
728 State Street   |   Madison, Wisconsin 53706   |   library.wisc.edu

Economic feasibility of commercial
rehabilitation: Williamson Street, Madison,
Wisconsin.  September, 1978

Landmark Research, Inc.
[s.l.]: [s.n.], September, 1978

https://digital.library.wisc.edu/1711.dl/6HNRZ4ENFVY6L8H

http://rightsstatements.org/vocab/InC/1.0/

The libraries provide public access to a wide range of material, including online exhibits, digitized
collections, archival finding aids, our catalog, online articles, and a growing range of materials in many
media.

When possible, we provide rights information in catalog records, finding aids, and other metadata that
accompanies collections or items. However, it is always the user's obligation to evaluate copyright and
rights issues in light of their own use.



oe - ph ee, | md | - a - Os ea ao SEOMMONWEA Ths pen et) me ney ne : 

a - - — - , a - . o : i - _ . os | | ae | LAN DMARK RESE Ar s : > : > , . , f , MADISON, Wi 53702 : - oe : : - 

i no . : | / . | = : - Le : | ; 7 a : “ / 7 ™ ; : _ : | - 2 , / - : - = : E ay - dae =: | : . : oe : : o A : | - | : : - . : | . 

"ip 000.0 o> Eeonomiec Feasibility. 

"ely oe se Williamson Street... we 

ee ORBRRPARED FOR: = 0 

~ -. -: Madison Development Gorporation = =



» mS ag OF TABLES ce 

Loh 1 Inventory of Structures by Use me - 6 os : 

Z | | 2 Inventory of Commercial and Institutional Space Sag ees : 

: ---3~—”:s«éPopulation Trends, 1960-1974 9 | 

4 Age of Residents, Census Tract 19 10°00 

a | | we ‘5 Family Income Characteristics, 1970 ae ll | | 

" . | 6 - Housing Trends, 1960-1970, Census Tract 19 2 | 

- = 2 and Madison _ | CES : ee 13 ae 

oe Housing Characteristics, 1970, Census Tract 19 © | ae 

d | cos - and Madison : | | Eo 40°, ° | 

k . 8 Employment by Classification, 1970, Williamson Bee: 

Oe | Street Area Compared to Madison ~ hes 16 eS 

a | Q oF Williamson Street Business Survey > ; @ | — 290 

Oey 10 ‘Business Survey, Selected Responses of Those | | wk 

i as Interested in Remodeling = = © - — 35 - 

| ill - Survey of Williamson Neighborhood Residents ) 45 

| | 12 Percent of Neighborhood Residents Shopping on We 

ae - Williamson © | | es eee 50 

Age 13. ~+«Percent of Residents Feeling Specified Changes oe ’ | 

1 : are Very Important or Important | : BL 

| 14 ~~ Survey of Williamson Street Residents, Responses ; Be 

-— | of Those Not Shopping Regularly on Williamson a 
| pee Street _ | csi : | 52 

, 2 15 Percent of Residents Regularly Purchasing oo io 

| Various Goods and Services on Williamson Street 53



J one ee oe qABLE OF CONTENTS : : | : 

| section os ee Page 
i vere o “4 “Introduction a | | qe | | 

, | ir Williamson Street Basic Economic Analysis | ae Z 3 : | 

; . es A Fe Major Facilities and Land Use Patterns oh uo | 5. . 

| Population and Housing Characteristics | ae 8 | 

a ee _ Employment Characteristics and Trends - Ss : 15 | 

a a i a Transportation Patterns | od | : ws 7 L7 

| ey 2S 2 Existing Commercial Activity ee em oe | 18 | 

i oe a III a Business, Residential and Pedestrian Surveys Zs | (21 oo 

7 oe | a survey of Businesses - - | = | : 21 | | : 

Se - : - “survey of Williamson Neighborhood Residents . 37 

a a - Williamson Street Pedestrian survey a | : - +54 : 

7 | | - | Iv. ‘Williamson Street Market Potentials " & | | “59 : | 

cee Bee Neighborhood-oriented Retail and Service Facilities 59. 

s one Be Area-wide Specialty Retail storen | AS : / 69 | 

i : | ; - Businesses which Deliver their Goods and Services — FO - | 

. A ss Feasibility of Rehabilitation oe S SAB 

. ov Findings and Recommendations ao os ao 7



oe  Keonomice | 1400 SECOND AVENUE — | 
a COS Ree S CUMBERLAND, WISCONSIN 54828 

ee Research Lee 718/822-2929 

oR a nd oe. Se 852 DULUTH STREET. oe 
| Che a | | - MINNEAPOLIS, MINNESOTA 55422 _ 

: | a Pg es 612/544-4161 eo =



List of Tables (continued) | | me ee : oe S oO oe — - 

a Table | Oe Page 

rr Williamson Street Pedestrian Survey Se - ° Soe - 56 : 

Wo 17 Williamson Street Pedestrian Survey, Responses. OR = 

— . o£ Persons Living outside the Williamson REE 

™ ee — _ Neighborhood OR ee ee cee ee BB 

18 Williamson Street Neighborhood Retail Market ? 

7 Area Population, 1970 | oe ee BR 

mE — 19 - Commercial District Market Area Comparison a | 63 

oe 20 - Estimated Costs of Rehabilitation | : 2 : ee ee



foe 1 | Location of Williamson Street Neighborhood ~ a 

5 te 2 Location of Madison Retail areas : oes | . a : Woe | 20 

/ Q 3 survey Subcardas | - o | | S ; : , : : / | as | 

. Pg 4 oe Market Area, Williamson Street Neighborhood - ee 

ae ie Retail Facilities — os Oe ae | ; | ‘ 60 |



a | ae es Se : , introduction > “eee ee . . UEP ee 

5 fhe purpose of this report is to present the results of the ka — @conomic and market study of the Williamson Street area of _ aa ere ss Madison. The general objective of the study is to develop == | "3  . €o0neclusions as to the economic feasibility of rehabilitation of | i : commercial structures presently located on Williamson street . aes - and to make planning recommendations consistent with the economic oe _ conditions found in the area, I Sa 

This economic report is a portion of a joint study effort per- ee 
a | formed by Economic Research Corporation and Trkla, Pettigrew, oes 

Allen and Payne. The data and conclusions presented in this | eet ee ee _ section of the report analyzes the economic feasibility of ages ee ee ee rehabilitation as it relates to the general economic conditions .— of the Williamson Street area and the specific Williamson street ‘businesses being considered for rehabilitation. This economic - 

i — Reasibility section of the Williamson Street study project is _ ED gS #+ + divided into five sections. These Sections are: Ae 

ae I. Introduction | - ee = ee ee 

ee In. Williamson Street Basic Economic Analysis PORE I EE oe : 

ae bee III. Business, Residential and Pedestrian ‘Surveys me - oe 7 aoe 

Iv. Williamson Street Market Potentials es 2 oe oS oe 

ae a Vv. Findings and Recommendations Ss ee ey ge 

| ‘The report is prepared in accordance with a contract between the Po | Madison Development Corporation, Economic Research Corporation > te and Trkla , Pettigrew, Allen and Payne. rt is designed to provide : ae i Ene Madison Development Corporation and interested private ee — _ business persons and citizens in the area with economic data | _ and planning recommendations to utilize as a basis for formulating | oe “ rehabilitation plans. oe a | ee ee eee SGA SS.



- s,s sd Tt was necessary, in preparing this report, to use data froma 
a ss variety of sources since no one source had all the desired infor- 

ss mation. A basic source of material for a large amount of the ~~ 
- ss data reported was the 1970 and 1974 census information published 

noes by the U.S. Department of Commerce. An additional source of data 
= sss Was a survey of existing businesses located on Williamson Street. | 
“Phe excellent cooperation of the businessmen enabled Economic 

ss Research Corporation to obtain accurate information regarding ee 
Ss the most recent trends. A further source of data was a survey | 
“of residents of the Williamson Street neighborhood. This survey © 

ae enabled Economic Research Corporation to make judgments regarding © 
pe | the market areas of existing businesses, potential for increased _ oe 

On ESAS penetration of the residential neighborhood by the businesses © Ne 

ss sand perceptions and desires of neighborhood residents regarding eS 
_ the goods and services wanted in the nearby stores. A final oo 

oe - survey which provided information for the report was a survey | Se 
a ss ss of customers taken on Williamson Street. This effort enabled Ses 

_ ss Eeonomic Research Corporation to confirm perceived market areas ae 
= |. Of Williamson Street businesses and to obtain judgments and See 

sss opinions of those persons that are visiting Williamson Street © 
on a regular basis. | Ss Oe 

ee In the following sections of this report, Economic Research | — 
ss Corporation will present its findings and recommendations regard- | 

no _ ing the economic feasibility of rehabilitation of Williamson =~ 
-  . §treet commercial properties. ee yp OS en Pe



- ae ee “Williamson Street Basic Economic Analysis Pee Oe ee 

vey es In order to place the Williamson Street market area in perspective , : & 

“it is helpful to examine the basic economic factors in the areas, 

— -In the following subsections, various economic and demographic © o BS 

= — ~characteristics for the area will be reported. © WO eee 

- - Historically, Williamson Street has served as a major traffic 

ss artery between the east side residential areas and the Madison 7 

. ¢@ntral business district. Its location within the Madison area 

g ss ig: shown on Figure 1. The west end of the street terminates @ 
— UE OW blocks from the square and connects to John Nolen Drive which as | 

» | serves as a corridor to the Dane County Exposition Center and ey A 

: the south side residential areas. The east end of the street = = 

' has its terminus in the Atwood-Shenks Corners area in the east SAS Re 

7 side of Madison, a ee 

oe ‘The study area to be treated in this analysis is the whole of 

a - ‘Williamson Street beginning with the 600 block on the west and 

ending in the 1500 block on the east. Williamson Street is an 
-. older arterial which serves as a retail focus for a small resi- 

a | - dential area located between it and Lake Monona. The development we 

BS of shopping facilities in other east side locations has limited . | 

ss the market area of those businesses located on Williamson Street. 

ss Phe neighborhood surrounding the primary study area is an older © 

a - residential community which serves as a:home for persons with a oe 

oR AE variety of income levels and lifestyles. In the following sub- es 

| a sections, the Williamson Street area will be examined and analyzed. 

a aoe The factors which will be reported include: SERIE ne OAS 

a ee 1. Major facilities and land use patterns, ee | 5 HPS eee i | 

ees | 2. Population and housing characteristics, | . ee a 

; Se ag. Employment. characteristics and trends, S oe ee oe ? ee eo 

Gee Ss ae ‘Transportation patterns and a Ps ce : oo a : . 

" | , - 5B Existing commercial activity. | ron - ae ee | ae a - a - : 

ae This portion of the report will develop an overview of the = - & : oe ky 
a Williamson Street area and provide a basis for the recommenda- — oe panes 

- - tions and conclusions. | | Ce Ss a
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te -. Major Facilities and Land Use Patterns ee Bee 

Land use patterns for the Williamson Street area are diverse and | 
~  imelude residential, commercial, industrial and institutional. =.= © 

ss Major facilities in the area include: © ee ee ee ee 

o ee eee The State Capitol Complex, | CS ee & ee Aes 

2 he Central Business District of Madison, = — 

- --3.)~«OThe: East Washington Industrial Area, aoe a . eee 

Ce 4. The Oscar Mayer Meat Packing Facility, and. ne - ee 

Phe Madison Municipal Airport. PO Ee SOE hs VS ee 

i | The land use pattern along Williamson Street and in the primary ae - 
8 - study area is mixed but is primarily residential, commercial and 

,  daght industrial. The inventory of structures by use on Williamson _ 
4 ss Street is reported on Table 1. As shown there, 57 percent of the 

ss Structures on the street are residential with the remaining 43 - | 
ee - percent divided into the following categories: © BAe ee 

ee oc ae oe 1. Neighborhood Retail - Services; Ls, Ges e oe 

ee Se Area-wide Specialty Retail; De pees ee ee OS 

Se oe 4, Social Agencies and Institutions; and ee Se on 

a oe 5. Suppliers, Processors, Contracting, Fabrication SO woes 
Ee 3c and Wholesale. ae DOES ea a EE eS 

4 “ ee | The inventory of this commercial and institutional ‘space by cee ae 

“block is reported on Table 2. As shown, the greatest concentration _ 
q of neighborhood retail and services is in the 1200 and 1300 blocks. | 

On the other hand, the area-wide specialty retail and supplier- 
Wholesaler functions are concentrated at the western end of — a - 

_ Williamson in the 600 to 1100 blocks. © EEE eg BS sO 

ees ‘The influence of these varied land use patterns on possible reha- 
" _  ‘bilatation activites will be analyzed and recommendations presented 

ce in later sections of this report. = ee Cee |



| Cee BONS | - Inventory of Structures by Use | eee A ee 

_ ‘Type of Structure 9 __ ar snet eee Number of Units 

" Location by oe SS Sass | Cs Be ; ces Ee Division _ 

Block Area. = s(issC«iGOBOD = OH 1100 120071300 1400-1500 Total 

a _ Neighborhood | a : a - oa Me Lee ee pS SSE 

Res Retail-Services | LT ee epee ed 11 | 

Eating & Drinking oe, | | | OER me coe oo | - | 

_ ss Entertainment, | wy | sous | pee — | oe - 

a | Social and ao 3 - 2 a BO 45 a 

_ Fraternal Clubs | es Sup BEE es {OES EA hats “eS shee 

Z — brea-wide —s ee : ae EA os - a 

Specialty Retail ee EB 7 | 6B a ee 

i Social Agencies _ ue ee ES oo | one : eres Ps 

: a and Institutions ho - 200 ee 0 : 10 — 

oh Suppliers,,Processors ere es LE Be Sh he | ae | - 

: Contracting Fabri- 1300 7 ns 7 0 27. | 

S cation, Wholesale, es feb as | | cee oR / | 

Total ss” 27 t~«O rr BO 35 

; ‘Vacant ee 

- ee Residential ES - 13 _ 63 | 18 Qe 38 oe a 1320 

7 — Source: Economic Research Corporation — oe hohe Rens Sees eee wae



FL pe Le oe "Inventory of Commercial and Institutional Space es ese Te 

™ Location by = ~—«<600-800 =: 900-1100 1200-1300 = 1400-1500 ~—Ss«éDivision = 
Mm Block Area (oo Uo LL _ otals 

_ Retail-Services — 400 —§ 2,850 13,850 = 2,700 — 19,800 oe 

[ Eating & Drinking Pos Hee wa SS | - oe een . : s ae 

ss Entertainment, Be foes oe | | CEG MGR ee 
: Social and © - 13,800 2,550 = 23,550 — 3,600 43,500 oe 

Fraternal Clubs) oS - | HANG eae 

i ‘Area-wide _ a ae | e es - eos Coe ee - 

--- Specialty Retail = 15,600 © 12,250 7,350 7,850 © 43,050 | 

i Social Agencies - _ Loe OSG RS - ee | | He 

' and Institutions 76,800 © 3,900 — 18,6000 99,300 ae 

™m Contracting, Fabri-  - | | | BOSE Ree ae ee 

7 -eation, Wholesale, 84,800 — 21,150 10,100 = iO 116,050 
Others en | ee age ge oa 

Vacant 31,250 i 13,500. 0 4 750 

z Area Totals 222,650 — | 42,700 se (86,950 14,150. | Bo BS SE ee 

: gene GRAND TOTAL =— 366,450 

peace, west ovat oh os worstio Oe oe : wee oS oes oe |



a ss Population and Housing Characteristics ee ee ee ee 

» In this subsection, the population and housing characteristics oe 
sof the Williamson Street area will be reported. First, population 

Le _ characteristics will be discussed and thereafter the housing | 

patterns will be shown. _ we Sg 8 eg ahs | 2S he a 

ss Pable 3 reports the 1960, 1970 and 1974 population estimates for : 
f the Williamson Street area, the city of Madison and Dane County. 

ss AS can be seen, the area has declined in total population sub- : 
~ . ss stantially during this period, dropping from 8,240 persons in 
A ; 1960 to an estimated 6,054 persons in 1974. This population loss | 
= for the Williamson Street area is consistent with trends in inner- | 

— eity neighborhoods throughout the United States. However, the Be 

Bi ss Joss of nearly 2,200 persons, which represents 26.5 percent of 
i the census tract population, during this period is a significant cae 

—_ sss one. «This trend must be stopped or reversed if the neighborhood ee 

; 2 is to provide a demand base for retail and service functions Se 
-— Jocated on Williamson Street, 9 20000 200 2 oes 

4 ss - fhe age characteristics of the Williamson Street neighborhood a 
a -- population are reported on Table 4. As shown there, there have _ ge 

‘been significant drops in the number of children and the number © 
a a of persons over 45 since 1970. An increasing percentage of the | 

ae area population is in the 20 to 44 age brackets. When compared — me 

me to the city of Madison, the area contdéins many less children © see | 
J So and more elderly persons. It appears clear that families with © 

ss school-age children are not selecting this area as a home as often 

» as they are selecting other residential areas in the city of a 

oe - Family income characteristics from the 1970 census are reported on | 
a ss Pable 5. It is clear that the Williamson Street market area is | 

ss not a high income residential community. Sixty-five percent of , 

mn  ©~—s the population had family incomes of under $10,000 and 88 percent 

i of the family incomes were under $15,000. | This compares with 72 ae | 
_ percent of the family incomes in the city of Madison that were os 

ss under $15,000 during the same period. Also shown on the table is — - 
@ the median family income for Census Tract 19 and the city of ; 

oe - Madison with Madison reporting $11,385 compared with $8,243 for os 

a ee the families in Census Tract 19. at ee a 2



fz population Trends, 1960-1974 ee 

4 ee | 8 ee ; eo Ce Percent Change oe 

Wee Census Tract 19> 8,240 _ 6,841 6,054 217.0% = 11.5% ON 

i Madison =——=<—é«i2G, 706s: 769 168,67L = 356% BK 

pane County  —S—.222,095 290,272 304,600 30.7% 4H 

a Sources: U.S., ‘Department of Commerce, Bureau of the Census, 1970 7 

_-—s Gensus of Population, Number of Inhabitants, Wisconsin, PC(1)~A51;_ a 

,  U.S., Department of Commerce, Bureau of the Census, 1970 Census of | 

a Population and Housing, Census Tracts, Madison, Wisconsin, SMSA, 

-- PHC(1)-123; U.S., Department of Commerce, Bureau of the Census, © fee 

ss Special Census of Madison, Wisconsin, Series P-28, No. 1515; U-S., — . 

t Department of Commerce, Bureau of the Census, Estimates of the Popu- ! 

dation of Counties and Metropolitan Areas, Series P-25, No. 709; oe : 

