

It’s good business for us to buy
Milwaukee-made goods and increase
the buying power of our customers.

Good Raw Product

*
Essential

The Land O’ Lakes creameries are
advertising their Land O’ Lakes but-
ter in a national way, starting with
an ad in the October issue of “Good
Housekeeping.”

In telling about this venture in
the Land O’ Lakes News, the big
butter co-op. also pleads with its pa-
trons to deliver only pure sweet
cream in order that the very best
butter may be made.

The following paragraph is taken
from the “News”:

“The situation that confronts us
today in the butter industry is not
an over-production but rather an
under-consumption and the under-
consumption of butter can be laid
right at the door of the man that
produces poor quality of cream to
be delivered to Land O’ Lakes
Creameries, or any other creamery.
Consumers will use much less poor
butter than they will good butter.
The support of our national adver-
tising program and the supplying of
our markets with this high quality
butter is not only the responsibility
of the officers and operators of our
co-operative ereameries but it is the
duty and responsibility of the eream
patrons to a greater extent than the
creamery management.

“It can happen that an operator
will make poor butter out of good
cream, but it is certainly impossible
for him to make good butter out of
poor cream. KEvery patron should
give his operator the assistance that
he is entitled to.

“Don’t kick because the operator
grades your cream as second grade,
as we are sure there isn’t an opera-
tor in a single creamery who would
not rather give you first grade than
second. He has been educated to de-
tect in cream the qualities that will
not produce high quality sweet
cream butter.

“Don’t growl at the operator when
he advises you as to how to take
care of your cream. He isn’t to
blame if you deliver off-lavor and
sour cream and he is your best friend
when he intelligently grades your
cream So as to encourage the pro-
duction of eream that will meet the
standard of your own brand that is
now being advertised in a national

(Continued on page ¢)
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MILK AS HEALTH INSURANCE

Reading that Thomas A. Edison
ascribes his long life to a liberal con-
sumption of milk, an octogenarian in
an eastern state writes to his favorite
newspaper to boast that he never
drinks milk, yet he is just as old as
Mr. Edison and enjoys “the best of
health, excepting an attack of
neuritis,”

Unless this old timer is one of
those rare folks with whom an in-
ability to drink milk is an idiosyn-
cracy, he could do worse than to be-
gin now to put this delicious natural
beverage on his menu. Then he
might be able to leave the neuritis
exception clear out of his boast of
good health.

For medical science lately has been
learning that a milk deficiency is a
causative factor in those vague pains
that attack nerves and joints. In-
deed, the protective diets now pre-
scribed as safeguards against rheu-
matism, neuritis and the degenera-
tive diseases of middle age and after,
include liberal helpings of milk, as
well as of such milk produects as but-
ter and cheese.

The average adult, the country
over, does not drink half the milk
his body needs. The old idea that
milk, in the case of adults, was some-
thing to be fed only to the sick—that
it should be used chiefly as a tempo-
rary substitute for more solid foods
by those with ailing innards — has
been pushed into the background.
Milk contains elements that prevent
decay of the teeth, of the bones, and

the vital organs. Men and women
should drink milk liberally, not mere-
ly to tide them over sick spells, but
to avoid sick spells.—Editorial from
the Minneapolis Journal.

BIG COWS PAY

There can be no quarrel with the
statement, “within the breed the big
cow wins,” and this then brings up
the question, “What makes big
cows?”’

The big cow usually is the result
of ‘good health and a strong consti-
tution, and the way to bring that
about is to keep the calf fat and
growing; to keep the heifer fat and
growing. Plenty of good feed and
shelter will start the calf and the
heifer with a constitution and a
frame that will enable them to eat
and digest and to perform the serv-
ice of giving milk in later years, and
pay generous returns on the earlier
care they have received.

FARM PRICE INDEX ADVANCES
THREE POINTS

Washington, Oct. 1 — (Special)—
The general level of farm prices ad-
vanced three points from the low
level reached on Aug. 15 and on
Sept. 15 was 111 per cent of the pre-
war level, the department of agricul-
ture stated Wednesday. At 111,
however, the index was 30 points be-
low Sept. 15, 1929, and at the lowest
level since 1915. Farm price move-
ment from Aug. 15 to Sept. 15
rhowed advances for practically all
commodities exeept cotton, cotton-
seed, wheat, flaxseed, apples, lambs
and horses. ;

NEW HORSE, CATTLE FIRM
FORMED HERE

Corporation papers have been re-
ceived by the Milwaukee Horse and
Cow Commission company, which
will buy and sell horses and cows at
private and public sales, it was an-
nounced Wednesday. Capital con-
sists of $25,000, or 250 shares of com-
mon stock at $100 each.

The new firm has leased stables at
the State Fair grounds, West Allis,
and will earry a stock of about 200
horses and 150 cows. The organiza-
tion brings together two of the old-
est livestock dealers in the city, the
Max Weisfeldt company and the
Becker Horse Sales company.

Officers of the concern are: Presi-
dent, Max Weisfeldt ; vice-president,
Albert Becker, and secretary-treas-
urer, Sam Weisfeldt.

WHITEWASH

The time when all herds will have
to be permanently stabled is not fur
off.

If the stable has not been whife-
washed this year, it’s high time to
get at it.

In the rush of Fall work we awe
apt to put off doing things of that
nature until the outdoor work is
done. By that time the weather muy
make the cows very uncomfortable
if they must stay outside for the
greater part of the day while white-
washing is being done. '

Do it now!

SELLING

The papers report that Dr. Do
rance, founder and head of the
Campbell Soup Company, died re.
cently and left an estate of one hun-
dred million dollars, all made dur-
ing the life of one man.

It seems that most anyone could
make soup and we are of the opinion
that knowing how to make it eco-
nomically and, more important,
knowing how to advertise-and sell it
must be what built this almost fabu-
lous fortune from soup.

MID-WEST HERDS SWEEP EAST

That the Holstein herds of the
middle West are good and are likely
to take most of the awards at the
national Holstein show in conneetion
with the National Dairy Exposition
in October is indicated by the results
of the Eastern States Exposition,
held at Springfield, Mass., Sept. 14
to 20, when mid-Western herds took
41 per cent of all of the Holstein
awards, including all but four of the
first places. New England hers
took 45 awards, including one first,
and New York and the middle At-
lantic herds took the remaining 39
places, including three firsts. This
was one of the best shows to be held
in years and class was apparent
throughout in most of the 250 Hcl-
steins that entered the ring.

Senior and grand champion femalr
was won by Dunloggin Farms of El-
licott City, Md., with Bloodwood Jo-
hanna Jewel, a mature Holstein, now
owned in the East but bred by Iie
Blood of Mukwonago, Wis.

Senior and grand champion Hcl-
stein bull was won by Elmwoc
Farms of Deerfield, Ill., with Sir
Fobes Ormsby Hengerveld, for tle
past four years grand champion Hcl-
stein bull at the National Dairy
Show, bred in Wisconsin and forme:-
ly owned by H. W. Halbach of Wat-
erford, Wis.
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Annual Meeting

Washington, D. C., Oct. 5.—Rela-
tions of the great dairy distributing
concerns to the co-operatives, and
problems connected with stabiliza-
tion of dairy markets will feature
the fourteenth annual meeting of the
National Co-operative Milk Produec-
ers’ Federation in Des Moines, Ia.,
November 6, 7 and 8.

The program, which was made
public tonight in incomplete form,
carries the names of A. W. Milburn
of New York City, president of the
Borden Company; T. H. McInnerney
of New York City, president of the
National Dairy Products tiorpora-
tion, and Harry Hartke of Covington,
Ky., president of the National Co-
operative Milk Producers’ Federa-
tion, as the speakers who will discuss
the relations of the distributors to
the dairy co-operatives. The two
first named speakers are the heads
respectively of the two largest dairy
manufacturing and distributing or-
ganizations in the United States.
These organizations have expanded
rapidly during the past few years,
absorbing many independent manu-
facturing and distributing concerns.
Mr. Hartke as president of the pro-
ducers federation, representing fifty
groups covering a territory from
coast to coast and marketing the
milk products of approximately
340,000 farm families, will speak for
the co-operatives. The object of
this session is to promote a friendlier
fecling within the dairy industry
and to enable the spokesmen of the
three great groups to express the
policies of their respective organiza-
tions. This session will take place
on the morning of November 8.

The entire day of November 7
will be devoted to a discussion of
the various aspeets of the problem
of stabilization of dairy markets.
The morning session will feature the
relationship of production control to
stabilization. Prof. Fred F. Lin-
inger of Pennsylvania State College
will diseuss produetion control as it
applies to milk and eream and Tom
(1. Stitts of the Federal Farm Board,
Washington, D. C., will handle the
stme question in relation to butter,
cheese and other manufactured dairy
produets,

In the afternoon of November T
the convention will take up the re-
lationship of market control to
stubilization. Commodity aspects of
the problem will be treated by veter-
an ‘co-operative leaders. Milk and
¢ream markets will be discussed by
[. W. Heaps of Baltimore, Md., secre-
tary-treasurer of the Maryland State
Jiirymen’s Association; butter by

John Brandt of Minneapolis, Minn.,
president of the Land O’ TLakes
Creameries, Inec., and cheese by F. A.
Corniea of Plymouth, Wis., general
manager of the National Cheese Pro-
ducers’ Federation.

For November 6 three interesting
special conferences are scheduled on
problems conneeted with (1) truck-
ing of milk, (2) membership rela-
tions and (3) publicity.

The conference on milk trucking
will be led by C. E. Hough of Hart-
ford, Conn., general manager of the
Connecticut Milk Producers’ Asso-
ciation. These subjects have heen
assigned : The Influence of the Tank
Truck, B. F. Beach, Detroit, Mich.,
secretary of the Michigan Milk Pro-
ducers’ Association; Trucking
Charges and Methods of Contracting
with Truckers, H. R. Leonard, St.
Paul, Minn., general manager of the
Twin City Milk Producers’ Associa-
tion; The Extent to Which an Asso-
ciation Should Control Trucking, a
representative of the Dairymen’s
Co-operative Sales Company of Pitts-
burgh, Pa.; Truckers’ Organizations.
D. N. Geyer, Chicago, general man-
ger the Pure Milk Association of that
citv. This conference will also deal
with public utility phases of the
trucking problem.

Henry H. Rathbun of the executive
committee of the Dairymen’s League
Co-operative Association, Inc., New
York City, will lead the conference
on Membership Relations and Educa-
tion. This conference will oceupy
the morning hours of November 6.
These subjects have been assigned :
Flexibility of Organization, A. J.
McGuire, Minneapolis, Minn., gen-
eral manager, Land O’ Lakes Cream-
eries, Ine.; Co-ordination of Agrieul-
tural Agencies, F. C. Warren of
Boston, Mass., assistant manager,
the New England Milk Producers’
Association; Training Schools for
Co-operatives, Henry H. Rathhun:
Preparing Programs for Tocal Meet.-
ings, I. Ralph Zollers, Philadelphia.
Pa., secretary, the Inter-State Milk
Producers’ Association; Contacts
With Members and the Publie, A. M.
Krahl, Chicago, Ill., publicity direc-
tor, the Pure Milk Association.

The conference on publieity prob-
lems will be led by Charles W. Hol-
man of Washington, D. C., secretary
of the National Co-operative Milk
Producers’ Federation and the
American Institute of Co-operation.
It will be held in the afternoon of
the sixth. These subjects have been
assigned: How to Use the Radio.
W. L. Griffith, Ames, Ia., director of

Combine Dairying with
Melon, Vegetatle and
Berry G:owirg on this 120
Acre General Purpose

farm, near a city, carline,

lake. $3,500 doan.
FREE FARM CIRCULARS

ZANDER BROTHERS

413 Juneau Avenue
Milwaukee : Wisconsin

a low vacuum

@
suction of a milking machine
is determined by the amount of
its vacuum.

The Universal Natural Milker em-
loys low vacuum (suction) because
st’s easy on the cow — it duplicates
as nearly as mechanically possible,
the actual sucking action of the calf.
It combines, with this low-vacuum
suction, a gentle massaging action
like thatof the calf’stongue on
teat). That’s why cows respond

to it so readily and completely.
Low vacuum is one of the reasons why

Ieading purebred herds th hout
y are Uni: I-milked —why dairy.

men everywh more and more equi;
pln'; .duil d mn:”whhoréuimd ';ldm

Write for free catalog that describes and
illustrates Universal Milkers in detail.

The UNIVERSAL MILKING MACHINE CO.

Dept. 00 Waukesha, Wis, or Sytacuse, N. Y,

Two Types
D::Mc uu;
single units,

{t fes-
fhernates
byhand . ..
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Station WOI, Iowa State College;
How to Prepare Copy for Different
Types of Publications, F. W. Beck-
man, St. Paul, Minn., managing edi-
tor of the Farmer’s Wife, and former
publicity director of the Towa State
Agricultural College ; How to Run an
Association Official Organ, by a
noted authority.

Other features of the convention
will be a dinner and entertainment
on the night of November 7. The
convention headquarters will be the
Hotel Savery, Des Moines.

The afternoon of November 8 has
been reserved for the annual busi-
ness meeting of the delegates who
will elect a board of directors. The
directors elect the officers of the
federation.

TRADING IN BUTTER FUTURES
AT RECORD

Chicago—A record for volume of
trading in butter futures during
September was established on the
Chicago Mercantile exchange. There
were 3,881 cars sold, a total of 74,-
915,200 pounds, valued at $29,017,-
960. Egg trading was considerably
greater than during the summer
months, 3,367 cars, or 40,404,000
dozen, being traded in. The value
was $10,240,800.

CLEVELAND PATTERN

FEDERATION IS MADE BY MEN
IN RANKS, OFFICERS SHOW

That men in the ranks, and not
officers, make up the National Cheese
Producers’ Federation was stressed
by F. A. Corniea and William Hut-
ter in addresses given before a meet-
ing of the federation held August 19
at Monroe, Wis. .

Turner Hall, where the meeting
was held, was packed with cheese-
makers and farmers who gathered to
hear the discussion of the Swiss
cheese situation by officers and direc-
tors of the federation. Representing
the official department of the federa-
tion were F. A, Corniea, general
manager; William Hutter, vice-pres-
ident; Emerson Ela, counsel; and B.
E. Billington, field representative.
Henry Knipfel and Charles Hill rep-
resented the state department of ag-
riculture and markets. Talks were
given revealing all information con-
cerning the federation and general
conditions of the Swiss cheese in-
dustry.

“Fifty years of happy married life;
how have you managed it?”

“Well, for one thing, son, I’ve al-
ways admitted I was wrong.”—Wall
Street Journal.

Follansbee Forge Milk Cans

Important Details of Construction

I—Special angle section bottom band, terne coated. Chime of
Can rests in angle protecting bottom and absorbing shocks, thus
preventing rivet holes from enlarging or the rivets shearing,

WELDED SIDE SEAM—S8ide seam of body acetylene welded,

the strongest weld known to science.
pure Tin. All parts separately tinned before assembling.
No black surfaces between joints to cause corrosion.

FOLLANSBEE BROS. CO.

—DISTRIBUTORS—

produci.nF
coating o

Thirty-First and Auer Ave.

A—Neck and Breast drawn without seam from highest quality
FOLLANSBEE FORGE STEEL, insuring longer service.

G—Heavy Half Oval Breast Band shrunk on to breast.

H—Security Lock Joint clinching bottom to body.
joint floated heavy with solder.

GOOD RAW PRODUCT
ESSENTIAL

(Continued from page 1)

way for the first time in the history
of any farmer-owned butter manu-
facturing and distributing organiza.
tion.”

If the delivery of good cream will
increase the use of butter, it’s logical
to presume that furnishing good milk
to a city market will increase the
sales of bottled milk. Almost all of
our members are sending in good
milk but there are a few shippers to
this market who could use better
methods. When surplus milk cuts
down our average price it is up to
all of us to try to increase the sale
of bottled milk, and one way to do it
is by always sending in good milk,
properly cooled, in clean cans with-
out open seams or corroded spots.

LOCKING UP THE MATCHES

“I never could understand why a
fellow should not be allowed to have
more than one wife.”

“Well, after you are married you'll
realize that the law protects those
who are incapable of protecting
themselves.”—Pathfinder.

Bottom

Extra heavy

Milwaukee, Wis.

WE BUILD THE QUALITY IN— YOU TRY TO WEAR IT OUT
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Why Milk

Oftentimes the question arises as
to why there may be a variation in
milk tests. Some reasons for such
variations are given in a circular pre-
pared by G. Malcolm Trout, Michi-
gan State College, as follows:

1. The breed. We expect Jerseys
and Guernseys to test higher than
Holsteins.

2. Individuality of animals, Milk
from individual cows within a breed
varies more in its fat percentage
than the average milk from the dif-
ferent breeds. A large number of
high or low testing cows in a herd
will affect the average test.

3. Condition of cow at time of
calving. The fatter the cow at time
of calving, the richer will be the
milk for a short time. Excess body
fat will be milked off.

4, Stage of lactation. May make
a variation of one-tenth to more that
a whole per cent. The test is apt to
be lower at the middle period than at
the beginning or end of lactation.

5. Season of year. Warm weather
tends to lower the test.

6. Completeness of milking. The
strippings contains a high percentage
of fat and exert a marked influence
upon the fat test of the entire milk-
ing.

7. Manner of milking. Careless and
hurried milking may have an irritat-
ing effect on the cow. This may
cause a decreased yield which is
lower in fat test.

8. Intervals between milkings. The
shorter the intervals between milk-
ing the richer will be the milk. Eve-
ning’s milk tests higher than morn-

Tests Vary

ing’s milk, even when time between
milking is the same.

9. Feeds and feeding. Any change
in feed or feeding practice causes the
fat test to vary. This will not be per-
manent, however. Underfeeding cows
in good condition will increase the
test temporarily; overfeeding does
not appreciably affect the fat test.

10. Weather. Warm weather
tends to lower the test; cold weather
to raise it. Where cows are well
sheltered, storms have no effect upon
test.

11, Excitement. Ill treatment or
fright will lower both quantity and
test of milk.

12. Exercise. Moderate exercise
seems to be favorable for higher test.

13. Health. Poor health and udder
trouble, such as garget, will result in
lower test.

14. “Heat” period. Tests of some
cows are not affected while others
will seem to increase in percentage
of fat.

15, Variation due to wunknown
cause. Some individual cows may
vary considerably from day to day.
This is also true of some herds.
These variations may be caused by
one or by a combination of factors
mentioned.

16. Condition of milk. If milk is
slightly sour or slightly churned
when sampled, an accurate test will
be hard to get. Milk should be thor-
oughly stirred before being sampled.

Variations in the fat percentage of
milk are the rule rather than the ex-
ception. When too wide a variation
is encountered, the possible causes
should be studied and corrected.

DAIRYMEN'S CO-OPERATIVE
SALES COMPANY
REORGANIZES.

The Advisory Council of the
Dairymen’s Co-operative Sales Com-
pany, in its session at Youngstown,
Ohio, on September 5, 1930, author-
ized the reorganization and recapi-
talization of that body, at once.

The Dairymen’s Co-operative Sales
Company, with headquarters at
Pittsburgh, Pa., is the farmers’ milk
bargaining association serving the
producers in western Pennsylvania,
eastern Ohio and northern West Vir-
ginia.

With all but $3,500 of its capital
stock of $60,000 already issued to its
20,963 members it was essential that
the capital stock be raised or close
down the membership rolls—and in
view of the fact that the Dairymen’s
Co-operative Sales Company is now
attempting organizing the Cleveland
milkshed the directors deemed it ad-
visable to inerease the eapital stock
to permit the organization work to
continue—and their recommendation

was econfirmed by the Advisory
Couneil.
The Advisory Council also in-

structed the directors to proceed
with the reinecorporation and reor-
ganization plan, so as to give the pro-
ducers the protection and benefits of
the co-operative legislation now ex-
isting in the three states the associa-
tion serves.

“When we were first organized,
there were no co-operative laws and
we had to incorporate under the old
Ohio corporate act,” explained P. 8.
Brenneman, president of the organi-
zation, ‘‘and now that we are ex-
panding our operations into the
Cleveland milkshed and need to raise

| Complete

3 INCH

o |

Clip Dairy Cows-Show Animals

Eaiser — Faster — With New Andis Clipper

APPROVED BY LEADING PRODUCERS OF CERTIFIED MILK

This new machine beats all for ease of handling

and fast clipping. One man clips udders and flanks of
8 to 12 cows an hour. Cow, complete, in half an hour.
A one-man, one-hand machine that works without
pulling or choking, as fast as you can feed it. Clip-
per works in any position—clips every part clean.

Differs from others in having motor, shear plate and
handle all in one well balanced unit. No trolleys, stands
or twisting cables. Hardened steel roller bearing ten-
sion plate svaes blades and current. Less sharpening
needed, and fewer replacements. This is a big improve-
ment. Handy switch close to handle. Furnished with
20-foot, 3-strand cord and ?round clamp to prevent
shocks. Operates from any light socket, on 32, 115, or
250 volt A. C, or D, C.

Andis Animal Clippers are guaranteed against defects
for one year from date of purchase, Order from your
dealer, or send us $28 with order and we will ship post-
Satisfaction guaranteed.

| ELECTRIC CLIPPE
i Ak

age prepaid. Specify voltage.

ANDIS CLIPPER CO. 1640 Layard Ave. RACINE, WIS.
MAKERS OF HIGH GRADE ELECTRIC CLIPPER
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our capitalization, we deem it good
business to reincorporate under the
provisions of one of the state co-op-
erative laws, either Ohio, Pennsyl-
vania or West Virginia, We shall
choose the state which will permit us
to build the strongest and best or-
ganization.”

New contracts, new by-laws, and a
new constitution are being construet-
ed by the directors, in co-operation
with a committee of five members of
the Advisory Council, B. W. Hender-
son, Jefferson, 0.; W. H. VanScyoec,
Barnesville, 0.; C. E. Cross, An-
dover, O.; M. D. O’Hara, Butler, Pa.,
and Ray McCandless, Montour, Pa.

. The meeting of the Advisory Coun-

cil is a quarterly affair, and the Sep-
tember meeting, because of its grave
importance to the furtherance of the
organization, was the most heavily
attended in years, as practically all
the 143 local units had their dele-
gates in attendance—nearly 850 of
them—and there were also about
100 visitors.

“Our record for the past three
months period is very satisfactory,”
reported H. B. Steele, secretary, “our
income was $36,273.94 and our op-
erating expense for the same period
was $26,375.95, leaving a balance of
$9,897.99.”

The assets of the organization are
$37,767.00 in excess of the liabilities,
reported J. A. Matchett, Bulger, Pa.,
treasurer.

“We have been operating as an or-
ganization since 1917, and have sold
millions of dollars in milk, without
the loss of a single cent to any of
our members,” stated President P. S.
Brenneman, in rendering his report.
“We are now --orking in the Cleve-
land milkshed, to help stabilize mar-
keting conditions there and at the
same time protect our price to our
members.

“Cleveland has been in a chaotic
condition for a long time, and we
can no longer afford to sit back and
see our markets jeopardized by this
milk which lies midway between

“Where Do You Bank?”

—a Question You Are Apt to be Asked many Times.

Again and again you’ll find it a great advantage to be able to name
a well-known bank as a reference.

Have a strong account at this bank, build up your credit here, and
your connection with us will be an important point in your favor
when anyone asks you for credit reference.

BADGER STATE BANK

Fond du Lac and North Avenuer at 21st Street
R D AR T T T

Cleveland and Pittsburgh,” he con-
tinued, “and last winter when a
Pittsburgh dealer sold to a Cleve-
land dealer, a string of country re-
ceiving stations in this marginal ter-
ritory, taking with them some 1,500
of our members, we had no alterna-
tive but contract with that Cleveland
dealer for the sale of this milk.
Sinece then we have heen besieged
by requests from producers and
dealers to come in and organize the
Cleveland market — which we are
now in the progress of doing.”

The- officers of the Dairymen’s Co-
operative Sales Company are: P. S.
Brenneman, Jefferson, O., president;
W. W. Bullard, Andover, O., vice-
president; J. A. Matchett, Bulger,
Pa., treasurer, and H. B. Steele, Pitts-
burgh, secretary. The remaining di-
rectors are W. S. Wise, Meadville,
Pa., and James L. Paxton, Canons-
burg, Pa.

SOFT BOILED

“Where did you get those big, ten-
der, sympathetic eyes?”’ she cooed.

“Oh,” replied the sailor, “they
came with my face.”—The Navy.

Stntement of Ownership, Management,
Ete,, of Milwaukee Milk Producer, pub-
lished at Milwaukee, Wis.—Required by
the Act of August 24, 1913,

Milwankee Co-operative Milk Producers,
Publishers, Milwaukee, Wis.

Manager—Charles Dineen, Milwaukee, Wis.

Editor, Charles Dineen, Milwaukee, Wis.

Known bondholders, mortgage and other
security holders, holding 1 per cent or
more of total amount of bonds, mortgages,
or other securities—Nnn.,

(Signed) Charles Dineen, Manager.

Sworn to and subscribed before me this
1st day of October, 1930.

J. % WALT, Notary Publle, Milwaukeer
0. B
(My cot‘nmlssion expires June 28, 1931.)

OWNERS—Milwaukee Co-operative Milk
Producers, Milwaukee, is.

NOTE—This statement is made in dupli-
cate, both coﬂleu to be delivered to the
postmaster, who will send one copy to the
third Assistant Postmaster General (Divi-
sion of Classification), Washington, D. C.,
and retain the other In the flles of the
post office. The publisher must publish a
copy of this statement in the second issue
printed next after its filing.

NEW SUPPORTERS

A. C. Muehl, Muskego, R. 1.

Chas. Nuchell, Burlington, R. 1.

Nathan Bartholomew, Honey Creek.

Nick Kertz, Port Washington,

Joseph M. Ansay, Port Washington.

Frank Hengen, North Prairie.

Frank Samstag, Mukwonago, Wis.

Mrs. Emma Ledicker, Eagle, R. 1.

Phillipp Hartling, Pewaukee.

J. Sobczak, Waterford, R. 1.

Frank 8. Johnson, Burlington, R. 1.

Louis Philipps, Cedarburg, R. 2.

Frank Zicker, Waukesha, R. 6, Box 148,

Mamie Fox, Sta. F, R, 11, Milwaukee,

Theodore Schanen, Port Washington, Wis,

Max Resnick, 187 Second St., City Bank
Building, Milwaukee, Wis.

Fortunately for the members of
the Farm Board, their salaries are
not paid by the farmers. — Dallas
News. _

The
J-L Self-Stir

is a new milk cooling and time
saving device that agitates and
stirs the milk in the can and
keeps it cool and sweet.

Included with each machine
are complete instructions show-
ing proper watertank arrange-
ment.

Milk tests, wherever used,
prove its very high efficiency.
The Self-Stir is undoubtedly
the best, the handiest and the
most sanitary deviee known for
cooling milk or cream quickly
and eliminating animal heat
and ‘‘off’’ odors. It soon pays
for itself.

The J-L Self-Stir agitates
and stirs the milk in the can
and keeps it cool and sweet.

The J-L Self-Stir is just as
useful to the producers in win-
ter as in the hot summer days.

Manufactured by

Losse Motor Producté
CO. A

Hebron, IIl1.

Lloyd W. Bloor
State Distributor,
Okauchee, Wis.
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DAIRYMEN LAUNCH CO-OPERA-
TIVE ADVERTISING
CAMPAIGN

A co-operative advertising cam-
paign of all dairy products has been
entered into by 60,000 producers and
manufacturers in the state of Wash-
ington, under the direction of the
Washington Dairy Products Bureau.
Farmers, manufacturers, jobbers,
wholesalers and retailers all have
joined in the campaign in an effort
to create more sales for milk, butter,
cheese, concentrated milk and ice
cream.

One of the leading advertising
agencies in the state has been en-
gaged to handle copy and details of
the eampaign. Funds for the adver-
tising will be secured by an assess-
ment system levying a charge of one-
tenth of a cent on every pound of
butterfat produced. Half of this, or
one-twentieth of a cent, will be
charged against the producer, and
the other half against the manufac-
turer or broker.

The campaign is a novel one in
that it involves all hranches of the
dairy industry and is supported by
all persons in the industry.

Dr. Robert Prior is head of the
Washington Dairy Products Bureau.
Other officers are first vice-president,
L. E. Perry; second vice-president,
A. Kristoferson; secretary, L. W.
Hanson ; treasurer, J. A. Hall.