5 : U.S.,Dept. of Commerce, Bureau of the Census, 1960 Census of Popu- > 

| «lation and Housing, Census Tracts, Madison, Wis. SMSA; Economic ae 

s,s Research Corporation. © | | Se es eee



r oat ee Sen e . ) Age of Residents _ | fee e o Sse 

i et Opn Oe ee - a Seen . ee, - Percent © oe 

2 CUI RE i iN ee oo eRange so oe 
= | | Age Se Se ER 1970 1974 970-1974 

| - a Under 19 © | oe - a 1,737 L139 | aa -34,44 | oo 
i | 20-24 | are 12,0750 1,342 0 AB 

BB BTR 6TH 
_ 45-64 — AO, 086 7): es ee 
i 65 and over ee : 1,111 | | 863 | “22.300 

eo aera BAT BSR ad SZ 
i ee 7 Fe es a ; ee | On ES City of Madison 

Percent Distribution = =—© Ce ee ee OTA 
| Under 190 5 BBR 33.3% 00° 

i 20K 24 re 15.7 2 22.2 TB MB 2 Hh 8G 2766 
oS ABM BDO DI er ASQ 

po | — 65 and over 16030 A Co 
1 ee a eee 000% 000% 000K 

| | a ee - Sources: U.S. Dept. of Commerce, Bureau of the Census, 1970 Census of oe 
oe - Population and Housing, Census Tracts, Madison, Wis. SMSA, PHC (1)-123; | a eee 

=»  ##~=—..... -«U.S. Dept. of Commerce Bureau of Census, Special Census of Madison, Wis., _ 
J hho Series P-28, No. 1515, August 1975; Economic Research Corporation. = =  ——



a -—  Bamily Income Characteristics, 19700 422 

i percentage of Families by Income Level = 
Me ee a ok Census Tract 19 Madison 

$0 = $4,999 BEB 

$5,000 - $9,999 = = ~~ 40 Oe OF eos 27 ee, 
| : 6 - $10, 000 an $14,999 oo foes 23 : . o Oo oe ae | . | 32 | 

4 «$15,000 - $24,999 MOG Ee Baa 

i $25,000 and Over SA ee 6. I 

a Median Family Income = $8,243 $21,385 00 

7 : AO - Sources:  U~.S. Dept. of Commerce, Bureau of the Census, 1970. oe : 

sss Census of Population and Housing, Census Tracts, Madison, Wiscon- 

4 gin SMSA, PHC(1)-123; Economic Research Corporation. | ere



af BR ee ES oe CU Ro 

sss “Housing trends and characteristics are reported on Tables 6 = = |. 

| and 7. These tables and the information reported therein provide 
@ + some insight into the general housing patterns and conditions of © 

ss the area. Since 1960, the number of single-family units in = | 
A - Census Tract 19 declined nearly 18 percent from 1,087 to 895. Ts 

| . During that same period, the number of multi-family units increased 
ss Fyrom 1,925 to 2,153. As might be expected from this data, the — - 

| -- number of owner-occupied units declined during the period with © 
= ss yenter-occupied units increasing. However, the Williamson Street 

area has shown almost no housing growth since 1960 while the city 
fl of Madison has added over 17,000 units, 2 2 

As was indicated by the family income data reported earlier, the © - 

d ss Median valué of owner-occupied units in Census Tract 19 is sub- os 
- stantially lower than comparable values for the city of Madison. _ : 

ss Phe residential units have also been increasing in value at a © | 
a oe slower pace than the city-wide averages. As is reported on oe 

" ss able 7, 82 percent of the Census Tract 19 housing units were | 
| constructed in 1939 or earlier. Only 144 units or 4.7 percent | 

a ss of the structures in the census tract were constructed from 1960 on 
to -:1970. This compares with the city-wide averages indicating = © 

oe that 33.6 percent of Madison residential units were constructed ae 
i ss petween 1960 and 1970. | ee - ee ae 

ss In summary, the Williamson Street neighborhood can be character- oe 

i | ized as an older, residential area that has been experiencing a ~ ase 
-—- population decline and a significant change in the age mixture | 

am of its residents. Family incomes are lower than city-wide © eg ee 
a averages as are housing values and levels of housing construction. _ 

«If this neighborhood residential area is. to continue to provide oe 
ss support for retail and service facilities on Williamson Street, =| 

= the trends noted must be halted or reversed. The image and  _ oe 
-—-sperceived desirability of the area as a place of residence must | 

q oP be enhanced so that individuals and families will remain in ee 

ss the neighborhood and others looking for a residence will be | 

| attracted to the area, 900000000 0 ee



a Housing Trends 1960-1970 ea ee See: 
ER BS Census Tract 19 & Madison Dep a Te eS 

fe Ds ANd | oe oS pe OBOE Ea Se ee NS Ba 
a es Steuetural 19 —i—‘“‘éMadisom 

: Single Family Units  — ee ee is ee 7 - 

i Se 19600 OBF 2220 
eon i EOI ey BIS 29 B40 i. Sg Loe Pet. Change . a : ~17.7% a 82.62 oe | 2h 

oe ee 1960" SE 4,925 17,4300 ee 
zs TlTlltwt™t™t~C<CS LITO ee TP, 2,153 744A 

a ae Pet. Change 11.8% | STB eee ee 

Me OF ar ee eT 008 ae 
i Pet. Change 16.46 20K 

96D oe 1,666  —s—its—“<ité—‘ 3H A es 
GTO ee 1,899 (28,004 . : 

Pet: Change Se 40K BK 

Bs Occupied Units | a | = eo See ge he SO 
ge 1960 cet? $13,500 — ~~ $15,900 : 

a ae : 1970 16,400 — 22,100 © | eae 
a Oe Pet. Change | - 21.5480 8399. 0K ee ees 

pO Median Contract Rent of oo | | | on . Bee Sy Oo ‘ 
i Bogs _--s Renter-Occupied Units Oo ee 
ee” 2a me 1960 : - a — § 81 sy ee $ 85 ee ee o i 

QI oo | 105 ee LBB ages a 

a eo oo Reh. Change 29.6% 0 50066 

“ees - Sources: U.S., Dept. of Commerce, Bureau of the Census, 1970 Census of. oe 

Bes Population and Housing, Census Tracts Madison, Wis. SMSA, PHC(1)-123; = 

US. Dept. of Commerce, Bureau of the Census, 1960 Census of Population = 
= ae | and Housing, Census Tracts, Madison, Wis. SMSA, PHC(1)-87 ; Economic | ee 

i Research Corporation. ee | ee ee



D0 ee gable Po ee 

"  Buging Characteristics, 19700 sss 
4 ee ee ee ee | : wo Census Tract 19 & Madison _ SES Oe oR - os 

ember Percentage. 
Oe empus ensues 

, cs Cea | Tract Og Tmeete oo 

| | : Structural ae oo - | : Ou a a : ee - | ce - oes a 

il «Single-Family Units 895 si29,340 AZ LTH 

J Multi-Family Units 2,153) 27,404 = 70.6% 8 BR 

i S ‘Age of Structures es Sees oe Oe es ; Ae | 

«Units Built in 1939 =s2,499— sia9,559 820K BSL 
Ss orearlier 2 2 2 DEP UNS Os ees 

a sUmits Built 1940-1949 307, 021 0K 0K 

Units Built 1950-1959 982,102 8K BK 

a - -‘Units Built 1960-1970 1440 9,108 TH BBL 

-- Qwner-Oceupied Units 1,021 =—s27,09% 850K 92S 

d - -Renter-Occupied Units. 1,899 28,004 65.0% 50.8% 

J - Financial ee ee 

m  § Median Value of Owner $16,400 = $22,100 
il —-— Oecupied Units ee ee Sg SM es ge ee Pe 

"Median Contract Rent of , $105 2 $128 
"1 Renter Occupied Units” es | Oe ee oe 

q ee noe od. Limited to one-family homes on less than 10 acres and no ones lS - Bs 

Boe -.— pPusiness on property. a eee 

f = oo 2. Excludes one-family homes on 10 acres or more. > : Bn cg See oo ae fs 

ee -—s« Sources: U.W., Dept of Commerce, Bureau of the Census, 1970 — | 2 s 

Be Census of Population and Housing, Census Tracts, Madison, Wis. SMSA, | ae 

i PHC (1)-123; Economic Research Corporation. = © cs SOOO BS



ss Employment Characteristics and Trends ss 
ss This section of the report will analyze the employment oppor- 

ss tunities in and near the Williamson Street area, and the occupa- 
A tion of residents of Madison and the neighborhood. There are oe 

—. some employment opportunities within the neighborhood. These Se 

_  a&nelude: — Oe EO ee a ORO es 

Z ; 2 ee ‘The retail and commercial establishments located feo SUES AS 
along Williamson Street, and the nearby Atwood- _ 

oA mh _ Shenks Corner area, and along East Washington |. © 
ees Avenue. OE OE gE eS 

a ee : | 2. The small number of wholesale and industrial ne vee 
ee | - concerns located on Williamson Street. | ae 

a fe oe 7 3. The larger number of small industrial companies ee - 
ie — Jocated between Williamson Street and East oe ee : 

ee a : | sue ‘ Washington Avenue. . ~ : | | : a Oe | . = - < : AY ne - . A 

9 : _ there are nearly unlimited opportunities within convenient © DAA eee 
A time and distance. The area is immediately. adjacent to downtown 7 

apse Madison which contains major office facilities as well as the > | 
4 oe State Capitol and its many agencies. The area is also convenient | 
w = =©=—é<‘ tO “the University of Wisconsin campus located to the west of 

ss the downtown square as well as all the industries located on © a 
J the east side of Madison, 00000 oe 

ye The occupation of residents of the neighborhood by various employ- mee 
4 ment classifications, as reported in the 1970 Census, is shown | oe 
= - on Table 8. Also reported on that table is the comparable data pa 

ss for the city of Madison. As can be seen, the neighborhood is ee 
5 fairly representative of Madison area employment except in the © | 
= categories of professional and technical and managers and | 7 
_ administrators where the percentage of employees in these cate- 

| _ gorles is lower in the Williamson Street area than for the . 
> _ city of Madison. The Williamson Street area has higher numbers 
ee in the service worker and machine, equipment and truck operator poe 

1 | - categories. - . | - | | ; So , a : : / - S ; - no



wo ee mabe Be 

employment by Classification, 1970 Ue Se 
| SS Jeg Williamson Street Area Compared to Madison © 22 Pe 

Employment Classification : | Number © Percent , Number Percent 

- professional, technical and kindred SR one os DR ge “ Lg eee os et 

workers ee 

Managers and administrators | | gs es  QOR ye 5.8 - eee — 5,760 ee ee 

Sales Workers a CEE Oe 289 8.4 oe | 5,740 7.5 | 

Clerical Workers se Rn DRT — 21.0 aT, TTB 2A a 

Craftsmen, foremen = oe 8200 2 9B 6, 095— 8.0. a 

Machine, equipment and truck operators . — 487 14.0 6, BT 8.6 eRe 

Laborers — eae eS aos a 117 BoA 2,247 — 2.9 - 

Service Workers oe eee ee oe 636 18.4 2,500 _16.4 — se 

Total eg 5B 00.0 =————<—~—‘“‘“‘“‘é‘OS AIF © 6100L0 

oe Sources: U.S. Dept. of Commerce, Bureau of the Census, 1970 Census of Population and Housing, 

Q Census Tracts, Madison, Wisconsin SMSA, PHC(1)-123; Economic Research Corporation. | 

ee a | - - - «4g | oe ne oe 7 Q = 
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i ss“ s Pransportation Patterns =~ oe ee 

q ss Base of access to the Williamson Street area constitutes one of | 
"dts greatest assets. As was seen on Figure 1, the Williamson =| 

| Street area is centrally located between the east side resi- oe 
4 ‘dential areas and the Capitol complex in downtown Madison. It oe ee] 

ss igs also very convenient to south Madison by way of John Nolen pS ee 
sss Drive and thus to the west side by use of the Beltline Highway. | 

ss Phe confirmation of the area's convenience can be found in the © 
= .  Madison-wide service and wholesale functions that have selected | 7 

ss ss Williamson Street as a location for their business. Furthermore, 
| ss many of those businessmen interviewed as a part of the study | | 

_™ + process stated the well-known and easily accessible street was ee 
4 a definite advantage for them and their customers, = = | 

= —s« Praffic counts published by the City of Madison indicate that - 
a ss Williamson Street carries in excess of 18,000 cars per day. | | 

ss Phe majority of these vehicles represent through-traffic that is 
3 travelling from home to work and back. Williamson Street carries 

ae - approximately half of the traffic volume of East’ Washington _ oe | 

ss Avenue. However, due to the smaller street size and the some- ~—© 
ss what residential character of many parts of the street, the © 

Ss j impact of this volume of traffic is significant. Because of 
Oa ee the bottleneck created by the two lakes, there are a limited : 

4 ss number of streets available to carry traffic from east to west | 
es in the city of Madison. Therefore, it would appear likely that vee 

ss Williamson Street will continue to be impacted by large numbers | 
4 Of vehicles unless a new corridor or right-of-way is constructed | a 

= between East Washington and Williamson Street. = |. | oe 

3 ss AS will be seen in the following section, many neighborhood | | 
ss  yesidents, as well as Williamson Street business persons, are | 

Le concerned about the impact of these heavy traffic volumes. 
d - There is a definite interest on the part of these people in ~ | 
— exploring alternatives that would result in a lessening of © ee 

ss the traffic volumes or softening the impact of the large number | 
_--— - @f automobiles passing through the area each day. — a, oe



ee Existing Commercial Activity _ 5 one: a - . Be ee = | 

ss sIn order to properly project future commercial demand and the > ee : 
- ; _ feasibility of commercial rehabilitation for the study area, it | 

al is necessary to examine present commercial uses and the commercial | 

= activity in nearby competing areas. It was also felt that, tO 
ss the extent possible, it would be desirable to measure existing | 

ss trends for the various types of commercial establishments along = | 
Williamson Street. Therefore during the study, a personal oes _ 2 

—. interview program was designed and implemented. The survey = 
oe _ program received wide support and cooperation from the business ee 

sss persons along the Williamson Street corridor. In the following | 
section of this report, the pertinent results of that survey _ Ee 

gees program will be reported. In this subsection the specific com- | 

eee mercial land uses on Williamson Street and in the nearby competing 
— neighborhood centers will be outlined and discussed, De aoe oa 

os ee As was reported earlier in Tables 1 and 2, the existing land ooo 

-s use pattern on Williamson Street is very mixed with 57 percent - 
of the structures being | utilized as residential units and the 

ES _ remaining 43 percent divided into a number of commercial and 
ss institutional categories. These categories include: | ic ne 

a 2 Bating and Drinking - Clubs; ee 

se 3 - Area-wide Specialty Retail; Boe ee | a ee See 

: | oe | 4. Social Agencies and Institutions; and. ee ee es 

a M Boe . 5. Suppliers, Processors, Contracting, Fabrication Oe Ny 
cand Wholesale. _ Ce eee eh et bo 

0 Oo The market areas for these various commercial and institutional oe a 
eee — uses can be and are greatly different as is shown in detail in | SS 

a the following section - The market areas range from a very high ~~ | 
= ~~~ percentage of customers coming from the immediate Williamson 

ss Street neighborhood to some bus inesses which sell a substantial ~~. 
i --- - wolume beyond the boundaries of the city of Madison. |



The major retail concentrations within the city of Madison are > 
ey Shown on Figure 2. The closest retail areas geographically to oe ee 

Ss # the Williamson Street corridor are: = = | oe ee 

oe es oy The Madison CBD; oe Obes Fe oy Rs es - oe 

. 2 Phe Fiore Shopping center on East Washington ts 

a eg oes Avenue; > oe ee ee cg BAS 

ee ee 3. The Atwood-Shenks Corners Shopping Area; and a S oo es, : 

a - : EEL 4 ‘The Madison East Shopping ‘Center on East. Se ee 
(2 eS Gee Washington Avenue. _ : ESE oe SRO ONE EP ei 

ee The greatest impact of these competitive retail areas. is on the SA 
7 - convenience-oriented facilities located primarily in the 12000 

and 1300 block. These competing retail areas with comparable a Sake 
goods and services limit the geographic market area of similar © OES 

1 ss businesses located on Williamson Street. _ CE Eg er i 

In summary, Williamson Street is a major traffic arterial which 
a .. serves as a retail focus for a small residential area between it es 
4 sand Lake Monona. Since 1960, the residential community has an 

experienced population declines, lower than average income levels 
ee - and little new residential construction. These trends must be 

| ss stopped or reversed if the neighborhood is to provide an effective 
ss Gemand base for the retail and service functions located on ee 

m Williamson Street. In light of the nearby competitive retail es 

a _ ss and commercial facilities, the existing businesses on Williamson = 
—  MUSt attract a greater number of neighborhood residents ona ~~ | 

— more regular basis and take advantage of the large number of 
3 oP - potential customers passing through the area on a daily basis. ees
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, oe i ee Seetion III | ee 

_ es Business, Residential and Pedestrian Surveys _ ee 

3 ss Phe analysis of the potential for rehabilitation of commercial © 
. |. structures on Williamson Street involved conducting three separate 

ss ss surveys. First, a survey was conducted of businesses and agencies _ 
—.-, Jocated on Williamson Street for the purpose of determining present 

_ oceupancy terms, adequacy of present facilities, business trends, 
ss market areas served and interest in a rehabilitation program. A © 

CESS survey of residents of the Williamson Street area was conducted | 

m .. for the purpose of determining their present shopping habits and 
ss ss their attitude toward Williamson Street and its commercial facili- _ : 

| ties. In addition, a survey was conducted of pedestrians on | oeds 
m Williamson Street primarily to verify the information provided 

ss by the businessmen regarding the market area which they serve. © 
a This section of the report will outline the procedures utilized 

m = in conducting each of these surveys and report their general wee 

ss Phe survey of businesses and agencies on Williamson Street was ~~ 
--- eonducted during July, 1978, by representatives of Economic © ee 

ss Research Corporation. The basic surveying was done on four © : 
separate days in early July with follow-up call backs on three 7 
later days. Calls were made at each business or agency on the 

= street at least twice with additional call backs either by pes 
_ ss ss appointment or at times when the owner or manager was normally 

expected to be in. Survey forms were mailed to those businesses 
Ba ee or agencies that the representatives of Economic Research Corpora- | | 

aes ae tion were unable to interview during the survey. In most instances 
ss the interview was conducted with the owner or manager of the LE 

" business or agency, although in a few instances, other persons 
«Knowledgeable regarding the operation of the business were © SO Ss 

ae interviewed. _ eee | ee ee ee 

ss In general, the cooperation of the’ businessmen on Williamson 
ss Street was excellent with only a few of those contacted declining 

to be interviewed or answering the questions in a non-serious manner. © 

: _ Personal interviews were conducted with representatives of 58 of 

the businesses and agencies on Williamson Street. This represents  _ 
a 68 percent of the 85 businesses or agencies located on Williamson 

9 | Street. se eg etd Ube “ 7 - og en 8 . oe : ee



i A tabulation of the interview responses is reported on Table 9. ~—— 
ss Phis is followed by a special tabulation of selected responses of | 

m j. those interviewed who were interested in the remodeling or rehabili- 
ss tation program. See Table 10. The responses to each question and 

their significance are summarized as follows: = © eee 

LS Name of Establishment. 2 —™ ES Ee ES 
_ he names of the establishments are not reported is 

tO preserve the confidentiality of the various SOA et 
eS - individual responses. | SS ge oe a ees 

2.) Address, EE EE Noe es eS RO nes ‘3 
S Ee Boe The number of responses per block ranged from two | eee Ey 

See in the 700 and 1400 blocks to 12 in each of the ~~) - OSES 
a, aoe 1200 and 1300 blocks where the largest number of => 
"  CUStomer-oriented retail and service facilities oy 

re Located. BLE Care oe SB SO ee a Ea Es : oe aoe Pe ce | 

4 BY Type of Business. ER oe eg ee Ss ak aa 
pn The businesses and agencies interviewed reflected eS 
pas - the diverse nature of the commercial activity | ok 
et upon Williamson Street. They included 32 which | Oe Se 

. °° rely upon customers coming to the business 33 oes 
Sy eee oo facility and 26 which, in general, deliver > Ss 

as _ their goods or services. Those which rely upon }  3— | 
UES ss Gustomers coming to their facilities were the © a 

a most interested in improving the appearance OBL eae 
and image of Williamson Street. In general, a #8 }» © 

es - Rhigher percentage of the businesses located in a BB 
the 600, 700 and 800 blocks deliver their goods : aa 

oe services. The customer-oriented facilites | oo 
s = are concentrated primarily in the 1200 and 1300 _ SEL 
a oe blocks. | | Ses Se eS es ee pak 

S 4. Contact Person. fer BM ES 
a | eee Whe contact persons are not reported in order  _ ae 

noe ES st ~preserve confidentiality. In general, they gees 
-  eonsisted primarily of owners or managers of ~~ 

Ss ss the business or agency, although in some | A ee es 
Oe es _ instances persons knowledgeable concerning the | omeee Loe . Sa operation were interviewed. SES | | ee oe OO AES Se



ee ee Number of Employees. | ee | No go 

Pees - - Phe businesses interviewed employ a total of 357 ee 

Me full-time and 105 part-time employees, of which te a 

“Eee 8 34 percent live in the neighborhood. Most of © eo: 

the businesses interviewed had less than 10 2 2 | 
s workers with 31 employing two or less. There CEE oe 

were only six businesses interviewed which ee ee 

eee | ss employed more than 10 persons, although three - ASAD ce 

°- —_ 4 of those employed more than 50 persons. | Pos re Bas 

— pwenty-eight or 50 percent of those interviewed | . 

eg EEE - eccupied leased space with the other 50 percent = 

Oe _ ss either owning or buying their facility. The ~~ a ae 

— Bercentage of ownership is substantially higher _ I 

) CP - than normally would be anticipated on an older | : : 

— Gommercial street and is a positive factor in © Moe e 

wii regard to the potential success of a rehabilita~- 
ton and improvement program. § © | oh gs Ts 

ae 7. Lease Terms and Conditions. | DSU ee : nS 

me - This guestion was asked of those which leased es 

ss space and involves a number of subquestions. 4 2 2 2 2 22 

Ce ee Some of the main responses are summarized as a a 

- hag pe (a) Only 8 of those responding, that occupied | oe 

[— : ss deased space, were interested in pur- oe 

Sen — Ghasing their building. ‘ |. a / | 

7 (b) Nearly 50 percent of the leases are on a | 2 

s oe a month-to-month basis and only two © o as 

ey sss businesses reported leases which ran for a 
more than two years. 22 2 Poe 

ene | - (c) +The monthly rents for the 20 businesses Eg ane | 

— peporting ranged from $50 to $700 with | wee 
at ee an average of $304. The overall average a8 

eS ss vent was $1.51 per square foot. However, Sots oo 

oS if two large space users, which rented = = | 
POE | eee space at less than $1.00 per square foot : ase 

were excluded, the average rent for the = | 

Ba ss yemaining businesses would be $2.63 per os 

ees | ss square foot. © | Wa ES Cee ns ess



a (AY Most of those responding indicated that © Ee 

2. they paid heat and utility costs in 22 2 

ee -  a@dition to the basic rent. 0000000000 

LC «8. Amount of Space. re ee 
he amount of space utilized by the businesses es 

ce es es interviewed varied considerably with three businesses 

— tiliging less than 500 square feet and two busi- 

ee nesses using over 10,000 square feet. The median ~~ Se 

ee | size facility was 1800 square feet which is typical CE 
of many of the retail type businesses located on | RS eS 

ote ee Williamson Street.  — ) ) Pek os 

ee 9. Sufficiency of Space, 24000 0 2 
ee ss A majority of those businesses and agencies inter- = = = | 

—  iewed indicated that their existing area was Sls ee 

ea ss sufficient to meet their needs, although 22. es | oo 

— indicated they needed more space or desired an = 
oe — pgrading of the building. _ he et a Me Sn es | 

2 ss 20A. Plans to Expand or Remodel, 
ee ee _ -_Bighteen of the businesses interviewed indicated ~~ ae 

en they wished or intended to expand or remodel | oe 

. - '10B. Types of Remodeling Contemplated. 4000 2 
- Ee - Those businesses intending or wishing to remodel = 

= oe ss yeported quite a variety of needs. The largest oes 
ee oe single item, however, was the need for additional | 

— lading space for their operations. This indi- © 
2 | | cates that there is a need for a rehabilitation _ Oe ees 

| ss program that includes assistance for building ee 
| nee expansion as well as rehabilitation of existing | 

0G. Bype of Assistance Desired, 
chs The type of assistance desired, by most of the ee 

BS 2 ‘businesses or agencies contemplating remodeling, = = —— | 
was low interest loans. Many of those interested 
i pemodeling indicated that they probably could | ely 

a not afford substantial remodeling at the current © oo 

J foe high interest rates for commercial loans. 
= | 

Ee ga SS ee



zs 0U™té<“i=;~*S:CSLC*#CSC*CSHLS faction With Present Location. = J 
Most of the businesses and agencies— interviewed = | 

— ndieated that they were well satisfied with = == | 
ae their present location, with only six indicating _ ee 

i Co dissatisfaction. | oe ee ee | 

442.) Desire to Relocate, 04000000 
ee os A number of those interviewed indicated that they 

a would be interested in relocating their business = = 
oe to a different area of the city if they had = | 

ae | oe an opportunity to do so. However, a majority Of oy eae 

— those interviewed indicated a desire to remain _ - eee 

4 CR a “age on Williamson Street. Although a few of those = = | 

; interviewed appeared to be seriously pursuing © : 

eg possible relocation, most of those indicating © Ce es | 
ee a desire to relocate were simply expressing some = = ~~ 

- ss @issatisfaction with current business trends and me De  e 
_ = physical conditions on Williamson Street. | 

ss he responses to the question of how long the ~~ — 

Bs ‘businesses had been in the Williamson Street = 
ee eee neighborhood indicate a fairly high turnover = 

»_ | vate with over 50 percent having been in business © 
: «less than 10 years and six having been in opera~ 

tion less than one year. In addition, there have = = © 
= Deen changes in ownership or location on Williamson _ we 

ee ee Street of a number of the businesses which have oe 
een in operation for a long time. | co DEORE 

4.) Residence of Owner or Manager. © | Slt BER Ce ens 
wae Boe ss A majority of those interviewed did not live in ©) 

ss the Williamson Street neighborhood. However, © Oe 
oe aes 17 of those persons interviewed indicated they = 

DE -  @id live in the neighborhood and this is a sub- oe 
CO es - stantially higher proportion than would normally = = 3 

sS  } } }}§©6—— be 6found in older commercial streets. 

. ae RP Doh BB Ps ne ae oe



a ee ee ee 

d EB Sales Trends. 95 50 oe 
a ss Phere were substantial differences in the sales =  — | 

trends for the various businesses interviewed, = = | med 
AS ee - §ixteen of the businesses indicated sales = =  — | 

— vemaining the same or decreasing which, in view | ey ae 

; oF the rate of inflation, represents a decreasing Cee 
we Re wo ee volume of business. However, 13 businesses reported ood 

»- normal increases of between one and 20 percent ~~ med 
oe cose in sales and 11 reported substantial increases 2s” 

LA ge of more than 20 percent. In view of the de~- = . | 
Blot - ereasing population in the market area served ee 

ee ss by the Williamson Street retail and service © oe 
ae ss ss Facilities, future decreases can be anticipated = = © 

oe ss unless steps are taken to attract new customers. | UES rae 

oe | | 16. Operating Expenses. Ce Og ns an ao 
ee ‘Most of those interviewed did not indicate which | es 

of their operating expenses had risen the most =| | | 
oS ss @uring the past year. Of those responding to = = = — 

—  t . this question, however, a substantial majority © Ee gas tee 
- indicated that fuel and utility costs were ~~ | - ae 

poe a -ainereasing most rapidly, 9000 0000 

J whe es 17. Number of Customers. CDR ae ee ee 
a Phere is a substantial difference in the number © | 

ee ss of customers coming to the various businesses , 
s — Jocated on Williamson Street. Twenty of the = | ee 

= ‘businesses reported less than 10 customers a © oe 
May and these included primarily those businesses 

sors & which delivered their goods or services to their = = = — | 
= lt ey - eustomers. Many of these reported that customers - 

| never came to their place of business. However, | S 
Po - gome businesses reported substantial customer © | 2 

= | traffic each day with the grocery stores, © ee ee 
service stations and taverns experiencing the | ee 

—  sgyeatest activity. The large number of persons © 
Meee passing through the neighborhood and the large = = 
i — ustomer traffic at some of the existing Ge ae 
Hs businesses provides potential for increased = © Nee. 

7 Peeess " -wolumes of business on Williamson Street. © One



oe CE 18.) Location of Customers. | ee oe pole Ps en EES 
Phe businesses reported a wide variety of-market © 

pee areas served by their particular businesses or © es 
ee agencies. However, in general they fall into = | 

a — three categories: ree EE 

a Those serving primarily the Williamson = = 
7 Street neighborhood;  sss—s—s cgi 

See | the east side and other parts of Madison; | es 
oe Oo and OER Ge he oa oS 

, yg wabee UEAC Gedltel dele geade pad eetviccs 
oes a throughout Madison, the state, and in some | os 

ee noe A cases, the nation. © : ee 2 

Seventeen of the businesses interviewed indicated ee 
Gs that over 50 percent of their customers resided = =  — 

a “ae | in the Williamson Street neighborhood. These | ws 
-. ss Pusinesses, in general, offer convenience goods = — on 

a: and services and were concentrated primarily  # ~~ | 
— s around the 1200 and 1300 blocks of Williamson | : ny 

Street. There were, however, 27 businesses “os a 

“ee : an interviewed which did less than. 10 percent oft. fg Se 
_ - es their business with Williamson Street neighbor- a . | 

cobeye tals cee hood residents. These businesses tended to be | Sos 
Ao de concentrated toward the west end of the street _ ee ee eS ae aed and include all the businesses which deliver a | : 

ee their goods and services. The other category i 

he of specialty retail which attracts customers ee 
= ss Evom throughout the city of Madison is scattered | | 

oe ss along the street and are not concentrated in : 
any one particular area, 0000000000 

a _  -:19, Needed Improvements. = = © ee ee ee 
Most of those interviewed indicated that = = = | — 

HUE ee improvements on Williamson Street were necessary = a se . or desirable. Many respondents expressed the __ aor ea 
a pinion that there was a need for rehabilitation _ : | 
ee ee _ of commercial buildings and physical improvements _ eg Bess 
pT such as trees, new curbs, sidewalks and lighting. eG 

| Many also indicated a need to reduce the traffic | : ) 
—  GONgestion and provide more on-street and off- =  — | 

aroha , ” street parking. It was recognized by most of = | LIN os 

oe ee es TD ae TEES AN EE es



Pees the respondents that the image of Williamson = | 
ee a Street as perceived by persons living outside the — ee ee 

le ee area is poor. Some felt this image was justified ~~ eT 

re and that substantial improvements were necessary = ~~ | 
3 ae to attract new customers and to provide a safe = | 

environment for their employees and property. = | 

Many, however, felt that this poor image was | ok df 

aR ee not justified, but recognized the need for > Pes Na] 

i sible physical improvements to modify the _ ee ee 

OER Soe ss perceptions of those persons going. to or through ea ce 

Oe Se ss the Williamson Street area. ee ee re ee | 

ss In summary, the business survey indicates the great diversity of ee 
- types of businesses and agencies located on Williamson Street. | 

" here are large differences in the amount and quality of space 

ss they occupy, the market areas they serve, the types of goods ~~ | 

and services provided and the extent to which rehabilitation and 
™ ss dmprovement activities will benefit their businesses. In general, 
= the businesses most concerned and interested in rehabilitation ee 

ss and improvements are the customer-oriented businesses concentrated =  — 
in the 1200 and 1300 blocks of Williamson Street. = 

ss sIn the following subsection, the results of the residential 
survey will be reported and analyzed. = = = EEO Be |



= ee WI oh ea Williamson Street Business Survey a oo - ee 

a ) A survey of businesses and social agencies on Williamson Street was: eT 

— conducted during July, 1978 by representatives of Economic Research Corporation. _ | 

Oe Each business or agency was visited at least twice. Survey forms were mailed te the =f 

m © businesses or agencies if an owner or manager were not available during the survey  — fj 

q periods. In general the cooperation was excellent with only a few of those contacted = | 

ss declining to be interviewed. a es PRE ee a oY 

i -. SURVEY QUESTIONS AND TABULATION OF RESPONSES sts Bn 

z ‘1. Name of Establishment ee ee er a 

d Qkddress 0 

- Block = Number of responses 

oe fs 600 | eee Pee 3 ae es | - 

7 eee goo | 10 : Wg Se Sn 

ee 
5: eo TOO oe ee eee eee ee 

| CEES 1200 mk BS 2 eo Pe ; a 
es oes 1800 PQ a ee 

me TM OD BS 
Oe ae 1500 oe eee ee re 

] : 2 3. Type of Business or Nature of Goods or Services Offered. he mas oR es 

| - oo a Eee Neighborhood oriented retail | oy 7 oe es ae cok . 

; CEs Ma ees Neighborhood oriented services oe 3 pea — ORE on 

eo  Bating and drinking Po ee Eee a 
ee _, Automotive related © ee 6 ee | OSE 

e ee | Area wide retail es Qe aoc eee ne 

2 | | ss ss Area wide services an ; we Si eg 

ie : Social , Boa ge ag 
ee | | Contracting related. : 6 AE | 

é | ee . _ Fabrication-processers 4 = a 

Ce ne | _ Wholesalers Pa Ss = Sos 

a Others ee ee ee 

a a : | _ Services Total ee ae es 

a 7 4, Contact Person: Name_ _ _ | 8 | | =: oe : ) CEs 

Pe — Position= ee ee ae Se



| _ Table 9 (continued) = = Sn ee oe ee 

8 Number of employees: OEE a AE oe : ees as 
Mees Totals: Full time employees 357) Part time employees 1050 = 
a US ee _ Number living in neighborhood 1570 = =  . oe 

| oe : Percent in neighborhood 344 OE ESE ee 

a See Number of Number of Living in Number of ——™” 
_ Full time Businesses Part time - Businesses Neighborhood Businesses _ - 

ee 0-4 CAT OB AB 
2 Babee a 4-9 6 

3 | PF 10 and up 0-29 
: 10-290 20 No response $2. | 30 and up 2 yp eS 

30-49 | Do - No response 2 
"50 and up eng " | : ope EE eS es ee ween 

_-—s«6, «Is space leased or owned?” coe | - ere a oe Sponge ES ee 

ee Owned 27 | ee ee ee ees OS | Buying Le Poe a a oe I ee 

q ee oS _ No response Co ee ee Se 

| A. Would you purchase the building if you could? © ae ee eee es 
oe | | Yes 8 ~No_18 No response 4 ons | 

a OP OB, If you are interested in purchasing, which of the following purchase De vl 

oe alternatives would you prefer: | ee a Pee | | 
moe 1. Outright, with bank financing 0 = . gE 
a , 2. Land Contract | ; 3 | ye = a | : oo oe | a re 

eS 3. Other — a ee | i1-MDC SE Eg 8 ee 

7 7 €. Landlord's name and address or telephone number | ne 7 | | . 2 

o D. Length of lease: Monthly_10 ; 1 year 6 ; 2 year 3 ; 5 years 2; No response. 9 

a -E. Monthly rent: | $ 50-175 4 ce : Average rent: $304 | | | | 

oO Bee es — 176-250 5 ee ee ee ee - ee oe 

3 | Ee 351-450 3 ee ee 
eS 3 | | 451-700, 3 et SRLS Se BE Pa CEPR EEL 

i F. Does the landlord pay heat or other utility costs?. og de : 2 . me 
Ba Se Yes 3  #£Heat only 3 No 12 No response _12 oe a a 

a BIN I OS og EQ” a Gs Ee



Pe ee oe ered femee fest ot dimensions) gees 7 oe > . 

pn Oe UN ge agg es: Gs Ole 
ee 500-2,999 pS sgh A Bl 8 es 

De 85000897999 a a 

w= fetal square feet 9 129,275 0 2 
a ES ss Average square feet 2,750) 2 2 22 eo 
ee ie ae “Median square feet © 1800 Ce Ree a: 

i 9. Is your present space sufficient for your needs? oe es Os wos | eg tgs 

Mee ey oes No response oe ee 

A. Do you intend or wish to expand or remodel? 2 2 2 ete eS a 

-— ONO 6 No response os 2 A ae 

3 ee B. What specific types of remodeling do you have in mind? - eS ao a 
ees oe 1. new siding | ES leo Oa ee | a 
eee a 2. new front; 2 ao a | 

: Ses | _ 3. electrical — : ee ee eee On UR aes eee 
— oe : 4, plumbing ae bed ee eee ee rrr eee SONS 

eugene! | a >. heating plant SE AD ES I a a VE . we. 
Me 6, additional building space Jl PO a 

| ny A ee Gy other 0 Qe Hoe SE es 2g 

4 ee | Maintenance items: interior remodeling-6 OR OS 
12 ore bathroom: new canopy: tear down workshop: | | | caps 

a ee oi oo new fixtures: back bar redone, Be as Piya | 2 

a oe | C.: What assistance do you need to accomplish this remodeling? gee : SS ge 

. e 2, Low interest government loan 14 0200 2 2 
a ee ee 3. Architectural assistance 20000 4 0 