B. N. Hutchinson, head of the ad-
vertising agency selected to conduct
the eampaign, comments on it: “In
the past all milk and milk produect
campaigns have carried on one
thought—that of the healthful qual-
ities of milk and milk products.
While milk and milk products are
among the most healthful products
in the world, and too much cannot
be said regarding this quality, it is
also.an established fact that milk
and milk produets are not fattening.
So much has been said about their
healthfulness that practically every-
one believes dairy products to be ex-
tremely fattening. This is not true
in any sense of the word, and we in-
tend to educate the women of the
state to the fact that they may use
as much milk, butter, cream, ice
cream, cheese and concentrated milks
a8 they desire and still retain their
figures, for these products furnish a
new measuring stick for food values.

“Newspapers being generally ree-
ognized as the greatest advertising
medium available,”’ Mr. Hutchinson
continued, ‘“‘the bulk of the cam-
paign will naturally be carried on
in this medium, although a certain
sum will be expended on radio, high-

way bulletins, direet mail and the
like.”

In addition to the bureau, other
organizations and persons assisting
in organization of the campaign are
Washington State Agricultral Col-
lege, the state development commit-
tee of the Seattle Chamber of Com-
meree, the state department of agri-
culture, and Roland H., Hartley, gov-
ernor of Washington.,

For the Best in l

A Home Heating

II Droegkamp
Furnace

50 Years in
Business....

DROEGKAMP
FURNACE CO.

1515 Fond du Lac Ave.
Milwaukee, Wis, - L

Kil. 8950

—

— e ——
——e ———

WANT DEPARTMENT

RATE—3 CENTS PER WORD

Minimum Charge—3$1.00.

In eou:utl-. amount of remit-
tance, add six (6) extra words If

wanted published under Blind Ad-
dress.

Bold Type—Double Regular Rates.

Nlind Address — 25¢ EXTRA to
cover postage in sending out replies
from this office,

REMITTANCE MUST ACOCOMPANY
ORDER.

1
FOR SALE—I have good farm horses
for sale at all times at reasonable prices.
Every animal guaranteed as rorrolentad_.
[FArm one mile north of Granville To
Hall on Wauwatosa Ave., or County Trun
I’ Hd. Butler, North Milwaukee, Wis. '

FARM WIVES—I want to buy some
hume made fam! jellies or preserves, ber-
ries or fruit. erte. telling what you
huave, size, lEuaul;lt:r and cost. Address:
Tlox  MX, ilwaukee Co-operative Milk
Producers, 1611 Fond du Lac Ave,, Mil-
waukee, Wis. i

Phone W. A. 2368-M or St. Martins 100 J-3

JOHN W.LUDWIG

Farm and Barn Equipment,
I. H. C. & J. Deere Lines,
New Idea Spreaders,

Tractors,

Milking Machines,
Electric Motors,
Frigidaire Systems,
Radios and Vacuum Cleaners

HALES CORNERS, WIS.

Be Sure to Ask For or Write to

E. M. KELLS

When in the Market for
Chris. Schroeder & Son Co.

First Mortgage Investments
654 % Interest 614%

We Also Carry Insurance of All Kinds I

86 E. Michigan Street
MILWAUKEE

Phone Daly 1951

%
SAFETY GATE

Protects Cows Against
Injured Udders

A dairy cow loses more than half her
value ‘when she loses a quarter. Protect
her against injury with the Safety Gate.
Safety Gate is a vital part of your dairy
equipment. Made of long-wearing metal
and protected against rust. Easy to in-
stall and simple to operate. Order one
for each of your stalls today.

Agents Wanted

Donahue Manufacturing Co.
705 Broadway
MILWAUKEE -  WISCONSIN

“
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ECONOMIC IMPORTANCE OF
CLEAN MILK

No greater field of usefulness ex-
ists than the production of milk for
human food. Milk is a good food
for growing children—it helps make
them strong, useful citizens. Adults,
too, especially invalids and those
weakened by improper nourishment,
need milk in the diet to repair waste
and build up strong new tissues. In-
vestigations in nutrition have shown
that milk contains certain dietary
factors called vitamins which are es-
sential for the proper growth and
health of the human body.

Milk productions also carry re-
sponsibilities. 'When carelessly pro-
duced and improperly handled, milk
may be the means of spreading dis-
ease. Every owner of a dairy herd
should consider it his duty to him-
self and to the community to keep
only healthy cows, supply them with
wholesome feed and KEEP THEM
CLEAN in clean, comfortable quar-
ters.

All milk, unless collected under
very exceptional eireumstances, con-
tains some bacteria. The number of
bacteria in milk depends, first, on
the number of bacteria in the udder
of the cow, secondly, on the amount
of contamination from outside
sources, and, (hirdly;, on the rapidity
of the bacterial growth. For ordi-
nary purposes we may nnderstand
that “clean milk” is milk of good
flavor from healthy cows, that is free
from dirt and contains only a small
number of bacteria, none of which
are harmful.

The body of the cow, especially
that part of the belly, lanks and ud-
der that is immediately above the
milk pail, may be the source of many
bacteria in the milk. Manure, loose
hair, bedding and other foreign mat-
ter carrying great numbers of bae-
teria drop into the pail during milk-
ing. In fact, samples of fresh cow
manure have been known to contain
nearly 50,000,000 bacteria per gram.
It follows, therefore, that the best
method of prevention is to have cows
clean at milking time. Far more rea-
son exists for daily grooming of a
cow that produces human food than
of a horse.

When cows are kept in stables,
they should be thoroughly groomed
at least once a day. Before milking,
the udders, flanks and bellies of all
cows should be carefully wiped with
a clean, damp cloth to remove any
dust or loose hair. Tt is well to elip
the body of the cow, especially that
part of the belly, flanks, tail and
udder immediately above the milk
pail. Frequent clipping of these

parts of the cow keeps that part of
the body free from long, loose hair
to which dirt, manure and other
rources of bacteria easily cling and
find their way into the milk pail.

Clipping the cows frequently adds
to their appearance, makes grooming
easier, helps keep them cooler, more
contented and increases milk pro-
duetion. Two hours spent on the
average herd once a month, clipping
udders, flanks and bellies will save
many hours’ labor, grooming, and
help greatly to produce clean milk
with a low bacteria count.

DROUGHT HITS WISCONSIN'S
CANNING CROPS

Corn and Beans Suffer; Pickle
Yield Higher.

The dry hot weather of August,
succeeding the relatively dry month
of July, further reduced the pros-
pects of a number of canning erops,
although some stood up very well,
according to the crop reporting serv-
ice of the Wisconsin Department of
Agriculture and Markets and the
United States Department of Agri-
culture.

Wisconsin is the second state in
the production of cucumbers for
pickles, with a prospective produec-
tion of 17 per cent of the nation’s
total this year,

Pickle Yield Better.

The estimated average yield per
acre of vickles for the season is
placed at 50 bushels from the condi-
tion as of September 1, which is an
increase of 19 per ecent over last year.
Dry weather was beneficial and an
increase of 15 per cent in acreage,
combined with the inerease in yield
has given Wisconsin a prospective
total production of 848,000 bushels,
compared to 475,000 in 1929, an in-
crease of 79 per cent. United States
production shows an increase of 51
per cent.

Prospects for canning beans have
been reduced considerably by the hot
dry weather. September 1 estimates
are for a production of 8,580 tons in
Wisconsin, compared to 9,620 last
year. Acreage is estimated at 8,580,
as compared to 7,400. Present indi-
cations are that the yield per acre
will be about 15 per cent less and
production of canning beans in the
United States about 13 per cent less
than that of 1929,

Corn Prospects Poorer.
Sweet corn for canning also suf-
fered greatly from adverse weather
conditions during August, and pros-

pects were reduced materially. Wis-
consin’s production of canning corn
is estimated at 20,000 tons, compared
to 24,400 in 1929. Although there has
been a material inerease in acreage
of canning corn as compared to last
year, unfavorable conditions of the
season have combined to lower total
produetion.

The sweet corn crop of the United
States is estimated at 589,500 tons,
or a decrease of 16 per cent.

PAGING BIRTH CONTROL.

Miss Golf Course was a rustic lass
With lovers by the score;
She went to town and wed Tom
Thumb
And now they’ve kids galore.

The ““Thumbs’’ in time should all
mature
And seek old Nature’s spree.
They, too, may wed some cross-bred
hopes—
What will the harvest be?
—C. E. 8.

Doctor: “If this doesn’t cure you,
come back and I'll give you some-
thing that will.”

Patient: “Couldn’t you give it to
me. now, doctor?”

" NOTICE!

We sell First Mort-
gage Bonds on Mil-
waukee Improved
Real Estate.

6% Interest 672

Send for Circular.

Do You Want to
Sell Your Farm?

Write to

WM. STEWART
Office of

STEWART INVESTMENT 0.

601-603 First Wis. Nat. Bank Bldg.
MILWAUKEE
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No Change in Fluid Milk

Prices

It was agreed, at the price confer-
ence held on October 27, that the
fluid price remain at $2.85 for the
month of November.

The dealers report little if any im-
provement in sales and farmers who
are selling potatoes and other farm
products on the street in this city
understand the reason. No money in
the consumers’ pocket.

Butter averaged slightly lower
than in September.

The manufactured price is $1.52.

Gridley Dairy Company reports
fluid sales as 66.08% of total pur-
chases and will pay $2.40.

Luick Dairy Company reports fluid
sales as 63.27% of total purchases
and will pay $2.36.

Blochowiak Dairy Company re-
ports fluid sales as 68.28% of total
purchases and will pay $2.42.

Layton Park Dairy Company re-
ports fluid sales as 62% of total pur-
chases and will pay $2.34.

Sunshine Dairy Company will pay
$2.38.

Milk Price Comparisons

Average prices received per 100
pounds of milk on Wisconsin farms
for the first nine months of 1930, as
reported to the crop reporting serv-
ice of the Wisconsin and United
States departments of agriculture
are given below in the first column
and the average price for 3.5 per
cent milk delivered in Milwaukee for
the same months in the second col-
umn. The prices shown in the first
column include milk sold in Chicago
and all the cities of this state, to-
gether with creameries, cheese fac-
tories, and condenseries:

Month
January ........ $1.81 $2.58
February ....... 1.75 2.46
Mareh .......... 1.72 2.49
AP i 1.68 2.43
W e R S 1.60 2.30
dune : oD 1.51 2.11
JaR S 1.52 2.25
August ......... 1.60 2.38
September ...... 1.68 2.42

Unfortunate man: By the time he
gets so much property he doesn’t
envy anybody, he begins to fear
everybody, unless his investments
ure fear-proof.

No Improvement in
Industrial Conditions

In spite of much newspaper talk
about more work in Milwaukee and
other large towns, it is quite evident
that a great many people have no
Jobs and what is worse no money.

Many of them have themselves to
blame for their impoverished condi-
tion for they did not save when they
were earning. High pressure sales-
men convinced these people that
they should buy everything in sight
and often on the installment plan
at that.

This lack of buying power makes
it very hard for the farmer who has
produce to sell and also has much
to do with the large surplus of milk
for people are using much less milk
since money became scarce,

Some day some smart member of
the farm board may think it wise to
loan money to consumers so that
they may buy milk, butter, potatoes,
ete., thus relieving the farmers in a
practical way.

CLIP THE COWS

If the flank and wudders are
clipped now. it will be much easier to
keep the cows clean. Fieldmen are
reporting that many cows are rather
dirty. Keep them clean from the
start and the job won’t be so hard.

Milk Co-op. Elects,
Asks No Dumping

Tom O’Connor, Clintonville, New
President; Chicago Aid Sought
in Btopping Competition

A plea to the Chicago Pure Milk
Association to refrain from dumping
surplus milk on the ice cream, sweet
cream and condensery milk markets,
a resolution favoring agricultural or-
ganizations, and election of officers
marked the second annual meeting
Tuesday of the Wisconsin Pure Milk
Co-operative. More than 100 dele-
gates, representing 1,699 members,
attended.

Because of the dumping of the
surplus in the Chicago markets, the
producers pointed out, Wisconsin
dairymen have suffered severe losses.
A resolution was forwarded to the
Chicago association. A second reso-
lution endorsed the organizing ac-
tivities of the state department of
agriculture and markets,

Tom O’Connor, Clintonville, was
elected president and Alvin Johnson
of Eland, secretary; J. V. Nichols,
Walworth, treasurer, and L. Swan,
Elkhorn, vice-president.

Eleven newly elected directors are
Andrew Gates, Adell; Louis Nelson,
Junction City; C. W. Miller, Merrill ;
Henry Lemke, Middleton; Herman
Stichman, New London; Tom
Schultz, Nichols; A. M. Anderson,
Whitewater. ;

The aim of the Pure Milk Prod-
ucts co-operative, according to R. P.
Ames, state representative, is to or-
ganize farmers shipping milk to con-
denseries, ice eream and sweet cream
plants, and other milk plants, to give
them bargaining power, and to im-
prove conditions in the condensed,
evaporated and powdered milk field.

CO-OPERATIVE MARKETING
JOB

C. J. Claflin, county agent of Polk
County, Wis., for two years has been
selected as a dairy marketing special-
ist’in the state’s division of co-opera-
tive marketing, department of agri-
culture and markets. The new ap-
pointee will work in the co-operative
marketing of cheese.

fa
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OUR ADVERTISING VENTURE

On another page we tell something
about the way we are spending the
money which comes into the adver-
tising fund through the deduection
of one-half cent from the farmers’
account and a like amount from the
distributors.

The new football poster is now on
the billboards and is said, by many
people who know the advertising
game, to be the finest poster in Mil-
waukee or any other town.

We do not hope to get any great
increase in sales immediately for in
these hard times it’s hard to sell
anything but if we keep at it good
results should come. The great value
of milk as a food must be empha-
sized until people feel that they can-
not do without it even though other
things not so necessary to their
health must be given up.

FLAVORS AND ODORS IN MILK

Beet tops, cabbage and other feeds
are probably causing a little trouble
that some producers are having with
milk just now. If these feeds must
be fed it is better to feed them to
the cows right after milking. If fed
Just before or at milking time
trouble may be expected.

Probably some milk tanks may
have water left in them too long and
as a result develop bad odors which
are taken up by the milk.

No one, city man or farmer, wants
to use bad odor or bad flavor millk,
50 a little extra care even though we

are very busy getting fall work done
will pay.

We are holding our market
against cheap milk from the outside
because we have a good produet.
Let’s keep up the high standard ev-
ery day in the year,

PREPARE FOR COLD WEATHER

Cold weather is apt to be with us
soon and it is wise to keep the milk
from freezing. Every year we have
some milk coming in quite badly
frozen from some shippers when the
first real cold weather strikes us.
Many shippers never have frozen
millc unless the temperature is away
below zero and the truck delayed on
the road.

Frozen milk is a loss to the ship-
per in that a correet sample cannot
be taken for fat tests and also be-
cause, if badly frozen, some milk
will adhere to the can and go into
the can-washer.

Some people mix the warm morn-
ing’s milk with the eold milk from
the night before hoping to prevent
freezing in that way. It’s not the
thing to do for odor is almost sure to
develop.

C0-OP. LOYALTY

Leaders of three or more Wiscon-
consin co-operative groups gave
talks during the Pure Milk Co-opera-
tive conference MTuesday afternoon
in the agricultural hall, Madison, and
every one of them stressed the im-
portance of loyalty.

They were not just trying to be
good fellows, either.

They knew very well that their
very existence is dependent upon the
accomplishment of certain goals
which ean not be obtained unless the
membership of each of the various
co-Operative groups recognizes the
rights of others to hold their market
through the exercising of bargaining
power which could not be as strong
if a competitive struggle took place.

“UTnited we stand and divided we
fall” applies to farm co-operatives as
well as to nations,

INVESTIGATE PLYMOUTH
BOARD

Madison, Wis. — An investigation
of the activities of the Plymouth
cheese board “to determine whether
or not cheese prices have been in ac-
cord with actual supply and demand
or have been manipulated by the
board,” was ordered by the state de-
partment of agriculture and markets.

THE WORLD SITUATION

Throughout September the domes-
tic butter market has shown less
weakness than the prinecipal foreign
markets. Up to the middle of August
the decline in domestic production
and the relatively high domestic
prices had continued to dominate
the international dairy situation. In
the dairy regions of the United
States, the summer drought was
broken by raing in late August. The
output subsequently has been ap-
proaching more nearly normal, ac-
cording to all available indexes, and
the extent to which this recovery
may be carried and its effect on the
United States as a world market are
now of interest to domestiec and for-
eign producers. Farm prices of dairy
produets in the United States during
August were well above the average
of all farm produects, the indexes,
based on 1909-1913 prices, standing
at 117 to 108, respectively.

European markets for dairy prod-
ucts changed little during Septem-
ber either in actual prices prevailing
or in the relation of prices to those
in the United States, The New York-
Copenhagen butter price margin
continued during September at
about 10 cents as during August,
and 5 cents as the average for hoth
June and July. Since the latter part
of June the Copenhagen quotation
has fluetuated little more than a cent
either way from the equivalent of
30 cents a pound with changes in the
margin in favor of domestic prices
resulting almost entirely from sea-
sonal and abnormal advances in do-
mestic markets. Butter prices in the
principal European markets aver-
aged fully 25 per cent lower during
September than a year earlier, while
domestic prices, insofar as these are
represented by 92 secore, in New
York, are not more than 15 per cent
lower.

Margins in favor of domestic mar-
ket prices, while wider than at this
time last year, are still insufficient
to attract any considerable importa-
tion due to higher tariff rates put in-
to effect June 18, Imports of eream
and milk from Canada are now rath-
er definitely on a new low level, con-
tinuing through August at less than
one-half the volume imported dur-
ing August of the two preceding
years and much farther still below
the earlier peak of such importation.
Cheese imports were unusually low
for August, the second full month
following the tariff change, although
as pointed out in recent reviews, the
importation during May and June
was abnormally heavy in anticipa-
tion of the change.

—1U. 8. Dept. of Agriculture.
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Consistent Advertising Only Way
to Reduce Farm Surplus

If you take a page out of the his-
tory of some of the most successful
farm co-operatives in the country,
you will find that somewhere or
other, consistent advertising has
been a big factor in their success in
creating a steady market and keep-
ing a firm price. Artificial restric-
tions on production have invariably
become weakened and eventually de-
stroyed by the merciless law of sup-
ply and demand.

Advertising goes farther into the
sitnation by extending the limits of
demand to keep pace with the al-
ways growing boundaries of supply.
This is particularly true

serves milk in some form or other at
their daily luncheons to about sixty
women each day or a monthly total
of about fifteen hundred. Besides
being told how to use more milk in
feeding their families these women,
Milwaukee mothers and some of
your best customers, are told all
about the health and food value of
milk.

News stories are being published
in the various papers telling helpful
little incidents to bring home the
idea of milk, milk, milk . . . each and
every day. The Medical Society of
Milwaukee County has agreed to do

the lowly peanut put up a daily
clamor to get their share of the daily
consumption. That daily competition
has to be met and it can be met in
only one way . . . through consistent
advertising. It isn’t enough that you
occasionally tell Mr. Consuming
Public and Mrs, Housewife about
your Milk, you must of necessity to
meet the competition of other food
produets, shout your story from the
housetops each and every day, all
the time, or some of the people will
forget to use milk. And a sale of
foodstuffs once lost can never be
made up.

That is why the MIL-

of food products that

WAUKEE DAIRY

are perishable. They
must be sold each and
every day or they will
zo to waste, If you
don’t use a quart of
milk today, you certain-
ly will not use two
quarts the next day. It
is a physieal impossibil-
ity. Onece the stomach
of the consuming pub-
lic has been filled for

COUNCIL campaign is
planned to be a consist-
ent campaign., Watch
the newspapers. You
will see some of our ad-
vertisements in some
paper every day. If
the appropriation were
sufficient we would be

every paper every

“R E F U E L” WITH M l L. K :;;y. Which would be

wonderful. As it is we

the day, what is left
over from that daily average need,
may be considered as surplus and
tends to lower the price of the
needed amount.

That thought is the dominating
sales idea behind the advertising
campaign of the MILWAUKEE
DATRY COUNCIL in their Refuel
with Milk eampaign. ‘While being
primarily directed to adults the idea
is all-inclusive to make and keep
milk as a part of the daily diet.
(*hildren, young people, old people,
everybody should be educated to use
(heir daily share of milk. And the
only way that ean be done today

. is to tell them each and every
day in some possible way.

Keeping everlastingly at it is the
wecret of success in advertising. Be-
sides the many beautiful colored
poster billboards all over the eity of
Milwaukee, besides the advertise-
ments that appear constantly in ev-
ery Milwaukee newspaper, there are
other forces that are being used. The
leading cooks and dietary experts in
the eity have been enlisted in the
campaign. The Housewives’' Insti-
tute of The Milwaukee Journal

whatever it can to get the people of
Milwaukee to use more milk. Their
monthly bulletin ecarries the story of
the Farmer and Milk to the doctors
who are a tremendous influence in
reaching the mother who determines
what the family eats.

The Health Department of the
eity is publishing stories to further
the use of milk. In fact, a reprint
from their monthly magazine ap-
peared in one of our advertisements
to show the people of Milwaukee the
actual scientific value of milk in re-
lation to health.

These are some of the little things
that are being done each day, quiet-
ly and smoothly, without much fuss
but nevertheless they are very im-
portant. If you have an advertising
appropriation that runs up into the
millions you can impress your story
through sheer weight and amount of
advertising. And it is the competi-
tion of other foodstuffs with their
millions of dollars that we have to
compete against.

Breakfast foods, meats, oranges,
bananas, pears, prunes, raisins, apri-
cots, head lettuce, walnuts, and even

have to do the best we
can with the limited amount of
money we have to meet the competi-
tion of outside millions of dollars
for food produects raised in other
parts of the country.

It is too early at this stage of the
campaign to be able to place a finger
on positive results. We know how-
ever indirectly that your ecampaign,
vour story to get the people of Mil-
waukee to use more milk is begin-
ning to tell. People are starting to
talk and when they start to talk the
campaign has done its work. The
effects will begin to be felt soon.

In the meantime, we will keep
richt on hammering away, telling
the story of milk from a new and
different angle. Milk for the grown-
ups. Milk for strength and energy.
Milk as a source of power and pep.
Milk to be used in the daily diet,
even reducing diets. Milk to get
back to where it rightly belongs, one
of the first and one of the finest of
foodstuffs.

Here is a picture showing your
poster now on display all over the
city of Milwaukee. Look for it the

(Continued on page 8)
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MINNEAPOLIS AND ST. PAUL
MARKET

We are paying $2.13 for 3.5%
milk delivered Twin Cities for the
month of September.

The decrease of four cents per
hundred pounds from our August
price is due to the unsatisfactory
market for manufactured produets.
The figures given below show that
we. manufactured 40% of all the
milk delivered during the month.
The amount sold for market use was
60% of the total. The amount of
milk handled and the use made of it
was as follows:

Pounds
Sold to distributors ...... 13,346,281
Separated for sweet cream

and butter ............ 7,004,996
Made into condensed milk

and ice cream ........ 1,918,657

22,269,934

The price to distributors for the

month of October will continue at
$2.35 per hundred.

—Twin Cities Bulletin.

No wonder Switzerland is eredited
with the most inventions per capita.
A little chap surrounded by big fel-
lows has to think fast.

CLEVELAND PATTERN

BUTTER PRODUCTION
INCREASES

The government has recently is-
sued final figures on the amount of
creamery butter produced in 1929.
Production for that year was 1,597,-
027,000. pounds, which was 60,000,
000 pounds greater than the produe-
tion for 1928,

These figures may be partly re-
sponsible for a statement recently
put out from Washington saying
that the long time outlook for dairy-
ing is not encouraging. They report
that the business depression and the
drouth tend to obscure the underly-
ing conditions in the dairy industry
but that there is a widespread tend-
ency to increase the number of milk
cows kept on the farms.

Dairy farmers, according to this
report, are saving more than the
usual number of calves and are not
selling their old cows until foreed to
do so. The government recommends
culling all low-producing cows to
prevent over-expansion of the dairy
industry.

A great man is one who has been
dead long enough for people to for-
get how they knocked him.

Follansbee Forge Milk Cans

Important Details of Construction

A—Neck and Breast drawn without seam from highest quality
FOLLANSREE FORGE STEEL, insuring longer service.

G—Heavy Half Oval Breast Band shrunk on to breast.

H—Security Lock Joint clinching bottom to body. Bottom
joint floated heavy with solder.

I—Special angle section bottom band, terne coated. Chime of
Can rests in angle protecting bottom and absorbing shocks, thus
preventing rivet holes from enlarging or the rivets shearing.

WELDED SIDE SEAM—Side seam of body acetylene welded,
producing the strongest weld known to science. Extra heavy

o% pure Tin, All parts separately tinned before assembling.
No black surfaces between joints to cause corrosion.

FOLLANSBEE BROS. CO.

—DISTRIBUTORS—

coating

Thirty-First and Auer Ave.

November, 1930

IOE CREAM CONSUMPTION

Britons are far behind Americans
in the consumption of ice eream. The
average consumption of Britons is
placed at less than a quart yearly,
according to figures given by the
American Commercial Attache, fol-
lowing a two months’ survey. The
average American consumes 40 to 50
times the amount of ice cream that
the Briton does.

ARBITER OF STYLE
Wife (trying on hats)—"“Do you
like this turned down, dear?”
Husband—*"“How much is it?”
“Eleven dollars.”
“Yes, turn it down.” — Capper’s
Weekly.

THREE'S A OROWD

“Porter!”
“Yes, madam, what is it you

wish?”

“I just found two strange men in
my compartment, and I want you to
put one of them out.”—Lyre.

Correct this sentence: “Yes, Bill
and I are equal partners,” said the
man, “but I know he’s the brains of
the business.”

Milwaukee, Wis.

WE BUILD THE QUALITY IN—YOU TRY TO WEAR IT OUT
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How I Fought Tuberculosis

From Journal of the Outdoor Life, Published by the

There is one animal for which I
have developed a respect bordering
on veneration, and that is the dumb
beast called a cow. I hope my read-
ers will not think that I have become
affected in any way by the religions
of India. At the outset, I want it
clearly understood that I am not
paid by any co-operative dairies
throughout the country to write
down the following lines concerning
milk. I have had a wonderful and
strange experience with it. It was
milk, I believe, that contributed a
great share in saving my life, rescu-
ing me from the grave, and giving
me my first great encouragement.

I imagine many others have been
benefited by milk, but I have gained
so much from its wonderful effects
that I hope my experience will bene-
fit others. I desire all my scrawny
readers to tune in. There was a
time, not very long ago either, when
it seemed a physical impossibility for
me to put on much needed weight, or
gain any strength for that matter.
The germs were kicking their legs
high in the air, splashing their poi-
son all over my system, and bursting
their sides laughing at my emaci-
ated appearance. I had reached the
stage when I thought that the Angel
of Death was beckoning to me.

Accidentally one day I was read-
ing an advertisement in a magazine
given me by some insurance com-
pany. It related the wonders of
milk, that it contained all the in-
gredients to build up a healthy body,
ete. But what struck me most was
the phrase: “Drinking milk is like
drinking blood.” That was just what
I badly needed —- blood, good rich
blood flowing through my veins, to
improve my vitality, and make me
better able to fight the hungry
germs, who had at that time almost
drunk the last drop. '

I proposed to give milk a chance
as a last resort. Previous to this I
could scarcely stand the sight of
anyone drinking it. Whenever I did
taste it, bilious headaches were the
regult. But that old advertisement
—“drinking milk is like drinking
blood” — got me. Notwithstanding
my repugnance to it, I took off my
coat, and determined to stick to it,
sink or swim.

When I first began to drink milk

National Tuberculosis Association

my weight was 114 pounds. Picture
the writer then for yourself, a young
man, 32, five feet eight inches, and
weighing only 114 pounds. For the
first three weeks, with about four
glasses a day, there was no improve-
ment, but plenty of headaches ir-
stead. About the fourth week the
race started. I look back with child-
ish enthusiasm at that fourth week
when I gained that one pound. The
fifth week, the old engine began to
assimilate it, and I gained on an
average of three pounds a week after
that. There was one never-to-be-
forgotten week, when I even gained
five pounds, and I wish you serawny
folks could imagine my joy. Every-
thing began to look bright, life
seemed worth living onece more, the
color and glow of health was coming
to my cheeks, which began to swell
out. After four months, some of my
friends who had known me in my
secrawny days, inquired if I had a
toothache. Believe it or not, friends,
in twelve months I gained fifty
pounds, bringing my weight up to
164 pounds, which I still retain, with
six or more thrown in for good meas-
ure, thanks to my old friend — the
cow. I drank on an average of six
glasses of milk per day for the first
six months, and four glasses per day
the remaining six months. Now my
system is so favorable to the assimi-
lation of it, that I ean put on or lose
weight just as I wish. In fact I can
guess the number of pounds put on
in a single week by the number of
glasses of milk taken.

Oftentimes when you advise peo-
ple who are emaciated or run-down
to drink this beverage, they laugh at
your simplicity, or tell you they can-
not assimilate it.

Even though it may take some
time for your disordered organism
to be able to assimilate it, I hope
you will profit by my experience and
give it a fair trial. Drink it with
your meals; in the morning at niné;
afternoon at three; at supper; before
bed-time, and sleep like a log after
it all.

‘When I looked at the mirror and
saw the old cheeks swell out like a
balloon, with a healthy glow in them,
with a bright light in the eyes, with
the trousers getting too small, the
muscles large and hard, and the legs

and arms plump, I put it mildly
when I say, I sang a hymn of thanks-
giving. I felt I really had been
drinking blood.

Editor’s Note:—The above article,
which was written by a minister of
the gospel signing himself E. A. W.,
is being sent to over four thousand
people who are suffering from tuber-
culosis, by the Wisconsin Anti Tu-
berculosis Association, and is cer-
tainly a great boost for milk.

DROUGHT DISCOURAGES NEW
DAIRYMEN

From several sections of the South
and West come reports of discour-
agement on account of the drought,
to farmers who recently started in
the dairy business. This seems to be
especially true in the state of Missis-
sippi, where considerable promotion
work was done last year urging cot-
ton farmers and others to go into the
dairy business.’

In a recent report the State Com-
missioner of Agriculture of Missis-
sippi says that from all over the
state drought conditions have dis-
couraged new dairymen to the ex-
tent that they are selling their cows
at meat prices. Pastures have been
short during the whole summer, milk
produetion is at a minimum and but-
terfat has been selling below the cost
of production since early spring.

It is unfortunate that many indi-
vidual farmers in the cotton and
grain sections of the country have to
meet with discouragement just as
they are starting in a new line of
business. On the other hand, from
the standpoint of the whole industry
it may be a blessing in disgunise. In
many of these sections dairying was
being over-promoted and there was
danger of over-expansion. It takes
preparation, experience and suitable
conditions for production and mar-
keting to make successful dairymen,
They cannot be made overnight.

League dairymen and many others
in this old standby dairying section
of the country, could give some good
advice to some of these Western and
Southern farmers who have recently
become so enthusiastic over the
“glowing” prospeects in the milk busi-
ness.—Dairymen’s League News.

fw
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OCTOBER OROP AND DAIRY grain crops, have made very satis-
SUMMARY factory yields, the average for oats
being 44 bushels per acre and for

Combine Dairying with

Federal-State Orop Reporting barley, 37. The total oats produc- Melon, Vegetable and
8ervice tion for the state is estimated at : H

In spite of much dry weather dur- 108,680,000 bushels, which is the Bety Géomnglonptzls 129
ing the last few months Wisconsin third largest crop on record. Barley Acre enere! rp-ose
crops have turned out a little above production is estimated at 26,270,000 farm, near a city, carline,
average. Wisconsin is the only state bushels and is the second largest lake. $3,500 down
in the Middle West with crop pros- erop in the history of Wisconsin, it & i 2
pects above the ten-year average this being exceeded only by the record FREE FARM CIRCULARS
year, production of 1928,

Very satisfactory production was Hay.—Late reports indicate that z ANDER BROTHERS

413 Juneau Avenue

made on all of the early harvested the hay production in the state is
erops, such as small grains and some slightly larger than was indicated
of the hay crops. Materially re- earlier. The total tame hay is now Milwaukee : Wisconsin
duced production has occurred in estimated at 5,931,000 tons, which is
the late harvested crops, such as about 20 per cent below last year’s
potatoes, corn, buckwheat, beans, record production, but slightly above
late hay crops, and apples. The the five-year average. For the first
month of September was drier and time our alfalfa crop exceeds a mil-
warmer than usual, but the condi- lion tons. The United States tame
tion of corn improved considerably, hay production is about 16 per cent
as compared with the prospects at unlc’le: % year 'l%]gl'o. "
the beginning of September. Pota- otatoes.—The potato is Wiscon-
toes, on theg other phand, declined sin’s most important cash crop. Tt a low vacuum
sharply and the Wisconsin potato has suffered more from dry weather
production appears now to be the than any other important erop grown
smallest since 1916. in the state this year. Very little
Oorn.—The condition of corn im- rain fell in the important potato
proved during September. A good counties during the early part of
rain on September 1 in the southern September, with the resuit that the

part of the state, where most of the expected September development of o

corn is produced, helped this erop the crop did not materialize. When 'I'Hnmcﬁonohmm:ingmchho
considerably and the dry and practi- the .drought in the potato sections is determined by the amount of
cally frost-free month which fol- was finally broken during the last its vacuum,

lowed caused it to ripen out unusual- Wweek in September, it was too late The Universal Natural Milker em-
ly well. An average yield of 37 bush- to make much additional growth. As 5,'“7‘ low "‘f":“m (m.‘:“d) "E‘;‘:::
els per acre is indicated by reports a result the average vield of potatoes ..‘;:::[; - ;xm:aily :guible,
on October 1, and a silage yield of for Wisconsin is now estimated at the actual sucking action of the calf.
6.6 tons per acre as compared with only 74 118)13’3118]% Pf};r acre, ﬂf}lld the It combines, ‘:}‘h this l‘!"""‘;!m
7.5 tons a year ago. Stalk growth crop at 18,204,000 bushels, which is giction, a gente massaging action
was reduced by dry weather in even smaller than the light crop of g:':en)"_ #‘&?.ﬁ:g;?“m
many counties. The total corn pro- last year and the lowest produced to it so readily and completely.
duction in terms of ear corn for Wis- in Wisconsin since 1916. Many of Low vacuum is one of the reasons why
consin is now estimated at 76,849,000 the potatoes are running to small :;ﬂi:; &'"Jﬁfnfjfam&" i
bushels, as compared with 81,440,000 sizes, though the quality is reported e everywhere are mote and faces adwiin
last year. The United States produc- to be fairly satisfactory. The United Pwtm ,“h':':'u ol ,m‘;'::‘.m Nl
estimated at 150,600 tons, as com- States production is now estimated illustrates Universal Milkers in detail.

ared with 2,614,307,000 a year ago. to be a little over 352,000,000 bush- The UNIVERSAL MILKING MACHINE CG.
P amall Grains.— Production of small  els, which 15 aboat seven and a half Dt 00 Waukeshs, Wis. or Syracuse, N. Y.
grains has been reported earlier in million bushels below the crop of last
the season and no important changes year and over forty million bushels
are likely to oceur in these estimates. under the five-year average.

Both oats and barley, our leading Clover 8eed.—Since clover seed is

“Where Do You Bank?”

—a Question You Are Apt to be Asked many Times.

Have a strong account at this bank, build up your credit here, and
your connection with us will be an important point in your favor
when anyone asks you for credit reference. L

BADGER STATE BANK

Fond du Lac and North Avenues at 21st Street

Again and again you’ll find it a great advantage to be able to name ﬂ'?;e:::?;g;;
a well-known bank as a reference. h byhand . ..

natural milker
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an important source of farim income
in Wisconsin, mueh interest is dis-
played in it. Apparently the United
States production of clover seed will
he very low this year, and in addi-
tion the earry-over of old seed is also
small, Wisconsin’s production in the
eastern counties, which usually lead
in clover seed, was somewhat reduced
by dry weather, but this loss was in
part offset by materially increased
production in the southern and
southwestern counties where rainfall
was more plentiful. Crop reporters
on Octobér 1 indicated that the acre-
age of clover seed this year was
about 15 per cent below a year ago,
and that the condition of the erop
was about 84 per cent of wormal.
The eondition of timothy seed was
87 per cent of normal, and a little
more than the usual quantity is avail-
able in Wiseconsin this year. Like-
wise, considerable alfalfa seed pro-
duction is reported in certain coun-
ties of eastern Wisconsin, notably
the region east and northeast of Lake
Winnebago, the dry weather having
heen favorable to this crop.

Cabbage and Onions. — Cabbage
yields are reported to be about nor-
mal for Wisconsin this year, an aver-
age of 8.2 tons per acre being indi-
cated on October 1. The early crop
suffered somewhat from dry weather
and its quality was also reduced by
worm damage. The late portion of
the erop was considerably better.
Kraut factories are reported to have
hought mueh of the early crop at
prices ranging from #$5.00 to $8.00
per ton. Late cabbage for market is
reported to be bringing $10.00 to
$11.00 per ton to growers. Because
of a larger acreage Wisconsin’s cab-
hage production this year is consid-
crably above a year ago. It is now
cstimated it 150,600 tons, as com-
pared with 129,300 harvested a year
420, an inerease of about 16 per cent.

Wiseonsin’s onion acreage this
vear made medium yields of rather
vood quality onions. Because of the
lirge production in other areas the
onion market has been quite unsatis-
factory and prices have been ex-
tremely low.

Minor Crops.—Dry peas, which
are extensively grown in some of the
northeastern counties, made good
vields this year, the average being
cstimated at 19 bushels per acre,

which makes the production for-

Wiseonsin 570,000 bushels, as com-
pared with 461,000 bushels harvest-
el a year ago. Dry beans are mak-
ing a smaller production than usual
because of the dry weather.

SUNSHINE IN THE REAR

“It is the duty of every one to
make at least one person happy dur-
ing the week,” said a Sunday school
teacher. “Have you done so, Fred-
dy ?n

‘“Yes,” said Freddy promptly.

“That’s right. What did you do?”’

“T went to see my aunt, and she
was happy when I went home.”—
Exchange.

|| For the Best in
Home Heating l

Install a

Droegkamp "

| Furnace

50 Years in
Business....

DROEGKAMP
H FURNACE CO.

1515 Fond du Lac Ave.
Milwaukee, Wis.

Kil. 8950

_E_—____.
WANT DEPARTMENT

RATE~—3 CENTS PER WORD

Minimum Charge——§1.00.

In eomputing amount of remit-
tance, add silx (6) extra words if

wanted published under Blind Ad-
dreas.

Bold Type—Double Regular Rates.

Blind Address — 25¢ BEXTRA to
cover postage in sending out replies
from this office.

REMITTANCE MUST ACCOMPANY
ORDER.

FOR SALE—] have good farm horses
for sale at all times at reasonable prices.
Hvery animal guaranteed as represented.
Farm one mile north of Granville Town
Hall on Wauwatosa Ave,, or County Trunk
P. Bd. Butler, North Milwaukee, Wia.

FARM WIVES—]I want to buy some
home made fnmu jellies or Freserves. ber-
ries or fruit. Write, telling what you
have, size, quantity and cost. Address:
Box MX, Milwaukee Co-operative Milk
Producers, 1611 Fond du Lac Ave., Mil-
waukee, Wis.

Phone W. A. 2368-M or St. Martins 100 J-3

JOHN W.LUDWIG

Farm and Barn Equipment,
1. H. C. & J. Deere Lines,
New Idea Spreaders,

Tractors,

Milking Machines,
Electric Motors,
Frigidaire Systems,
Radios and Vacuum Cleaners

HALES CORNERS, WIS.

==
Be Sure to Ask For or Write to

E. M. KELLS

When in the Market for
Chris. Schroeder & Son Co.
First Mortgage Investments
614 % Interest 6}4%

We Also Carry Insurance of All Kinds

86 E. Michigan Street
|| MILWAUKEE

Phone Daly 1951

SAFETY GATE

Protects Cows Against
Injured Udders

A dairy cow loses more than half her
value when she loses a quarter. Protect
her against injury with the Safety Gate.
Safety Gate is a vital part of your dairy
equipment. Made of long-wearing metal
and protected agalnst rust, Easy to in-
stall and simple to operate. Order one
for each of your stalls today.

Agents Wanted

Donahue Manufacturing Co.
705 Broadway
MILWAUKEE
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CLOTHES AND THE FARMER

Nothing escapes the Department
of Agriculture, It concerns itself not
only with crops and how to raise
them but with life and how to live it.

Just recently, according to the
Washington Star, Miss Ruth O’Brien,
textile expert of its bureau of home
economics, told men how to dress.

“Off with coats and collars and
ties! Unbutton the shirt at the neck!
Cut off trouser legs and shirt sleeves!
Sandals instead of shoes!”

But what of that gospel of farm
relief with which the department is
80 concerned?! The farmer we are
told needs wider markets, But what
becomes of the cotton grower if we
cut off our shirt sleeves? Of the
cattle grower if we use less leather
for shoes? Of the sheep raiser when
man goes without trouser legs?

PREHISTORIC GRIME

Visitor (looking over fraternity
house)—*“Don’t you know roller tow-
els are against the law?”

Brother—*“0Oh, yes, but that one
was put up before the law was
passed.”—Northwestern Purple Par-
rot.

NEW SUPPORTERS

John Cleary, Hartford, Wis.

A. A. Kellips, R. 3, B, 41, Waukesha,
Mrs. M. Rheingans, R. 1, Rockfleld.
Walter Eimermann, R. 3, Rockfield.
John Beuscher, Rockfield, Wis.
John Poehlman, R. 1, Rockfield.
Andrew Wetterau, Rockfield.
Edward Klumb, Rockfield.

C. J. Bezold, Germantown.

Frank Beszold, Germantown,

Alols Bezold, Germantown.

Mrs. John Baertlein, Rockfield.
Jos. Fleischman, Germantown,
John Mittag, Germantown,

Theo. Kollenbach, Rockfield.

Frank Zander, Germantown.

John A. Braun, Germantown,
Hayes Bros.,, Germantown.

Mrs. Geo. Knetzger, Germantown.
Harry P. Klumb, Rockfield.

John Kissling, Menomonee Falls,

Consistent Advertising Only Way to
Reduce Farm Surplus.
(Cor[tinued from page 3)

next time you come into town. Here
is a list of the locations. Count how
many you pass on your way into
town.

*SE 6th St. Viad. & Fowler
*Wisconsin E. of 14th St.
*16th St. Viaduct East

*Green Bay 8. of Cap. Drive, No. 26
*22nd Avenue Viaduct, No. 1 South
*Kilbourn bet. 6th and 6th
*Prospect at R. R. Crossing
Muskego South of Bow No. 1

SW Greenfield & 16th Avenue
National bet. 34th & 36th
Mitchell & Greenbush

NE State & 17th Street

Clybourn & 9th St.

NW Walnut & 25th Street

SW Lisbon & 50th St.

NE North & 14th St.

SW Fond du Lac & 29th St.
Center bet. 33rd & 34th

Bureigh & 48th St.

NE Keefe & 27th St.

NW Teutonia & Cap. Drive, No. 4
1184 3rd bet. Locust & Chambers
Atkinson West of 11th St.

SE Capital Drive & Holton

SW 16th & McKinley Avenue

NE Bluemound & 61st No. 18
Murray & Bradford Avenue

N. Water & Brady St., No. 5

199 E. Water Street

NE Reed & Scott St.

SW South Bay and Conway

E. Oklahoma E. of Ellen

NE Lincoln & 2nd Avenue

1st Avenue South of Rogers St.
Forest Home South of Grant

*These posters are illuminated.

COMPLICATED AFFAIR

Mother—“Mary, come upstairs im-
mediately.”

Mary—“But I'm all wrapped up in
my problem.”

Mother—“Tell him to go home.”—
Widow.

BLESSED EVENT

A friend came to call on a well-
known poet. The poet’s wife met
him at the door, with her finger to
her lips.

“Hush!” she said. “Don’t make
any noise. He’s up-stairs, having a
poem.”—Purple Parrot.

NOTICE!

We sell First Mort-
gage Bondson Mil-
waukee Improved
Real Estate.

6% Interest 6%

Send for Circular.

Do You Want to
Sell Your Farm?

WM. STEWART
Office of

STEWART INVESTMENT CO0.

601-603 First Wis. Nat. Bank Bldg.
MILWAUKEE

Complete

'ELECTRIC CLIPPER

3 INCH

Clip Dairy Cows-Show Animals

Eaiser — Faster — With New Andis Clipper

APPROVED BY LEADING PRODUCERS OF CERTIFIED MILK

This new machine beats all for ease of handling
and fast clipping. One man clips udders and flanks of
8 to 12 cows an hour. Cow, complete, in half an hour.
A one-man, one-hand machine that works without
pulling or choking, as fast as you can feed it. Clip-
per works in any position—clips every part clean.

Differs from others in having motor, shear plate and
handle all in one well balanced unit. No trolleys, stands
or twisting cables. Hardened steel roller bearing ten-
sion plate svaes blades and current. Less sharpening
needed, and fewer replacements. This Is a big improve.
ment. Handy switch close to handle, Furnﬁahe with
20-foot, 3-strand cord and %round clamp to prevent
shocks. Operates from any light socket, on 82, 116, or
260 volt A, C, or D, C. :

Andis Animal Clippers are guaranteed against defects

“for one year from date of purchase. Order from your

dealer, or send us $28 with order and we will ship post-
age prepaid. Specify voltage. Satisfaction guaranteed.

ANDIS CLIPPER CO. 1640 Layard Ave. RACINE, WIS,

MAKERS OF HIGH GRADE ELECTRIC CLIPPER
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December Price Not
Agreed On

The Directors met with the deal-
ers at our office on November 26 to
bargain for the price of December
fluid milk. The dealers seemed to be
set on paying a lower price and ad-
vanced many arguments in favor of
a reduction.
cheese, and condensed milk were
mentioned. Diminished purchasing
power of the consumer, due to unem-
ployment, was stressed. The dealers
also said that in the suburbs milk is
being offered cheaper by dealers who
do not operate in Milwaukee, and
therefore are not under the supervi-
sion of the Milwaukee Health De-
partment.

The point was also made that some
dealers who are operating outside of
the city do not buy on our plan and
are getting their supply that goes
into fluid milk at a much lower price
than $2.85 per hundred.

The Directors opposed a lower
price on the grounds that the farmer
needs considerably more money for
market milk than is paid at cream-
eries or condenseries. It is true that
we are getting a hicher price com-
pared with manufactured milk price
than we had some years ago, but we
contend that the larger differential
make for better milk, which should
mean heavier consumption, other
things being equal. It was then de-
cided to adjourn to December 10th
at which time another effort would
be made to agree on a price for De-
cember fluid milk.

The butter market is in a demor-
alized condition and casein and other
skim products are almost worthless.
This has resulted in a drop in manu-
factured price of 19 cents per hun-
dred, as compared to October.

Luick Dairy reports fluid sales as
58.6% of total purchases and will
pay $2.22.

Gridley Dairy reports fluid sales as
62.7% of total purchases and will
pay $2.28.

Layton Park Dairy reports fluid
sales as 59% of total purchases and
will pay $2.23.

Blochowiak Dairy reports fluid
sales as 60.57% of total purchases
and will pay $2.25.

Sunshine Dairy will pay $2.25.

Low price of butter, -

Milk Campaign
Strengthens Sales

It is a significant index of the ef-
fectiveness of the Milk Campaign be-
ing conducted by the Milwaukee
Dairy Council that milk sales are
holding up better in Milwaukee than
in the majority of large cities. The

remember that milk has a lower ad-
vertising budget than any other com-
modity of similar value. So in con-
sidering the effectiveness of the cam-
paign and the value of the work, a
comparison of advertising budgets.
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proof of this fact can be seen in a
study of milk sales for the past year.

The constant spreading of the mes-
sage of “Refuel with Milk” is begin-
ning to bear fruit. The full value
of the work being done now cannot
be determined. Time alone can tell
just how good a job is being put
over. But even today we are begin-
ning to feel the effects of the cam-
paign in the few short months it has
been in operation.

In considering the Milwaukee
Dairy Couneil campaign it is well to

sales, and value of the product will
show that this milk campaign is be-
ing both efficiently and effectively
promoted.

The second week in December will
see this poster reproduced in the bril-
liant colors of summer and spread
on over sixty boards all over the city
of Milwaukee. Look for scme of
these boards when you come into
town. No matter which road you
use, you will see your messag: some-
where, selling the consuming publie
vour produet.

The Agricultural Situation

Nothing has developed during re-
cent weeks to indicate improvement
in the general agricultural situation.
Markets have continued sluggish, ir-
regular and unsatisfactory. Price
trends, with few exceptions, have
been downward.

According to the United States
Department of Agriculture, the gen-
eral level of farm prices declined five
points from September 15th to Oecto-
ber 15th. With the index at 106 on
the latter date, the level was 34
points lower than a year ago and at
the lowest point reached since 1915.
The Oectober 15th level represents a
detline of 414 per cent for the month
and 24.3 per cent for the year.

During the past month the general
trend has continued irregularly to-
ward a sfill lower level. Butter,
cheese, all the grains, potatoes, hogs
and veal calves have all sold at a
lower level of prices since mid-Oecto-
ber than during the previous month.
Poultry has held about even. Eggs
have sold higher. Sheep also have
sold somewhat higher, but the bulk
of cattle sales in spite of somewhat
higher tops, have been at slightly
lower prices. At this moment wheat
is selling at its lowest since 1906,
oats at its lowest since 1905, and rye
at the lowest point it has reached
since 1898,
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TO SELL MORE CHEESE

In a recent article in Hoard’s
Dairyman, Mr. F, A. Corniea, Man-
ager of the National Cheese Produc-
ers’ Federation, is quoted as saying
that the cheese consumption of the
United States has dropped nearly
forty million pounds the last three
years. He explains this loss in sales
by saying that the consumer is not
getting the type of cheese he wants.
He suggest furthermore that the
cheese producers make the kind of
cheese the public likes and will buy.

The suggestion is very good. Any
product to meet with the approval
of the consuming public must satisfy
all the demands the public may
make. Cheese should be made in
many varieties and as good as it can
be made. That may be taken for
granted.

From a merchandising standpoint
it is far more important that any
product as widely distributed and
sold as cheese is, should have and
maintain a constant and never-
changing uniformity. There must be
no variation in a product that is sold
nationally or the sales will suffer.

A simple suggestion occurs at the
same time. Why not advertise and
try to sell the consuming public some
of the cheese we have now? We
know from present day sales that a
very large percentage of people like
the cheese we make now. Why not
try to sell that same idea to more
people through advertising?

It is a very peculiar coincidence
that the loss in sales of Wisconsin

Swiss cheese should be about equal
to the gain made in the sales of im-
ported Swiss cheese. It is still more
strange that the loss of one and the
gain of the other should date from
the time the Swiss Cheese Producers
organized and started an advertis-
ing campaign in this country to sell
their cheese.

Imported Swiss cheese sells at a
margin over the domestic cheese . . .
yet only an expert can tell the dif-
ference between the two. Surely the
quality is there. Then why not do
what the Swiss producers did?

You can draw your own conclu-
sions from these significant facts. No
matter what you have to sell today,
no matter how good it is, no matter
how cheap it i8 . . . . the sales of
your product will suffer unless you
meet the competition of advertisers
in other products and other commo-
dities.

If the daily consumption of cheese
is not sold each day . .. . the unsold
portion becomes surplus because no
one will eat twice as much the next
day to make up for it.

This is our solution to the problem
of decreasing cheese sales. It i a
solution that other commodities have
used . . . . successfully.

FROZEN MILK

Once again we are confronted
with winter and the many problems
that go with it. An important one
which may mean great losses to you
is that of frozen milk.

Each year about this time we print
an article dealing with frozen milk
because we feel that it is of utmost
importance to you.

We have had our first touch of
zero weather and with it came the
usual amount of frozen milk. In some
plants here in the citv sampling had
to be discontinued for the day. A
farmer cannot expeect correct
weights and tests when the milk is
frozen.

If we are to have frozen milk this
early when the thermometer has just
barely gone below zero, what is it
going to be like when the 10 and 12
below cold comes?

Let us begin to use those little ad-
ditional precautions neeessary in
winter. It will mean milk in perfect
condition free from ice.

A helpful hint in zero weather to
the man who puts his milk on the
roadside for the hauler is this:
“Don’t set it out too soon, the hauler
will nrobably be a little late any-
way.”

Proper care and a few little pre-
cautions will mean money in your
pocket.

MILK PRICES FOR OCTOBER

We are paying $2.10 for 3.5 per
cent milk delivered Twin Cities for
the month of October.

We had an increase of 2,359,436
pounds over the September produc-
tion, which inerease went into manu-
factured products as the amount sold
to dealers was about the same.

Competition in the sale of manu-
factured products is constantly get-
ting more severe. One of the princi-
pal outlets has been eandy; and many
candy manufacturers are shut down
and are producing less than their
usual run. In addition to this, milk
and cream is backing up on the East-
ern producers and this surplus is be-
ing manufactured. Naturally West-
ern producers cannot sell any eream
and very little powder in the Eastern
markets under these conditions.

Production and use of milk is
shown in the following table:

Pounds

Sold to distributors...... 13,995,433

Separated for sweet cream

and butter ............. 8,783,092

Made into cheese........ 23,711

Made into condensed milk

and ice cream........... 1,827,134
Total..... RN 24,629,370

You will see that the distributors
took 57 per cent of the total amount
sold. Of the remainder, 36 per cent
was separated and sold as sweet
cream, butter and skim milk powder.
Practically no milk was made into
cheese during the month, as cheese
brings- less return than butter and
powder. Condensed milk accounted
for seven and one-half per cent of
our production.—Twin City Milk
Producers’ Bulletin.

POULTRY CHAMPION

The Sunday paper tells about a 16
year old boy who made a profit of
$446.91 from 196 hens in twelve
months. This news should encour-
age many city people to acquire a
few acres and get rich quickly with
hens. Many farmers, too, might
think their kids as smart as the one
in the story and furnish each of
them with-a few hundred hens.

Egg prices are now the lowest
since 1915 but if all the bright boys
and girls, to say nothing of the
grown-ups, get into the game per-
haps the price can be brought down
to ten cents a dozen and then the
consumer and the club leader should
be happy.
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McInrierney, Milburn and Hartke Discuss
Farmer-Dealer Relations at Des Moines

Great interest was evidenced at
the fourteenth annual meeting of the
National Co-operative Milk Produe-
ers’ Federation, held at Des Moines,
Iowa, Nov. 6th, 7th and 8th. Repre-
sentatives of milk producers’ co-oper-
ative organizations were present
from all sections of the country. Not

only were co-operative officials there, *

but on the closing day T. H. Mecln-
nerney, president of National Dairy
Products Corporation, and A. W.
Milburn, president of The Borden
Company, made addresses on the re-
lationships and policies of their cor-
porations toward the co-operatives.
Interest in the meeting was intense,
but the session Saturday morning, at
which these two industrial leaders
spoke, became of national importance
sinee it was the first time that lead-
ers of three such large organizations
met on common ground to discuss
the vital problems that confront the
industry. After the speeches by Me-
Innerney and Milburn, Harry
Hartke, president of the National Co-
operative Milk Producers’ Federa-
tion, stated the position and policies
of his organization on the subject of
dealer-co-operative relationship.

A few excerpts from the speech of
T. H. McInnerney are as follows:

‘‘The farmer is entitled to a fair
price for his milk. The public must
have this food at a fair price, which
must include not only a fair cost of
milk but fair cost of plant handling
and efficient service.”

“Tt is apparent that for any co-op-
erative distributing organization to
serve the public in the distribution of
milk and dairy produets as efficiently
and economically as does the estab-
lished private business, such ¢o-oper-
ative organizations must successfully
duplicate the facilities, ability, tal-
ent, executive capacitv and experi-
ence and trained organizations which
private capital has developed
through many years of experience
and effort.

“It is clear to anyone, it would ap-
pear to me, that this can not be done
overnight. It is my judgment that,
until the millenium arrives, private
enterprise and self-interest will do a
.better job in distribution in the in-
‘terest of the consumer and the farm-
er than will co-operative effort. The
farmer is a better farmer than mer-

chant and the merchant is a better
merchant than farmer.”

“Qo-operative dairy associations
have their field of efficiency in bar-
gaining activities of producers and
private enterprise has its field of effi-
ciency in manufacture and distribu-
tion. This, I am inclined to believe,
will ultimately prove to be the fact.
Regardless of any difference of opin-
ion we may have, the final outecome
of the situation will be determined
through the inexorable laws of com-
petition.”

Mr. MeInnerney said that the Na-
tional Dairy Produets Cornoration
was eager to co-operate in develop-
ing the output of the dairy farmers
of the United States, which “would
not only increase the wealth of the
country enormously but would tend
to relieve and solve agricultural de-
pression and rural problems which
so vitally threaten the well being of
our people.”

A. W. Milburn in his address
stated: “Several other lessons were
learned from the difficulties of these
years. First, milk distributors
learned that the producers’ welfare
was as important as that of the con-
sumers’. S e c o n d, co-operatives
learned that a successful fight in-
creased membership as nothing else
had done. Neither lesson has been
forgotten, but they should not be
permitted to dominate the policies of
either party. If dealers should give
too much weight to producers’ views,
and too little to the consumers’, es-
pecially in periods of depression,
they would be just as shortsighted
as they were prior to 1916. Likewise,
it would be equally shortsighted for
co-operatives to precipitate a fight
solely for the purpose of increasing
membership. Although such in-
stances are rare, there have been oc-
casions when this was tried by dying
organizations, with a consequent
hastening of their demise.