HO es as 4, Planning assistance | HR Le ge on 

os Se | , 5. No help needed Ce ee ee a 
5 ee 6, No response ee) ee ee ee



a Table 9 (continued) | ae AR EB ge ee | 

PF ote you satisfied with your present location? os : 4 coe ot | 

: oe She ke ae Yes | 46 | es | os oe See oe as ce a : 

a OO ee NO ee Ge a | BS See se Hae OR at 

Pe es | | No response 6 | oo LE sO od 

a ae 12, If you had an opportunity to relocate your business to a different area of the See : 

pee .  elty, would you? Fee GE SE a ee oe foe eR eS of 

: : : 7 a | 2 ‘Yes - = | os 14 ao | | . oes ne woe - | = = : | ° , | : : | 

= a NO ey ae os Cee Dp oY 

OO ee NO response 12 © gE EE Se SS bo 7 

a a A. Why? | | an oS - =o ee oe bof es os oe 

me - - Reputation of Williamson Street-2: If business would be better: Westside > 

i | customers: and I live there and rent is too high: Building not adaquate: 

es - Area not too good for parking-2: Not unless build own building: geet a larger ao 

oa market: Stay near the central city: office space. = = | Hast oe 

a : - B. To which other city area would you relocate? nes ay B oS e ; | ace 

a | | eo Other eastside area: On the Beltline: Don't know: Westside: Suburban near No | 

. | a good highway: Hard to say. Ce | a ee | ae Sat Beg 8 Se e 

2 oe : 13. How long has your business been in the Williamson Street neighborhood? ae AOS , 

| : oon | ~ 10-29 | | Pe Se a ee ae 

Bee oe SO and up 2 ee OSs Sas 

Se 2 gee No response | DS Be 

| 14. Do you live in the neighborhood? > ee rere © 

beens te Lee No BT | : fos Be ee et an 

’ os Be No response > 10 | a AE ee ae 

«15, During the past year, have your annual sales for your business. . . Be 

ss | | ae eres Decreased hase A oes ms on pe ae? ee 

Cee _- Stayed the same | V2 ee ee 
. oe 7 Increased 1-204 “Ye ee A ae ee of 

3 oe Oe Increased over 202% ab So ee ee 

| Sea No response LQ |



m Table 9 (continued) (eA | 

Sank Sees | ee maintenance. hee A a eS ee ee rene eed 

q oe : electricity and $12. ee ee 

ee Penne other utilities | ee 

eee ee rent 3 oe | a oe 

eee = oe Sooother oo ee Dd 
ee os necesponse | 0 BT ee ve | | 

i. What is the approximate number of customers that come into your estab- ean — oo 

a : Be lishment each day? fac oe oo oe | ees = | a | | | : 

ee ee oe he 
, a 51- 99 a 9 a eee | - 

os me 100-299, EAB NES a ea | an 
ee | : a — 300-499 6 eee es we a 

oo 800 and up oe 20 aE ee os o me 

q a oe es No response — 12 oe eee a, oe AE eG 

a 18. Where do your present customers reside? (percentage) ae oo BS es | 

ge ne Number of business ‘Average percentage oe bones ee 

a Oe - Williamson Street area 29% he ES I See | | - 

Pe Oe Qe 27) | | mee | wee : oe ses 

| | (50-1002 17) - eS BO a | - 

ee ee Throughout Madison BOR foe es 

Beyond Madison — aa MR . Bee 

7 oe ane Beyond Wisconsin = 34  — . | | | -



-— _ Table 9 (continued) _ 0 SS Se te oat, ee ee OES Pe oc ee ee ee 
oe 19. In your opinion, what improvements should be made on Williamson Street? = | 

3 ss AY more parking off-street ee 20 ee BO ine ONES Sake B. more parking on-street | | eos Ss Te ey le a —  . less vehicular traffic not  Q] o> BS en oS - including public transportation | coe SS Oe on . WS OE ees _ D. more vehicular traffic not PA gh a ee Pe Boe Se - | including public transportation a Pag eS es ag es LAs ae a ene. _ E. rehabilitation of commercial buildings 32 —=s 28 ~s we as oe es _ F. removal of buildings __ : AS Ss PG, less retail and service facilities = = 2 — > ¢€ Be ce a : ss more retail and service facilities, L5G le GOO eben | OP | 3 | - What kind? | | - ae ves 2 | es be : : oe : oes 

a A ay 2 ae _Cafes~3: good businesses & buildings: better class of customers: te = sd abrary branch: bookstore: newsstand: more community service | po ; | for elderly: need laundromat~-2: clothing store: auto: type to 4 Soe TS _ serve people living there. | eS - a 7 Be | 

oS a Lf. physical improvements such as trees, On, - Coa es a | | 7 ee _. new curbs and sidewalks and lighting 26 -— > |johf » Ww eo Ok Sa | ne : SDS ee ER oe 
eS og Traffic light on corner of Dickerson-4: Don't need traffic light i ee on Rogers: ho rehabilitation: reset stoplight: mini shopping | es ee a -center-2: take down telephone poles-2: most don't make much diff- 

pence, ee! eae es rs | Oe 
q Kno response —— Se nee es 7 oS TR Oo 

i 20. Additional Comments or Suggestions. BOE og I SS aoa 
a Clean up and paint residences and other structures-9: Just planting trees | cae won't do it: Residental on Williamson street needs repair and improvement: a _ ss Williamson Street has a bad image which needs changing-4: Traffic is good for yes 4 _ -business:. Street is important: No rehabilitation money for helping landlords: es @ ~— No uniforn design for street: More low income housing: Room for improvement: a Don't want new curb or gutter: Too much traffic-9: No T.V. cable wire: Foot Te as | = ss patrol: Bike racks-3:Better law enforcement: unloading areas-1: less taverns: | es Gina loans for rehabilitation: community trust aid: real estate | tax relief: People who fix property should not be penalized: Not CETA doing ore labor: No strict enforcement on building code-2: Pedestrians safety-4: Why : Cog sate a bus line on Jennifer: Eliminate fast foods there: Vandalisms and stealings: — es No condominims: Money won't solve problems: need to tax inside city: cops don't a. = Nobody carés: do something about drunks-4: Very interested in program-l], > | 

a BS CL 
EOS ee Source: Business Survey; ‘Economic Research Corporation — ce | oe ne



a EE oe ES a 7 ] | oe Bes Sg 

a os | - Selected Responses of Those Interested in Remodeling ~ ee 

4 BY Location of those interested ve i - ; - Os aoe - 7 oe 7 

oe — Block 7 Number Interested | ss Total Responses — -—s«&% Interested 

j | : eee 600 | ms : as ] ; a : - S 3 : 8 | oa Ay 33% - | 

ee ee WD SB es es 
Z a ee ~ 800 ee PRE RQ ees ele 2 TOD ee 20 — oe 

i FO GE Be pce Sous 66 
Ae 1100 - gee OA ee BOT EL oe 

co . 1300 Oo SS eee D2 oe QD 

re 1400 eg OO | OD ee QE ee 

q 1500 EP ee] es a re 4 : 5G 
a fo Se ee ee 5B BSR 

= omership of space oO : | | a mo ; Pee Ye 

; oo S oe Leased 7 __ ee oe Owned _. 13 SOS ne Ee can 3 a 

: Specific types of remodeling desired. oe : oe ees . | oe aS 

a fe Bote : ‘Type | ss Number Interested 8 hoe oe oe : - Poe 

| ne es. | : b. new front oes oe es ee | 

ne electrical | So ee or a 
Bo dy plumbing. er ee ee ee we i: | | 

J A -e. heating plant 2 oa OE ns 

= ce f. additional building — VW | Gogg S : 

ee | g. floors = : Pe aD wae | me - a 

= he. roof oe Se eee on Ue EE a, 

ae Assistance needed to accomplish this remodeling a = | oS ee oe Poe - . 

a ee i | _ : ee | Oe = OS uaubes Interested 2 ae OS 

a SRE SES a ee  -b. low interest government loan OG ; wee 

i eee -¢, architectural assistnace ee a eee 

| oe es ee da, planning assistance © oe os ee oa DEE a A ie



—EEEereoooror 
. E 

m jj Table 10 (continued) ee es J EES UP SS eee 

Bo page 200 ee on oes 

a _ Annual sales for the business, in the past year. oe oe pg Bee ee eke 

ee oe ee Decreased 1 eS | EL ee ee 

TD Increased 1-206 0D mis 

Hye | Increased over 20% | 5S US eae ag es 

? So, - Location of present customers eee (Average percent) > - Oe “ 

a eee Williamson Street Area 37h 

Wo ee Bast Side 
-— Throughout Madison oe 28 OES aS ae a BO ee 

ee a ee Beyond Madison City Limits 14 Se eae 

7 ss Beyond Wisconsin Borders — 2B pee Deeg eel aes ae 

a es Source: Business Survey; Economic Research Corporation ees . oe ee 

i oe . oe a 2 | pane Se OUR



ss Survey of Williamson Neighborhood Residents = = ©. | 

_ ss A personal interview survey of residents of the Williamson ~~ | 
neighborhood was undertaken during June and July of 1978. The | 

= interviews were conducted by four individuals employed by the =| 
— ~~ Madison Development Corporation under the Comprehensive Educa- =| 

tien and Training Act. They were trained in interview tech- ~~ | 
= niques by representatives of Economic Research Corporation. = | 
— ss The interview procedure involved a door-to-door canvassing of | 

the neighborhood during the day, early evening and on Saturdays. | 
ss Phe initial interview format was pre-tested and thereafter modi- | 

= +=s=«—s_—_—srs ications were made which are included in the final format | 
— weported herein, 0 ee 

= - The interviewers covered the entire Williamson neighborhood. | | 
This area is defined, for purposes of this report, as the resi- 

_ ss dential properties between the railroad corridor and the lake 
= from the central business district to the Yahara River. The | eS 

interviewers made arrangements for calling back and, in most | 
Gases, tried a second time to reach those residents not at home | 

m j @uring the initial call. The individual interviews averaged = | 
about 30 minutes each and ranged from 15 minutes to one hour | 
im length. he 2 BS / 

«BR total of 388 interviews were conducted which represents approxi- 
mately 22 percent of the 1,745 households that were in the 

@® + neighborhood in 1970. For purposes of tabulation, the neighbor- 
hood was divided into sub-areas. The sub-areas are graphically 

portrayed on Figure 3. The percentage of the households inter- 
ss wiewed in each sub-area ranged from 18 percent in the north- | 

@ central portion of the neighborhood along Williamson Street to | 
29 percent in the southeast along the lake. Ee SOR es 

‘Phe number of interviews conducted in each of the sub-areas and 
ss - the tabulation of the responses to each of the survey questions 

ss are reported on Table 11. In addition, special tabulations were 
- made of specific questions. These included how often the resi- 
os Gents shopped on Williamson Street and the improvements the 

ss yesidents felt were important for the upgrading of Williamson — - 

™ ~~ Street. See Tables 12 and 13. A separate tabulation is also © 
_ ineluded relating to which improvements were considered important 
—- €@ those neighborhood residents who presently do not shop regularly 

mg ee on Williamson Street. See Table 14. The responses to each Cpe 
| " ss question and their significance are summarized as follows: = |



ee ee Goods or Services Regularly Purchased. = © Pee 
Phe responses to the question regarding which | ee 

Se goods or services the residents regularly = 
purchase on Williamson Street indicate that | Jee oes 

De over 70 percent of the residents regularly buy ee 
eee. groceries and hardware. However, less than = 

BO percent stated that they bought other types = | 
ae of goods or services on a regular basis. In _ POE AS 

= lUmU™™~—CC*“‘(‘S tHe Special tabulation by sub-area, substantial | Paes 
ee eee _ @ifferences in shopping habits were indicated. | 

OO SE «See Table 15. The percentage of residents en ge 
mo —  wegularly buying groceries on Williamson Wa eS 

Street ranged from 58 percent in the southeast oe Ae 
sub-area to over 75 percent in the three sub- | wep 

ne _ areas along Williamson Street. The percentage = © 
-— © regularly buying drugs and sundries ranged ~~ Oe AR Ei 

OO aoe from 28 percent in the westend sub-area to © Pe 
ver 50 percent in the southcentral and north- | 

, ast sub-areas. In general, the residents = = 
of the northcentral sub-area along Williamson 

— Street had the highest percentage of residents ee 
» | that regularly purchased the various categories | 

| : ss of goods and services available on Williamson = © 
| eS _ Street. The southeast sub-area along the = °- | 

=» ea _ lake had the lowest percentage of residents © | oa 
shopping on Williamson, ee oes 

a a 2. Which Store Shopped at Most Often. oe ee S oS | ee 
| 4 Ss a ‘The stores that residents shopped at most ~ oe Bias 

Eten included the Co-op Grocery (73), Ace | a | 
a oe Hardware (47), Sunshine Market (38), and OO a 

ene ss Miller Horne (37). This is consistent with | | 
ee the responses to question-1 which indicated | WS, 

es ee highest percentage of residents regularly | | ee 

a | - -. purchased groceries and hardware on Williamson © oe 
ee Bereete ee 

3) WELL Liamson Street Shopping Habits. ee eee 
i eee _ This question related to the shopping habits ==  — | 

OF the residents of the Williamson Street _ ON eS 
a eee _ neighborhood and how often they shopped on = = 
| , MES = | Williamson Street and at other commercial centers. © e oe



-— Responses indicate that over 80 percent of | a 
ae ss the residents of the neighborhood shop once a ~~ | 

ee week or more often on Williamson Street. The | 
— next most popular commercial areas in terms of = | 

7 —  Eveguency of shopping included 51 percent on = ~~ | 
Bast Washington Avenue, which included the Fiore = =  — | 

oe ' ss and Madison East Shopping Centers and Kohl's = | 
a ne - Grocery, and 32 percent at the Uptown-State Og og ted 

eee SSeS Street commercial area. Less than 16 percent Ce ee 

._ of the neighborhood residents shopped regularly 

Soe? ss in the Shenks Corners-Atwood commercial area - | 
mee) even though that commercial area is located _ HSS ee 

»_ © only-about three blocks northeast of the neigh- | 
— borhood. The special tabulation by sub-area ae ee ee 

CEO ees indicates that the residents of the sub-areas = 

ss  ... | along Williamson Street shop the local firms © ae 
with greater frequency than do the residents = | 

eo of the two sub-areas along the lake. However, 
Mee. even in those sub-areas, over 60 percent of the 

—  wesidents shop once a week or more often on = 
es Williamson Street. 090000 

AY Dollar Volume of Shopping, 22 ae 

ee ee ee The responses to this question indicate that a | ee 

Ee ss substantial majority of the residents spend = 
Me less than $50 a week on groceries and less than © es 

Ee ss $50 a month on such purchases as drugstore items, © 
4 es - glothes, hardware and home furnishings. The | 

ao -  vesponses to questions of this nature are generally 
not entirely reliable since many individuals 2 

es are unaware of how much they are actually spending = = 

Me in a week or month for various types of goods = | 

ges ox services. The relatively low amounts reported, > 

7 Se however, tend to indicate the small size of = | 
Pp tthe families and the lower income levels which 

7 a typify the northern portion of the neighborhood. = 

s-. ee ee ee npn Oe | | oes CO 
pone ee a as Ue 2



d : oo OS | OLS 5 : | Shopping Areas Attracting the Largest Dollar ee ees oa f s 

Meee Volume of Shopping. 9 0 
AL though over 300 persons or 80 percent indicated = 

— that they shopped regularly on Williamson Street, © 

omy 100 indicated that they did their largest oe 
i ee -. @ollar volume of shopping there. This compares 

Eee ath to 132 that stated their largest dollar volume = =  — 
o£ Shopping was at the East Washington shopping = | 

Se  eenters. This tends to indicate that there is 
SE ge some potential for increased business activity se EI Bs 

oS hy Local merchants, providing they can attract = = © 
= 0UmUm™”™~<“‘“‘“‘“a a a larger Share of the purchases by those neigh- sere 
ao —  HOrhood residents that already shop regularly ee 

Oe on Williamson Street. ©0000 

EO Ss : 6. Percentage of Shopping Dollar Spent on Williamson © eee 

Street. a SE ae 
net de ce - The question requested the respondents to indicate . eho rs 

-_ © the percentage of dollar volume that they spent = | 
with Williamson Street merchants. A total of © ae 

ee eS 157 respondents indicated they did less than 25 , BE oe 

_ percent of their shopping on Williamson Street. | 
ae This compares to 72 that estimated between 26 = | 

a Pepe hee and 50 percent; 45 who did between 51 and 75 es 

a ss percent and 35 who indicated they did over 75 = | 
-. percent. These answers again indicate the poten- | 

oe eae - tial for increasing the dollar volume of sales = =  — | 
zs © 0 residents of the Williamson Street neighbor- — © 
a ee hood, by increased market penetration. = = 

sas | (7, Ave Changes Needed on Williamson Street? | eee 
oe BAB large percentage of the respondents indicated ee 

that they thought changes were needed in the 
Ss Williamson Street commercial area to better 2 © 

es ss meet their needs. A total of 246 respondents | 
ee indicated that changes were needed compared = | 

126 Who felt that the commercial area == | 
@ presently meets their needs, 000000



d + 8) Nature of Improvements Needed.) 02000 2 2 
a sss The residents were requested to indicate which 

oO ae «oF various ‘suggested changes or improvements | Bo eee = foe 

ee they thought were very important, important = 

zs | -er not important. The responses indicated that ES 
UES eS | a large majority of the residents thought it was © 

— important to rehabilitate substandard buildings Ne ge 
7 ee | and to improve the physical appearance of = | Bee - Williamson Street. The residents also indicated = 
Pas ss ss that they were very concerned with traffic con- = © 

i ee ss gestions and that they desired improvements to = = = © 
Be make the street easier and safer for pedestrians. = 

-— majority of those responding, however, felt = os. 
J Coe sss that more convenient parking, greater concentration | 
ag eee ee of retail and services, and increased police 
- pxotection or other activities to increase personal ene 
Ce | ss gafety were not important. Although more convenient | 

= parking and greater concentration of retail and | [ee 
-~  pervice facilities are relatively unimportant JO 
Ee for the residents of the Williamson neighborhood, ae | ; Lene 

nm  tHey are important factors for the Williamson = | 
_ Street businesses. If they are to obtain a larger © 
a ; ee ee es volume of. the business from the neighborhood and © 
"attract residents of other areas who are passing = = | 
- eee ae through the neighborhood, such improvements are CS gh 

i —  @gsential. A special tabulation was made of = 
oe ss improvements desired by those persons not eee 

= | ae ' shopping regularly on Williamson Street. Their © ca 
—  xesponses followed a similar pattern, stressing = = 

the need for rehabilitation of substandard = = 
7 S - buildings, improved physical appearance and ee ers - 

—  peMuction of traffic congestion. 2) 

Meee 9, Types of Retail and Service Facilities Desired. CO eae 

a -- The majority of the respondents stated they © | oe 
Sey would like to see more and different retail = | 

eee and service facilities on Williamson Street. = — 

@ == Phe types of new businesses mentioned included 
PE a restaurants, apparel stores, grocery stores, and = —— | 
| a ee a book store. However, less than 15 percent of | 
§ ees the respondents indicated the desire for any = | 
PE cee - particular type of store. This indicates there .). © eee 