‘“The Borden Company’s published
audited reports are public property,
and their contents are undoubtedly
known to many in this gathering.
For the year 1929 you have observed
that of everv dollar of sales there re-
mained for the company but 6.21
cents—93.79 cents of every dollar
having been expended for cost of

raw materials, supplies, labor, ex-
pense, etc.

“Since any claim of altruism would
receive very little credence at this
time, I shall present the policy of
The Borden Company from a strictly
business standpoint. We believe that
the interests of the company and the
industry will best be served by hon-
estly, sincerely and whole-heartedly
working with the co-operatives. This
assumes, of course, that the co-opera-
tives are economically sound, but ob-
viously does not mean the ruthless
abandonment of satisfactory sources
of supply not yet identified with co-
operatives.

“The Borden Company believes so
thoroughly in the fundamental
soundness of dealing with co-opera-
tive associations that it is willing to
make material temporary sacrifices
if they will lead to permanent bene-

- fits to both the company and the co-

operatives. It must be reasonably
sure, however, that these sacrifices
will not be in vain. That each of
the existing co-operatives, as well as
any others that may follow, will be
permanently successful is earnestly
to be desired, but investments, com-
mitments and contractual relations
must necessarily be entered into with
usue},l business caution by both par-
ties.

Following Mr. Milburn, Mr. Hartke
of the Federation closed the morning
session with an address from which
may be quoted: “If the distributors
will refrain from any effort to pre-
vent producers, through their co-op-
erative associations, from controlling
their products to the doors of the
market, if they will recognize that
producers share in the good will of
the consumer and are vitally inter-
ested in the consumer paying a price
that will assure maximum consump-
tion, if the distributors will recognize
that producers also have a real con-
cern in efficient distribution and
labor charges and if producers know
that they will not be comnelled to
pay dividends on over-capitalization,
then distributors need not fear that
any producers’ organization will at-
tempt to duplicate the operation or
enter the field of urban distribution.

“We do not agree with the opinion
sometimes expresscd that the organ-
ized farmers are not able to acquire

2
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competent business management. It
is true that some co-operatives have
failed ; it is equally true that many
privately owned concerns have
failed. Our confidence in the intelli-
gence of the American farmer is such
that we believe that in associations
sufficiently large, they are just as
able to obtain competent manage-
ment as can the same number of in-
dividuals who are shareholders of
privately owned corporations.
“Producers have no desire to take
on unnecessarily the responsibilities
of carrying their product to the ulti-
mate consumer now that they recog-
nize the services rendered by effi-
ciently managed and soundly
financed distributors and manufac-
turers.”—Dairy Produce.

PRESIDENT DAVITZ
RECOVERING

Members of the Association who
are acquainted with our President,
Mr. John A. Davitz, will be inter-
ested to know that Mr. Davitz un-
derwent a very serious operation at
Mount Sinai Hospital about two
weeks ago.

We are very happy, however, to
report that he is coming along nicely
and he expects to be removed to his
home in the very near future.

CLEVELAND PATTERN

MILK SUPPLY TO BE
DISCONTINUED

The Bowman Dairy Company of
Chicago has notified the shippers at
Slinger, Wisconsin, that no milk will
be accepted after December 1, 1930.

Some of the shippers have been
here requesting a Milwaukee market
which, of course, we cannot give
them, because of a great surplus
which now exists in this market.

It is rather rough on shipners who
have had the Chicago market to ac-
cept the condensery or cheese fac-
tory matket when the great differ-
ence in price is considered.

DON'T HIBERNATE SAYS
HEALTH BODY

People who desire to continue to
live a healthv life must not hibernate
for the next six months, but should
follow simple health rules, according
to the educational committee of the
state board of health.

The health which summer sunshine

has given can be preserved by the:

continued use of summer vegetables,
by more exercise and by plenty of
fresh air, the committee says.
‘‘There is no health in hiberna-
tion,” declares the medical bulletin
issued recently. “Construct your
dairy diet around the so-called pro-

\

Follansbee Forge Milk Cans

Important Details of Construction

coating o

Thirty-First and Auer Ave.

A—Neck and Breast drawn without seam from highest quality
FOLLANSBEE FORGE STEEL, insuring longer service.

G—Heavy Half Oval Breast Band shrunk on to breast.

H—S8ecurity Lock Joint clinching bottom to body. Bottom
joint floated heavy with solder.

I—Special angle section bottom band, terne coated. Chime of
Can rests in angle protecting bottom and absorbing shocks, thus
preventing rivet holes from enlarging or the rivets shearing.

WELDED SIDE SEAM—S8ide seam of body acetylene welded,
producing the strongest weld known to science. Extra heavy

?pure Tin. All parts separately tinned before assembling,
No black surfaces between joints to cause corrosion,

FOLLANSBEE BROS. CO.

—DISTRIBUTORS—

tective foods—pure milk, fruits and.
especially, green leafy vegetables.

“If these necessary, desirable and
comparatively inexpensive foods
form the basis of the diet, indulgence
of one’s appetite to a reasonable de-
gree will take care of the remainder
of the body’s needs. Remember that
a quart of pure milk in some form
ought to be consumed by every grow-
ing child every day and that adults
should have at least a pint of this
most nearly perfect of all foods.”

Every dav someone not directly
interested in the dairy business is
saying a good word for milk in news-
paper articles such as the above.

Are all of the producers doing as
much as possible by word of mouth
and example ?—(Editor.)

Our Treasurer, Wm. Kerler, has
returned from a two months’ trip to
Europe where he visited in Germany,
Italy, France and Switzerland.

Mr. Kerler says that while he had
a very interesting trip and saw
many interesting places and things
the most enjoyable part of the trip
was getting back to Wisconsin.

No other country and no other
people compare in any way with this
country and the people who live here
in Mr. Kerler’s opinion.

Milwaukee, Wis.

WE BUILD THE QUALITY

IN—YOU TRY TO WEAR

IT OUT
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NATIONAL CO-OPERATIVE
COUNCIL

During the past twelve months the
National Co-operative Council, the
central conference body or trade
association of farm co-operatives,
reached maturity. It has been slow-
ly and carefully forming its strue-
ture and general policies over a
period of two or three years, but not
until this year did it open an office
and employ personnel to handle its
affairs. Its preparations to serve the
iovement constitute one of the im-
portant developments of 1930, It
has been created in order that the

co-operatives might have an agency

controlled by themselves to deal with
national issues affecting the co-op-
erative movement — both economie
and legislative. More specifically,
the Council’s members expect it to
represent them in the city of Wash-
ington in matters of legislative serv-
ice, departmental contacts, and na-
tional co-operative policies generally.
The office serves as “eyes and ears”
for the member organizations. By
way of distinetion the American In-
stitute of Co-operation is the non-
resoluting, open forum, educational
agency of the co-operatives, while
the National Co-operative Council is
the policy-making, resolution-adopt-
ing, fighting agency of the move-
ment.

The representative calibre of the
council is indicated by its member-
ship: all three citrus co-operatives
of California and Florida; all the
cotton co-operatives; the wool asso-
ciations comprising the national mar-
keting agency; the dairy co-opera-
tives comprising the National Co-
operative Milk Producers’ Federa-
tion, all the large poultry co-opera-
tives of the country, the farm sup-
nlies groups of New England, New
York, Ohio, Indiana, Michigan and
other Eastern states; the great decid-
uous fruit, walnut and livestock co-
operatives of California; the Ameri-
¢can Cranberry Exchange, and other
¢o-operatives handling pecans, grain
and potatoes. In addition its mem-
bershin roster includes a number of
active state co-operative couneils.
All told, today it represents in gen-
cral eo-operative affairs more than a
million co-operative memberships
and more than a billion dollars an-
nual co-operative business.

Theoretically the Couneil is a fed-
eration of national co-operative fed-
erations and its by-laws are so drawn
that integration and combination of
commodity groups generally takes
place before membership in the
Council is granted. Tt is financed by
the member organizations avproxi-

Buy Christmas Seals

“Nine countries have a lower death
rate than the United States.”

So reads heavy face type on the
cover of a recent publication of the

“Santa, did you put Christmas
Seals on every gift? We did!”

BUY CHRISTMAS
SEALS

Get plenty of them. Their cost is
trifling. Their good far-reaching.
The fund from the sale of Christ-
mas Seals will help to fight tuber-
culosis all year round in every
community.

Let your joyous Christmas
spirit reach out to help the thou-
sands who are bravely and hope-
fully fighting against tuberculosis.
Protect the children. Get your
share of Christmas Seals today.

THE NATIONAL, STATE
AND LOCAL TUBERCULOSIS

ASSOCIATIONS
OF THE UNITED STATES

FIGHT
TUBERCULOSIS

Association of Life Insurance Presi-
dents, entitled, “A World’s War
Against Disease.” That’s something
to remember when we’re inclined to
get cocky about our own country
having it all over every other coun-
try in everything. We've got a few
things to learn and to do, too.

But it's certainly good to know
that between the four-year period,
1901-05, and the four-year period,
1921-25, the United States cut its
death rate faster than any other na-
tion for peoples between the ages of
20 and 45. Other nations have a bet-
ter record when it comes to saving
their babies, others have a better rec-
ord in saving middle and old age.
But the United States sets the mark
for improving its record in saving
young peopde of parenthood ace.

How did it happen, do you sup-
pose? Well, if we read a little far-
ther, we see this: that while other
nations cut their, diphtheria death
rates faster, or their searlet fever
death rates, or their typhoid fever
rates, or those for any number of
other diseases, the U. 8. A. cut its
tuberculosis death rate faster than
any other important country in the
world. And tuberculosis, you know,
is the great killer of young people.
See now why the U. 8. leads in cut-
ting its death rates for young people?

“TB” is on the run. And the best
way to keen it runnine, and help
keep our United States in a high
place in the field of public health, is
to help those organizations like the
Wisconsin Anti-Tuberculosis Asso-
ciation that are fighting ‘“T'B”. Buy
Christmas Seals and use them. One
Tuberculosis Christmas Seal is rather
tiny, by itself. Put a few million of
them together, and they've got a lot
of strength.

mately in proportion to their annual
husinesses.

The structure of the Council for
control purposes is unique. Instead
of voting being on the basis of one-
crganization-one-vote, or on the basis
of the number of farmers or volume
of business represented, the member
co-operatives are classified into divi-
sions in accordance with common
commodity or other interest. A two-
thirds vote of the associations within
each division determines the divi-
gion’s vote and then the unanimous
vote of all divisions is necessary for
the adoption of a legislative policy.
Actually, the policy of the Council is

that there is so much to be done that
it can afford to confine its national
activities to those things upon which
its members are unanimously agreed.

Perhaps the most significant thing
about the Council is the fact that in
this day of more or less government
aid and supervision the co-operatives
have established their own agency
for self-expression and policy formu-
lating. It stands for a free and in-
dependent co-operative movement
and will vigorously fight any or all
substantial efforts to curtail the effec-
tive and efficient operations of co-
operatives, but it has no intention of
jumping into the arena. to decide
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each issue that may arise. Some of
the members take the attitude that
it is worth their while to maintain
and develop the Council year in and
year out chiefly in order that an or-
ganization may be available on rare
emergencies when the safety and
effectiveness of the co-operative
movement as a whole demands in-
stant mobilization of all its forces.

A few months ago the Council ac-
quired as its own the Co-operative
Marketing Journal, a self-sustaining
publication of four years standing.
It supplements other services of the
Council by furnishing regular re-
views of co-operative developments,
mentioning new co-operative litera-
ture, printing pavers by co-operative
thinkers treating of the policies and
problems of the movement, and gen-
erally serving as a means of gaining
wider attention to the Council’s ac-
tivities. The publication shows nrom-
ise of becoming an important phase
of the Council’s work.

PROFESSIONS TO MEET

Convention holding organizations,
representing business and profes-
sional groups of vital interest to Mil-
waukee business men, will hold con-
ventions here during the month of
December. The list is as follows:

‘Wisconsin County Judges Associa-
tion, Associated Wisconsin Contrac-
tors, Wisconsin Cheesemakers’ Asso-
ciation, State Superintendents of
Publie Instruction, National Associa-
‘tion of State Vocational Directors,
Wisconsin Implements Dealers Asso-
ciation. American Vocational Asso-
ciation, Wisconsin Association of Ice
Cream Manufacturers, Line Material
Company (sales meeting), Alpha Ep-
silon Pi Fraternity, Wisconsin Shoe
Travelers Association, Wisconsin
Board of Circuit Judges.

Eighty per cent of the concrete
roads of the world are built by Mil-
waukee made machinery and equip-
ment.

a well-known bank as a reference.

“Where Do You Bank?” I

—a Question You Are Apt to be Asked many Times.
Again and again you’ll find it a great advantage to be able to name II

Have a strong account at this bank, build up your credit here, and
your connection with us will be an important point in your favor
when anyone asks you for credit reference.

BADGER STATE BANK

Fond du Lac and North Avenues at 2ist Street

POTATO PRICES STAY LOW
IN SPITE OF OUT

The 1930 potato crop is one of the
smallest erops in 16 years in propor-
tion to population; the average sup-
ply for the past five years has been
193 pounds of potatoes for each per-
son but for 1930 only 171 pounds are
available, according to Professor M.
P. Rasmussen of the New York state
college of agriculture.

With the small crep, which is 29
million bushels less than the five-
year average, prices should be higher
than last year. But prices in west-
ern New York are 80 cents a bushel
in October, compared with $1.15 last
October; 65 cents a bushel in Maine,
compared with $1.05 last year; and
78 cents a bushel in Idaho, compared
with $1.18 last October. This is due,
according to Prof. Rasmussen, to the
current business depression, with ac-
companying unemployment, and the
world-wide decline in all commod-
ities.

NEW SUPPORTERS

Chas. L. Birkhauser, Menomonee Falls, Wis.
Jos. Kreuser, Hubertus.

Peter Bauer, Hubertus, Route 1.
Jos. Radermacher, Hubertus.
Schumacher Bros., Hubertus.
Chas. H. Westphal, Hubertus.
Hubert Schuster, Hubertus.
Willlam Boulton, Colgate.

Wm. Henn, Colgate,

Fred VanRhienen, Colgate.
Mike Kohl, Germantown,

Julius Fredricksen, Colgate.
John A. Youngbauer, Colgate,
Stanley Stasinski, Colgate.

Henry B, Esser, Menomonee Falls, Route 2,

Karl Kohn, Hartland, Route 1.

Wm. Zunker, Route 1, Box 41, Caledonia.
Henry P. Harm, Route 2, Lake Beulah.
Jos, J. Schuster, Hubertus.

Jacob Lutz, Colgate.

Adam Ebling, Richfield.

John Schuldt, Colgate.

Clarence Geske, Colgate,

Andrew Steger, Germantown.

‘William Fleischmann, Hubertus.

John Maurer, Richfield.

Jos. Banaszynski, Caledonia, R. 2, Box §9.
Harvey Hangen, Waukesha, R. 5, Box T4.

THE WOMAN OF IT

“So you asked Geraldine to marry
yout”

“Yes, but I didn’t have any luck.”

“Why didn’t you tell her about
your rich unecle?”

“T did. Geraldine’s my aunt now.”
—Humorist (London).

a low vacuum

®
a milking machine

suction of
is determined by the amount of
its vacuum.
The Universal Natural Milker em-
oys low vacuum (suction) becanse
i’s easy on the cow — it duplicates
as nearly as mechanically possible,
the actual sucking action of the calf.
It combines, WL this low-vacuum
suction, a gentle massaging action
just like thatof the calf’stongue on
teat). That's why cows respond
to it so readily and completely.
Low vacuum is one of the reasons why
leading purebred herds th h the
country are Univcrul-mil'l.;ﬂ —why d?
men ¢ ré are more more ¢
Tt e deinies with Universal
Write for free catalog that describes and
illustrates Universal Milkers in detail.
The UNIVERSAL MILKING MACHINE CO.
Dept. 00 Waukeshs, Wis. or Syracuse, N. Y.

h
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MILKS LIKE "; ;’;/

By

single units.
fltsng es-
ike milking
byhand . ..

natural milker

Combine Dairying with
Melon, Vegetable and
Berry Growing on this 120
Acre General Purpose
farm, near a city, carline,
lake. $3,500 down.

FREE FARM CIRCULARS

ZANDER BROTHERS

413 Juneau Avenue
Milwaukee : Wisconsin
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Producers’ Federation Holds Most
Successful Meeting in History

The fourteenth annual convention
of the National Co-operative Milk
Producers’ Federation, held at Des
Moines, Ia.,, November 6, 7 and 8,
was the most successful in its his-
tory. Out of the 53 groups now affili-
ated with the Federation, 40 were
represented by delegates in attend-
ance. This representation included
organizations from coast to coast.
Representatives from a number of
agricultural organizations, univer-
sities, agricultural neriodicals and
distributors and manufacturers of
milk and its products also attended
the open sessions.

The Federation is now composed
of 53 member groups which in turn
represent hundreds of local associa-
tions operating in almost every coun-
ty of the commercial dairy belt of
the United States. The member asso-
ciations of the Flederation market an-
nually from 325 to 350 million dollars
worth of milk and its products for
approximately 345,000 dairy farmers.
The Federation is the largest com-
modity organization in the world
and i8 the oldest trade association of
co-operatives in the United States.
It was organized in 1916 at a nation-
al meeting in Chicago and incorpo-
rated in 1917, Singe 1920 it has
maintained national headquarters at
Washington, D. C., for service work
and representation in national af-
fairs.

Trucking Problems

On the morning of November 6
delegates to the convention divided
into two conferences; one dealt with
problems connected with the truck-
ing of milk; the other with the rela-
tions of members to their respective
organizations.

The discussion of trucking prob-
lems was led by Clifford E. Hough
of Hartford, Connecticut, general

manager of the Connecticut Milk -

Producers’ Association.

Harry R. Leonard of St. Paul,
Minnesota, general manager of the
Twin City Milk Producers’ Associa-
tion, which supplies the milk and
cream needs of St. Paul and Minne-
apolig, told the conference that the
Twin City Association had never
made a practice of contracting with
haulers to haul milk from farms.
“Our members,” he said, “on each
route have made the contract with
the truck driver or trucking firm,
but we have made a deduction for
‘hauling from the milk checks of
members.”

Mr. Leonard stated that approxi-
mately 240 trucks are now engaged
in moving milk from farms to the
association’s plants, and that com-
petition of service had been very

For the Best in
Home Heating

It Install a

| Droegkamp

Furnace |

| 50 Years in
‘ Business....

DROEGKAMP “
FURNACE CO.
| 1515 Fond du Lac Ave.
Milwaukee, Wis.

Kil. 8950 I

WANT DEPARTMENT

RATE—3 CENTS PER WORD

I.lll.-- Chargo—§1.00.

uting amount of remit-
6) extra words if
lnd- Blind Ad-

tulcq. Il‘

wanted 'lbl:lll
dreas.

Bold Type—Double Regular Rates.
Blind Address - 35¢ EXTRA

m:m sending out mlg

mmrrru OB MUST Am.’m
ORDER.

FO ALE—I have good farm horses
for ulc lt all tlmu at reasonable prices.
Every animal guarsnteed as represented.
Farm one mile north of Granville Town

a.ll on Wauwatosa Ave, or County Trunk

£d. Butler, North Milwaukes, Wis.

FARM WIVES—I want to buy
home made jams, jellies or preserves, ber-
ries or fruit. rite, tell n{ what you
have, size, l?uumty and cos Address:
Box MX, ilwaukee Co-operative Milk
’iﬂi Fond du Lac Ave, Mill-

Prodnur
waukee,

keen. “Most of the trucks give
‘vyard service’,” said the speaker.
This means they drive into the farm-

Phone W. A. 2368-M or St. Martins 100 J-3

JOHN W.LUDWIG

Farm and Barn Equipment, |
I. H. C. & J. Deere Lines,
New Idea Spreaders,

Tractors,
Milking Machines,
Electric Motors,
Frigidaire Systems,
Radios and Vacuum Cleaners |

HALES CORNERS, WIS.

|E. M. KELLS

Associated with
Chris. Schroeder & Son Co.
When in the Market for
First Mortgage Investments
634% Interest 6%
We Also Carry Insurance of All Kinds

214 E. Michigan Street
MILWAUKEE

Phone Daly 1951
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SAFETY GATE

Protects Cows Agamst
Injured Udders

A dairy cow loses more than half her
value when she loses a quarter. Protect
her against injury with the Safety Gate.
Safety Gate is a vital part of your dairy
equipment, Made of long-wearing metal
and protected against rust. Hasy to in-
stall and simple to operate. Order one
for each of your stalls today.

Agents Wanted

Donahue Manufacturing Co.

705 Broadway -
MILWAUKEE -  WISCONSIN
e ]
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er’s yard and take the milk from his
cooling tank. Charges for this serv-
ice vary more according to competi-
tion than mileage. Charges have
been decreased in most cases during
the past year and many of the
trucks are now hauling 25 miles for
a charge of 18 cents per hundred.
The maximum charge is 25 cents per
hundred pounds and the minimum,
regardless of distance, 15 cents.

E. J. Tracy of Covington, Ken-
tucky, counsel for the Co-operative
Pure Milk Association of Cincinnati,
gave an exhaustive review of the
question. “The extent to which the
public utilities commission in the
various states should regulate the
operation of trucks is a matter of
serious concern to our milk produe-
ers and milk co-operatives,” he de-
clared. “It is the function of these
commissions ordinarily to regulate
common carriers.” As many truck
haulers are actually common carriers
and compete with the railroads and
traction lines, these come under the
eontrol of such commissions.

Every co-operative was advised to
keep both its program and its strue-
ture flexible enough to change or de-
velop as its code may require by A.
J. McGuire of Minneapolis, Minne-
sota, general manager of the Land
(O’ Lakes Creameries, Ine. This great
co-operative sales ageney, only a few
vears old, now comprises in its mem-
bership approximately 500 co-oper-
ative creameries and markets annu-
ally 100 million pounds of butter in
addition to other activities.

Mr. MeGuire told of a number of
adjustments which dairy co-opera-
tives have had to make to keep
themselves abreast of the rapidly
changing conditions in the market-
i.ng of dairy products during the

past ten years. He emphasized the
necessity of maintaining flexibility
to cope with the host of new condi-
tions which the present and future
hold in store for them. Illustrating
this theme he added: “There is an
old saying that has been going the
rounds of the dairy world for many
vears to the effect that high quality
of dairy products sell themselves,”
said the speaker. “The statement is
by no means true. While it is true
that consumers prefer high quality
products, farmers who produce them
fail to get adequate returns when
they do not have a voice in their
merchandising.”

Problems of Membership

Under the leadership of H. H.
Rathbun of New York City, member
of the exeeutive committee of the
Dairymen’s League Co-operative As-
sociation, Inc., the conference on
membership relations and education
developed a multitude of questions
keenly interesting the leadership.
This conference took the form of
listening to and discussing reports
by members of a committee of the
National Federation which for the
past year has been studying these
questions.

WHO I8 RIGHT?

A Milwaukee paper carries a story
to the effect that the Railroad
Brotherhood will make a stand for a
six hour day with the same returns
they now get for eight hours. The
workers argue that work will be pro-
vided for more men and that all of
the men will be happier because of
the extra time they may spend with
their families, etc. In other words,
enjoy life as they go along instead
of working like a truck horse.

The same paper takes a full col-

umn to tell the story of the boy who
won the title of “Future Farmer.’
How he raised peaches and chickens
and marketed fruit, meat and eggs
and went to school at the same time.

Work, Work, Work, long hours,
heavy production, the program of
the future farmer, just as we have
at present.

The Railroad Brotherhood, fewer
working hours, better living. Who
is Right?

NOTICE!

We sell First Mort-
gage Bondson Mil-
waukee Improved
Real Estate.

6% Interest 6%

Send for Circular.

Do You Want to
Sell Your Farm?

Write to
WM. STEWART
Office of

STEWART INVESTMENT CO0.

601-603 First Wis. Nat. Bank Bldg.
MILWAUKEE

11!
|

| Complete 3 INCH

250 volt A.C,or D. C

| Clip Dairy Cows-Show Animals
| Eaiser— Faster —With New Andis Clipper

APPROVED BY LEADING PRODUCERS OF CERTIFIED MILK

This new machine beats all for ease of handling
and fast clipping. One man clips udders and flanks of
8 to 12 cows an hour. Cow, complete, in half an hour.
A one-man, one-hand machine that works without
pulling or choking, as fast as you can feed it. Clip-
per works in any position—clips every part clean.

Differs from others in having motor, shear plate and
handle all in one well balanced unit. No trolléys, stands
or twisting cables. Hardened steel roller bearing ten-
sion plate svaes blades and current. Less sharpening
needed, and fewer replacements, This is a big Improve-
ment. Handy switch close to handle, Furnished with
20-foot, 3-strand cord and ground clamp to prevent
shocks. Operates from any light socket, on 32, 115, or

Andis Animal Clippers are guaranteed against defects
for one year from date of purchase, Order from your
dealer, or send us $28 with order and we will ship post-
age prepaid. Specify voltage., Satisfaction guaranteed.

ANDIS CLIPPER CO. 1640 Layard Ave. RACINE, WIS.
MAKERS OF HIGH GRADE ELECTRIC CLIPPER
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The New Price for

Milk

Milwaukee has a new low price for
milk, the lowest in the country with
the possible exception of Minneapo-
lis. From the standpoint of making
more widely available the most nour-
ishing of foods, that ought to be
good. But whether it is good, eco-
nomieally, for the city and its trade
area will depend entirely on what
the new rates for production do to
the dairy farmer.

The city’s milk bill is being re-
duced about $2,000 a day or $60,000
a month. The consumer is to pay
$720,000 less a year—a very consid-
erable item. Now let’s see how this
reduction is spread around to those
who are on the receiving end of the
lessened returns. The change for the

¢ sumer is in the quart bottle trade,

from'11 to 10 cents for standard milk
and from 14 to 13 cents for grade A.
But the price of pints remains the
same—7 cents for standard and 8
cents for the higher quality. The
dealer is taking a very considerable
pe® fotion on quarts but none on
pints. For the farmer, however, the
reduction is 35 cents a hundred
pounds straight, whether th- milk is
finally bottled in quarts or pints.
The announced aim is to encourage
a larger consumption by leading peo-
ple to buy guarts instead of pints. If
it does work out that way, then the
reduetion for farmer and dealer will
run pretty much on an even basis.
And the farmer will be able to sell
more of his milk for the bottled trade
and less at the much lower price
which prevails for surplus fluid. If
it does not, if people buy about the
same quantity as is left on their
doorsteps now and at about the same
ratio of pints and quarts which now
prevails, then the farmers will have
taken a very large cut and the deal-
ers a much smaller one.

From this standpoint, the change
will need to be watched closely, and

4 closel» checked. The farmer should
“wt ) made to bear more than his
A of reduction costs.

.n the meantime, it is well to re-

" ‘ect on another angle. Figuring the
~ new rates on a yearly basis, there

Fluid Milk Price Reduced to $2.50

The conference held in this office
on December 26 regarding price of
fluid milk for January, 1931, ad-
journed to December 29, because the
directors and distributors could not
agree.

The direetors believed that no
change should be made in the price
of fluid milk. The distributors offered
$2.45 and intimated that they ex-
pected to sell milk cheaper to the
city people.

A large delegation of producers
attended both meetings and took
part in the discussion. After about
four hours of argument, and after
various prices, from $2.45 to $2.85,
had been proposed and rejected by
either one side or the other a motion
for $2.50 for January fluid milk pre-
vailed.

Too much milk from our produc-
ers, as well as a preat deal of milk
offerad by condensery, cheese fac-
tory and creamery patrons who want
to get more money than they are
now getting has much to do with the
situation.

If we could, and were so disposed,
shut out a group of shippers, there-
by reducing our surplus and had
gsome way of keeping new dealers
and producers out of the market per-
haps we could maintain a higher
price. Shutting out producers would
probably mean that the milk would
come in through another dealer at a
cut price.

It is the earnest hope of the board
of directors that each shipper cut
down his shipment. Old cows that
would have to be disposed of soon

anyway might be sold, hard milkers,
cows that are very hard to keep
clean, or that are undesirable for
one reason or another, might well go
to the block. It may seem tough to
sell cows at the low price of beef, but
suppose that beef prices do not get
any better. You have kept the cow,
produced some unprofitable surplus
milk, and your feed is gone.