@ is no general conéénsus in the neighborhood ~\ © 

" UN Bee regarding what new_facilities are necessary or Ee ae Pp desirable. The only existing businesses not = = | 
| PHS ee desired were taverns (62) and fast food restau- © 

5 ee | PS a aL oO ee



10,0) Potential for Increased Purchases. OS OE od 

Bo ee Over 85 percent of those responding to this == | 
question indicated that they would substantially = — | 

oe - inerease the volume of goods and services pur- © CY 
—  Ghased on Williamson Street if the improvements = = 

= 0—6lUté<“‘ OC*OCOCO#O they thought important were made. In addition, | BY 
07 percent of those persons not regularly = = | 

—  . shopping on Williamson Street also indicated that © } | 

es. | they would substantially increase their purchases = | 
— a the improvements were completed. This indi- | a | 
See - -eates a potential for increased business volumes = | 

= lLlUmU™™”™~™OCOOCOCOC*C*“‘tW ich Gould be attracted to Williamson Street os 
gs a result of a rehabilitation program and oe 

Dy Se other activities for improving the street. © | oe ue 

OSs ll. Persons per Household. Se a 
I ge A high percentage of the respondents lived in ces oe 

re -one- or two-person households and less than 20 | aa 
SG es - percent of the households responding contained = = = | 

a a four or more persons. = = | BO 

ee 12. Occupancy Characteristics. = © ES 
total of 236 of the respondents indicated that eee 

they rented their housing unit compared to 145 | | wee owner-occupied units. The 39 percent of the © oe | 
— vespondents living in owner-occupied units ee 
ee ee ss compares to 35 percent in 1970 in Census Tract 

ee ee i a eee 

BY Income. ee ee 7 
-_ |The responses to the income question indicated = 

oe that a majority of the residents are in the ces | | 
ss Lower income categories. The responses, © a. 

ee ‘however, do indicate a fairly wide range of © 
= 0 6=—téi‘<‘“‘:™SOSOSCUNGOMe Levels and do reflect the diversity _ ve RR 

| ee of this neighborhood. eee nae 

AL Age of Respondent. 200 2. os eae 
p ver 50 percent of the respondents were in the fe 
| i 25 to 45 year age category. The age character- | 
| a stic of the respondents is consistent with the os 
page characteristics of the residents of Census OEE : 
: Pract 19 as reported in the special census of © 

a eee oes Se PMD SUSE EASE RDO es



“~ . 15, Reasons for Living in the Neighborhood. oo oe 
-o Phe respondents were requested to indicate the = | 

— pyximary reasons why they were living in the | me | 
Williamson neighborhood. The most frequently _ Eo | 

tb, Prefer older neighborhoods (189);  ss— 

A : Eo ee. - Good transportation services (183) ; oa N, : oS | 

ao piversity of life style (170); and ss 

ey Cost of housing (160). lene ee ee 

ee 2S In summary, the responses to the demographic questions indicate eo fe 
-  ~—“‘ié‘“s KE te Survey sample reasonably represents the Williamson = 

SE Street neighborhood. The residents of the neighborhood strongly  —_ 
 * feel that improvements are needed to upgrade the Williamson © - 

-"  §treet commercial area and that if such improvements were made _ es 
a= they would substantially increase the volume of goods and ~ ee 

«services purchased there. A high percentage of the residents of 
the neighborhood regularly shop on Williamson Street although oka 

_~ many do their greatest volume of shopping at other commercial © | 

ss areas. The responses indicate there is a.good potential for an _ 
— Unereased volume of business activity on Williamson Street if Rae 

=» the commercial area were upgraded. This potential arises = | 
a ss pximarily from increasing the dollar volume of purchases by 
— .- xesidents who presently regularly shop on Williamson Street but © 
m also includes the potential for attracting residents who pre- | oe 

—  - sentiy do most of their shopping at other locations. ge pn 

oe ee ag OREO ee
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aes able TL ee ee 
Pe GORE a ee “Survey of Williamson Neighborhood Residents _ ae Es ee 

_ : A personal interview survey of Williamson neighborhood residents was oo A a 

conducted during June and July 1978. Four interviewers went door to door == 
Ee during the day, early evening and on Saturdays. The interviewers covered = 

, the entire neighborhood with call backs to those not home in much of the 

a _ neighborhood, 2 2 2202 2 ot oes oe ga ee 

The number of responses by sub~area of the neighborhood are as follows: oS 

7 Oa ee ae ss Number of a. ES ee Percent | oe oy oe 
ee | Households = ~~ ~*Number of Of 1970 

a Dg ee TOTO BS Interviews. Households ou on 

~ - Sub-areas Q a he ee oe DE Si es ete hs 
7 S A (Westend) ; 374 ee De 

= a: (Northcentral) - 248 oo 45 coe - - 18.1 as os | 

© (Southeentral) 441 ee ee 

pp (Northeast 38850 8B 

— E (Southeast) 297 89 
: - ‘Neighborhood. Total | 1,745 ve oS | | 388 : : | : 99. 0% | ) a . / 

ee eae SURVEY RESULTS ee ee 

eae What goods and services do you regularly purchase on Williamson Street? ee ne 

, 8 a oe ce - Yes ~ Oceasionall No Percent Yes - : | 

oe eo a. groceries oe = 273 aoe . 300 85 Ss (70.3% we ns 

3 bb. drugs & sundries 169 18 200 — 43.6 © . OR 

=  ¢, ~hardware QF 21 yy 92 70.6 POR SE 
dy Restaurants | 124 DF 5A B20 

m je. taverns 132 — GO BBE 34.0 Ene 

2 _ f. dry cleaning-laundry 152 © 3 225 B92 ee | | 

ge gasoline 64 ~— eB : i 
» §=—-~.. kh. Other (Star Photo, | | mae SSI Se 8 | 

a Eo Liquor, St. Vincents, 79 = = ge ame —— 20.42 — | oo 

’ 2. Which store on WIlliamson Street do you shop at most often? | mo Ae ; : 

Cg Coop Grocery 73 PP | Wm. Market eo 22 a Ss eee 

mo ©. Sunshine Mkt. 38 = ~~ Others s—its—‘isSsd ck | | a 
ae Miller Horne = 37 No response = 144 © Be ce
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e
 

“+ mable 11 (continue€a) EPO OS GR ee] 

 pagel2 
CL ed 

BL How regularly do you shop or patronize the following shopping areas? gS ce 

a Mo Py 4 ee . More oe | a | eS Percentage _ Ee 

See So aS CONOR Sas than Once Once or once a et 

Se ae nee twice a Less — week or oF 

EOS 8 os wee K week © month $$ often _ more _ oe 

moe a. Williamson Street = | 234 77 ~:~ oe 38 —  B0.2R0 | 

7 , Ob. Shenks Corners~Atwood | a 18 42 460 | 025 ~—Ssté«<C2 | oe 

nese c. East Washington Ave. (Fiore- 66 131 —  4o2—“<“‘iSTT 5 oe : 

pos Eagle, Kohl's, East Madison) = == ue ee rr hn 

’ sd, ‘Uptown-State Street eB PA 100 139 32.2 : , 

co £. East towne ee Se ae 136 lr 8.0 | | 

, }~=— Monona Shopping Centers | CoB Os oS ee 20 274  — - 0.8 wee 

hh, Other ee ee 

q — & Ca) How much do you spend each week for groceries? | oe aoe he ee . 

ee gn tess aR 
BO ee | $51 to 875 - | 32 fon De Pee S a we 

poe greater than $750 16 ee ee 

4. (b) How much each month for such items as drugstore items, clothes, hardware, _ ee 

i a _ home furnishings? ae a ee ee oe — | 

ay os 895 or less” | - — -402—i i | “ | a a 

J Hg ye ever e ST $51 to $75 os QT Pees ee | 

ee tae “no response | 109 yee ee | | 

ee 5. Which shopping area do you do the most dollar volume of shopping in? al - 

es foe East Washington — 132 | | Uptown-State Street 10 | | 

e Pe Williamson St. 100. | - Monona CS 8s oo AD Poe 

| RR «East towne ll | University =~ 2 

| as Downtown Square 10 © _ ‘No respons€ (121, 2 Sw



Enero i 
ee Table ll (continued) — | os | ae ee | 

™ 6, (a) What percentage of your shopping dollar do you spend on Williamson Street? —=§ { 

“ | : a 0-25% | Be a - 157 a - . ‘Over 75% _ | . ve : 35. ee eee a “= ; oS os eee 

mB © 26°50% 72 No response 2 79D 
Ne BUSTER A ee 

: 6. (b) (Ask only if majority of shopping NOT on Williamson Street) What percentage a 

j an of your shopping dollar is spent at ee 

M8 96-50% 51-752 Over 75% | 

J Bast Washington ae ae ee EQ A De re) Eb] 
= | State Street Bog OI ye oe ne fe a 

So Monona ——™ RES ED ei See oe a od 

d 7. Do you think the Williamson St. commercial area meets your needs or do you think 
; changes should be encouraged? | Be ee et ee ee . Oe 

jor | Meets needs 2B 
oS es EE - Changes needed HEB | Oa 

a No response © Pye Ge oe at 

| 8. A number of suggestions or comments have been made regarding changes or improve- > 

“ $= ments which some people would like to see which are listed on this card. (Hand 
“Aes respondent card.) Please tell me which of those listed or others you think are - 

= 8 8=5} very important, important or not important to you to make Williamson St. more | 

a attractive to you in meeting your shopping needs. = | os oe Es ee ee pee oaks | 2 pf oe OR mee 

Ee RS ae a A EES | | Very —iCN 
a BRE RS Saat OSG SSD gg TS -  Impor- ss Impor- Impor-~ 

MB ape eo eee Ss tant stant. =——sitnt oS 

DS eee coacenene Vantigg. | ces 470 97 12 SB 
by. Reduced traffic congestion. me 182K ee 

™ = c¢. Make it easier or safer for pedestrians. 15600 143 68 gee 

a d. Improved physical appearance. PA BPD “epee 
sg, Availability of greater variety of goods and ce ee ee cee TT ee 

, services. : ae 96 152 109 BA ° 

4  £. Needs greater concentration of retail and a | a eo 
" «services for “one stop shopping". | BD 8D — 2250 pS 

eg, Rehabilitation of substandard buildings. 203 142 44 BSR. 
a h. Removal of substandard buildings which cannot ES Py Oe 
MW ~~ be rehabilitated. eee a 118 69 

| si, Imereased police protection or other activities = © O68 aoe See ee 

A to increase personal safety. _ | — BO 09 199 EB 

3 -j. More locally owned businesses. GO BT 1020 BE 
| sk. More competitive pricing. | - (60 8122 162 

gy. 1. Needs entertainment or recreational facilities. 46 OB NB | e. Other | ee ee 

a ere a ee we ay 

| gg pe Ra ee oo ; : OnE — o-deroa .. Man mae 
oe wo oe | yl eo PAD Se a ae



. ; . 2 Te : . : . . . a . ; : : 

Table ll (continued) | ke | Tea ee Sg 

J oo Page 4050 ge | ee ee 

- oe : 9. Would you like to see more or less or different retail or service facilities on _ | 

m ..«.=2»-—_sWWilligmson Street. ss DO se 

| aed Pe More ——-- 143, ss AS i — 2). | PE SOE Ss | 
; DE Eferent) = =128 Less” we EBS os, Dee ed 

ss A. Types and quality of new businesses you would like. — ee wo es] 

1 ee - Restaurants AT Coffee Shop 8 veg PS os ea 

mo ee Clothing oo oe AD Movie Theater = $7 es | 

. Grocery BO Meat Mkt 60° | Cas 

a Bookstore —— i ssi ss Bakery 6 ae Ce 

a Buss Laundromat — —_—siWd(W* | Variety Store Sei Bua eS 

a "0 Drug Store =D 
ee 

ee OSs 

as BB. Types of businesses or facilities whether existing or not that you do not want — ee 

i on the street. | US Se as | eo es ae 

Oe Taverns ga 62 nee of Wrecking Co. oy Do oe : 7 

aS }]}©=—™”—” Fast food cove EB Pr Gas ee we 

Shopping Center _ Br Industrial Business 6 | a oe 

CEES TR oa | Soke ie — Motoreyele Shop 2 5 ESB es 

i (10. (Ask only if 75% or less of shopping is presently being done on Williamson > a 

sae _ Street.) ‘If those things you consider very important were done, would you 

7 Ee _ substantially increase the amount of goods and services purchased on Williamson | 

SS §treet? | oe: : | eS pein gh EEO oe 

eB Fes os - 247 MeL ec BS Lh SEOs aco es 

BD Be ee ee ee ee ee 
Other or no 99 eae e eS cee tae 

; — vesponse - wk BEE es CO | oe aes 

oe CS ee SO ss Demographic Information! | E Seas a os oe oe 

J : To assist the neighborhood: groups and the Madison Development Corporation a oe 

sss determine what is desired and possible, we would appreciate some information | _ | 

a regarding your household. moe eee ee REE es es 

oes a ll. The number of persons in household. . PES | aoe _ m4 a 

j . Number in household / oe aS = oes Ss phe oo oe ee ae wae : 

a ee ee 144 ee ee ee 
ee Ee 3 ee eee & 64. oe | CTR ees Sy 

| bo 6 Be os a ches 

a oo ee A Ss a AS es es Pn en mee 

Po oe Sek es 48 SEB ee | es



: Table 11 (continued) = BN ae ee | 
pePage 8c ek me Ok eign A ae eT 

d «443. From the card, tell me which letter of the categories most closely represents the | : 

oe - total take home income of all members of the household. — ~ cep e | 

i fe a. under $5,000 oe eens 7500 - eh ae os | 

“ | bp. $5,000-210,000  QLll. eee oe a : | 

. ee, $10,000-$15,000 6 | | | 
a $15,000-$20,0000 3 7 Bo 

ng ce ~-e. $20,000-$30,000 = = 28 aa HESS ne | 

"1 $30,000 or over 12 oe ase Se Ee 

«1A, Age of respondent. fos ee Se EE ee ee a oe Coons | Oe ls 

i ee ee 
EE a ge OE ee De Sees 208 CEE UE A ae as a 

Z OVO 65 ets ee - 640° | . noe ae ao 

, a Sex of respondent © Ue | a oe oe Ss | Me ee | - ee OS oo 

ate ok ee 

eee. 15. Which of the following are most important as reasons you are living in Se ee 

4 this neighborhood? oe ne eee | | | - 

: a. Convenience of location. — ee | a 220 Oo - ve Oo 

m bd. Cost of housing. © oe oe 160 | a 

3 — - e. Quality of schools.. ces one oe BD eS | me oes 

-  d. Good transportation services. oe en eee EBB oe cok | ae 

_ se. «Opportunity for non-traditional life style. 1070 a : So Dae eee 

5 - - £. Diversity of life style | | | DID ee a eens 

m |. g. Prefer older established neighborhoods. = 189 | | : 

sh. Near friends or relatives. ye fe ES BBO Soa ta | | - 

—m i. Lake yee : | ee BB or Se a 

we je Other | 84 ee ee | 

Source: Residential Survey; Economic Research Corporation | Ss es



- he | : rey | wee a oo ‘Table 12 a a coe es | oS, co - ; mee, - 7 : 

We eda Ee oo Percent of Neighborhood Residents Shopping on Williamson 02 222222 6 

Pe Move than © Once or OES Eg LE BE oe UP ee 

ae OB Pas se as once a — Once a. twice a Less NO | | a 

We ogee OE ek BE a a week week month 4 often = Response ees 

) Neighborhood Sub-areas | hee ee ee ee ee ee Ugh SESS ge RS - ee 
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4 oe Percent of Residents Feeling Specified Changes —™S oe SE 

Neighborhood Sub-areas  —~S«S«~N OOO 
a eee AB LD _EsTrotad 

] _ More convenient parking _ 40.0% 93.3% 45.8% 40.7% 40.7% + 43.0% oy 

ss Reduced traffic congestion = 79.5 88.9 68.7. 85.7 64.0 76.38 1 

d _ Easier/Safer for pedestrians ; 78.3 82.2 72.3 s 82.4 — 721 77.1 ae “ 

Cr physical appearance 86.7 86.7 | 86.7 81.3 86.0 85.3 ON | - 

sl Services BF 667 6765 5TLL 61.6 BG 

fo aa Bea aS | . a, a Ls a ahs = eae eoee 

ne _ retail & services | BO. 1- 28.9 36.1 — 24.20 48.8 | —— BALO 

BD  gehsk of pubecd ace 89.291: 91.6 85.7 88.4 88.9 — 

a which can't be re~ 74.7 66.7 68.7 80.2 75.6 = 9 74.0 (Tr 

(ol ahtinated a 

| oo , other safety protection 48.2 46.7 41.0 40.0 32.60 Al.O uy 

i More locally owned businesses — 67.5 71.1 60.2 62.6 es 60.5 ae 63.7 

More competitive pricing = = 42.2, 53.3. 56.6 45.1 40.70 6.9 

a -- Entertainment or recreational _ een | ey Se are ee ee 
| ese facilities — ABD AAA 81.3 40.7 24.4 87.1 gr 
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Ss oe, oo Ee ‘Survey of Williamson Street Residents oe eee ee | 

a Nee Responses of Those Not Shopping Regularly on Williamson Street. oe eT 

a / A number of suggestions or comments have been made regarding changes or improve- | | 

ments which some people would like to see which are listed on this card.. (Hand sd 

— ~~ respondent card. } Please tell me which of those listed or others you think are very = | 

“= © important, important or not important to you to make Williamson Street more attractive 

to you in meeting your shopping and service needs. fe Rees ge EO a Te | 

4 YY ee ee A pt Tg OP 

ee | | | ae DEES Very Not ars 

ee a oo oe er - Me Impor- impor- Impor~ 

a. More convenient parking. — Se eT eo LB ae 35 0 ie an | 

4 b. Reduced traffic congestion. = = 31 21. 1B a 

Ww qj §c. Make it easier or safer for pedestrians. kD ISS dB ee: 

_ d. Improved physical appearance. BA 8 a ce Qe 8 a 

— -e. Availability of greater variety of goods 11 29 = 24 eS Bap Pe 

Be Sand Services 0 
- -f, Needs greater concentration of retail = 8 34 ee ee ee 

and services for "one stop shopping’, ee 

G -g. Rehabilitation of substandard bldgs. BQ ee BL BS Pas a ees 

: h. Removal of substandard bldgs. which = 32 oe BB eo Qe” oe RR es, 

cannot be rehabilitated. | ee Ce SS EE ee hg SS RSA 

4 2. Increased police protection or other 16 TB — B36. es ae 

m jj activities to increase personal safety. = = © | | Be oes 

3. More locally owned businesses. - 15 0 a roo 

™m  k. More competitive pricing. oe DB hQ 23 oe 

.. 1. Needs entertainment or recreational © ee ee BB a 

Facilities. as eg | ode Pie ERE Ye OO Ss no | 

a." 2 oS 0D QD re O° ae ST ee 

4 «If those things you consider very important were done, would you substantially increase | 

- the amount of goods and services purchased on Williamson Street? = 

a Yes 46 No 9 Some__3. Not Sure __ 1 CA Pe ee 

= oe - Source: Residential Survey; Economic Research Corporation _ oe a oe Se ot
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| | a ee | Percent of Residents Regularly Purchasing ce oe | | eae 

| LS a Ce Ba 7 Various Goods é Services on Hi livanson Street — a - | ong a | 
| ee - - ae S . Drugs & : ee ce eee ee Dry Cleaning Se 
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| "Neighborhood Sub-areas | o ee S Dee” on a © | | te eS | eg ge | 
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"  ° Williamson Street Pedestrian Survey ee 

| A survey of pedestrians on Williamson Street was_ undertaken = | 

7 August 4 through 7, 1978, which included a Friday, Saturday and = || 

» + Monday. The interviewing was done at various intersections and, | 

--- @epending on the number and location of pedestrians, was conducted | 

a on all four corners of each intersection. A count of the pedes- | 

=m ... trians at or near each intersection was done at the same time, = | 

ss The surveys were conducted for a greater number of hours at those = | 
_ * imtersections where it was anticipated there would be the greatest _ | 

eee amount of pedestrian and shopper traffic. The greatest number 

i ss of pedestrians per hour was observed at the Baldwin, Dickinson 
| and Few intersections and the greatest number of the interviews = 

was conducted at these locations. A total of 311 interviews | od 

i ss. was completed. The responses to the survey are tabulated on 

ss  Pable 16. A separate tabulation was also made.of the responses =~ 
3 ss ss Of persons that did not live in the Williamson neighborhood. _ eS 

‘ oe See Table 17. The responses and their significance are sum- ae 7 

-.. marized as follows: a | ee oe eee ao nae 

oe 1. Purpose of Visit. 22 2 2 | bens 

ee eee Shopping was the purpose of the visit to Williamson _ eae 

ee ie  -§treet of 46 percent of those interviewed. Other | a 

- aa | reasons for visiting Williamson Street included: | 
: Lee obtaining services (14%); live on the street (13%); pega os 
Ee oo employment (9%); and passing through (8%). The ee os 

—  pesponses of the persons living outside the ee 

ee ee ' Williamson neighborhood indicated a similar break- | er 
oes - down as to the purpose of their visit to Williamson oe 

es Street. (OE ee ET ge SE BODE 

7 - | 2. Businesses Shopped at or Visited. | BE) BOB Sa taal fare Ge 
oe ss The respondents to the pedestrian survey indicated See 
ee a wide variety of businesses were being visited. oe 

Sy ey _ The highest percentages of the respondents indi- © 3 
pated they were going to shop at the Co-op Grocery 

2 . (29%), Sunshine Market (18%) and Shafers = 
j : . ee | Pharmacy (9%) . The number of persons that said | / . - | 

np a they were going to visit businesses in the 1200 | con We 
=.—lUw<“‘=i‘iéOS™OS hv and 1300 blocks Of Williamson Street was sub- 
eee Sa stantially higher than for other locations. | & as nes



UP coe geontinued) So ee 
his was expected because more interviews were = | 

zs © gonducted at those intersections. However, par- = = | 
J ee ticularly in the case of the Co-op Grocery Store, = | 

a umber of pedestrians at each intersection = — | LU - indicated that they were going to visit that © ae 
Bes store. The Co-op Grocery Store was also the | | 

AE | - most frequently listed of those businesses = =. 

. / visited by persons living outside the Williamson _ mee Sy 

a ena -  meighborhood, indicating that it does have a = — | 
nS ss Jarger market area, ee ere ee ee Oo 

las sd 3, How Often They Visit Williamson Street. © | 
S Over 75 percent of the pedestrians interviewed _ CST ge oe 

] oe - indicated that they visited Williamson Street | oe | 

= more than once a week and 12 percent estimated ~ a 
coy ae Q the frequency at once a week. Nearly 50 percent S one 

2 — £ those interviewed, who live outside the © pRB 
ese a - Williamson Street neighborhood, indicated that. AES Bee 

oe ss they came to Williamson Street more than once 

ey ae 4, Residence of Respondents. © Oe 
es ss Over 61 percent of the persons responding to the Dees 

(ou BS pedestrian survey lived in the Williamson Street veg eT 
- neighborhood. There were an:additional 10 ©) - 

OE - percent from the Marquette. (Atwood) neighborhood : - 
Spee ees | | across the Yahara River, 7 percent from the © i ane 

See - | - Downtown-University area and 5 percent from the oe, 7 | 

Z LE - fenny Park neighborhood. The .other respondents | a 
| : : a were from various locations throughout Madison | 

eee and Dane County. | ee ee ee ae 

ES In summary, the pedestrian survey indicates that the Williamson © 
m Street commercial area serves primarily the immediately adjacent 

| neighborhcod. Some customers, however, are attracted from the © 
. - nearby Marguette (Atwood) and Tenny Park neighborhood as well ~~ 

—= jas from the Downtown-University area. The survey tends to indi- 
ss Gate that the Williamson Street commercial area is presently not 

very successful in attracting business from persons passing 
4 ss through on Williamson Street. This indicates another untapped 
ie ie potential source of increased business activity. = |



i ee EOE | Williamson Street Pedestrian a - eee ee | 

A gurvey of pedestrians on Williamson Street was conducted on Friday, Sat- | 

.  wurday and Monday, august 4-7, 197%. The interviewing was done at the various © | 

a «Intersections and, depending on number and location of pedestrians, interviewing a meee | 

was conducted on all four corners of each intersection. A pedestrian count © | 

oa was conducted at the same time. : | | ee eee ee S | 

u | The number of hours spent at each intersection, the number of interviews and [ 

— mumber of pedestrians are as follows: | | CEES ae oT 

. Oe 7 | _ Interviews Pedestrians | 

5s non See ee Number | Number — Number ss J 

ss Imtersection © of hours - Number per hour. ~+=\Number ~~ per hour © | 

] _- Livingston Coie Aes Be 19 6.3 — oe 50. = «16.7. oaks | 

4 Paterson ae 1 | | 23 2300 85 | 35 oc | 

“oS ampersol] 0 I 40 40 | aes 

a Few EE Ee BR ABQ BB 6B 

7 Oe Baldwin 3.75 gO 21.9 465 124 ee 

oe Dickinson | ee B25 82 15.6 o 412 78.500 

J ‘Thornton Se Bo BO BOT 

] OPAL. igs BAL S820 OB 

SURVEY RESPONSES st ao ES eS or 

a «1. What is the purpose of your visit to Williamson Street today? | oe a a 

- Shopping 45.7% SEO Sas 
2: Services — &2 Of Sabb eee ae | . 

a es Work ss 29 QE eg | ee 

- Clubs or Associations 5 EVO 8 i eg Ba 

Pa es + Live on Street mg. 39 — 12.5 Sag SR ES ae 

: a Se Visiting Residents 15 G8 oe Ce ee 

| - Pe Passing Through ~~ 26 re ee ee 

po Oe BR ee 

: a pS ae - BLD 100.0% EE MS ee 

: " | | foes : os 56 SS a se . oe 

q eee : . Eg | | | ee a es
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m Table 16 (continued) ~ ne : ee oe 

J Sy Page 2 : on Ce 
5 2, What businesses ‘have you or will you shop at or visit today? eg ee eee 

d Se Coop Grocery GL 29.3% | Dolly's Cafe 11 3.3% a £ - | 
mw qj Sunshine Market 56 18.0 | Miller-Horne 8 2.6 

Shafer Pharmacy 29 — 9.3 U-Pump BG | 
m Ace Hardware — — 250 8.0 Fasten All 4 91.3  °0,-0 0° 4 
J St. Vincents 24 7.7 Greig Club 4& #163 °°. | 

Clara's Cafe 17 5.5 Howe Bros. 3 0.9 | 
_ €rystal Corner LD 4.8 | Eagles BOD Oe 

a Star Liquor SG Bakery > 3 OG 

Wm. Market 14 4.5 Speedway Gas 3 0.9 , 

— Gaundromat — KS Hans' Sewing — 3B 0.9 nee ee 

7 Star Photo © ee ae 3.5% Others (24) = #35 M.3 

ee ae | - None BE 10. 0% Be | 

; 2 3. How often do you come to Williamson Street? | — | ee a 

3 es | ue oe oe | - Number | - Percent Bok Be | | aa | 

= oe o More than once a week ee ae 76.5% ; aoe 7 oe 

Sa ae _ Once a week 8G LB cig Ges 

i Once or twice a month © SES SQ ge oe 4.2 - oP ee 
OE ae! oe Oess often Ch A eh eS DOs | ph Dae eg Ce Sol a 

5 es 4. Where do you live? oy . ee oe oe wg a 

coe Williamson Neighborhood ee 190 | 61.1% x ee ee 
m jg Marquette (Atwood) ee BD 1003 -- | ae So 

, | _ a Tenny | Park : ; | . | | : So . : 16 8 - | 5 wl : oe , : a : ee ee 

. - Downtown-University wR Ge ae 230. 7-4 | OE we 

- Northeast Madison (Maple Bluff) 4 Lo 130 Sey nee | 
. - Southeast Madison (Monona) 5 LB | | 

rns — South Madison 2 2 ae Go ee Se QL | * ee 
West Madison oe ee 7 6 Soa SOQ oc 

4 Other Dane County | aos oe 14 GB | : 
Mm. Other UE | Se 1 Se 

ae mo No Answer ee SY ee a - ae 

a ws - Source: Residential Survey; Economic Research Corporation. © ae - / ee? an



od ee oe Le Table 17 OE pe Ea oo a 2 7 

a ieee ay Le, ‘Williamson Street Pedestrian Survey — | Po es | a 

“ Responses of persons living outside the Williamson neighborhood = = = | 

a oe ; | Lee ese Marquette os Tenny S Other — Fotal : 

| ee es | ye _(Atwood) ~ Park ee ae Oe __ a oe | | 

| Number of responses = #32 | Po Oe PB 12) ee oe ! 

ne ‘1. Purpose of Visit. Q es a oe oe cece a . Bp 3 

Does Services 6 a 6 a 
m Work | ee oo] nea 3 10 ees a ee 
J ‘Visiting Residents i ee ee 8 Ji ok 

Passing through a 5 | ol. Soe 13 | | 
5 Other Oe BO 7 —  3F 7 | | 

| aw es (2. Businesses Visited oe ots oo a ea igh Pe : os 

2 Coop Grocery | JO es ee Ge ee GQ 28 7 _ 

Shafer Pharmaceuy = 7 © 2 2 we DD ee “e 

m _—_s St. Vincents ig Pe ge apie ee ees 
iu Ace Hardware 0 Poe | mos 
— Star Photo | | OO BB : | | 

m Sunshine Market 3 : OF 8 ae ll oa! 

l Wim, Market |  ] ee] a) | 7 | re 
mo Cafes | a OO 1 12. 130 | Des | 

Taverns or Clubs | BO lo ee BE : eo 

a Other | 6 oe 5 16 | 27 oe 

So None | OS «6 ee ee Qe 6 rn 

7 3. How often to Williamson Street? ee og nb CE ee ; 

a 1 More than once a week 22 ees li s(386 oe 59 | a 
: Once a week 8 | 3 oe ORD ee oe 2B | - 

- Once or twice a month | dl | 2 8 1 - 

we ae Less often _ SS, 1 os O - 15. 16 | ; 
3 | Oe et = oe ees we ERs + oe 

Source: Pedestrian Survey, Economic Research Corporation ee 
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ee : : ee : es Williamson. Street Market Potentials Ce wee oe 

— he market potentials for existing or new businesses on Williamson - 

ss depend on the characteristics and trends within the qifferent © | 

ees market areas served by the various kinds of businesses on the | 

~ © street. For the purpose of this analysis, the businesses have ~ | od 

Cote been categorized into three basic types: = . I 

a. a 1. Neighborhood-oriented retail and service eg — 

facilities; Ung Se eg - a ; | 

5 ae a ae Area-wide specialty retail stores; and oa : we ces : 

a i ee 3. Suppliers, fabricators, wholesalers and a / md 

agencies which basically deliver their  — Ce Je | 

ee + goods and services. Be | 

Se Because of the diversity of business activity on Williamson ~~ “ 

ll Street, a number of businesses do not fit easily into any of | oO 

_ ss these categories and other businesses have characteristics of 

4 more than one of the categories. However, an analysis of the oS 

=“ = market potentials for businesses in each of these categories, | - 

will assist in determining the likelihood of increased business — a 

4 ee | oa activity that might result from a rehabilitation and improvement oe 

ees program. _ / oe Oa pe CRN LE oe ee 7 | | _ 

7 ee Be -Neighborhood-oriented Retail and Service Facilities _ es BO Sos 

is 3 Whe market area for neighborhood-oriented retail and service - | 

ss Facilities is shown on Figure 4. This market area was delineated — 

—  pased on: Lee bus ES | 

Lhe perceived geographic market of existing © fee ae 

um Pusinesses as indicated in the business survey; © Bee 

oe we a Dg The place of residence of customers as Leh : sree - 

™ ge - indicated in the pedestrian survey; | mS . a
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ml Be Physical barriers including Lake Monona, the ee | 

ee ss Gentral business district, and the East = ed 

"Washington Avenue industrial area; on ee Y 

AY Normal transportation patterns; 222 24222 | 

sg 5, Phe location of competitive retail and service a otha Pd 

a] facilities; 5 HEE te FE 

mee "6. General marketing patterns of similar facilities, ee I 

gs ss whether located in Madison or other urban areas. et 

=m =—S—ti‘CSH’ delineated market area is primarily the Williamson Street ee 

neighborhood but does include small portions of Marquette (Atwood) © 

oo across the Yahara River and a portion of the Tenny Park neighbor- : 

ee hood. See Table 18. The portion of the Tenny Park neighborhood _- | 

m  j§. included in the market area is intended to be a representative | 

ss sample of the entire neighborhood. It is anticipated that cus- | 

ss tomers from that neighborhood include persons living throughout = | 

=u #8  — that area. The purpose of a market area delineation is to identify os 

the geographic area from which at least 75 percent of the antici- — 

ss pated volume of business will come. Thus, it is assumed that | 

oe - 15 to 25 percent of the business of Williamson Street neighborhood- 

_ ss“ ss grdented retail and service facilities will come from outside the eS 

- gutlined market area, © eo EE ea, 

he The number and type of “convenience” and “shoppers goods" 2 a 

ss facilities on Williamson is substantially less than in other 

ae neighborhood shopping districts such as Monroe Street or the — | , 

m= #~C”... Shenks Corners-Atwood commercial area. There are, however, signi- 

7 ss €4eant differences in the market areas served by these three = = = 

™ older commercial areas. Monroe Street, which appears to be a | | 

-— strong and healthy business street, serves an estimated market 

So area population of over 17,000 compared to 11,000 for Shenks © [LE ey 

" --s Gorners-Atwood and 6,700 for Williamson Street as shown on _ ae 

so “Table 19. The median family incomes and median housing values SoTL SG 

sss im the Monroe Street market area are also higher than for either 

" ‘Williamson Street or Shenks Corners-Atwood. In addition, both a ee 

@ oe Williamson Street and Shenks Corners-Atwood have substantial = 

ss nearby competition on East Washington Avenue, the central business 

| ee district, and to a lesser extent, the Monona Shopping Centers. ©



. Ce Tables IB ee 

oe Retail Market Area Population 1970 = — : ES 2 

ee 970) 990 Oceupied es 
_ Sea 7 eo Population = = =  —-_—- Housing Units | : 

oe ges Williamson Neighborhood oe es * ORG ee oe es | | | 

ee A. (Westend) | BRB BNR 
| BY (Northcentral) 5A 248 oe oe 

2 Oe C. (Southcentral) © 9860 BAL oo 
7 — D. 6CNortheast)) “ - 1019) - | 385 oe - 

EE. (Southeast) 6860 8 BOT Sy . 
, ee Williamson Subtotal = 4073 — 1745 Ge 

eS Marquette (Atwood) oe oe ae | ee oe | - 7 

m ~~ -F. (Yahara to Russell) = 1280 Bt 

ao : a : Johnson) _ ae oe | Oe | oe : | a 

. ; ee “Market Area Total ——™ a 6743 9 a | 

- 7 : See Figure 3 for ‘sub-area boundaries. woes | ; . SE es ne yee a ie Ss as 

" ay | _ Sources: U.S. Dept. of Commerce, Bureau of Census, 1970 Census of Population and es 

_- Housing, Block Statistics Madison Wisc. Urbanized Area, HC (3)-270; Economic Research



" ae Bee Commercial District Market Area Com arisen os : a 

ee - Wee eee Market — Ceo — Median Percent - oe | 
o : 4 a - ae aes - Area Median | - Housing - Owner a : | 

a EER ei Population § Income Values Occupied = | 

“0 Wil ddemeon Street OE 
q tract 1958138 $8,243 $16,400 85K 

act 18 s—<—~sés— NHB 89750 17,500 

ss Market Area Total 6, 7430 8,398 «=©6016,633 (RS 

a oe - Atwood-Shenks Corner _ ce Se Pans oes S a — Bee | 

ee Tract 19 i —(i‘i‘éwi«S IS B24 $16,400 | 35% — | 

Pract 2000 oes 6.435  _9,293 15,500 34 "= | 
a ss Market Area Total = -:10,908 = 8, 8620 15,869 46 = ~~ | 

a Pract 9 6,204 «= ss 13,788 = $23,600 Rs 
Pract 10 sti(‘i‘ész«z“ONS C11, 966 19,700 iD 

oe ae Tract I 1,793 6,808 18,5000 | 
mw + Tract 12 65 ™™~<—~SYS SS 20,1000 HN 

lll Tract 4.01 BO 5,575 26,2000 | 4 

enet BBA 50022200 BE 
5 ss Market Area Total 17,241 11,317 | oe 21,381 Se BS 47 oe 

ae Summary SN a a a ee ee — viet Se =. | 

— ittiamson = (sti(iti‘i~*ésS«STBC:*C*:«‘ SB BIBCGG6B3 88S 
Atwood = «40,908 )~—i(‘<ié‘éz iBHZ—“ (ws 869 HB 

a Monroe | 47,241 11,317) 21,381 — 47 S 

1 Pes ye ee eo : | - ones ee 

Se Sources: U.S Department of Commerce Bureau of Census 1970 Census of Population ees 

Bees and Housing, Census Tract, Madison, Wisc SMSA, PHC (1)-123; Block Statistics an s 

M@ jg|. Madison, Wisc. Urbanized Area, HC (3)-270; Economic Research Corporation. = =  —



Alternative competitive facilities are much less convenient for | 

Z ss the residents of the Monroe Street market area in terms of both ~~ 
= time and distance. The Williamson Street market area does not 
_ have sufficient population and income to support the number and © 

type of retail facilities found on Monroe Street. Therefore, 
" dts retail potential must be measured within its proper market 
7 area scales eg 