Many people could use more milk
at home insteau of buying some
other food. A quai. a day for every
person is about right. Let’s try that
for awhile. Is there any cheaper
food we can get than milk at less
than one dollar per hundred? Sur-
plus milk won’t bring $1.00 for De-
cember at the farm. We can also
urge our city relations to use more
milk. Do so. It's money in our
pockets.

The manufactured price for De-
cember is $1.17 per hundred.

Gridley Dairy Company reports
fluid sales of 57.29% of total pur-
chases and will pay $2.13 per hun-
dred.

Luick Dairy Company reports fluid
sales of 51.81% of total purchases
and will pay $2.02 per hundred.

Blochowiak Dairy Company re-
ports fluid sales of 56.71% of total
purchases and will pay $2.12 per
hundred.

Layton Park Dairy Company re-
ports fluid sales of 54% of total
purchases and will pay $2.08 per
hundred.

Sunshine Dairy Company will pay

$2.08 .per hundred.

would be nearly three-quarters of a
million dollars less going into the
trade area around Milwaukee. That
would mean three-quarters of a mil-
lion less in volume buying in the
city, for most of what the city pays
for milk eventually returns. This is
no small item from the trade stand-
point.

Also, some dairymen sound a
warning that at the new price high
standards of production cannot be
kept up. Anything less than pure
milk cannot be cheap at any price.
So standards must be taken into con-

gideration along with the economic
factors.

All told, this reduction must be
viewed as an experiment, with a de-
termination that in the light of
studied developments, exact justice
must prevail for all—the producer,
the dealer and the consumer. The
dairy industry is too important to
Milwaukee to allow any other course.
It is of vital concern to every busi-
ness in the city that the milk basin
surrounding Milwaukee shall not de-
teriorate. — Editorial in Milwaukee
Journal.
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LOOK FOR THE MILK
BILLBOARDS!

There will be over seventy-five
poster billboards advertising milk in
the city of Milwaukee during the
month of January .. . as part of the
campaign being condueted by the
Milwaukee Dairy Council. These
warm, colorful posters bringing out
the idea that there is “MORE
SMILEAGE TO THE QUART” of
Milk heln to bring home the mes-
sage of the daily story, Refuel with
Milk, the slogan around which the
campaign has been built.

It may be considered as a very sig-
nificant fact that in the midst of the
greatest business depression the
country has known, milk sales have
been maintained better than the sale
of any other commodity of equally
wide use. The importance of this
statement lies in the fact that prac-
tically all industries are putting on
tremendous drives, sales and adver-
tising campaigns, to get their share
of the consumer’s dollar. ;

Milk producers and distributors
throughout the country are begin-
ning to co-operate to promote the
sale and use of more fluid milk. Mil-
waukee has the unique distinction of
being one of the first to recognize
and make proper sales plans to meet
the changing conditions. And it is
with pardonable pride that we can
say that the advertising campaign of
the Milwaukee Dairy Council and
the Milwaukee Co-operative Milk
Producers’ Association is setting a

high standard for the dairy industry
to follow.

The newspaper campaign contin-
ues with unabated vigor and ties in
with the poster campaign very close-
ly. The cooking demonstrations will
continue in the Housewives’ Insti-
tute. Stories of the food value and
the use of milk are being constantly
told in the news columns and in the
women’s pages of the newspapers.
Not a single means or method of ap-
proach is being overlooked in reach-
ing the consuming public with the
story of MILK.

THE NEW PRICE

The lowering of the price of fluid
milk from $2.85 to $2.50 must be
quite a disappointment to the pro-
ducers for it will mean about twenty
cents per hundred less on the aver-
age price, depending somewhat on
whether production goes higher as it
always has at this period of the year
or if less is shipped in due to lower
production and more milk being
used at home.

In looking over prices paid in the
last five years we find that in Jan-
uary, February and March, 1925, the
price for fluid milk was $2.45 and
the price of butter for those months
was January, 39 cents; February, 40
cents, and March, 4714 cents.” With
butter from 13 to 20 cents a pound
higher than it is now our price of
fluid milk looks good by comparison.
In April of that year fluid milk went
to $2.50 and has never dropped be-
low that price.

Yes, the price is low but we are
still getting more of the consumer’s
dollar than are the producers in
other markets,

Fluid price in the Twin Cities is
$2.15 and milk sells at ten cents.

Chicago about the same as ours
and the consumer pays thirteen cents
and so it goes in most of the cities
of the country.

SHUTTING SHIPPERS OUT
FROM THE MARKET

Some of our shippers say that we
should follow Chicago’s example and
shut out some shippers, thereby low-
ering the surplus of milk in this mar-
ket. They argue that since farmers
who do not support our organization
have done nothing to improve this
market those shippers might as well
be denied a chance to sell here. Good
logic to such an argument, we think.
What do you say, Mr. Shipper? Shall
we bar the man who does not sup-
port the marketing organization?

NEW U. W. DEAN

Chris L. Christensen of Nebrasia,
secretary of the federal farm boarq
and former chief of the division of
co-operative marketing, Uniteq
States Department of Agriculture. a
recognized authority on co-operative
marketing in the United States, Cun-
ada and abroad, has been selected to
suceeed H. L. Russell as dean of the
University of Wisconsin College of
Agriculture,

On another page we print an edi-
torial that appeared in the Milwau.
kee Journal on January 2, after the
reduction of milk prices was an-
nounced. There is food for thouglt
in every paragraph of that article.
but we think that the last one is the
most important one. Read it over
again.

STANDARDS

There is a high standard of living
which involves large outlays. There
is also a standard of high living
which costs but little. Henry Thoreau
is the most distinguished example of
the latter kind. For two years he
lived upon the shores of Walden
Pond. He was sheltered in a house
builded by his own hands. He lived
largely upon the produets of the few
arid acres surrounding him. ' His
farm equipment consisted of a hoe
and spade. He was entirely without
any of the modern labor-saving ma-
chinery of the farms. And yet he
found that by working only six
weeks of the year he was able to vro-
duce all that he found essential for a
satisfying life. He thus had leisure
to write a great book which he called
“Walden,” and that book has beecome
one of the classics of American lit-
erature. It has been translated into
many foreign tongues and has been
a source of inspiration to the proph-
ets and seers of far off lands. I am
not recommending Thoreauw’s mode
of life to others. Indeed, Thoreau
was careful to say as much while he
wrote. I do, however, urge all to
read it who would learn how little
the material things for which we
struggle contribute to a satisfying
life.—Frank O. Lowden.

'TWO GOOD SLEEPERS
“Der’s jess two folks dat kin sleep
sound.
“Dem wif a clear conscience, and
de folks wif none at all.”

“We are now passing the most
famous brewery in London,” ex-
plained the guide.

“We are not,” replied the American
tourist, as he hopped off the bus.
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The price of butterfat has been
roing lower and lower all this month
until it has gotten down to 30 cents
for New York extras, which is the
market price on which we sell the
weet eream we skim from your milk.
his would give $1.05 for 100 pounds
f 3.5 milk.

The price of milk powder and of
weetened condensed is working low-
r. In fact, it is really hard to find out
vhat the market is or will be on
hese products. As it looks at the
iresent time it is going to be a hard

At the present time we are storing
ractically all of the skim milk prod-
cts we make, but this part of the
usiness is not unusual, as we have
do this every year as nobody seems
require skim milk produets at this
me of the year, but we are all hop-
g that when business opens up in
e spring that things will be a bet-
r price and look brighter.

A month or so ago, when things
ere not as bad as they are now,
ur manager attended a meeting in
hicago of managers of other co-op-
atives and learned of three or four
ndenseries in Illinois and Wiscon-
which had shut down entirely be-
use it was impossible for them to
d an outlet for their products.

We were also told that part of the
icago milk producers who live near
ilwaukee, and formerly sold their
oducts in Chicago, were cut off en-
ely and had no place to market
eir milk and were having to sepa-
te at that time.

It rather appears to us that part

Prices Lower

of our difficulty in the sale of our
products in the state of Towa can be
attributed to the publicity given to
the state as being in splendid condi-
tion, and this has attracted or in-
duced other concerns to look for bus-
iness in our state.

This has brought about a large
number of salesmen being sent to
this state to sell milk produets, most
of them coming from the east trying
to ship their products west, which is
Jjust the reverse of what we have al-
ways been accustomed to doing.

They do not all come from the east,
as-we have had salesmen from Min-
nesota and Missouri. One of our men
talked with a salesman from Kansas
City who was here trying to sell ex-
tracts. He stated that his company
had understood that Iowa was in a
prosperous condition and asked our
man, “How do you sell these fel-
lows? I have not made enough to
pay my expenses since I have been
here. I will be glad when I get back
to Kansas City where I can really
sell something.”

I do not think that we will have to
shut down or anything of that kind,
but will probably have to work a lit-
tle harder to sell our products and
believe we can do it in good shape.

We are writing this article to let
you know what other farmers in
other states are up against and what
other milk plants and milk associa-
tions have to contend with; also, to
impress upon you that above all
things we do not want any more
milk than we are getting at the pres-
ent time. In fact, believe the asso-
ciation should take some definite
steps to reduce the number of cows
being milked within its ranks.—Iowa
Dairy Marketing News,

ICE OCREAM IN COLORADO

The food value of ice eream is be-
2 stressed in Colorado. A recent
lletin on the subject, prepared by
International Association of Ice
eam Manufacturers is being dis-
buted in quantities throughout the

by the Colorado association.
publication is being placed in
hands of home demonstration
nts, nutrition speecialists, visiting
Ses, women’s elubs and all similar
IViduals and agencies interested
the subject of nutrition or health.

ey, Papa; there’s a fly in my
p

‘ell, Tkey, eat the soup until you
€ to the fly. Then tell the waiter
he’ll give you another plate.

BUTTER OHEAP — USE IT
FREELY

The relative cheapness of butter at
the present time is being blazoned
throughout Colorado by the state
association of dairy products manu-
facturers. Thousands of placards
bearing the legend “BUTTER IS
CHEAP. USE IT FREELY” are be-
ing prominently displayed in all
places where butter is sold. The
placards are being furnished by the
association and the distribution af-
fected throught the sales organiza-
tions of the creameries of the state.
The idea for the slogan and its time-
ly promulgation originated with
Charlie Clark of the Central Cream-
ery Association of Nebraska and
neighboring state,

The Annual
Meeting

The annual meeting of stock-
holders of the Milwaukee Co-
operative Milk Producers’ As-
sociation will be held at the
Milwaukee Auditorium Tues-
day, January 27, at 10:30 A. M.

While this is a meeting at
which only stockholders may

vote, other dairymen shipping
to this market may come and
express their views on matters
pertaining to milk production
and co-operative marketing.

At this meeting plans will be
formulated whereby supporters
may become stockholders

- through a percentage of the
commission to be applied on
the purchase of stock.

CORNELL DEVISES NEW
CALF STARTER

Eliminating entirely the trouble-
some task of heating water to mix
with calf feeds, the new “calf start-
er” devised at the New York State
College of Agriculture has proved
successful in tests at the college, ac-
cording to Charles H. Crawford of
the department of animal husbandry.
Calves have been grown to six
months of age at a total cost of $36
by using the new dry mixture, and
but 325 pounds of whole milk was
fed during the first seventeen weeks.

The mixture contains: 320 pounds
of ground yellow corn, 320 pounds of
rolled oats, 320 pounds of winter
wheat bran, 160 pounds of linseed
meal, and 880 pounds of dry skim
milk. The calves were fed the calf
starter for the first sixteen weeks
when they were changed to a cheap-
er, eoncentrated mixture called the
heifer ration. The heifer ration has
300 pounds each of ground yellow
corn, ground oats, and wheat bran,
and 100 pounds of linseed oil meal,

Both of these feeds gave good
growth and are cheap, Mr. Crawford
says. The calf starter was limited to
five pounds and the heifer ration to
four pounds daily. Hay was fed
liberally.
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BUTTER'S UNKNOWN
PROPERTIES
We pride ourselves on what we
have learned about butter—how to
make high scoring quality and do it
consistently day after day.

We have gained much knowledge
of the nutritive value of butter and

the important place it holds as a food .

for mankind. Quality is our watch-
word in butter manufacture and
quality is a reason for improvements
in machinery and methods. We
haven’t arrived at perfection in qual-
ity and probably never will, but our
progress in quality production has
led us into a wide field of investiga-
tion by which we have some realiza-
tion of the importance and necessity
of butter as a food.

We have learned also that butter
contains properties that have not
been revealed to us except in their
offects. We haven’t learned to de-
fine these properties, or to imitate
them and we are fast arriving at the
conelusion that some of these prop-
erties in butter and, of course, in
milk and other milk produets, do not
appear in any other food. We can
so far tell only by effects that these
properties exist.

They offer us a new field for in-

CLEVELAND PATTERN

D
B

vestigation and it will be a most in-
teresting field. In the next few years
we will hear a great deal about these
at present unknown properties of
butter.

CO-OPERATIVE MARKETING
GROUP

Omaha, Neb.—A movement to or-
ganize milk producers as a co-opera-
tive marketing group with headquar-

_ters here, will be launched by Jess
Palmer, attorney, who is making
plans.

ANOTHER NEW CO-OP. PAPER

Another new co-operative paper
begins publication this month. It is
the Kansas City Co-operative Dairy-
man, and will be published semi-
monthly by the Pure Milk Produe-
ers’ Association, Ine., of Kansas City,
Missouri.

The Kansas City association here-
tofore has used space in a trade
paper, but the board of directors re-
cently decided to have a publication
of their own. The new paper will
begin with four pages and will be
issued on the fifth and twentieth of
each month.

l’gﬂgll?_bssl’elgs Milk Cans

Important Details of Construction

A—Neck and Breast drawn without seam from highest quality
FOLLANSBEE FORGE STEEL, insuring longer service.

G—Heavy Half Oval Breast Band shrunk on to breast.
H—Security Lock Joint clinching bottom to body. Bottom
joint floated heavy with solder.

[—Special angle section bottom band, terne coated. Chime of
Can rests in angle protecting bottom and absorbing shocks, thus
preventing rivet holes from enlarging or the rivets shearing.

WELDED SIDE SEAM—Side

producing the strongest weld known to science. Extra heavy
coating of pure Tin. All parts separately tinned before assembling. /

No black surfaces between joints to cause corrosion.

FOLLANSBEE BROS: CO.

—DISTRIBUTORS—

Thirty-First and Auer Ave.

PRESIDENT DAVITZ RECOVER
ING RAPIDLY

President John A. Davitz writes
that he is gaining strength very fast
following a very serious operation,
and expects to be with the board of
directors at the next meeting.

CHEESE AND BUTTER LOWER

The Plymouth cheese market re-
ports price declines of 11/ cents over
the previous week, twins selling at
137 cents, and Longhorns at 14y
cents. Last year 19 and 1934 cents
were the respective ruling prices.
Chicago 92-score butter is quoted af
2614 cents as compared to 35 cents
for January 5, 1930, 463} cents for
that date in 1929, and 5014 eents in

1928.

Storage figures as reported by the
federal government show eight and
a quarter million pounds less butte
that last year and two and a hall
million pounds less cheese but many
condenseries are making cheese and
butter and the large amount of sur
plus milk in the cities is being made
into the same products thus bringing
more butter and cheese from ne
sources into the market.

geam of body acetylene welded,

Milwaukee, Wis.

S

WE BUILD THE QUALITY

IN—YOU TRY TO WEAR IT OUT
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CHICAGO CONSUMERS BUY
MILK ONE CENT LESS—PRO-
DUCERS TAKE OUT OF
THIRTY-FIVE CENTS

Chicago dealers announced a re-
duction in price of milk of one cent
per quart on January 1 which means
that milk will retail at thirteen cents
in that town.

The producers and dealers could
not agree on the price the farmer
should get for fluid milk and Dr.
Clyde King of Philadelphia was
called in to act as arbitrator. Dr.
King decided, after hearing all sides
of the case, that the farmers should
take a cut of thirty-five cents per
hundred or a reduction from $2.67
to $2.32, according to the papers.
This agreement makes the basie or
fluid milk price of milk deliveries at
country bottling plants about the
same for Chicago shippers as we get
in Milwaukee as the average cartage
to Milwaukee is twenty-five cents.

The why and the wherefore of the
cut in the price is the same in Chi-
cago as in Milwaukee, Minneapolis,
St. Paul, Detroit, New York, Boston
and many other towns. Too much
milk. Under consumption and over-
production. Lack of eco-operation
and lack of advertising.

Chicago has tried to cure its sur-
plus situation by various means.

‘When it was evident that farmers
were ready to make more basic milk
in 1930 than in 1929 it was decided
that a new base could not be estab-
lished for 1931. Then it was found
that the 1929 base would furnish too
much fluid milk. In December the
agreement was made with the deal-
ers that only 90 per cent of the base
milk would be paid for at fluid
prices. Still there was too much
fluid milk. Shippers at various places
in Wiseonsin including Slinger,
where over 200 farmers produced
milk, were told that the plants would
be closed on January 1.

In order to further discourage the
production of surplus milk a new
method of paying for that milk was
announced. Eighty per cent of the
surplus would be paid for at flat
Chicago 92-score butter times 3%
which at today’s, January 5, quota-
tions of 2614 cents would mean 93
cents per hundred for 3.5 per cent
milk at eountrv stations.

After all these remedies were ap-
plied a cut in price was decided on
for Chicago just as in other towns.

Uncle Abe says he can’t see how
spending money he hasn’t got for
things he really doesn’t need is going
to help much; because that’s what
started his present money troubles.

Good Health Calendars

Even a calendar can be an exeit-
ing thing, sometimes, If you don't
believe it, go into almost any one of
8,000 odd schools of Wisconsin some
day this winter and watch the school
children eagerly coloring in the out-
lines of the Indian scenes on the
“Good Health Calendars” which the
Wisconsin Anti-Tuberculosis Asso-
ciation furnishes free to the schools
of Wiseonsin. Or listen to the pro-
grams they make up around the
drawings and desecriptions of the
farmer, the sanitary milkman, the
public health nurse, and the other
“Good Health Friends” of Wisconsin
school children deseribed on the re-
verse side of each monthly calendar.

These “Good Health Calendars” of
the W. A. T. A, used generally in
Wisconsin schools and to a lesser ex-
tent in the schools of two-score other
states, are a unique method of teach-
ing the prineiples of good health to
boys and girls. Thus, the January,
1931, calendar has a 16 by 22 inch
drawing of the sanitary milkman
and description of the importance of
pure milk in building up strong
bodies. This, like the others, can be
used as a permanent educational
poster in the school room.

““If the sanitary milkman isn’t on
your list of good health friends, it
is your fault and not his,” the W. A.
T. A. tells the school children of
Wisconsin. “If you aren’t drinking
vour share of pure milk each day
you are turning your back on one of
your best friends. There isn’t any
other food that contains as many of
the building materials as milk does
and there isn’t any other food that is
as cheap.”

Drinking milk is an easy way of
making sure that your body is get-
ting the necessary minerals and pro-
teins and vitamins for building up
bone and musecle, the W. A, T. A.
declares. But milk to be valuable
must be pure, and therefore in order
to be a “Good Health Friend” the
milkman must be a “sanitary milk-
man.”

“The sanitary milkman is some-
thing more than a mere peddler of
milk. He represents the modern
dairy and all the precautions which
the modern dairy takes to provide
its customers with pure milk free
from dangerous disease germs. The
dairy herds that furnish the milk
have been tuberculin tested and the
barns are clean, light and airy. The
milking is done with clean hands,
the milkers and other dairy em-
ployees have had health examina-

tions and all the utensils used in the
dairy are sterilized and kept very,
very clean. In order to make doubly
sure that it is safe, the milk is either
certified or pasteurized, it is bottled
immediately in capped bottles, eooled
and kept cool until it reaches the
customer. The dairy will not buy
milk from farmers unless they have
tuberculin tested herds and care for
them in a sanitary way.”

The Good Health Calendars devel-
oped around a different health mo-
tif every year, have been planned
since their inception eight years ago,
and their text written by Mrs. Louise
F. Brand, director of the Health
Drama Department of the W. A. T.
A. They are, however, only one of
the educational media of the W, A.
T. A. for stressing the importance of
milk products in building up strong
minds and bodies. Through its free
chest clinics more than sixteen thou-
sand persons are examined free every
year for tuberculosis and heart dis-
ease, and most of these patients,
whether or not thev are found to be
afflicted with tuberculosis, are ad-
vised to drink from one pint to
one quart of milk every day. Fol-
low-up nurses are sent out into com-
munities frequently after elinies, and
they, too, help to persuade patients
of the importance of milk in the
proper diet. Courses are given by a
W. A. T. A. representative in the
teachers’ training schools of the state
to “Teach Teachers to Teach
Health,” and through this method
young prospective teachers are en-
abled to carry on the gospel of good
health to their students. So, too,
with thousands of school-room in-
spections every year, hundreds of
school-room talks and the cireulation
of thousands of pieces of special lit-
erature every year. The value of
milk produets is stressed, too, in al-
most every issue of The Crusader,
official monthly publication of the
W. A T. A,, which has a cireulation
of over 30,000.

Proper food is, of course, only one
of the things emphasized by the W.
A. T. A in its campaign for good
health in Wisconsin. Sufficient sleep,
moderate hours, periodic physical ex-
aminations, correction of physical de-
fects, and early sanatorium treat-
ment for tuberculosis, are empha-
gized every day in the year through
free chest clinies, public health nurs-
ing, public talks, and other educa-
tional publicity. All of these activi-
ties are made possible by the yearly
sale of penny Christmas seals,
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SURPLUS OONTROL

Discussing the prevention of sur-
pluses of any agricultural commod-
ity, Mr. Denman of the Farm Board
recently said: ‘‘I do not believe that
any industry can determine a profit
from its operations unless it does
control both the production and the
marketing of its product. We can-
not know what consumptive demand
is, where it is located, nor when it
wants our products until we do con-
trol our marketing, and when we do
know this we can use that informa-
tion to tell our farmers what sort of
an intelligent produection program
they should embark upon. Certainly
there is something wrong with our
production program when we have
such an experience as we had in 1928,
when we sold 49 million hogs for
$140,000,000 less than we received
for 41 million hogs in 1926. We have
too often believed that abundance of
production was efficient produetion,
but in the market place we come to &
full realization that that theory is
wrong. Yet I believe that through
control of marketing machinery and
in possession of all the facts we can
base our production upon consump-
tive needs in our domestic market
and effectually meet that demand
with what it wants, and no more, at
a price that will be profitable enough
to keep the average farmer in busi-
ness.” — C. B, Denman, member of
Federal Farm Board.

TURNING THE TABLES

The Scot, goat of many an anec-
dote, occasionally turns the tables,

Lord Alnes, in his autobiography,
tells about an English political meet.
ing. One of the candidates patriot-
ically orated, “I have been born an
Englishman, I have lived an English-
man, and I hope I shall die an Eng-
lishman.”

From the back of the hall, in an
unmistakable accent, came the ques-
tion, “Man, hae ye no ambeetion 1”

NEW SUPPORTERS

Louis Krueger, Colgate.

Chas. Manke, Colgate.

Ray Graves, Oconomowoe.

Wm. Cramer, Burlington, Route 6.
John Schmidt, Germantown,

Fred W, GanonTg. Hartland, Route 1,
David Ehlers, empleton, Route 1,
Walter R. Reyer, Templeton, Route 1.
John 8. Sauer, Templeton.

Ernest A, Fryda, Templeton.

John Giese, Oakwood, Route 1.
George Hansen, Hubertus,

Geo. W, Stuettgen, Hubertus.

Henry Yanke, Sta. F, R, 11, Milwaukee.
Henry F. Last, Germantown.

J. B. Schuster, Germantown.

Jos, Tesar, West Bend, Route 6

M. Ryan, Colgate.

Emil Grade, olgate.

Henry Feil, Cuégate.

Paul Beilfuss, Colgate, Route 1.
Peter Becker, Richfield.

Henry Marks, Hubertus.

Zemke Bros., Germantown,

Conrad Schmidt, Hurbertus,

Wm. F. Reinkie, Hubertus,

George Wierl, Colgate.

F. H, Vehring, Menomonee Falls, Wis.
John Stuesse, Menomonee Falls, Route 2.
Mrs. Rfchard Radtke, Germantown,
Klein Bros. Menomonee Falls,

Alois Michels, Menomonee Falls.
Peter F. Becker, Menomonee Falls.
Mrs. John Kosteman, Germantown.
John N. Zimmer, Menomonee Falls.
A. Ruehl, Germantown,

Willlam G. New, Colgate.

Jos, E. Limbach, Hubertus, R. 1, Box 37 .
Math. Newreuther, Colgate.

Charles W. Kurtz, Hubertus.

Lande J. Baumgartner, Hubertus.
Jacob Schmidt, Colgate.

Henry Bock, Colgate.

Wm, Klumb, Hubertus.

Hubert Rinzel, Germantown,

Henry Kraetsch, Rockfield.

Henry Maschman, Colgate.

John Potrykus, Colgate.

LIVE STOCK SHIPPERS
ATTENTION

The Milwaukee Co-operative Milk
Producers, recognizing the fact that
many of their members truck their
live stock to the Milwaukee stock
yards, has made an investigation of
the commission firms operating at
the yards.

As a result of this study we rec-
ommend that our members consign
their live stock to the Equity Live
Stock Sales Co., a farmer owned and
farmer controlled concern.

The Equity Live Stock Sales Co.
has been operating at the yards for
a number of years and has a large
volume of business. Give it a trial
when you take your stock in.

Four cents a day was considered
good pay for a farm hand six hun-
dred years ago.

“Where Do You Bank;?”

—a Question You Are Apt to be Asked many Times.

Again and again you’ll find it a

a well-known bank as a reference.
Have a strong account at this ba

your connection with us will be

great advantage to be able to name

nk, build up your credit here, and
an important point in your favor
when anyone asks you for credit reférence,

BADGER STATE BANK

Fond du Lac and North Avenuea at Jist Street

“

a low vacuum

The Universal Natural Milker em.
low vacuum (suction) becanse
s easy on the cow — it duplicates

as nearly as mechanically possible,
the actual ing action of the calf,
It combines, with this Jow-vacuum
suction, a gentle massaging action
gutlihthatofthe stongue on
teat). That's why cows respond
to it so readily and completely,
La-nu-mllmoidnullomwlw
Ie
i Bk it

men more and more
ping their dairies with Unirey
Werite for free catalog that describes and

Milkers in detail.

illustrates Univers

The UNIVERSAL KING NE
Dept. 00 w-nlnuhlflim. ocm NFCY':

fkternates-
by hand

. a8 s

natural milker

1931 RESOLUTION

If I want to buy, sell,
or exchange a farm,
acreage or lakefront

property to see
ZANDER BROTHERS

Wisconein Leading Farm Agency
417 W. Juneau Avenue
Milwaukee : Wisconsin
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C0-OP8 SELL 9569, OF 'MILK
USED IN ILLINOIS CITIES

32,282 Farmers Belong to
Associations

By Paul Potter.

A number of business like, farmer
owned sales agencies have developed
in Illinois in the last eight years,
until today nearly 95 per cent of all
fluid milk consumed in cities of the
state is bought by milk dealers from
co-operative marketing associations
with a total membership of 32,282
dairymen. The co-operative groups’

total annual business is in excess of

$60,000,000.

Fostered by the Illinois Agricul-
tural association, the state farm
bureau organization, which reaches
into every county, and the Uni-
vergity of Illinois, dairy marketing
groups have reached the point of
stabilization in this industry. They
point to improved quality of the
milk they serve daily, at little if any
increase in cost, as their paramount
contribution to ecity consumers of
[llinois.

Chicago the Key Market.

Chicago, the scene of many ‘‘milk
wars’’ and ‘‘strikes’’ in years past,
is the key market for these dairy-
men. With 16 nearby cities in its
milk market area, this metropolitan
population now gets 100 per ecent of
its milk through a farmer owned or-
ganization, the Pure Milk Associa-
tion. Illinois dairymen supply 60
per cent of this daily demand, the
remainder coming from southern
Wisconsin and northern Indiana.

St. Louis, the next largest user of
Illinois milk, is just eompleting the
organization of farmers, milk deal-
ers, and civie interests, based largely
on the methods proved sucecessful in
Chicago. A. D. Lynch, who has
spent eight years with the Illinois
Agricultural association developing
the state’s dairy co-operatives, this
week was made manager of the Sani-
tary Milk Association, composed of
dairymen supplying the St. Louis
market.

New Co-op Takes Field.

In recent weeks, a similar organ-
ization has taken over the selling for
dairymen whose milk is consumed in
Moline, East Moline, Rock Island,
and Davenport. Farmers’ organiza-
tions have been supplying milk for
some time in Bloomington, Peoria,
(anton, and Pekin, Springfield, De-
catur, Champaign, and Urbana,
Mattoon, Quiney, De Kalb and Pon-
tiae,

Sixteen smaller cities in southern

Illinois have not yet been brought
within the scope of the co-operative
milk sales agencies. (lalesburg and
Danville milk marketing is unorgan-
ized, but no demand exists at present
for bringing nearby farmers into an
association.