"AS was previously reported, the market area is characterized by 

= ..__—s ee Lining population, older residences, a high percentage of © 
a ss tenter-occupied units and.a diversity of income levels. Unless 

new customers can be attracted to the street or a greater pene-  . 
_ tyation of the existing market base can be achieved, it is likely | | 

i ss that there will be a decline in business for neighborhood- = = 
ss ordented retail and service facilities, = = | , eas 

a New customer markets can be obtained only by attracting people 
ss From greater distances or by capturing those persons going near eee 

ge through the area for other purposes, There is little potential | 
i aoe for attracting persons from greater distances for ordinary = = + © 
—  petail-type items. The market for these goods and services is | 

— presently limited by physical barriers and the existence of | 
3 ss Competitive establishments. Convenience goods and services are Oe 
a generally obtained at locations nearest the purchaser's home — oe 

ss sor in an area which he visits on a regular basis. The goods and = 
@ j services are usually purchased on a regular (daily or weekly) | 
ss gehedule and are similar to those caried by many merchants in 

ss various locations. Therefore, convenience for the customer is 
@ generally the controling factor in selection of the purchase © 

ss Phe relatively high percentage of the pedestrians from outside 
_ ss ss the neighborhood planning to visit the Co-op Grocery Store = = 

indicates, however, that persons will travel greater distances © 

mu fer goods and services of a type and quality not available ata © 
pa ae more convenient location. Most convenience goods and services, 

ee however, are relatively standard and either are or could be made- 
available at other competitive locations. a ae Be
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— R gecond method of expanding the market area is to offer acon- | 

a ss Gentration of retail. and service facilities so that potential = | 

So - gustomers could do most of their shopping at one location. The jf 

pee “development of more and larger shopping centers in the Madison =~ 

4 area is a reflection of the business potentials resulting from | 
such a retail concentration. ‘As indicated previously, Williamson = | 

= +©#=~——C( Steet does not presently have a number of the types of facilities jf 

i - normally found in community shopping areas. It does not have a | 

Full-size super market, department store, variety store, apparel | 

es stores, financial institutions or business services. In view of | 

a ss the market area population and characteristics, it is doubtful == f 

oe whether these businesses could be attracted to Williamson Street. =| 

= | This is particularly true since "shoppers goods" retailers prefer ‘| 

i tg be located near other stores of the same type to attract | 

Re persons doing comparison shopping. It is anticipated that the = | 

Oe future business activity on Williamson Street will be similar in Poe 

a nature and scope to the existing facilities and that the area | 

will not be transformed into a major retail center, regardless = || 

of the improvements made or assistance provided. i 

Phe third method of effectively expanding the market area is to] 

7 attract a larger volume of business from persons going near or | 

through the Williamson Street area. As indicated previously, aa 

eRe there is substantial employment nearby in the railroad corridor cose es 

ss industrial area and the central business district in addition © 

Se to the employment on Williamson Street. Furthermore, there BO 

Be ‘are approximately 18,000 vehicles travelling daily on Williamson — | 

e ss Street, a large percentage of which are passing through the foe es 

2 neighborhood to or from various locations in East Madison and S 

Monona. There is a good potential to increase the volume Of 

ss pusiness from this source by making shopping more attractive and > 

Ie ‘convenient. Activities or conditions which would tend to Ng eS es 

ss nerease the volume of business attracted from this source | Pe We 

4 - dnelude: gael eer ee ee ee 

7 es 1, Improved physical appearance of the street; a 

es 2. Rehabilitation or removal of substandard or ONO Bn 

ns a Poke ss deteriorating commercial and residential ee 

a Structures; ORG poop



J 3 More convenient parking, particularly during ee | 

ee  peash hours; ee Eee ee AS | 

A Improved traffic patterns in order to: permit ee 

ea Se ‘persons to easily and conveniently stop, make = = = ~~ | 

ee purchases, and continue on their way; = & 

8B OA greater concentration of retail.and service = | 

— facilities to permit those passing through to | 

es ~~ ponveniently purchase a variety of goods and | 

= =~”: Te anticipated potential volume of increased business from this | 

-_ source, however, is not sufficient to alone make these improvements | 

1 ser ehanges economically feasible. Substantial costs are involved | 

sim the rehabilitation or demolition of all substandard or deterior- — 

eo ating structures, to provide sufficient convenient parking, or | 

to «restructure the businesses to provide greater concentration of 

ss vetail and service facilities. However, there are a number of _ 

m= |. activities which, because of their reasonable cost and their other 

ss potential benefits to the neighborhood, would be feasible and ; 
desirable. A rehabilitation program, concentrated on the portion 

= ss sof the street with the greatest customer-oriented businesses, _ ae 

— goupled wi th removal of structures-and-activities-which_most = | oe 

ees greatly detract from _the image of the street, would assist in | ee 

Bok ‘attracting more business from persons passing through. A large 

ss eoneentration of retail activity, surrounded by convenient = = 

_ sparking, implies.a-shopping center which would be neither econo- 

_ ss Mically feasible nor desired by the neighborhood. However, the | 

i = =}©— development of smaller off-street parking areas and the encourage- 

ment of retail concentration through rehabilitation and improve- | oe 

ment program priorities will permit existing and potential new _ ; 

me businesses to attract greater volumes of business from automobile-_ - 

oe oriented customers. The volume of business which may possibly 

ss be attracted from persons passing through is considerable. For 

Ps sss example, suppose an additional three percent of those persons in ~ 

; the 18,000 vehicles daily passing along Williamson Street could - 

| 4 Sea ee be encouraged to stop and make purchases averaging $5. OO each. 7 

oe This would result in increased business volume of $2,700 a day, © een Bee 

| 5 $13,500 a week and over $700,000 annually, excluding weekends.



KK pehabilitation and improvement program, particularly if it 

. - ineludes provision for more convenient parking during rush 

_ ss ss service facilities from persons passing through the neighborhood. 

ss Phe increased sales volume, which will assist in paying the cost 

— of rehabilitation and expansion, will accrue primarily to those ~~ 
_ ss usinesses offering convenience items such as groceries, drugs, 

ss hardware, dry cleaning, liquor and the like, ee 

—- s,s Another potential source of additional business for the Williamson | 

Street neighborhood-oriented retail and service facilities is | 

= an increased sales volume to persons who regularly shop on =~ | 

= §=»:”—,:—“‘<i«‘“ WL Lamson Street. ‘As indicated in the residential survey, a Se 

ae high percentage of neighborhood residents shop regularly on ~~ 

ss Williamson Street. Only a small percentage, however, indicated a 

= that they made the greatest volume of their purchases on William- | 

. gon Street. A rehabilitation program and improvement activities 

7 ss will encourage these market area residents to purchase a higher 

m= percentage of their goods and services on Williamson Street. © 

ss Phe amount of potential increase is limited by the lack of | 

availability of various types of goods and services. Although, | 

m as indicated previously, the market area will not support large = | 

cae new convenience or "shoppers goods" retail facilities, a limited oes 

expansion to offer a greater variety of items will assist in © 
——s attracting a larger share of purchases by neighborhood residents. a 

i. .  herefore, a rehabilitation program should include assistance to : 

-— petailers desiring to expand as well as rehabilitation of existing 

oe Gee Another potential source of increasing business involves attracting © 

those residents of the market area who presently do not shop > I ae 

i = =——sConweguularly on Williamson Street, even though it is the most con- © 

venient location for them to purchase convenience goods and | Pee 
ss services. Since these residents go out of their way to purchase 

—@ =~ goods and services at other locations, it can be assumed that 

_ -—=s=—s«=sthey «are dissatisfied with present conditions on Williamson 
ss Street. This assumption is confirmed by the residential survey, | 

- in which a majority of persons presently not shopping regularly oo 

| _ on Williamson Street indicated they would be pursuaded to if a Aa ee 

. ss improvements they thought were important were to be accomplished. _ 

§ Pee oo ee



een nSEEEEENUEIDNSNESCCNCNINCICICIINTee I 

a Improvements desired included the rehabilitation or removal of = = = == { 

ss substandard or deteriorating. structures and the improvement of © q 

ae the physical appearance of the street. Other factors that were | 

ee considered as needing attention were traffic congestion and the — E 

ss Jack of pedestrian safety. A rehabilitation program combined with | 

eS. other activities to improve the appearance and convenience of | 

ee Williamson Street will encourage a higher percentage of the | 

ss ss market area residents to shop regularly on Williamson Street. = = = | 

_ ~~ fhe volume of business which may possibly be attracted from i 

ss these residents is substantial. Twenty percent of the persons © | 

responding to the survey indicated that they did not presently © ; 

-~_ shop regularly on Williamson Street. Applying this percentage ope | 

to the market area population, it amounts to nearly 1,300 = | 

fe ee residents and over 500 households. If 75 percent of these house- | 

= hold heads could be encouraged to spend an average of $20 to | 

$400 a week on Williamson Street it would result in increased poe Coes] 

gales of $7,500 to $15,000 a week or $390,000 to $780,000 § | 

— amnually. | ee ee Be SSeS | 

sn summary, there is good potential for increased business as | 

= a result of a rehabilitation and improvement program. This | 

- ss potential will accrue primarily to those consumer-oriented = = 

Norge businesses offering convenience goods and services. Since the _ a 

ss facilities offering convenience goods and services are con- ~~ 

a  centrated in the 1200 and 1300 blocks of Williamson Street, oe 

ee eee a rehabilitation and improvement program would have the - fe PEE ES ah 

- greatest impact if concentrated in that area. To maximize the : 

BB potential for new business the rehabilitation and improvement oe 

Oe - program should include assistance for business expansion and > OES 

ss provide needed parking during rush hours. © ae ee en 

5 ve - a oe ce 

ee | ee OBE ee
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" ss Phe second category of businesses on Williamson Street are the | 
Soe - area-wide specialty retail stores. These include a very diverse | 

«group including appliance dealers, sewing center, rod and reel | 

_ ss shop, mattress shop, antiques and many others. These businesses ~ | 

= # #=©—— tend to attract customers from throughout the city of Madison and ~~ ff 

sare not concentrated in any particular portion of the street. | 

oe ss hese businesses do contribute substantially to the amount of ao 

=m commercial activity on the street, although in general, they do — ff 

not attract large volumes of customers mor do they attract = f[ 

— eustomers that are likely to make many purchases at other _ east 

ss nearby establishments. These stores offer a diverse type of © | 

Wi =S——~—“itsmercchandisse but have several characteristics in common including: — | 

Goods which are only purchased on an irregular = = | 

REE es >. Products or services for which people are willing | 

a CE to make a special trip because of their. unique | 

ee ee eee - nature or limited availability. © ee 

Be ee Williamson Street is an attractive area to many specialty retail 

sg ttores since it is centrally located and is easy to find. | 

ss However, it is not particularly advantageous for those specialty 

PP retail facilities which appeal primarily to higher income persons, 

—_ need large numbers of customers, or market principally to younger 

a persons. Specialty. retailers appealing primarily to higher income 

- = shoppers would prefer a west side location which would be nearer ee 

pecs the residences of a greater number of those persons. Specialty | 

4 ss  yetailers needing high volumes would prefer locations in or Sage Spe ae 

~ near large retail centers, such as the central business district = 

ee or the major shopping malls. Specialty retailers appealing _ S 

ss primarily to youth or young adults would tend to locate on State > 

“ ss“ ss Street or near the university, © ee eee ae 

sss A rehabilitation and improvement program would, to a limited ey 

ee extent, tend to increase the volume of business for the specialty 

/ Mo oe retailers and attract new ones to Williamson Street. However, | 

= 2)~— a number of the specialty retailers need and desire low overhead ~ 

oe «locations. Some of these retailers expressed a refusal to parti- 

™ cipate or a disinterest in a formal rehabilitation program. ee, 

: ee Se
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Bo ee “In general, a rehabilitation program and improvement activities _ OE 

ss will increase the volume of business for some specialty retailers. 

= =~ fhe Williamson Street area has a poor perceived image by many | 

ss yesidents of the Madison area. “A majority of the businessmen 

4 felt that this was unjustified ‘but recognized that it was the ; 

+ image held by many persons. The area's reputation does not | 

_ ss greatly affect the existing customers of the area-wide specialty  £| 

 . -gtoeres since they are familiar with Williamson Street and the ~~ | 

=e ss stores they visit. The perceived image, however, adversely ee eT 

_  060™t*é‘“‘“‘éiéa ES the ability of the area-wide specialty retailers to = © 

i ss attract new customers to their stores. If a potential customer sy 

Tees has any concerns regarding the safety of their person or property, | 

_ they are likely to seek the desired goods or services at other = f 

Seg se locations where they feel more comfortable. | oO Boe | 

-» In summary, a rehabilitation program and improvement activities | 

- are likely to increase the volume of business at most of the | 

"ss area-wide specialty retail stores on Williamson Street. Some | | 

Meee of the retailers, however, are not interested in a rehabilite- jf 

ss tion program for their individual structures which would increase _ | 

ss their overhead. In order to enlist their interest and active © 

eS participation, it will be necessary to prove that such a program Se LS 

i ss will result in a profitable increase in business. A rehabilita- 

tion and improvement program might encourage some new specialty ~ 7 

ss wetailers to locate on Williamson Street. It might also tend to] 

Mm 8=©6S—~—™t“‘“is«S SUG those retailers who insist on low overhead locations 

oO to the extent that the improvement programs increase the values —© 

sof area land and buildings and thus rents. | 7 | a 

ss Businesses which Deliver their Goods and Services Services 

_ ss ss There are a number of businesses on Williamson Street which, in 

ss most cases, deliver goods and services to their customers. Since | 

=U the customers do not come to Williamson Street or to the business 

_ facility, a rehabilitation. and improvement program will not appre- 

ss @dably affect their volumes of business. Businesses in this © 

- =~ eategory include suppliers, contractors, fabricators, wholesalers 

a and other related operations. In general, most of these companies 

i ss are not interested in a formal rehabilitation program for their — : 

 Husiness structure. However, many have engaged in significant | 

/~= -—S—ts—s MO Ling and improvements on a private basis. Most improvements 

4 ss sand rehabilitation efforts are related to increasing» the efficiency. | 

" Of their internal business operation or for purposes of employee _ | 

y ss gomfort and safety. © eR
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_ ss Ag became clear in the business survey, these persons are inter- |[ 

sss ested in seeing general improvements initiated in the area even 

= ~~ though they do not desire or require assistance with their  § 

_ ss“ ss particular properties. The improvements or changes suggested © | 

ss ineluded the rehabilitation of adjacent structures, clean-up ee 

nS of trash, anda change in the type of person frequenting the | eae oy 

“ee street. Since conditions on the street do not directly affect | 

their volume of business, they are primarily concerned with the | | 

ee efficiency of their operation and the safety and morale of their | 

"ss Simee Williamson Street is a convenient location for persons oe 

ee deliveri
ng goods and services throughout the Madison area, it is | 

an attractive location for many of these types of businesses. | 

—  Burthermore, the transportation facilities in and out of Madison _ | 

—™ = make it an attractive location for delivering goods and services = | 

: - throughout Wisconsin and, in some instances, the nation. It can © | 

— be assumed, based on the availability of suitable space, that Nese 

ss additional businesses of this type will probably be attracted to =| 

ll =s—=“<—«—*éS«WdL:LG@mSCON Street. However, because location is not a critical == | 

ge ene oe factor to these firms, they would not hesitate to relocate to. — | 

other locations in Madison which offered more suitable facilities =~ 

Ss in terms of size, condition, price or neighborhood surroundings. 

-s«sIn summary, a rehabilitation improvement program is unlikely © ee 

= #8 = ~—~©6te substantially increase the volume of business for these firms 

ss which mainly deliver their goods and services. These businesses _ 

q ne are a benefit to the neighborhood because they provide substan- 

es j|. -- tially greater employment than most of.the customer-oriented oe 

a -- - retail businesses. This situation provides employment opportunities _ 

7 ss “ss for residents of the Williamson Street neighborhood and a poten- 

@  # # tial source of customers for the area retail stores including the © 

; ating: and drinking establishments. Hoge es a ee 

q | Be | 7 OO IS Ae en erg oo se 
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Sos mhe feasibility of rehabilitation of individual structures, A ee | 

| that were included in the Trkla, Pettigrew, Allen and Payne = f 

Study, varies substantially. As indicated on Table 20, the> OT 
ss total and per square foot costs of rehabilitation of the various | 

mes structures had wide ranges. The cost per structure to reach oD 

ee design objective standards varied from $6,000 to $48,000 per | | 

structure. “Phe square foot cost varies from $3.81 to approximately — | 

me $28.00 per square foot. As noted earlier, the cost-benefit ratio | 

i ss for various businesses will also vary substantially as will the Jf 

TO ee financial capability of individual owners. ee ee 

she financial feasibility of rehabilitating specific structures — | 

a8 —ss11 need to be determined on an individual basis as the buildings | 

and businesses are selected for remodeling. Each particular ones 

os business and owner will have to be analyzed and feasibility deter-  _ 

Be mined based on certain factors. Some of the key factors include: ee 

| 2 | 2 ; «4. The extent ‘of the general rehabilitation and ee ee % . | 

eee Improvement program that will be undertaken =~ Ode se 

eo we «9, Phe increased volumes of business for a particular os 

ee ee participant which can be anticipated from the 

Be | actual rehabilitation and improvement program = = | 

elected for Williamson Street; ee eer beh 

oe - | 3, 2 Current volumes of business and profit margins; - | - . os 

| : os A ‘Financial capability of the owners; and eee oes | ed : | 

a Oe oe 5. Terms and conditions of loans or grants or | 2 : 

te ee other assistance that are to be made available | Boe : 

ee ee cts ‘to participants. = | ee es 

BS | Q The “proprietary. information regarding current business volumes 7 oS 

a and financial condition can only be obtained at such time as the 

is particular business has decided to participate in the program SE 

is ——”—C ands thus has an incentive to provide such information. Without _ gtd 

oe such accurate data, individual rehabilitation feasibility iS 

| ss not determinable. © The actual program participants will have to Ee
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Ee maple BO ee 

a | “ Ce . Oe cs SR ohne - oe | Total Est imated Costs of a aes fe Estimated Costs Per. Square Jl 

SS | Description = ce Rehabilitation by Level _ _ .  __ Foot for Rehabilitation by Level | 

Bee ne SEE ae owned or Square feet of “Enforceable New Con-_ Design _ Enforceable New Con-  ——séDesigr| Bee. 