‘““We have taken time to develop
this organization slowly, and on a
strietly business basis,’’ declares Mr.
Lynch.

A NEW OLEO LAW

Whatever the outcome of the palm
oil ruling by the commissioner of in-
ternal revenue, the dairy industry of
the country will unite for a new oleo-
margarine law.

The need of a new law was recog-
nized long before the recent palm oil
ruling. In fact, the matter was dis-
cussed at the 1929 annual meeting of
the National Dairy Union, and in the
previous session of congress, when
the amendment to the oleo law to
cover cooking fats was up for con-
sideration, it was a -question then
whether it would not be the wiser
poliey to try for an entirely new law.

Such a bill has been in preparation
for some time, but it was only a ques-
tion of whether the time was right.
Recent developments have settled all
doubts in that matter and will hasten
the proposed action on the part of
dairy interests.

FOREIGN LANDS

Patron: “The eggs aren’t fresh.”

Waiter: “They aren’t? Why they
arrived from the country this morn-
ing.”

Patron: “What country "’

WANT DEPARTMENT

RATE—3 CENTS PER WORD

Minimum Charge-—§1.00.

In computing amount eof remit-
six (8) extra words if
ind Ad-

t ad
wanted published uwnder BI
dress.

Bold Type—Double Regular Rates,
Blind Addreas — 25¢ EXTRA to

cover posta in sending out replies
from this office.

REMITTANCE MUST ACCOMPANY
ORDER. ]

FOR SALE—] have good farm horses
for sale at all times at reasonable prices.
Every animal guaranteed as represented.
Farm one mile north of Granville Town
Hall on Wauwatosa Ave. or County Trunk
P. Ed. Butler, North Milwaukee, Wis.

FARM WIVES—I want to buy some
home made jams, jellies or preserves, ber-
ries or fruit. rite, telllng what you
have, size, ‘Euantlty and cost, Address:
Box MX, lflwaukee Co-operative Mlilk
Producer% 1611 Fond du Lac Ave, Mil-
waukee, Is.

Don’t be a fault-finder unless you
are a fault-mender.

Phone W. A. 2368-M or St. Martins 100 J-3

JOHN W.LUDWIG

Farm and Barn Equipment,
I. H. C. & J. Deere Lines,
New Idea Spreaders,
‘Tractors,

Milking Machines,
Electric Motors,
Frigidaire Systems,
Radios and Vacuum Cleaners

HALES CORNERS, WIS,

Be Sure to Ask For or Write to

E. M. KELLS

I Associated with

Chris. Schroeder & Son Co.
When in the Market for
First Mortgage Investments
634 % Interest 634%

We Also Carry Insurance of All Kinds
214 E. Michigan Street
MILWAUKEE
Phone Daly 1951

e

For the Best in
k Home Heating

L Install a

Droegkamp
Furnace

50 Years in

Business....

DROEGKAMP
FURNACE CO.
1515 Fond du Lac Ave.
Milwaukee, Wis.

Kil. 8950
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MISLEADING METAPHOR.

On the ocecasion of a special service
at a village church, the vicar of a
large London parish was persuaded
to preach. The congregation was
naturally an agricultural one.

After the service the clergyman
from London stopped to speak to a
very old shepherd, in the church-
yard, and asked him how many sheep

‘he had in his flock.

““Three hundred, zur,”’ replied the
old man proudly.

“‘That’s nothing,’’ retorted the
minister, ‘““my flock is over 5,000
strong.”’

“My word!”’ gasped the old shep-
herd, his eyes dilating at the
thought. ‘‘You must ’ave 'ad a ter-
rible busy time last lambin’ season.’’

Pat was very busy putting barrels
of gunpowder into the store, when an
inquisitive old gentleman accosted
him.

““What’s in them barrels, Pat?’’

¢ Gunpowder, sor!”’

““What! And you smoking? Don’t
you know that 40 men were blown to
smithereens through that last week?'’

‘““Ah! But there’s no danger of
that here, sor.”’

‘“Why not?”’

‘¢ ’Cog there’s only two av us.”’

ALL FORGIVEN

Magistrate: “But if you were do-
ing nothing wrong, why did you run
when the officer approached you?”

Prisoner: “I thought that he want-
ed to sell me a ticket for the police-
men’s annual concert.” — Humorist
(London). ;

THE COW AND THE HEN.

O the cow and the hen of these mod-
ern days,

With -their lacteal flood and their
merry lays,

Are holding the menacing mortgage
down,

And sending the boys to school in
town

To learn bond salesmanship, and
how i

To keep their hands from the plod-
ding plow,

And be consumers, urbane, and thus

Reduce the sinister crop surplus.

So here’s to the cow and here’s to
the hen—

May their shadows never grow less
again !

May they seratch and cackle and
chew and moo

As loud as contented congressmen
do—

Louder and longer, indeed, for they,

With their milk of kindness and
cheerful lay—

To make this record concise and
brief—

Are bringing the farmer real relief.

.—“Line o’Type or Two,” in Chicago

Tribune.

SPECIALISTS.

A motor in a factory broke down.
The operator, the foreman and the
plant engineer couldn’t start it.

The expert took one quick look at
the machine, tapped it several times
with a hammer, and told the operator
to start it.

His bill was $50. When the super-
intendent asked for an itemized state-
ment, he got this:

Tapping with hammer...$ 1.00
. Knowing where to tap... 49.00

BUDDING HISTORIAN

Teacher—“Johnny, what's the dif-
ference between a battle and a mas-
sacre?”’

Johnny—“A battle is where a
whole lot of whites kill a few In-
dians, and a massacre is where a
whole lot of Indians kill a few
whites.”—Brooks Field Weekly.

| NOTICE!

We sell First Mort-
gage Bondson Mil-

waukee Improved
Real Estate.

6% Interest 6%

Send for Circular.

Do You Want to
Sell Your Farm?

Write to

WM. STEWART
Office of
STEWART INVESTMENT GO.
601.603 First Wis. Nat. Bank Bldg.
MILWAUKEE

Clip Dairy Cows-Show Animals

Complete. 3 incH il

T' ELECTRIC CLIPPER  Eaiser — Faster — With New Andis Clipper

APPROVED BY LEADING PRODUCERS OF CERTIFIED MILK

This new machine beats all for ease of handling
and fast clipping. One man clips udders and flanks of
8 to 12 cows an hour. Cow, complete, in half an hour.
A one-man, one-hand machine that works without
pulling or choking, as fast as you can feed it. Clip-
per works in any position—clips every part clean.

Differs from others in having motor, shear plate and
handle all in one well balanced unit, No trolleys, stands
or twisting cables. Hardened steel roller bearing ten-
sion plate svaes blades and current. Less sharpening
needed, and fewer replacements, This is a big improve-
ment.  Handy switeh close to handle. Furnished with
20-foot, 8-strand cord and fround clamp to prevent
shocks, Operates from any light socket, on 32, 115, or
260 volt A, C. or D, C.

Andis Animal Cli::ﬁeru are guaranteed against defects
for one year from te of purchase. Order from your
dealer, or send us $28 with order and we will ship post-
age prepaid. - Specify voltage. Satisfaction guaranteed.

ANDIS CLIPPER CO. 1640 Layard Ave. RACINE, WIS.
MAKERS OF HIGH GRADE ELECTRIC CLIPPER




hrﬂ) 1}:

- r{‘AH\»

COLLEGE 7 & RICULTURE

‘waukee Milk Prodiicas

OWNED AND PUBLISHED BY

Milwaukee Co-operative Milk Producers

Volume 3

FEBRUARY, 1931

Number 11

The Annual Meeting

Our annual meeting, held at the
Milwaukee Auditorium on January
27, was well attended. Members lis-
tened with a great deal of interest
to the reading of the minutes of the
meetings held by the board of direc-
tors during 1930.

Discliﬁ'l\ofsxrious phases of the
affairs of the association by many of

those present proved that we have a
live and up-andicoming group of
farmers producing milk for this
market.

The marketing problems and ad-
vertising program brought many
men to their feet and some construe-
tive suggestions were made.

An attempt was made to get the
gentiment of the producers on wheth-
er or not the tolerance of 45%, which
is now allowed over base quantity,
should be changed. Someone inter-
jected a remark regarding the value
of surplus milk and the discussion
that ensued had nothing to do with
percentage of tolerance over base.

A motion instruecting the board of
directors to make recommendation
for a change in the by-laws whereby
men who are paying commissions
may become stockholders through a
percentage of such commissions be-
ing set up to their credit until a sum
equal to ten dollars is accumulated
was seconded and declared carried
by the chair. These recommenda-
tions to be presented for action at
the next annual meeting.

The following men were elected
directors for the ensuing three years:
John A. Davtiz, Oakwood; Wm. Ker-
ler, West Allis; Edwin Schmidt,
Brookfield, and Paul Bartelt, Jack-
son, Mr. Bartelt is the first man to
serve on our board from Washing-
ton County.

Considerable time was given to a
discussion on advertising.

A motion was made by Chester
Fletcher that one-half eent per hun-
dred weight be deducted from each
producer’s shipments throughout the
year, the money to be used by the
Milwaukee Dairy Council to promote
the use of milk, providing that the
dealers contribute a like amount.
Motion was seconded by Mr. Baden
and declared carried by the chair.

February Fluid Price $2.50

Fluid milk price for February re-
mains at $2.50 as a result of the
meeting of the board and the distrib-
utors held at this office on Jan. 26.

The dealers tell about milk being
sold in some instances in the homes
for nine cents per quart and in some
stores as low as eight cents.

Considerable price cutting going
on and in the end the producers will
probably foot the bill.

The average price for 92 score but-
ter at Chicago was 27+ cents, the
lowest in many years. Skim milk

. products have practmally no value,

and as a result the manufactured
milk has taken another drop.

Manufactured price for January is
$1.02,

Luick Dairy Co. reports fluid sales
of 51.3% of total sales and will pay
$1.77.

Gridley Dairy Co. reports fluid
sales of 57.94% of total sales and
will pay #$1.87.

Layton Park Dairy Co. reports
fluid sales of 58.6% of total sales and
will pay $1.89. Surplus 41.4%.

Blochowiak Dairy Co. reports fluid
sales of 59.08% of total sales and
will pay $1.89.

Sunshine Dairy Co. will pay $1.82.

THE MARKET FOR THE MAN
WHO SUPPORTS IT

In our January issue we suggested
that we might do as Chicago has
done to relieve the surplus situation,
bar shippers from the market. Our
case would be somewhat different,
for we have some men in this market
who do not support and, of course,
they are the ones who should go.

Such shippers are no good in the
market and no dealer can consistent-
ly say anything to the contrary
when it is recognized that our organ-
ization works for a more stable mar-
ket, for a high quality product in
sufficient volume to supply the city
with milk at all times. We have also
worked hard to increase the con-
sumption of fluid milk by the peo-
ple of the eity. The producers who
do not support our organization are
parasites, gettmg the benefit of a
market that is attractive because of
the efforts of the association. Many
supporters have told us that the
thing to do is erowd out the man
who will not support the marketing
organization.

NOTICE TO STOCKHOLDERS

Our officers will be in the office to
meet stoekholders who wish to turn
in shares on February 10, 14, 16, 17,
19, and 21. Stock may be mailed in,
properly endorsed, and if the officers
find that the holders should be paid,
checks will be mailed.

JOHN A. DAVITZ, Pres.

COLORED OLEO TAX
APPROVED

The senate agricultural committee
Wednesday approved a bill to sub-
jeet all colored oleomargarine to a
tax of 10 cents a pound, whether the
coloring is artificial or not.

The proposal also has the approval
of the house agricultural committee.

Heretofore the 10 cent tax has ap-
plied only to oleomargarine which
was artificially colored, but manu-
facturers have begun to use palm
oil as an ingredient which colors it
naturally.

The house agricultural committee
also approved Wednesday the Chris-
topherson bill to prohibit the expen-
diture of any money appropriated
by congress for the purhease of oleo-
margarine for table use.

DAIRY OUTLOOK FOR 1931

While the number of milk cows on
farms is 2.4 per cent larger than the
number a year ago, milk production
per cow during 1930 averaged about
two per cent lower than in 1929, due
chiefly to the drought and poor pas-
tures in many sections of the United
States. The nation’s milk produetion
in January, 1931, however, is about
two per cent above January, 1930.

With more cows and increased
production per cow, an increased

" production during 1930 is expected,
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SELLING THE SURPLUS

Some of the significant facts and
figures as quoted at the annual meet-
ing of the Milwaukee Co-operative
Milk Producers’ Association brought
out that if the daily consumption of
fluid milk were increased by one tea-
spoonful per person each day .
there would be no such thing as a
surplus. If the consumption of but-
ter were increased one-half pound
per person EACH YEAR, we would
not only use up all the butter now
being produced . . . . but we would
create a shortage of about forty mil-
lion pounds.

It is rather surprising when you
stop to consider that such little
changes in the daily diet of the in-
dividual person can make such a
tremendous difference to the entire
dairy industry. That little bit of the
daily diet makes all the difference
between a healthy profitable indus-
try and a farm problem. It is just
a question of selling a little bit more.

The large manufacturers and dis-
tributors of food recognized the
truth of those facts some time ago.
It is only a matter of a few years
since oranges, bananas and pineap-
ples have been universally sold. Yet
the increased use of a single orange
per year, one banana, a single slice

of pineapple means all the difference
between suceess and failure.

While other industries and other
commadities have been fighting for
their share of the consumer’s dollar
and their place on the dining room
table, the dairy industry has been
gitting back and twiddling its
thumbs. The consuming power of
the country may be compared to a
single large stomach . . . that is filled
three times a day. Whatever goes

.into that stomach is off the market.

Whatever stays out and is left over
becomes an unmarketable surplus
and tends to lower the value of the
entire erop. A basic ecommodity such
as a dairy product must be properly
represented at each meal every day.
Failure to procure proper consump-
tion means failure to get a sale and
a profit.

Cutting production when the daily
personal consumption is below the
average is a peculiar solution to the
problem.
decrease production, why not legis-
lation to increase consumption. It is
a much more logical solution. 'When
you stop to consider that the farmer
has a considerable investment in
land, buildings, cattle and equipment

. and that taxes, interest charges
and depreciation are going right
ahead, it can easily be seen that
greater sales are the only way out
of the situation.

The advertising campaign which
the Milwaukee Dairy Council is put-
ting across to make the people of
Milwaukee “REFUEL WITH MILK”
is slowly but surely beginning to
make itself felt. Even headlines on
news items in the paper refer to gen-
eral eating as “refueling,” It means
only a small daily increase in the
diet of each person to make a tre-
mendous increase in the fluid milk
market in Milwaukee.

It is well to remember that com-
modity advertising campaigns, such
as this one for milk, are slow in mak-
ing themselves felt. It is no easy
thing to change the eating habits of
the average person. But once that
is accomplished, it is just as hard to
make him stop . . . . provided nobody
else comes along to make him eat
something else.

Commodity advertising must be
continuous because if a single meal
goes by without part of that product
being consumed, that unconsumed
part becomes part of a loss. That is
why the message of “REFUELING
WITH MILK” should be, and is be-
ing, carried to everyone in Milwau-
kee constantly.

Instead of legislation to -

FIGHT ON OLEO CONTINUES

Leaders of the dairy industry rep-
resenting both producers and distrib
utors are vigorously continuing their
fight against the recent ruling of the
Federal Internal Revenue Bureau,
which would allow palm oil to be
used in margarines exempt from the
regular 10 cent tax.

Among the representatives of or-
ganizations active in this struggle to
protect the dairy interests are L. J.
Taber, master of the National
Grange; A. M. Loomis, secretary of
the National Dairy Union; C. W.
Holman, secretary National Co-op-
erative Milk Producers’ Federation,
and several others.

The struggle now centers on. the
effort which has the support of all
the national farm and dairy organi-
zations, to secure enactment of the
so-called Brigham Bill, which defi-
nitely provides a tax of 10 cents on
all yellow oleomargarine.

House Committee hearings on this
bill are being held. Much fresh ac-
tivity has been injected into the situ-
ation by the formation of a new dairy
bloe in Congress consisting mainly
of congressmen representing dairy
states. This new bloc is preparing
for aggressive action in behalf of leg-
islation to protect the dairy industry
from the competition of cheap butter
substitutes. The purpose of this
group is outlined as follows:

1. To make a combined effort to
secure prompt action on a proposal
to amend the oleomargarine act so
that all oleomargarine which is yel-
low in color, regardless of the source
of color, shall be subject to 10 cents
tax.,

2. To secure action by Congress,
to prohibit the use of any butter sub-
stitutes for table use of the army,
navy and all government institutions.

3. To urge upon the Commissioner
of Internal Revenue the necessity and
importance of amending the Bureaun’s
recent regulations permitting oleo-
margarine manufacturers to wuse
palm oil in the manufacture of oleo-
margarine to be censidered free from
artificial coloration and therefore not
subject to the 10 cent tax per pound.

4, To secure action by state legis-
latures to restrict the sale of yellow
oleomargarine,

Repreésentatives of dairy organiza-
tions are convineced that the recent
Internal Revenue ruling on palm oil
was a factor in the heavy price de-
clines in fluid milk markets which
have taken place in some markets
since this rule was announced.
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In the Struggle for Existence

The Link of Life is Milk
the World Over

NE of the beautiful marvels
of milk, to me, is the great
variety of things that may be

converted into milk and the wide

range of animals which, on oceasion,

regularly yield milk for the human-

young.

Cows do not create anything,
when they build milk. They only
change the form of what they get
to eat into a form more useful to
their own young and, incidentally,
extremely useful to mankind.

A cow is a transformer or a con-
verter of coarse to fine, of inedible
to edible. They are small but very
complete chemical laboratories. The
heat and energy yielding fat and
sugar of milk, the musele and blood
building protein, the teeth and bone
building minerals and the vital vi-
tamins are all transmuted from some
vegetable or animal form into milk.

The early Swiss lived on the rug-
ged Alps by means of cows and
goats as transformers of grass and
glacieral waters. The people of early
Flanders lived on marshes and built
mounds on which to build houses,
but lived because cows converted the
coarse swamp grass for them. The
early Norse, back in many a moun-

tain valley, likewise depended large-
ly on cows and goats for their very
life. Thus, on and on throughout
the ages and throughout all the
world, those countries that made
most progress used milk freely.

From mountainside to swamps,
from the frigid to the torrid, from
Aretic Lapland to equatorial Nubia-
land, the milk of domestic animals
has saved man from starvation. And
what did the animals have to eat?

Cows, in various seasons and
places, have produced and still do
produce milk from corn, grass, twigs
of trees, upland alfalfa, swamp moss,
wheat bran, dry fish serap, oatmeal,
molasses, straw, potatoes, beets, cab-
bage, sugar cane, stale bread, apple
pomace, cottonseed meal, flax seed
meal, hay, acorns, wild apples, and
a multitude of other things, includ-
ing even chemically treated sawdust.

These things our patient food-ma-
chines eat, digest, reduce to some
sort of common denominator, and
then reconstruct into pure and
nourishing milk for man’s use. We
know so little of the basic nature of
life’s processes and products that we
wonder, when we see her at work,
how the cow or other mammal does
her work.

Now we are confronted further by
the numerous kinds of animals, the
milk of which is regularly used to
feed the human young and the great
variety of foods eaten by them. Con-
sider the wide range of food of the
human mother—some live entirely
on meats, others solely on vegetables,

Left: Just a herd of
small but very complete
chemical laboratories that
transform or convert some
vegetable or animal form
into milk.

Right: The human
babe, when he must, can
thrive on the milk of
most any Rind of animal,
from the cow or the veg-
etarian deer to carnivorous
dogs and pigs.

Reprinted from January issue The Milk Dealer.

and yet others on fruits and nuts,
vet all are able to create life’s fluid
—milk—and rear their young. More-
over, the human babe, when he must,
lives on the milk of the cow, goat,
sheep, mare, donkey, camel, reindeer,
llama, yak, water buffalo, and even
lady dogs and lady pigs. Now the
kinds of food eaten to produce these
milks are beyond counting. Yet, from
al] these various creatures, from veg-
etarian deer to carniverous dog,
“The stream of life” flows to man’s
child.

However, if it be true that all life
is akin, why should we marvel that
the digestive and lactating process
are sufficiently alike to allow these
things? Moreover, if we are all re-
lated to all life, why should not the
cow and the sow, the mare and the
monkey, produce milk basicly sim-
ilar to that of the human?

Anyway, their milk is used by hu-
mans and agrees well and the
growth is good.

Verily, milk is the link of life in a
marvelous manner between the mul-
titude of food stuffs and man, with
numerous animals serving as the in-
termediate instruments or transform-
ing machines.
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COLOSING OF UNPROFITABLE
FARMS PROPOSED BY GOV-
ERNOR ROOSEVELT

Recommends Adoption by State of a
Land Policy in Address Before
Agricultural Society

A state “land poliecy” that would
provide for closing of unprofitable
lands to agricultural use and im-
provement of good acreage by all
modern methods was urged by Gov-
ernor Franklin D. Roosevelt, in an
address before the New York State
Agricultural Society in Albany, Jan-
uary 20. The program he outlined
provided also for reforesting of idle
lands, elimination of needless roads
and extension of electricity through
rural sections.

Wants State to Lead Land Policy

“The time has come,” said Gov-
ernor Roosevelt, “when in my judg-
ment the state can lay the corner-
stone of a land policy — something
that has been done by no other state;
something which is needed by mod-
ern civilization and by the social and
economic advances made by the pres-
ent generation.

“The big question is what are we
going to do with the land area of the
state? No one has ever asked this

Follansbee

question before; no one has ever an-
swered it.”

The governor pointed out that of
the 30,000,000 acres in the state, 3,-
000,000 are used for cities, villages,
residential and industrial purposes;
5,000,000 are in mountains, forests
and uncultivated lands; 18,000,000
are in farms, and about 4,000,000
acres have been abandoned or are no
longer used for farm purposes.

Referring to a survey in Tompkins
County made by the College of Agri-
culture under a $20,000 appropria-
tion passed last year, the governor
said the outstanding result was that
a “very high percentage of the land
now in cultivation has no right to re-
main as farm land.” Land of this
sort ran as high as twenty-two per
cent in some of the townships sur-
veyed. 3

“The abandoned farms are today a
blight upon our agriculture and a
great state liability,” he said. “If
put to their proper use, the growing
of trees and furnishing of recrea-
tional opportunities, they will again
become a great state resource to our
future ‘N ew York.”

WORDS OF WISDOM

Only the hen can make money by
laying around.

STATE PUSHES PLAN FOR
DAIRYING CO-OP

Shipment of Most of Chicago Market
Oream is Held Inefficient

With Wisconsin dairymen leading
in shipments of cream to Chicago—
43,000 40-quart cans being sent each
month—plans to unite producers in
a state co-operative organization are
being formulated here, it was an-
nounced to day by R. A. Peterson,
chief of the co-operative marketing
division of the department of agri-
culture and markets. ;

Wisconsin supplies Chicago with
nearly 60 per cent of its total eream
vequirement, it was revealed.

Counties in the eastern half of the
state, as far north as Marinette, are
shipping the produet to Chicago in
an unorganized manner at present,
Mr. Peterson reported.

Jack: “So your father demurred
at first because he didn’t want to
lose you?”

Ethel : “Yes, but I won his consent.
I told him he need not lose me; we
could live with him, so he would not
only have me, but a son-in-law to
boot.”

Jack: “H'm I don’t like the ex-
pression ‘to boot.” ”

FQLQ.Q Milk Cans

Important Details of Construction

CLEVELAND PATTERN

A—Neck and Breast drawn without seam from highest quality
FOLLANSBEE FORGE STEEL, insuring longer service.

G—Heavy Half Oval Breast Band shrunk on to breast.

H—Security Lock Joint clinching bottom to body. Bottom
joint floated heavy with solder.

I—Special angle section bottom band, terne coated. Chime of
Can rests in angle protecting bottom and absorbing shocks, thus
preventing rivet holes from enlarging or the rivets shearing.

WELDED SIDE SEAM—Side seam of body acetylene welded,
producing the strongest weld known to science. Extra heavy
coating of pure Tin, All parts separately tinned before assembling.
No black surfaces between joints to cause corrosion.

FOLLANSBEE BROS. CO.

—DISTRIBUTORS—

Thirty-First and Auer Ave.

Milwaukee, Wis.

WE BUILD THE QUALITY IN—YOU TRY TO WEAR IT OUT
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HOUSE ELIMINATES OLEOMAR-
GARINE FROM ARMY RATION

In an effort to give Uncle Sam’s
soldiers a protective diet, the U. 8.
[House of Representatives on Janu-
ary 10 took steps to prevent the War
Department from putting oleomarga-
rine on the table for enlisted men to
eat.

This action occurred during con-
sideration of the Army Appropria-
tion Bill. Representative Merlin
Hull of Wisconsin offered an amend-
ment to provide that none of the
money apropriated in the act should
garine or butter substitutes. After

some debate, Representative Olger.

B. Burtness of North Dakota offered
be used for the purchase of oleomar-
a compromise amendment to this
effect: “None of this appropriation
shall be used for the purchase of
oleomargarine or butter substitutes
for table use.”

With regard to both the health of
the soldiers and the welfare of dairy
farmers, irate members of the House
of Representatives then proceeded to
pay their compliments to the War
Department for its practice of pur-
chasing oleomargarine and feeding
it to the soldiers. Following discus-
gion, the amendment was agreed to
without objection.

This outburst of the House fol-
lowed a hearing which U. 8. Commis-
sioner of Internal Revenue David
Burnet had staged $hat morning to
hear protests from representatives of
the National Co-operative Milk Pro-
dncers’ Federation, the American
Farm Bureau Federation, the Na-
tional Grange, the National Dairy
Union, dairy manufacturers and dis-
tributors, and a large delegation of
senators and representatives in the
Congress. The protests were against
a ruling by the Commissioner on No-
vember 12 of last year permitting
oleomargarine manufacturers to use
unbleached palm oil in oleomarga-
rine in substantial quantities without
paying the 10-cent tax heretofore

levied against oleomargarine colored.

by palm oil. The use of this oil,
which is made by a secret process in
England and imported by this coun-
try, results in a yellow oleomarga-
rine closely resembling butter.

At the hearing, representatives of
the dairy industry and the agricul-
tural organizations presented legal
and economic arguments as to why
the ruling based upon the old regu-
lation should be modified. The law
itself requires oleomargarine to be
taxed 10 cents per pound except
“when oleomargarine is free from
artificial coloration that causes it to

L]

look like butter of any shade of yel-
low,” such oleomargarine being
taxed one-quarter of one cent per
pound. But the Treasury Depart-
ment’s regulation interpreting the in-
tent of Congress as to color, says:

“Oleomargarine is not free
from artificial coloration if it
looks like butter of any shade of
yellow, except when such yellow
color results from naturally col-
ored oils or other materials
which are based in substantial
quantities in relation to the
other ingredients, and which
serve some material function or
funetions in addition to impart-
ing color to the finished produect.”

Those protesting against the regu-
lation held that it is not only con-
trary to the intent of Congress but
passes beyond the intent of Congress
by requiring naturally colored oils to
be used in substantial quantities. It
was also shown at the time that palm
oil has become one of the most im-
portant oils, having increased in im-
ports from 54 million pounds in 1913
to approximately 290 million pounds
in 1930. Protestant also showed that
the price of butter dropped material-
ly after the the Commissioner’s rul-
ing of November 12, 1930, and the
fall of the price of butter depressed
the fluid milk and cream market
throughout the United States. Esti-
mates of the loss to the dairy farm-
ers varies from one million to two
million dollars per day. It was also
pointed out that while Congress has
been working to provide 45 million
dollars as relief loans to farmers in
the drought stricken districts, the
net effect of the ruling of the Com-
missioner of Internal Revenue of No-
vember 12, 1930, will be to cost the
dairy farmers from 300 to 600 mil-
lion dollars in lowered prices during
this year,

Notwithstanding the intense feel-
ing of those attending the hearing, it
proceeded without notable fireworks
until the Commissioner made a state-
ment that the regulation had been in
effect about 20 years without being
protested, and that the Department
took the position that a regulation
of such long standing was almost
equivalent to being law. This
brought congressmen to their feet
and some of them challenged in very
vigorous language the Commission-
er’s assertion, saying that the Con-
gress and the courts only had the
right to assert what was or was not
law. They pointed out that the only
reason why the regulation had not
been challenged earlier was because
of the recent changes of conditions

within the oleomargarine industry,
which had placed the regulation into
the class of antiquities.

At the close of the hearing the
Commissioner was asked to give a de-
cision, within 10 days if possible, on
the question of modifying the reg-
ulation.

The House Committee on Agricul-
ture began hearings January 21 on
the oleomargarine bills before it.
Bills introduced fall into two classes:
(1) amendments to the oleomarga-
rine act so as to provide a stricter
color definition, such as is embodied
in H-R 15934, a hill of Representa-
tive Elbert 8. Brigham ; and (2) bills
to prohibit the federal establishment
from using oleomargarine as a sub-
stitute for butter, such as is em-
bodied in bills by Representative F.
D. Culkin of New York, Representa-
tive C. A. Christopherson of South
Dakota, Representative Edward E.
Browne of Wiseonsin and Represen-
tative C. @. Selvig of Minnesota.
The National Co-operative Milk Pro-
ducers’ Federation is urging the
adoption of both types of legislation.

A TRUE STORY

League Member Rathbun of Wells-
bridge in Otsego County, N. Y., also
a member of the Farm Bureau, has a
purebred herd of Ayrshire cattle. In
looking over the herd recently he
decided one of these cows was not
coming up to the production stand-
ard he required. The largest bid he
could get for this animal on the hoof
was $30.00. Rather than sell her for
this or ship her he decided to
butcher her.

He sold one hind quarter for $39,
100 pounds for $11 and had the rest
o{? the carcass for his home meat sup-
pLy.

A worthwhile procedure, because
Mr. Rathbun realized probably
around $40 or $50 more for the cow
than he would have had he sold her
outright. This is a true story and
we are telling it because it is a prac-
tice which could be followed by
many more dairymen in the territory
in present efforts to reduce the milk
surplus.

DEVELOPING A COPY WRITER

A father purposely kept his son
short of money at college because it
caused him to write home more often
and more charmingly.

“My girl got her nose broken in
three places.”

“That’ll teach her to keep out of
those places.”
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FRED H. SEXAUER ON THE
DAIRY SITUATION

Broadcasting through Station
WGY while 800 local units of the
Dairymen’s League were holding
meetings throughout the New York
milk shed, Mr. Fred H. Sexauer, the
League’s president, has this to say:

“The dairy products marketing
situation is critical. Butter prices
this- month have been lower than in
a quarter century. No doubt a large
portion of the decline is due to the
decision permitting use of unbleached
palm oil in butter substitute manu-
facturing without the payment of a
colored butter substitute tax. From
1929 to 1931 the price of butter de-
clined 26 cents. The price today is
one-half what it was two years ago.

“During the last ten years there has
been a distinet change in our gov-
ernmental, social and public view-
points as to the level of wages and
earned income for all classes of peo-
ple. Higher wages for labor has
been the order of this period. This
was demanded by organized labor.
It was approved by economists and
our government because it promised
to, and seemingly did, raise the
standard of living, and from the eco-
nomic standpoint it inereased the
buying power of those classes and
groups.

“If this rule is to apply in indus-
try, it should apply as well to agri-
culture. Rather than have the prices
of all agricultural products at uni-
formly low levels it must be better
for society as a whole that some
produets because of the quality and
service demanded be entitled to
prices that compensate the producer
for these extra costs. Milk produced
for fluid markets stands out pre-emi-
nent in this group.

‘“While dairy products prices have
bheen and still are distressingly low
they have not declined as much as
they would have had it not been for
the stabilization work of co-operative
marketing organizations, which have

a well-known bank as a reference.

Have a strong account at this bank, build up your credit here, and
your connection with us will be an important point in your favor
when anyone asks you for credit reference.

BADGER STATE BANK

Fond du Lac and North Avenuesa at 21st Street

“Where Do You Bank?”

—a Question You Are Apt to be Asked many Times.
Again and again you’ll find it a great advantage to be able to name

worked to protect producers, con-
sumers and the public from violent
fluctuations.”

Present distress of the dairy in-
dustry, Mr. Sexauer pointed out, is
due to the fact that unorganized pro-
ducers have allowed their surplus
production to be forced into the mar-
kets by dealers unable or unwilling
to join in any stabilization program.
How long the present depression will
continue is unknown, he said, but
history shows that depression always
continues longer in agriculture than
in business. This is attributed to the
fact that business being better or-
ganized is able to more quickly pull
itself out of depression.

Because of the work of the Dairy-
men’s League, he said, effect of the
depression in dairying was delayed.
Recovery may be hastened, he con-
cluded, by concerted effort on the
part of all dairymen.

TIP TO HEADQUARTERS
“So, your son isn’t going to marry
that girl you objected to, eh? What
did you do, tell him you'd disinherit
him ”
“No; I told the girl.”—Army and
Navy Journal.

SLOW FREIGHT

01d Lady: “Where did those large
rocks come from?t”

Tired Guide: “The glaciers brought
them down.”

“But where are the glaciers?”

“They’ve gone back after more
rocks.”—Stray Stories.

“We all want you to come to ouah
pahty tonight, Mandy.”

“Can’t Sambo, I'se going to stay
at home ’cause I'se got a case of dia-
betes.”

“Come along anyway, Mandy, and
bring it wid you. Those niggahs will
drink mos’ anything.”

A NEWER
_BETTER

MILKING EQUIPMENT

Flushing teat cups and milk
tubes of a milking machine
with boiling water is the best
way to ur equipment
A i g

S

DAIRY WATER HEATER

provides the quickest, most effi-
cient, and most economical meth-
od of producing an adequate
supply of boiling water. ;
from a 220-volt power line, it
bring spproximately 6 galions of
water to a boil while you are milk-
ing . . . at a cost of about 1¢ per
n, based on a 3¢ electric rate.
is heaten is of the “gravity
typo"”ol:'d fills ﬁ:un the top . .0
t need “running water”.
connected to the vacuum
line, the milking machine auto-
matically flushes itself with boil-
ing water, direct from the heater.
Ask The Blectric Company or
your Milking Machine dealer
abo! Electric Dai

STRAUSS ELECTRIC
APPLIANCE CO.

WAUKESHA

1931 RESOLUTION

If I want to buy, sell,
or exchange a farm,
acreage or lakefront

property to see

- ZANDER BROTHERS

Wisconasin Leading Farm Agency
417 W. Juneau Avenue

Milwaukee : Wisconsin
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YOU'RE NOT LOGICAL

We’ll admit you’re individualistic
and that to join a co-operative mar-
keting association might be an
abridgement of your personal lib-
erty. . But you don’t take that atti-
tnde toward the public school in
your district. You couldn’t afford to
hire a good teacher, pay him a good
salary, and furnish him a modern
building in which to teach your chil-
dren alone. How, then, do you edu-
cate your children? Don’t you throw
in with your neighbors and bring
educational advantages within reach
of all? :

You can’t afford to hire a minister
and build him a church in order that
your family may have the privilege
of religious worship. How do you
manage that? Don’t you co-operate
with your neighbors in maintaining
a religious center in your commun-
ity? You ecan’t afford to build a
paved highway from your farm to
the schoolhouse, to the church, to the
town, to the county seat, or to the
pleasure resort in the mountains.
Yet, you travel over good roads to
all these places. How did they come
about? Weren’t they made possible
by co-operation?

What gave your farm its value?
What brought the railroad to your
town? What was it that made possi-
ble the growth of your community
from an untamed wilderness to a
garden spot? Wasn’t it co-operation?
You are a co-operator in a thousand
worth-while enterprises, and you
boast of it, but in marketing you're
still an individualist, but you should
not boast about it. You ought to be
ashamed of it.

You'll admit you can’t afford to go
it alone in community enterprises;
but, by staying out of the pool, you
are saying in effeet that you can

afford to be an individualist in mar-

keting when the world with which
you do business is effectively organ-
ized. Is your reasoning logical? Is
your position tenable? Why not co-
operate 100 per ecent for better rural
conditions?—The Wheat Growers’
J()uma].

There are 63,000 men out of work
in Minnesota. As this is written
there are 1,800 men in the bread line
in Minneapolis alone. Perhaps after
all the old farm is not the worst
place.

Happy says: “Drink creamy milk
and rise to the top.” “The day may
be stormy, the night dark, but with
the dawn comes the milkman.”
‘Drink a quart of milk every day
for 85 years and you certainly won’t
die young. ” ¢

SOUL OF INDUSTRY

Applicant (for position of office
boy) : “I may say I'm pretty smart.
I've won several prizes in eross-word
and word-picture competitions late-
ly.”

Employer: “Yes, but I want some
one who can be smart during office
hours.”

“This was during office hours.”—
Epworth Herald.

GO-GETTERS
Ever notice how good some people,
who, after trying almost everything
and failing every time, are at telling

.other people how to do things?

UP AND COMING
Policeman: “Miss, you were doing
sixty miles an hour!”
She: “Oh, isn’t that splendid! I
only learnt to drive yesterday.”’—
Hyde Reporter.

Caller : “Who’s the responsible man
here?”

Office Boy: “If you mean the fel-
low”that always gets the blame, it'’s
me.

The Artist: “I want a camel’s hair
brush.”

Shop Girl: ‘Do camels use hair-
bhrushes?”’

Did you hear about the efficiency
expert who could never enjoy an
ocean voyage because he couldn’t
stand so much salt going to waste?

Blinks (waiting with friend):
“Was your wife ever on time?”

Jinks: “Well, once she sat on my
watch.”

WANT DEPARTMENT

RATE—3 CENTS PER WORD
Minimum Charge-——§1.00.

In computing amount of remit-
tance, ad

six (6) extra words if
wanted publish under Blind Ad-

dress.
Bold Type—Double Regular Rates.

Blind Addreas — 35¢ EXTRA teo
cover posta, in sending out replies
from this ee.

REMITTANCE MUST ACCOMPANY
ORDER.

FOR SALBE—I have good farm horses
for sale at all times at reasonable prices.
Hvery animal guaranteed as represented.
Farm one mile north of Granville Town
Hall on Wauwatosa Ave,, or County Trunk
P. Ed. Butler, North Milwaukee, Wis.

FARM WIVES—I want to buy some
home made jams, jellies or preserves, ber-
ries or fruit. rite, telling what you
have, size, ‘Euuntlty and cost, Address:
Box MX, llwaukee Co-operative Milk
Producers, 1511 Fond du Lac Ave, Mil-
waukee, Wis. J

Phone W. A. 2368-M or St. Martins 100 J-3

JOHN W.LUDWIG

Farm and Barn Equipment,
I. H. C. & J. Deere Lines,
New Idea Spreaders,

Tractors,

Milking Machines,
Electric Motors,
Frigidaire Systems,
Radios and Vacuum Cleaners

HALES CORNERS, WIS.

Be Sure to Ask For or Write to

E. M. KELLS

Associated with

Chris. Schroeder & Son Co. |
When in the Market for

First Mortgage Investments
6% % Interest 64%
We Also Carry Insurance of All Kinds

214 E. Michigan Street
MILWAUKEE
- Phone Daly 1951

|

For the Best in
Home Heating

———
—

'1 Install a
Droegkamp|
Furnace

50 Years in "
Business....

DROEGKAMP
FURNACE CO.
1515 Fond du Lac Ave.
IW Milwaukee, Wis.

Kil. 8950
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EAT A COW

Beef is worth very little when it
has a hide wrapped around it, but by
some mysterious process it becomes
extremely valuable when wrapped in
a piece of brown paper. Every dairy-
man in New York State ought to eat
home grown beef this winter.

A dairy cow or heifer that is not a
high producer can be killed and kept
frozen, or parts of it may be cooked
in a pressure canner or otherwise
preserved. By exchange two families
might butcher one animal now and
one later. Discarded dairy animals
are so cheap that it is only necessary
to eat the best portions in order to
make a profit by home butchering.
The poorer parts may be fed to the
dog who will doubtless chase cows
with more zest next summer, or may
be fed to the chickens so that they
will produce more cheap eggs.

—Home Butcherer.

NEW SUPPORTERS

Alvin Schmidt, West Bend, Route 1
Andrew Ha!ndl. West Bend, Route 2
Wenzel Klinka, West Bend, Route 1
George P. Pfeiffer, West Bend, Route 6
Clarence Stern, Sullivan, Route 2

Chas, Messer, i—Iubertua

Oscar Hilgendorf, Thiensville, Wis.
Christ Hilgendorf, Thiensville, Wis.
Arthur Kurtz, Saukville, Wis.

P. C. Wolf, Colgate

Erich Hilgendorf, Thiensville

Edward A. Kno%.v West Bend. Route 6
Walter Kahnt, est Bend, Route 6
Frank Koetterhagen, Burlinﬁton. Route 1
Wm. Mehring, Burlington, Route 1
Walter Dobson, Burlington, Route &
Harry E, Bauman, Burlington, Wis.
John H. Schmitt, Hubertus

Mrs. Geo. Barten, Muskego, Wis.

Ray Drydyk, Waukesha, t. 7, Box 234
Mike Rutonski, Caledonfa, Route 2
Opitiz Bros., Saukville, Wis.

Whalter Magritz, Fredonia, Route 2
Arthur Moths, West Bend, Route 6
Willlam Kurtz, West Bend, Route 6
Robert Scholz, Fredonia, Route 3,
¥Frank Topp, Waukesha, Route 1, Box 75
Roland Schroeter, Grafton, Wis.

Herbert J. Schultz, Fredonia

Chas. Schmidt, 8. Milwaukee, Rt. 1, Box 130
R. A, Heaton, West Allis, Route 4, Box 397

DOLLAR MILK

Under this heading the Dairymen’s
League News put out by the New
York Dairymen’s League has a large
type article on their front page. In
this issue of their paper published
on January 2nd, 1931, they say:

“Dollar milk came stalking into
the New York milk shed last week
threatening the prosperity and well-
heing of dairy farmers.

Challenge to Producers

“Phis dollar per 100 pounds re-
turn comes as a result of the surplus
production situation, and the dis-
tressingly low levels to which prices
of surplus products have declined.

“Production of members of the
Dairymen’s League Co-operative As-
sociation, Ine, is running approxi-
mately 12,000 cans per day above
fluid market requirements.

“0Of this 5,000 cans a day has to
go into butter. It brings a return
of $1 per 100 pounds, or possibly a
few cents less.

“This situation presents a chal-
lenge to every league member to fol-
low the most stringent methods of
economical production. Every mem-
ber can help meet this situation, and
at the same time improve his own in-
dividual position.”

Guide (to tourist) : ‘‘Yes, this is a
marvelous echo. The people here
shout out of their windows as they
go to bed, and the echo wakens them
in the morning.”

“I want some winter underwear.”

‘““How long?”

“How long? I don’t want to rent
them; I want to buy ’em.”

LIKE A TALKIE ACTRESS

The new stenographer looked lilke
a million dollars. ‘‘Class” was writ.
ten all over her. The office force in
accord acclaimed her “Some dame.”
Then she opened her velvet lips and
said to the office boy: “Say, Bozo,
ain’t there no earbon paper around
this dump?”’

NOTICE!

We sell First Mort-
gage BondsonMil-

waukee Improved
Real Estate.

6% Interest 6%

Send for Circular.

Do You Want to
Sell Your Farm?

Write to

WM. STEWART
Office of

STEWART INVESTMENT GO0

601-603 First Wis. Nat. Bank Bldg.
MILWAUKEE

Clip Dairy Cows-Show Animals

l'i{ CO'I'HPletc 3 INCH
|ELECTRIC CLIPPER

Eaiser — Faster — With New Andis Clipper
APPROVED BY LEADING PRODUCERS OF CERTIFIED MILK
This néw machine beats all for ease of handling
and fast clipping. One man clips udders and flanks of
8 to 12 cows an hour. Cow, complete, in half an hour.
A one-man, one-hand machine that works without
pulling or choking, as fast as you can feed it. Clip-

per works in any position—eclips every part clean.

Differs from others in having motor, shear plate and
handle all in one well balanced unit, o trolleys, stands
or twisting cables. Hardened steel roller bearing ten-
sion plate svaes blades and current. Less sharpening
needed, and fewer replacements. This is a big Improve-
ment. Handy switch close to handle. Furnished with
20-foot, 8-strand cord and ground clamp to prevent
shocks. Operates from any light socket, on 32, 115, or
260 volt A, C, or D. C.

Andis Animal cu;:ipera are guaranteed against defects
for one year from date of purchase, Order frcm your
dealer, or send us $28 with order and we will ship post-
age prepaid. Specify voltage. Satisfaction guaranteed.

ANDIS CLIPPER CO. 1640 Layard Ave. RACINE, WIS.
MAKERS OF HIGH GRADE ELECTRIC CLIPPER
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The Board of Directors met the
Milwaukee Distributors on February
26 and after considerable discussion
an agreement was reached that the
price of fluid milk would be $2.50
per hundred for the month of Mareh.

There was much argument about -

the price for manufactured milk.
Producers claiming that the dealers
can pay more for the high quality
milk that is used for manufacturing
purposes. The dealers’ argument
against a higher price was that,
while there has been a more constant
supply for the past year, the sur-
plus over fluid needs is too variable
one year with another to make it a
reliable supply for ice cream, fluid
cream sales, or to supply any good
outside market which they might
procure.

Manufactured milk value figures
out to $1.01 for February. Checking
our records for February, 1929, we
find that manufactured milk ha” a
value of $2.09. This would look like
a good price todav, but the same
methods were used at that time in
figuring the value as we use today,
the difference is caused by the fact
that in February, 1929, butter aver-
aged 22.01 cents higher than this
year and manufactured skim milk
products yielded 15 cents per hun-
dred pounds more. If we could raise
the price of butter and skim milk
products or stabilize these prices as
we do our fluid milk price we would
be in a. nice position.

No Change in Fluid Milk Price

Our fluid milk price is fair, con-
gidering the price of other things
which we produce on the farm, and
when we also consider that some
crops, like potatoes and cabbage,
have no price at all. It seems logi-
cal then that to get a higher average
or composite price we must do two
things, the first and most profitable
one is to increase the demand for
milk in the city. Tell our friends
how good and how cheap bottled
milk in Milwaukee really is. Every
quart sold means two pounds less
surplus for us or two pounds at two
and one-half cents per pound, in-
stead of one cent a pound if it is
manufactured. The other thing to
do is ship in less milk. Many farm-
ers use less milk at home than the
average city family. Why? Isn’t it
cheap enough at seventy-five cents a
hundred pounds at the farm?

The Gridley Dairy Co. reports
fluid sales of 56.60% of total pur-
chases and will pay $1.85.

Layton Park Dairy Co. reports
fluid sales of 58% of total purchases
and will pay $1.87.

Luick Dairy Co. reports fluid sales
of 51.57% of total purchases and
will pay $1.76.

Blochowiak Dairy Co. reports fluid
sale of 57.51% of total purchases
and will pay $1.86.

Sunshine will pay $1.82.

OLEO BILL BECOMES LAW. -

After a long fight in the House
and rather stubborn opposition in
the Senate, the Townsend-Brigham
Oleomargarine Bill was passed on
March 8 and signed by the presi-
dent.

The bill was an outcome of a rul-
ing by 0y emmisioner of internal
revenue whereby oleo which was
made of materials having a yellow
color might escape the tax of ten
cents per pound.

All of the representatives from
this state voted for the bill and
Senator Blaine took a leading part
in getting a vote on it before ad-
journment of the Senate. It is esti-
mated that the sale of oleo since the
colored produet has been tax free

has materially reduced butter sales
because of the very low price at
which the tax free yellow oleo could
be sold. The act. goes into effect
ninety days after passage.

LARGE INCREASE IN
MEMBERSHIP

As will be noted we have a very
nice list of new signers. We con-
gratulate these farmers on the good
sense which prompts them to sup-
port their marketing organization.

Every shipper knows that the
price would be much lower if we
were not organized and the intelli-
gent producer naturally wants to
get as good a price as possible and
keep his place in the market.

“Making” A Market!

With the recent growth of many
new co-operatives and with the con-
stantly increasing strength of the
old, attention is being turned to the
subject of what may be termed a
“guaranteed market.” Strange and
unusual as it may seem, it is never-
theless true, that the milk producer
is the only farmer who knows, that
irrespective of price conditions, his
milk will be sold in a definitely es-
tablished market.

Milk is the one and only true agri-
cultural product which can be said
to always reach a market. At the
present time, and at regular inter-
vals we have had the heart-breaking
picture of many farm products
either rotting in the fields, dumped
heedlessly in an open market at a
price that was below the cost of
transportation, or if possible, stored
away against the possibility of a
market rising at some future date.

The milk producer is the only
farmer who has been able to do away
with the bugaboo of “no sale” at any
price. The potato grower has fed
his potatoes to the hogs, the apple
grower has seen wonderful crops
ripen and fall to the ground to rot
because of a lack of demand, grow-
ers of many other commodities
throughout the country have from
time to time suffered through this
lack of a market. Even the growers
of staple items, such as wheat, cot-
ton and sugar, have seen their mar-
kets vanish under the drive of for-
eign price competition.

The picture for the milk producer
is not as rosy as it may seem at a
casual glance. While it is true
enough that co-operation has enabled
the milk producer to establish-and
maintain a market that is always
open to his product, that market has
been subject to the attack and ecut-
ting down due -to the pressure of
other foods and liquids.

While the milk producer may feel,
and it is true, that milk is an indis-
pensable necessity for which there is
no substitute, nevertheless the sales
of other products may seriously cut
down the size of his market. It is a
foregone conclusion that -cutting
down the size of the market means
cutting down the sum total of money
received through the consequent in-
crease in non-fluid sales.

(Continued on page 2)
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SOME MORE COMPETITION

“Tobacco News,” the official organ
of the South Carolina Tobacco Grow-
ers’ Marketmg Association, prmts a
long article in its February issue
about the good profits which its
readers ean make by keeping dairy
COWS.

With butter wholesaling at an

average price of twenty-seven cents
a pound for February.

Help! Help!

MILKMEN WILL BE HEARD
BY PROBERS

Officials of Dane County Milk Pro-
ducers’ Association will be invited to
meet with the committee appointed
by Mayor Schmedeman to investi-
gate whether the retail price of milk
in Madison is excessive.

At the organization meeting of the
committee Thursday night it was de-

. cided to hold an open meeting some

day next week for the purpose of
hearing the producers. Later the
distributors will be asked.to appear.
The mayor announced that Floyd C.
Rath, city dairy and food inspector,
who is familiar with the milk situa-
tion, will meet with the committee.
Mrs. Harold M. Lampert, assistant
city attorney, will serve the commit-
tee as secretary.

The investigation was launched at
the instigation of Ald. H. J.
Schmiege, who claims that in most

MILK GREATEST OROP

Milk easily ranked first as the
greatest source of mcome from all

. agricultural products in the United

States last year. The milk “crop"
amounted to $2,045,017,000, which is
17.2 per cent of $11,923,801 000 total
agncultural products income for the
nation in 1929, reports the Alexan-
der Hamilton Institute. '

Income from hogs took second
place with a billion and a half dol-
lars; cotton third and cattle fourth,
each with over a billion ; while eggs,
fruits and nuts, and wheat brought
up in the seven hundred millions. In
order of income derived, other prod-
uets ranked as follows‘* Chickens,
potatoes, truck crops, corn, forest
products, tobaceo, farm gardens,
sheep and wool, hay, oats and sweel
potatoes.

MILK: THE MOST NEARLY
PERFECT FOOD

Every little while so ' European
authority is quoted as saying that
people live to extremely advanced
ages in the Balkan countries of
Europe because the people drink
sour milk and use sour milk prod-
uets. Therefore, enthusiastis tell us,
never mind if the milk in the ice box
does get sour,—it’ll only help you to
live longer.

Maybe. However, declare Crum-
bine and Tobey, Ameriéan dietetic
authorities, in their recent book,
“The Most Nearly Perfect Food,” it
isn’t so much the somng of the
milk, as the milk itself, that helps
people to attain to a ripé old age.

“From the evidence at hand to-
day,” declare these writers, “it would
seem that the explanation of the
long lives observed by Metchnikoff
in the Balkans and elsewhere could
be attributed not so much to the
bacillus which sours milk as to the
beneficial effects of the milk itself.
Soured milk still retains the import-
ant vitamins, the necessary minerals,
and the other elements which per-
form the physiological miracles re-
sulting in improvement in the physi-
cal welfare of man. Milk has been
called by its enthusiastic proponents
the modern elixir of lifé. Without
dealing in superlatives, it can indeed
be said that milk is the most near]y
perfect of human foods, for it is the
only single article of dlet which con-
tains practically all of the elements
necessary to sustam and nour:sh the
human system.”

cities of the state the!retail milk
prlce is below 11 cents a quart, the
price charged here.

“MAKING” A MARKET!

. (Continued from page 1)

The strange peculiarity of milk
lies in the fact that it lB the one and
only . produet which is worth less
after being manufactured. Likewise
the farmer whose milk cannot be
sold in the fluid milk market suffers
a loss in direct proportion to the
amount of such milk sold.

It would seem at first glance that
the way out would be reducing pro-
duction. This would be the logical
solution were it not for the fact that
such a procedure would entail heavy
losses and only result in a reduction
of income in the face of constantly
increasing taxes.

The logical and more satisfactory
solution would be in merchandising
the milk on the basis of consumption
that is actually possible. Not until
the market is actually absorbing a
quart of fluid milk per person each
day should it be said that the mar-
ket has a surplus. As a matter of
fact there is no actual surplus. There
is an unmarketable fluid surplus
which has been created by the varia-
tion between production and con-
sumption in the fluid milk market.

The solution lies in increasing the
fluid milk market in the same man-
ner that manufacturers and produe-
ers of other commodities have made
and increased markets for their own
products. The means to do this are
identical with the means they have
employed. Where advertising has
served to increase and strengthen a
market of any product now being
sold, it can likewise do the same
service for fluid milk.

This may be termed competition.
It is! It is a competition for the
producers’ share of the consumers’
income. For if that purchasing
power is directed into other fields
the producer suffers. And it is to
direct and bring that share of the
purchasers’ dollar into the fluid milk
market that the Milwaukee Dairy
Council is trying to do with the ad-
vertising campaign now under way.
Getting the people to “Refuel with
Milk” means refilling the purse of
the milk produeer.

MILK GOES WELL WITH ANY
MEAL.

'Tis the voice of the lobster I heard
it assert,

You can eat me and follow with ice
cream dessert;

And a blueberry pie with sweet milk
to boot,

And cap the whole meal with some
good acid fruit.

(By Public Heaith Service)
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Poster Companies Donate Space
to Boost Bread and Butter

“TDP UY more farm products and

speed industrial employment.
Your bread and butter is the farm-
er’s prosperity.” While statements
of this kind, being broadcast
throughout the country on bill post-
ers by the Farmers Prosperity Post-
er Campaign, are chiefly of benefit
to the farmer, butter is coming in
for its share of free publicity.

The above illustration is poster
number two of a series of four being
run throughout December, January,
February and March on poster pan-
els donated by the Outdoor Adver-
tising Association of America, Inc.,
to the Grain Stabilization Corpora-
tion, - The posters, 180,000 in num-
ber, are appearing in 18,000 cities,
yillages and towns in the United
States, and would cost a national ad-

vertiser for space alone, if paid for,
over $2,000,000, exclusive of posters,
expressage, ete.

Cost of 250 tons of paper, 30,000
pounds of ink, lithographing (which
in this case is being furnished at less
than cost), the clerical and steno-
graphiec help required, the express-
age of the posters to the different
posting agencies throughout the
country, postage, ete., will, however,
have to be raised through subserip-
tions. An estimated budget of these
expenses totals approximately $200,-
000.

The financing of the first poster,
which went lon display on December
1, was underwritten by three mem-
bers of the baking industry. How-
ever, the financing of the three ad-
ditional posters which are appearing

in January, February and March
remains to be taken ecare of.

The campaign is aimed to help the
whole movement of bringing relief
to the farmer—and anything which
will help restore agriculture to a
normal and healthy condition will
help restore progress and prosperity
to this nation, believes the commit-
tee. Whatever benefits may accrue
from this advertising will, of course,
be shared by the dairy interests.

The December poster stressed the
importance of increasing consump-
tion of wheat products and empha-
sized that one more slice of bread
each meal will help solve the wheat
problem. January, February and
March copy and designs call to the
public’s attention that the Nation’s
bread and butter is the farmer’s
prosperity.—Nat. Butter Journal.

SUNKIST TO SPEND $2,400,000
FOR ADVERTISING IN 1931

Approximately $2,400,000 will be
pent for advertising Sunkist
ranges, lemons and grapefruit in
931 by the California Fruit Grow-
rs’ Exchange, which ships 77 per
ent of the California eitrus erop,
ccording to Editor and Publisher.
f this sum, $1,700,000 will be spent
n telling America of plentiful sup-
lies and lower prices on Sunkist
ranges.

Sunkist advertising, begun 23

ears ago, now represents an invest-
ent of $13,121,000. This amount,

however, has been only 88/100 of

one per cent of the delivered value
of the fruit sold. In return for this
expenditure; the following “obvious
benefits” are quoted :

1. Consumers gladly pay more for
Sunkist cltrup because they know it and
have confldence in it.

2. Merchants prefer Sunkist, because
it sells more rapidly than non-adver-
tised fruit.

3. Ever-increasing California citrus
crops have heen marketed at steadily
rising prices.

4. Sunkist advertising is one reason
why Exchange growers, year after year,
average the highest returns for their
crops. i

“Did that rabbit’s foot you carry
around in your pocket ever bring
you any luck?”’

“Sure thing, my wife got in my
trousers pocket once to get some-
thing and thought it was a mounse.”

Nurse (in an insane asylum):
“There’s a man outside who wants
to know if one of our male inmates
has escaped.”

Superintendent:
ask?”’

Nurse: “He says someone ran off
with his wife.”

“Why does he
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STANLEY BALDWIN'S
WARNING

(This editorial is taken from the .

Fruit and Produce Guide, issue of Feb-
ruary 7, 1931, in which paper is has,
upon request, appeared a second time.)
Stanley Baldwin has never been a
dyed-in-the-wool protectionist. He is
no believer, and never has been, in
high tariffs. Yet in his recent speech
before the Constitutional Club, he
urged that Britain fight back against
the Hawley-Smoot Act with high
dutiesof, her own. Mr. Baldwin's
advacacy of a protective tariff for
Great Britdin, he made clear, was not
inspired by his belief in high tariffs
for their own sake but that they
should be used as a buckler and
spear against the countries wielding
similar weapons. He stated point
blank, “There is . probably  not a
thinking man who is listening to me
in this room who does not agree with
me that high tariffs interfere with
business.” But that hostile tariffs
can be fought by turning the other
cheek and proffering a tariff truce,
as he charged the Labor Party with
assuming, was to his mind all wrong
and fire must be fought with fire.
The leader of the Conservative
Party in Great Britain in effect sum-
moned his party to mobilize against
what he in effect designated as Great

CLEVELAND PATTERN

Britain’s economic enemies and his
minority forefinger was pointed di-
rect and with emphasis at the United
States. With the rest of the world
and their tariff walls he was not at
all concerned. ‘It was the Hawley-
Smoot Act that formed the sum and
substance of his call to arms. His
argument was that the high tariff
men in the United States can only
be brought to reason in the matter
of the tarif by watching similar
walls raised against their goods by.
their best European customer, and
by a system of imperial preference
rates that will swing the door of the
British Empire against goods from
the United States. Then and not till

out the export outlet to aid the grow.
ers and shippers of American apples
and pears fairly staggers the imagi.
nation. It is really too awful to
think about. That the apple, the
pear, the citrus and the deciduous
industries which, year by year are
seeking, and in faet developing,
larger and larger European outlets
to serve as a safety valve for the
pent-up energy of the tremendous
crops for which the present domestic
markets appear all too insufficient,
should have their interests so grave-
ly imperited is tariff topsy-turvy.
dom, for it would be hard to imagine
possible benefits that would in any
way compensate any such indubita.

then will the high tariﬁ.p;pp_hegt% o -bly great losses. .

the United States begin' to wéhdér,. .

Mr. Baldwin asserted, whether their "

wall was not only calculated to keep”’
goods out but to keep goods in.
Such a warning from the former
Premier of Great Britain carries the
utmost weight indicative as it is of
that feeling of retaliation, that de-
sire to give tit-for-tat that is becom-
ing so widespread all over the Con-
tinent. To no industry is the warn-
ing more significant than it is to the
apple and pear industry of the
United States. This year’s apple
deal so far has been none so rosy;
but what it would have been with-

Follansbee Forge Milk Cans

Important Details of Construction

A—Neck and Breast drawn without seam from highest quality
FOLLANSBEE FORGE STEEL, insuring longer service.

G—Heavy Half Oval Breast Band shrunk on to breast.
H—Security Lock Joint clinching bottom to body. Bottom

joint floated heavy with solder.

I—Special angle section bottom band, terne coated. Chime of
Can rests in angle protecting bottom and absorbing shocks, thus
preventing rivet holes from enlarging or the rivets shearing.

WELDED SIDE SEAM—Side seam of body acetylene welded,
producing the strongest weld known to science. Extra heavy

o? pure Tin. All parts separately tinned before assembling.
No black surfaces between joints to cause corrosion.

FOLLANSBEE BROS. CO.

—DISTRIBUTORS—

coating

Thirty-First and Auer Ave. :

Ed ¥

A fraternity had sent its curtains
to be laundred. It was’ theé second
day that the house stood unveiled.
One morning the following note ar-
rived from a sorority across the
street:

“Dear Sirs: May we suggest that
you procure curtains for windows!
We do not care for a course in anat-
omy.”

The chap who left his shaving to
read the note answered:

“Dear Q@irls: The course is op-
tional.”

Milwaukee, Wis.

WE BUILD THE QUALITY IN—YOU TRY TO WEAR IT OUT
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THE AGRICULTURAL
SITUATION

During the past five-year period
the sale of live stock and live stock
products has accounted on the aver-
age for 51 per cent of the total gross
income of the farmers of the United
States. In Wisconsin it annually ac-
counts for more than 80 per cent of
such income. .

The annual inventory of live stock
numbers on the farms of this coun-
try is, therefore, an important factor
in determining the agrieultural situ-
ation and outloek in both this coun-
try and Wisconsin,

According to the last inventory,
made by the U. 8. Department of
Agriculture, as of January 1, 1931,
the total number of animal units in
the country is about the same as a
year ago. In making this determi-
nation the department regards one
animal unit as the equivalent of one
horse or mule, or one cow, 1.2 other
cattle, seven hogs, or eight sheep.

Trends in Live Stock Production

Analysis of the inventory, how-
ever, shows that the numbers of cat-
tle and sheep increased during the
past year, whereas the number of
hogs, horses and mules decreased.
These respective increases and de-
creases are in accord with the gen-
eral trends that have featured the
inventories of the past three years.

Cattle numbers increased during
1930 for the third successive year.
The increase was about one million
head. As in each of the past three
years, this was due largely to in-
crease of milking stock. Milk cow
numbers inereased in every state.
There was, however, an increase of
beef cattle in the country. In faet
there has been an upward trend un-
der way in the production of beef
cattle since 1928. The same trend
will probably go on for several years
more. On the contrary, dairy cattle
apparently are at the point of turn-
ing downward after a continued an-
nual inerease since 1927.

The number of sheep increased 2.7
per cent during 1930, or nearly a
million and a half head. It is the
ninth successive year in which sheep
numbers in this country have in-
creased.

The total number of hogs in the
country declined about 900,000 head,
but the number in the corn belt re-
gion on January 1, this year, is
slightly larger than a year ago. This
is the third successive year to show
a decrease in the total number of
hogs on the farms of this country.

The number of horses continues to
decrease, as has been the case for
about the last 12 years. The decline

is general all over the country. The
number of mules has also continued
to decline since 1926. This down-
ward trend in pulling stock reflects
the fundamental change in the
sources of power and transportation
that is taking place on our farms.

The following shows the number
of farm animals in the United States
according to the Department of Ag-
riculture’s January 1 estimate for
each year of the last five-year period.
Heifers in this table refers to one to
two-year-olds kept for milk cows.
All figures given are in terms of
thousands, the last three ciphers for
each figure being omitted.

1927 1928 1929 1930 1931
All cattle, 56,832 656,676 56 389 57,978 58.955
M'lk cows, 21,801 21,828 21,849 22,443 22,975
Heifers, ...... 4,184 4,416 4,676 4,688
Sheep, 41,881 44,795 47,704 50,603 51,911
Swine, 54,788 60,617 57,410 53,238 52,323
Horses, 165,133 14,495 13,897 13,364 12,803
Mules, 6,652 5,604 6,389 65,279 5,131

CUT PROPERTY TAX, PLEA
OF HIBBARD

Professor Suggests Extension of
Other Taxes to Lighten Burden

Extension of the income tax, the
gas tax, establishment of a limited
sales tax on cigarets and amuse-
ments, and a general lightening of
the “present outrageous property
tax’’ were suggested recently as a
means of relief for the local taxes on
farmers for schools and roads by
Prof. B. H. Hibbard, chief of the de-
partment of agricultural economics
in the University of Wisconsin.

Speaking before the annual meet-
ing of the Central Co-operative Asso-
ciation, Prof. Hibbard declared that
a reduction in taxes on farmers for
road and school purposes could be
brought ahout bv transferring sup-
port of roads and schools to a gener-
al fund instead of local taxes.

Two-thirds of local taxes, he said,
are for road and school support.

Farmers are also carrying the load
of tariff protection to industry, Prof.
Hibbard said. : -

Suggesting that a rearrangement
of the tariff might lessen the farm-
er’s burden, Prof. Hibbard declared
that “there is no reason why agri-
culture should go on forever carry-
ing this load which is not ‘worth
what it costs the people.” ey

A lessening of the handicaps of
the farmer might be ‘effected, he said,
by an improvement of marketing
machinery. He pointed out the de-
gree of ease with which livestock
output can be gauged to demand
whereas with wheat such adjust-

CART BEFORE THE HORSE

Successful dairy inspection is
based not so much on the enforce-
ment of certain rather arbitrary reg-
ulations as on the exercise of sound
common sense born of experience
and judgment.

There is a tendency in some places
to spend undue time and effort on
certain phases of inspection at the
expense of other features which ery
more loudly for correction. This is
shown in two ways: First, by insist-
ing on the observance of many minor
details, some only remotely connect-
ed with public health and some ap-
parently not at all; and, second, the
growing trend toward concentrating
effort on the producers of “Grade
A,” “Special,” or other already high-
quality produets.

Our cities need both sanitary and
adequate milk supplies. This being
the case, the logical procedure is to
devote most of the inspection service
to those dairies which are furnishing
the least satisfactory product. By
constant effort and educational work
the majority of these border-line pro-
ducers can be raised to a satisfac-
tory plane, thus removing the great-
est menace and at the same time
maintaining a plentiful milk supply.
Of course prosecution and debar-
ment from the market will have to
be used in some cases.

The dairyman produeing high-
quality milk has demonstrated that
he has the knowledge and ability to
provide a fine product. Therefore he
needs less attention. The inspector
should keep this in mind when plan-
ning his schedules. Some laws and
regulations provide that each dairy
must be inspected within a certain
stated period. This sometimes leads
an overworked inspector to make
hasty visits in order to comply with
the requirements. -It is our experi-
ence that success in dairy inspection
is not so much a matter of how many
dairies are inspected as of how well
the inspections are made and how
helpful they are to the producer.
‘We have been told that one man,
making a sanitary inspection, made
the statement that he visited eighty
dairies in one day. If such a thing
were physieally possible, it is obvi-
ous that his inspections could not
have been either complete or helpful.

The iﬁspeetor. must know his pro-
ducers thoroughly—not only the act-
ual condition of the dairy but also

_the state of mind of the dairyman.

He can then spend his time and di-

.rect his energies more effectively.—

The Dairy World.
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NEW SUPPORTERS

Wm, A. Baur, Richfield.

Math. Kollenbroich, Hubertus.
Herman A. Schlafer, Richfield.

John Ebeling, Hubertus.

Math. SBtuettgen, Hubertus.

Casper Schmitt, Hubertus.

Clemens Klink, Hartford, R. 6.

John Simon, Jr., Hubertus.

Wm, Wittenberger, Hubertus,

Aloys J. Schmitt, .fr., Hubertus.
Arthur J. Aulenbacher, Hubertus,
Milton G. Aulenbacher, Hubertus,

J. J. Aulenbacher, Hubertus.

Bertram Schwartz, Hubertus,

Thomas Smith, Hubertus, R. 1, Box 13.
Bertha and Louis Otte, Richfield.

Stanle erner. Hubertus, R. 1, Box 94,
Ernst Schlel, Menomonee Falls, R. 1, B. 88
F. W. Linstadt, Colgate.

Ronald Roemer, Hartford.

Arthur Schmeling, Germantown.

H. C. Whitzlib, Germantown.

Earl W, Stewart, Germantown.

S8am Trinwith, Germantown.

Auﬁ; Beerbaum, Rockfield.

Gerhard Groth, Rockfleld, R. 1.

Ed. Foelske, Hartford, R. 5.

Joseph Jung, Richfield.

Al chmltlli, Richfield.

Henry A. Hiets, Germantown.

Martin Groth, Richfield, R. 1.

Barney Lofy, Hubertus.

Jos, V. Stephan, Hubertus.

Charles Newreuther, Jr.,, Hubertus.

Wm, Graef, Richfield.

Fred Mueller, Oakwood, R. 1.

Art. Hilgendorf, Rockfield.

Herb. Clauer, Oakwood, R. 1.

John L. Zimdars, Racine, R. 2, Box 73B.
Adolgh Milewski, Caledonia, R. 1, Box 118,
Tesch Bros., Caledonia, R. 1.

Walter Koltyn, Caledonia, R. 1, Box 113.
Mrs. Herman Kehe, Cnledonln. i b
Harvey Dopke, Pewaukee, R, 2,
Herman Lange, Menomonee Falls, R. 2.
F. G Stecker, Menomonee Falls, P. 0. Box

John C. Winkenwerder, Menomonee Falls,
R. 1, Box 17.

Jos. Kohl, Hubertus, R. 1.

Ewald W. Schwulst, Richfield, R. 1.

John Alicher, Richfield, R. 1, Box 39,

Jos. Petroviak, Hales Corners, R. 2.

A. H. Maurer, Brookfield, R. 1.

R. B. Salmon, Templeton.

Otto Voss, Templeton.

Henry Prahl, Jackson.

Emil Hanke, Waukesha, R. 4, Box 53.

Martin A. Fechter, West Bend, R. 2.

Chas. Gerner, Saukville, Wis.

P. E. Lackey, Burlington, R. 1.

Warefleld Farm, Nashotah, Wis.

Henry Falk, Waukesha, R. 1.

Chas. Falk, Waukesha, R. 1.

Howell Feilx, Wales, Wis.

John Klug, Cedarburg.

Ruben Bublitz, Cedarburg.

John E, Bublitz, Cedarburg, R. 1, Box 122.

Louls Tischer, Cedarburg, R. 1, Box 129.

Willlam Vogel, Jackson, R

Helmut Bartelt, Jackson, R. 2.

Alex Bublitz, Cedarburg, R. 1.

Adolph Bock, Jackson, 1.

John E. Woldt, Jackson, R. 1.

Fred Ph. Ziegler, Jackson, R. 1.

Fred Nicolaus, Jackson, R. 2.

Alfred Nicolaus, Jackson, R. 2.

Fred Nicolaus, Jr., Jackson, R. 2.

Ed. A. Kannenberg, Jackson.

John K. Kenninger, Hubertus,

Theo. Hennes, 8Sr., Hubertus.

Alvin chowu\ter, Jackson.

Dan Wiedmeyer, Jackson, R. 2.

Bernard L. Smith, Brookfield.

H. G. Joeckel, Jackson, R. 1.

H. C. Kruepke, Jackson, R. 1.

Frank Jacklin, Jackson, R. 1.

Martin Thode, Hales Corners, R. 2.

‘Wm. Schultis, Richfield.

Wm. Hardt, Jackson, R. 1

Walter Welde, Pewaukee.

Edwin Bock, Richfleld, R. 1.

B, J. Schowalter; Jackson.

Otto Gierach, Thiensville.

Carl Eckhart, Richfield.

John Oswald, Richfield.

Frank Oswald, Richfield.

Ben, Hafemeister, Thiensville,

August Fehlhaber, Thienaville.

Ed. F. Wiedmeyer, Richfleld.

Albert Schultis, Richfield.

Reuben M. Schmidt, Richfield.

David Strack, Germantown,

Francis N. Lauﬁhrnn Burlington, R. 1.
Edward H. Calkins, Palmyra.

Chas. Frank, Caledonia.

Barney Stuettgen, Richfield.

Harry Umhoefer, Hubertus.

R. Heinlein, Rockfield,

Mrs. Frank Wagner, Hubertus, R. 1.
Elmer Schmidt, Richfield,

Robert Mants, Richfield.

Paul Kannenberg, Rockfield.

A. W. Stark, Sta. F, R. 11, Milwaukee.
Val. Neumann, Oakwood, R. 1.

August Baumgart, Rochester.

Ray H. Frost, Burlington, R. 1.

Rafr Schuerman, Burlington, R. b.
Delbert Himebauch, Lake Beulah,
Paulsen & Kerkman, Burlington, R. 1.
Henry Peters, Waterford, Box 83.

James Enright, Burlington, R. 1.

Fred Koehn, Waterford, R. 1.

Gust Dalll, Thiensville, R. 2.

Stuesser & Friday, Richfield.

Jos. Petrie, Waukesha, R. 4.

John Baumgartner, Waukesha, R. 7, B. 69.
Fred Miller, Sta. F, R. 12, Milwaukee.
Paul Liesener, Jackson,

George F. Senfleben, Pewaukee.

John Koskubadr, Franksville, R. 1, Box 128,
Roy A. Dibble, Pewaukee, R. 1.

August Puestow, Rockfield.

John B. Limbach, Hubertus, R. 1, Box 108,
Geo. B. Stuettgen, Hubertus,

Mrs. Aug. Dross, Rockfleld, R. 1, Box 6.
Al. H. Thierfelder, Rockfield.

Albert Christopherson, Nashotah, R. 2.

E. C. Plucker, Burlington, R. 1

John Graef, Hubertus.

Hattie & Frank Wilke, Richfield, R. 1.
George Sauer, Richfield.

Albert Ultz, Menomonee Falls, R. 2.
Frank Pfeii, Templeton,

Peter Poos, Menomonee Falls, R. 2, Box 72
John A. Wolf, Richfield.

Leo Goetz, Hubertus.

J. A. Dalton, Oconomowoc.

R. C. Roswell, Oconomowoc, R. 2.

Chas. A, Solveson, Oconomowoe, R. 2.
George ¥. Solveson, Oconomowoe, R. 2.
Ralph G. Owen, Oconomowoc.

George C. Elsinger, Oconomowoc,

Edwin Becker, Oconomowoc, R. 1.

The only reason some families
don’t own a green elephant is be-
cause they have never been offered
one for a dollar down and fifty cents
a week.

Bride (bitterly): “Anyone would
think I was just a charwoman around
this house.”

Groom (caustically): ‘“Especially
if they saw you make the toast.”

“W here Do You Bank?”

—a Question You Are Apt to be Asked many Times.
Again and again you’ll find it a great advantage to be able to name

a well-known bank as a reference.

Have a strong.account at this bank, build up your credit here, and
your connection with us will be an important point in your favor
when anyone asks you for credit reference. :

BADGER STATE BANK

Fond du Lac and North Avenues at st Strest

A NEWER
_BETTER

TO STERILIZE YOUR
MILKING EQUIPMENT
Flushi teat cups and lmlk
:1!!,::3;1;; water is the best

way to ur ipment
prn .n“:i?.l’:he.“‘}i‘..d the

S

DAIRY WATER HEATER

provides the quickest, most effi-

cient, and mm' ical meth-

od of producing an adequate
water.

line, the milking machine auto-
matically flushes itself with boil-
ing water, direct from the heater.

"Ask The Blectric Company or
your Milking Machine dealer
about the Strauss Electric Dairy
Water Heater. Free descriptive
literature on request. o
STRAUSS ELECTRIC
APPLIANCE CO.

WAUKESHA WISCONSIN

FOR SALE OR RENT

130A 14 mile West of
Silver Lake, so. of Ocono-
mowoc, Waukesha Co.
$2000 down if you have
own machinery and stock.
Many bargains in large
or small farms.

ZANDER BROTHERS

417 W. Juneau Avenue
Milwaukee : Wisconsin



March, 1931

MILWAUKEE MILK PRODUCER

BABIES BREAK HEIGHT AND
- WEIGHT RECORDS

Nine babies which promise to be
future Byrds, Lindberghs and Ruths,
have set new standards for height
and weight in an experiment per-
formed by Martha Van Kirk Nelson
at the University of Iowa. The re-
search was undertaken to demon-
strate that growth of infants de-
pends on the amount and kind of
food eaten.

Nine two-week-old boys were fed
undiluted cows milk along with the
usual food supplements until they
reached the ages of, six to ten
months. At two weeks of age each
hungry baby received four ounces
of milk six times daily (a total of
about three eups). 25 the time the
babies reached sever months the
amount of milk was inereased to a
quart a day.

“According to the usual feeding
methods of today a quart of milk is
given at one year of age rather than
Seven months. The remarkable
showing made by the infants in the
experiments may influence current
practices,” says Miss Frances Hoag,
nutritionist for the National Dairy
Council. At one month of age the
babies were of average weight. After

two months of age the undiluted .

milk “fans” exceeded normally fed
babies in weight. At four months,
instead of the usual six months’
period, the birth rate of this group
was doubled. After the fourth
.month mark was passed the undi-
luted milk-fed babies weighed from
eight to 18 per cent more than the
average babies,

Not only did these children tip the
scales with a greater weight, an
equally remarkable gain in length
was observed. Their increase in
length during the first six months of
life was practically equivalent, to the
longitudinal increase made by the
average ten-month-old baby.

“Increase in weight and length are
of little significance,” continues Miss
Hoag, “unless we have proof that
this additional body tissue is supe-
rior in kind. Nitrogen retention
tests proved that better muscular

¢velopment resulted from the un-
diluted milk diet,”

ANOTHER ONE OF THOSE
S8COTCH JOKES

There was once a Scotchman who
didn’t go to a banquet because he
didn’t know what the word “gratis”
on the invitation meant,

The next day he was found dead
hefore an open dictionary.

Late Wednesday night a man, not
badly dressed but with the evident
air of the wanderer, found his way
into the editorial rooms of the Jour-
nal and approached the only worker
there.

“Could I get six old newspapers ?”’
he asked politely.

“I guess so,” answered the Jour-
nal worker, “what dates did you
want §”

“Oh, any date will do—any date—
Jjust give me six old papers.”

The Journal man looked around
the office and found six papers for
the stranger, and then his curiosity
got the better of him.

“You're perfectly welcome to the
papers,” said he, “but I wonder if
you'd mind telling me what you
want them for$”

‘“Oh, sure,”’ answered the strang-
er, “I'm going to make a ‘Hoover’
bed of them,’’ and he wandered out
into the chill bleak night.

WANT DEPARTMENT

RATE—3 CENTS PER WORD
Minimum Charge—§1.00,

In computing amount of remit-

tance, -I: six (8) extra words if

wanted published under Blind Ad-
dreas.

Bold Type—Double Regular Raten,
Blind Address — 35¢

ver in ding -~ t n.ll::
aen oW
from ituis oo
REMITTANCE MUST ACOOMPANY
ORDER,

FOR SALE—I have good farm horses
for sale at all times at reasonable prices.
Every animal guaranteed as resented.
Farm one mile north of G nville Town
Hall on Wauwatosa Ave. or County Trunk
P. Ed. Butler, North Milwaukee, Wis.

TWIN CITY
TRACTORS

OIL, GAS, TIRES AND
ACCESSORIES

Expert Tractor and

Auto Repairing on all
Popular Makes.
Let Us Serve U

Call Hales Corner 162])4

LooMis CENTER GARAGE
HiWay 36 and County Trunk U

Phone W. A. 2368-M or St. Martins 100 J-3

JOHN W.LUDWIG

Farm and Barn Equipment,
L. H. C. & J. Deere Lines,
New Idea Spreaders,

Tractors,

Milking Machines,
Electric Motors,
Frigidaire Systems,
Radios and Vacuum Cleaners

HALES CORNERS, WIS.

Be Sure to Ask For or Write to

E. M. KELLS

ated with

Chris. Schroeder & Son Co.

When in the Market for

First M In ts
KR, et S

We Also Carry Insurance of All Kinds

214 E. Michigan Street
MILWAUKEE

Phone Daly 1951

For the Best in
Home Heating

Install a

Droegkamp
Furnace

50 Years in
Business....

DROEGKAMP
FURNACE CO.
1515 Fond du Lac Ave.
Milwaukee, Wis.

Kil. 8950




& own condiments as desired. PLATTEVILLE MILK PLANT Write to

i WILL INSIST ON QUALITY WM. STEWART

g1 Platteville—With the completion Office of

: PUE"‘ CRAPE ON THE DOOR of the new milk plant here early in I TE AHT l"VEST“E'T cu
%oﬁlilcit‘]);—“l? your boss in?” March comes a demand for milk and s w I '

ce Boy—“Yes. many anxious to get into the new J| go1 Nat. Bank Blds.

Solicitor—*“May I see him " market have filed for recognition. R l"'m;‘Wil. ; -
0. B.—“No, he’s in for sixty days.” The Platteville Milk Products Com- MILWAUKEE

MILWAUKEE MILK PRODUCER
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BUTTER BEST SANDWICH
SPREAD

Statistics from T. R. Pirtle, mar-
keting specialist for the U. 8. De-
partment of Agriculture, say that
consumption of bread has decreased
12 per cent—more sandwiches being
consumed—but less butter is being
used on them. ;

Mayonnaise and a product called
“sandwich spread” with lettuce make
a popular sandwich. The mayon-
naise industry has increased its vol-
ume from $90,000 to $14,000,000 dur-
ing ten years. Sales of “sandwich
spread” amount to $3,000,000 a year
—a volume sufficient to displace 1,-
500,000 pounds of butter. The prin-
cipal ingredients of these dressings
is vegetable oil.

One firm manufacturing a veget-
able spread is spending $1,500,000
for ‘"advertising this year, about
equal to the advertising budget of
the entire butter industry.

Tastes are surely changed and
created by advertising. What vould
be accomplished by the butter indus-
try in nation-wide advertising?

Butter has the advantage of nutri-
tion value and delicious natural
flavor.

The public can be taught to use

the valuable butterfat and add their °

—F'rivol.

CAL MAY HEAD DAIRYMEN AT
$200,000 EACH YEAR

Springfield, Mass.—Calvin Cool-
idge may be offered a position as
head of the New England dairy in-
dustry at a salary nearly three times
as large as that which he received as
president of the United States, Sueh
a proposal was made at a conference
of some 800 dairymen Thursday by
Edward Shattuck, Amherst dairy-
man, who suggested that the former
chief executive be offered the post
under a five-year contract. Thus
Coolidge’s salary, should he accept,
would be $200,000 a year.

SENATE GROUP REPORT WILL
RAP FOOD PRICES

Washington—A report stating, in
effect, that retail prices for bread,
milk and meats have not reflected
fully the decline in prices paid pro-
ducers, will be submitted to the sen-
ate before the end of the present
short session, it was indicated today.
The report is being prepared by the
Capper agriculture subcommittee,
which Thursday concluded its food
price investigation with presentation
of a mass of statistics.

pany, Inc., is going to establish a

quality produets program from the
start.

All farms from which milk will be
purchased must undergo inspection.
Barns and milk houses must be in a
clean and sanitary condition befor:
the Platteville plant will accept milk
and the product must also be well
kept before delivery.

We sell First Mort-
gage Bondson Mil-

waukee Improved
Real Estate.

6% Interest 6%

Send for Circular.

Do You Want to
Sell Your Farm?

Chip Dairy Cows-Show Animals

Eaiser — Faster — With New Andis Clipper

APPROVED BY LEADING PRODUCERS OF CERTIFIED MILK

3 INCH

 Complete
|'ELECTRIC CLIPPER

! This new machine beats all for ease of handling
and fast clipping. One man clips udders and flanks of
8 to 12 cows an hour. Cow, complete, in half an hour.
A one-man, one-hand machine that works without
pulling or choking, as fast as you éan feed it. Clip-
per works in any position—clips evéry part clean.

Differs from others in having motor, shear plate and
handle all in one well balanced unit. No trolleys, stands
or twisting cables. Hardened steel roller bearing ten-
sion plate svaes blades and current. Less sharpening
needed, and fewer replacements. This is a hlf improve-
ment. Handy switch close to handle. Furnished with
zg-tc;?t, %—ltruztn! gord and ! rgutmd ﬁll:"llp t:z priegront
shocks. Operates from any socket, on 116, or
250 volt A. C, or D, C. al e

Andis Animal Clll?ers are guaranteed against defects
for one year from date of purchase. Order from your
dealer, or send us 'zs with order and we will ship post-
age prepaid. Specify voltage. Satisfaction guaranteed.

ANDIS CLIPPER CO. 1640 Layard Ave. RACINE, WIS.
MAKERS OF HIGH GRADE ELECTRIC CLIPPER
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