Address —-__Use___—_— Rented Commercial Space Codes __ struction* ‘Objectives** | Codes struction® Objectives** 7 

1207S s=s:*«‘“i qe =srented = 800 2,495 4,630 © 68500 3.81 

Store ek ee ee a 
Se eee 

lol antiques owned  ———ss2,0800 845 12,780 8455 49S nen 709 

> 952—s—*—*~*«é MEV “rented 3880” 3,660 5,550 5,825 © 9.43 — —-4.30002~ si OL peaks 

Musical | - 7 Soles | a | ae ee Bs Ee & | 

ns a . Instruments Be 
ee | cs . - - ae oe : . oss | oo - 7 | Bee eo 

geese Friends buying ©  91e kee 4,120 7,095 —~”:—«O 798 464907 i 9.58 | 

; | ce Cafe. - | a eos Hoe | Mee AS: | | | oo ss wee are Ce 

906 Red rented ssa, 985 26,200 | 30,925 39,675 i220 15.58 19.99 a 

. ee Caboose. | Oe oat - ms ae ees . Be Be ee 7 . oo 

oy 940 Appliances owned : 2,976, 6,230 17,050 23,125 - eee 2.09 S 6.73. aT 

Cesky unlimited | 2 Boyt 7 ee eee Ea | 

—  yol2 Smiths | owned = (3,420 40,131. si«23, 678 28,618 +«-2.96s—(‘ié«SS«WC@ 8.37 3 

(OS — Cycle Oo ne 7 ees | eS Ee Peas Ry RG Ue ORE BR | 

1394 Ace owned ——s«3, 992 | 4,650 | 48,720 ; 46,270 4-162 s«O: A'S ULSI i 

|  BS3HH -yopace owned si, 7865 9,365 26,550 ~~~ 48,410 AT 15.04 27048 

: 1251+  Shafers owned 2,684 2,380 | 16,150 21,530 9 (G02 8.02 

pa 21,008 Sy aS 72,576 «190,108 247,553 __ Eres 3.47 905 212.78 oe 

ERAGE 2,100, | 7,258 «9,012 24,755 gap TB 

ee + * Includes Enforceable Codes Costs Oe ee oe obo & eS “ee Se ee 

po te Includes Enforceable Code & New Construction Costs. SES SE ge ees os oe es eae es 

po a | i #**Excludes costs specifically related to rehabilitation of residential portions of the property. _ oe ca ee oe oes | ee



eee eee 

, he selected on a preliminary basis after which each will be the | 

= subject of an individual feasibility analysis. This analysis = — f§ 

ss would be similar to that performed by any good lending institu- ed 

tion in judging whether to make a business improvement loan. © | 

=m + he key difference in this case is the potential for Madison = jf 

-—sDevelopment Corporation to make grants, loans or other forms = = == ~~ | 

Ag EGS of assistance that could tip the scales in favor of feasibility ee OE 

ss im an otherwise marginal case. RS Ue ad 

The understandings and desires of the individual businessmen will | 

ss greatly affect their willingness to participate in a general | 

@ rehabilitation program. It can he anticipated that some businesses == f 

eeu ae -_ will particiapte in a rehabilitation and improvement program out | 

ss of a sense of "community pride" irrespective of the direct _ OG 

= #& ~~ economic impact on their particular firm. Others, who are likely | 

tg benefit economically, will not participate for a variety of ped 

ss veasons including varying views as to the potential benefit, 

= jj future business plans, view of general economic conditions, | 

— and personal likes and dislikes. © (OE IE eo 2 Uae od 

ss saASsuming reasonable costs, rehabilitation would be feasible for i | 

a substantial number of the businesses on Williamson Street. = | 

ss Rehabilitation would likely be most feasible for those businesses | 

PF providing convenience goods and services. As indicated, for these | 

ss ss Firms there is potential for an increased volume of business aS 

- a result of a rehabilitation and improvement program. The _ « 

"  dinereased business and profits will assist in repaying the | 

, costs of rehabilitation. However, there is a much less direct 

-* gonnection between rehabilitation and increased business volumes 

r ss ss for the area-wide specialty retailers and those businesses which | ae 

» aeliver their goods and services. Therefore, there is substan-_ ees 

e si“ tially less interest in a rehabilitation program among these Sg 

"  Gategories of businesses. The economic feasibility in terms of © ae 

=m increased business or more efficient operations tends to be 

| more speculative, | ee ae ee ee 

= © In summary, a rehabilitation program, if combined with other © 

J -—s aetivities to improve conditions on Williamson Street, would | 

have definite positive results, even though not all businesses = 

™  . will or should participate. © Nearly one-third of the businessmen =| 

a. ss interviewed indicated their willingness to participate ina = ~~ 

ss * yehabilitation program. Furthermore, the cost estimates for the 

| oy rehabilitation of typical structures indicate that many can be ~~ 

" ss improved at a reasonable cost. Rye Be Cn ae 

Lee Sos Oe ee ee ee ee



Se - This section of the study will report the findings and recom- eas 

mendations of Economic Research Corporation regarding the feasi- | 

ee bility of rehabilitation of commercial structures on Williamson _ | 

Street. These findings and recommendations will be supplemented | 

ss im a separate report by the firm of Trkla, Pettigrew, Allen =  — {[ 

"and Payne setting forth its findings and conclusions. ee 

4 ee ee : ee 7 EO 

4 Ds ae Oe eo | OSE es ee of o



" Phe Williamson Street neighborhood is one of the older neighbor- 

= hoods in Madison and contains a relatively high proportion of = ~~ f{ 

PE renter-occupied units. There is a higher percentage of young 

es adults and elderly in the area than the city and a lower and bee Bee | 

decreasing percentage of families with children. — BE Se | 

P. he housing along and near Williamson Street consists primarily = f 

of renter-occupied units and many of the structures are deterior- = [ 
m 8 ~—s ating. The portion of the Williamson neighborhood near the lake © 

ee ee contains a higher proportion of owner-occupied units and appears © | 

to be in better physical condition. The 1970 median family re 

@ == ~~ income in the Williamson neighborhood census tract was $8,243 = | 

ss compared to $11,385 for the city of Madison. In 1974, nineteen _ Sa 

percent of the residents were 19 years old or under compared to ed 

( ss thirty-three percent for the city. Similarly, over fourteen percent eS 

ee of the Williamson area census tract population was 65 or over =~ 

a : - compared to less than eight percent for the city of Madison, = |



ss Phere is a wide variety of uses on Williamson Street including = f[ 
eG residential, neighborhood oriented retail and services; anda I 

ss number of retail, service, supply, contracting and wholesaling = = =— ff 
Se - businesses or agencies serving the entire city or state. = ~~ | 

ss sDiseussion Sa Se A Pee eT 

-. ss Although Williamson is generally considered a commercial street, = | 

a over 50 percent of the structures and nearly 50 percent of the #£§ 

eee frontage is devoted exclusively to residential uses. There are,  — f{ 

however, over 80 businesses or agencies located on Williamson _ / | 
= Street. These include those providing convenience goods and ce | 

= ~~ services to the neighborhood residents, retailers and service ~ | 
businesses attracting customers from throughout the Madison. - - ~~ |[ 

- ss area, and a diverse group of suppliers, fabricators, processors, | 

_ wholesalers, contractors and other businesses and agencies which CT 

* @eliver goods and services throughout Madison or the state. eT 

= §inee this latter group delivers most of their goods and services, | 
_ "they do not attract or rely upon customers coming to the : ed 

a - Williamson Street areac 9000.2... 2 ns ASE | |



«In general, the commercial buildings on Williamson Street are | 

=m older and have not been rehabilitated or remodeled. However, RE al 

ss there are some significant exceptions to this general ‘Situation. . 4 

" ee Most of the commercial structures along Williamson Street are { 

_ elder buildings that have only been maintained sufficiently to | 
Ane oe allow the continued utilization of the properties. However, | eh 

ss there are a number of significant exceptions which include == | 

i  ~———s extensive remodeling and new construction. These exceptions =| 
one _ include, among others: EE es gs AS Be ee a 

We Be Star Photo Service > ge ee | 

ee yy Gilman Press Aes ces a, i ae : ee 

oe Be Dolly's Cafe  —© ee ee eee - ep - 

_~ 6, Madison Appliance Parts, Inc. Deg re 

— 2 Eee ‘These investments are evidence that some ‘business owners along ~~ / 

oe - Williamson are growing and sufficiently confident in the area’s © ea 

ss Euture to risk equity dollars. EES ES eee ee



_ ss Phe economic strength of the @ifferent businesses in this diverse = f 

ss commercial area varies considerably, although the general trend ~~ f[ 

ee is towards less affluent business activity and increasing numbers _  &§ 

ss @f marginal or low overhead operations, 240000 202 2 | 

",- There are a number of strong and growing businesses located on ee , 

se Williamson Street. However, there has been a continual turnover = ff 

with 30 percent of the businesses interviewed having been in = Jf 
ss operation less than 5 years. There is a substantial amount of  —~— 

= vacant commercial space on the street. The available space has tsi 

@ tended to attract a number of marginal businesses, that can = | 

ERR Ns operate profitably only from older low-cost space, and some oe | 

ss darge space users which prefer low overhead facilities. On the =| 

= west end of the street, in particular, there is a substantial = | 

_ amount of space in older multi-story buildings which is vacant = =~ 

ox under-utilized, 2 2 ee eee



: as : ‘The market area served by the neighborhood oriented retail and ae ees | 

eee service facilities is limited in physical size and has been ~~ oF 

4 ss experiencing a decline in ‘population. eee 

So the market area for neighborhood related retail and service = —F 

m facilities is limited physically by a number of barriers which = f[ 

-- inelude the lake to the south, the central business district = | 5 

we ss to the west and the industrial-railroad area to the north. CS i ea 

4 <The eastern’limits of the market area are constrained competitively | 

by the Shenks Corners-Atwood commercial area and the Fiore and ~~ | 

Madison East shopping centers. The Williamson Street market | 

area includes the immediate neighborhood plus a portion of the  — — {| 

= |  Marquette-Atwood residential area across the Yahara River and a. | 

| | portion of the Tenny Park neighborhood north of the industrial 

ss area. The market area had an estimated 1970 population cof = =|] 

= «£6,743 persons. The census tract in which the Williamson Street 

eS area is located decreased in population 17 percent between 1960 2 

a and 1970 and an additional 11.5 percent between 1970 and 1974,
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i ss Phe volume of sales of convenience goods and services is likely =~ 
to decrease as the market area population declines unless new a | 

J ss eustomers can be attracted to the street and existing customers ee 

ss gan be persuaded to shop more often, sss 

il ss sDiseussion (Og I | 

Phe Williamson Street market area population is decreasing and will - 

= thus require lessor amounts of convenience goods and services. 

Improved physical appearance, rehabilitation of buildings, | a | 

al ss  yed@uced traffic congestion, increased pedestrian safety and more | 

be convenient parking are all important to maintaining existing ~~ | 

volumes of business and to attract new customers. © i |



es - (he Williamson Street. commercial area offers most of the © aoe oe 
— gonvenience goods and services usually found in a "neighbor- = — | 

hood" shopping area. Even though it does have a wide variety f 
sss Of business establishments, Williamson Street does not have =~ | 

 _ ss the range of goods and services normally available ina = ~~ 4 

— “Gommunity" shopping area, 40000000 6 Pegged 

- Williamson Street has most of its goods and services available ee | 
+ which are normally found in a "neighborhood" shopping area, = ~— f[ 

although the one missing ingredient is a full-size supermarket. 
Et does not, however, have a number of businesses normally = =  ~— f 

= found in a "community" shopping area such as a variety store, | nT 

Junior department store, apparel shops, shoe stores, financial = | 

a institutions and business services. Because of the limited = 

m size of the market area and the nearby location of existing ~~ ce | 
merchants of these types it is unlikely that many of these = = | 

— ss Kinds of businesses could be attracted to Williamson Street. ©



ss There is a potential for increased sales of convenience ee 

goods and services on Williamson Street. The three likely = =  — { 

-—--« gources of potential sales increase include: = = = 

— LD AG@itional purchases by market area residents = ——— | 

— who presently shop regularly on Williamson = | 

— 2 Slew sales to market area residents not presently = = = f 
o 6™rtéi‘(<is;é*‘“‘“‘é ‘lé‘ Shopping there regularly; and 2 2 : 

A 3 Sales to potential customers passing through | oes a 

Be eee the neighborhood on a regular basis. AEE A | 

_ ss Because of the physical and competitive limitations upon the | 
ss eonvenience goods market area, rehabilitation and physical © 

ss improvements alone will not increase the geographic market | 

— ss area. However, there is a potential opportunity to increase 

sales to those market area residents who presently shop = = | 
Cs regularly on Williamson Street. Over 80 percent of the re 

a= +~=~C~”:”:C neighborhood residents indicated that they shopped Williamson 

Street once a week or more often, yet only about 25 percent = = | 

ee - indicated that they did their greatest dollar volume of = = ~~ 

_ shopping there. © er ee DO Ee Ss 

"ss Phe second new business source is the 20 percent of market = 
= |. area residents who do not now shop regularly on Williamson 

i ss Street. Nearly 80 percent of these persons interviewed = | 
ss indicated that if improvements were made to make Williamson | | 

m= |... Street more attractive, they would substantially increase on oe 
ss the amount of goods and services purchased there. The | 

ee third potential source of increased sales is from those 

= |. persons driving through the area on a regular basis. - Approxi- AST ae 
mately 18,000 vehicles a day travel on Williamson Street. = | 

woe A combination of rehabilitated structures, an improved | CE 
ss physical appearance of the street and convenient parking | | 

if  ——s might encourage a higher percentage of these commuters to ~ 
os . | stop and shop. | os - | 7 | - : os ees | eee -



J Most of | the neighborhood oriented retail-service facilities | 
| are located in the 1100, 1200 and 1300 blocks of Williamson | | 

a «Street, and this area attracts the greatest volume of customers =| 

@ and pedestrians. © OO ee ee | 

a - eu a This. concentration of convenience | goods gives. the various ee os oo 

Pa businesses the advantage of mutual support and drawing power. eed 

.  herefore, in order to have the greatest opportunity to = | 

ss vetain existing customers and attract new ones, this area = | 

ees should be given priority in regard to physical improvements, 3 | 

ee - yehabilitation of structures, improved pedestrian safety and oe | 

| additional convenient parking. Such activities are likely to _ os 

"Rave the greatest impact on the largest number of existing oe 
" : fo} _ and potential customers. oe 2 / ee - o - | 7 : = na



ST : ; 

ss Where are over 20 specialty retail facilites on Williamson = ~~ | 
Ses. - Street which attract customers from throughout the general re | 

ye Madison area. These businesses are not concentrated in any | 

ss sparticular portion of the street, but overall they contribute = jf 
"sss substantially to the amount of the commercial activity on the = = jf 

street. ne ee ee ee 

ss Discussion © S Bee Se es | 

Phere are a number of specialty retail stores on Williamson = = ~~ jf 
ss Street which draw customers from throughout the general 

m eo Madison area. These stores offer a very diverse type of Ne | 

- ss goods that have several characteristics in common. These oe | 
-. eommon characteristics include: 9 0400000000000 

2 a Goods which are only purchased on an irregular = | 

basis and oe re ee 

Be 2. Products or services for which people are willing eee 
4 tg make a special trip because of their unique Deas Bg Bk ee] 
BO a nature or limited availability. : | Coe eee 

ss Williamson Street is an attractive location for many types of © 

} Specialty retail since it is centrally located within the = | 

ss general Madison area, easy to find and has an ample amount of 

5 Sees relatively inexpensive retail Space available. On the other | 

ge g ies hand, Williamson Street is not a particularly good location | | 

— ss for those specialty retail functions which require high volume, 
1 ss appeal primarily to higher income people, or are oriented to | Se 

neh youth or young adults. Specialty retailers needing high oe ee 

= §=S©-—-._:~SVOilumes would prefer locations in or near large retail centers. 

] —s guch as the central business district or the major shopping a 

— Malls. Specialty retailers appealing primarily to higher = | 

m income persons would prefer a west side location which would | 

ss she nearer the residences of a greater number of those persons. | 

ss Specialty retailers appealing primarily to youth or young | 
m= | adults would tend to locate on State Street or near the © Ee 

i@>~—:s3University in order to take advantage of the large number of 
_ nearby potential customers, 00



1 ss Phere is a good potential for an increased number of specialty 
"ss vetail and an increased volume of specialty sales on Williamson 

ss Improved physical appearance of the street, reduced traffic oes, 
zs  £econjestion and more convenient parking, particularly at rush = =~ 

a hour, will help increase the volume of specialty sales and 
attract new retailers into the area. The rehabilitation of — 

7 ss the individual business structures will help some specialty = 
eo - xretailers increase their volume of business and may attract = 

| ss Some new ones to the area. However, rehabilitation could ree " ss adversely affect those existing or potential specialty retail © 
=  . businesses which require or desire low cost space. For this = 
—  yeason, a number of specialty retailers indicated a lack of | 

ss ss imterest in a rehabilitation program. ~ So dggeug a Se OOS GE eg ae ue 

eS se eee ee ns



ss Phere are a large number of commercial and institutional = | 
businesses, particularly on the west end of the study area, 

gm ... which deliver goods or services to their-customers. Since | 
3 vee _ existing or potential customers do not come to their place ee 
pe of business, the physical appearance of Williamson Street or = 

m the appearance of their facility does not appreciably affect | 
their volume of business, 0000000000 

Phere are a large number of businesses and institutional = © 
ss users, particularly in the 600 through 900 blocks of Williamson 

iW  — Street, that deliver goods and services to their customers, | 
-. ss Phese include suppliers, processors, contractors, fabricators, © 

oy wholesalers and other service industries. Since customers do | 
@ not come to their place of business, the location of their es 
— ‘business, the quality of the structure, and general conditions | 

sof Williamson Street have little impact on their volume of 7 
= - business. Williamson Street is attractive to some of these ~~ 

- ss PuSinesses since it is centrally located with reasonably | 
Cae good access to most portions of the Madison area and has low  — | 

@ cost building space available. These types of businesses | Sty 
J. are concerned about conditions on the ‘street and in the area © en 

@ only to the extent that it affects the perceived safety of - 
ss their employees and property. Furthermore, their concern = = © 

—_ sis With the appearance and conditions of their buildings relates | 2 

a ~~ sprimarily to the efficient operation of their business i ee 

™ ss imeluding employee morale. Few of these businesses were 
qm... interested in participating in an organized rehabilitation © 

«program, although, a number indicated they had and will © = 
—" GONtinue to make changes or improvements on their own, © Lock 

ete i eo eR EOE sa | - 

Me ee ee ee



eG -fhese area-wide commercial and industrial business types are > es ' 

important to Williamson Street and Madison and should be  —— | 

2 a encouraged since they provide employment and bring money into ~~ ' 

the Madison area economy. — SEU Ee? eee ee ee | 

i Discussion ee ee ES eg ee | 

ss Phose ‘businesses which provide goods and services throughout ———™”~ | 

a Madison, the state, and, in some cases, the nation contribute _ ET 

to the economic strength of Williamson Street and Madison. =~ on 

a ss They should be encouraged even though they do not help generate = ~~ f{ 

& °° &xpbusiness for the consumer oriented businesses because they ne 7 

do not draw many customers to Williamson Street. They do BOTA ne 

ss bring employees to the area on a daily basis, which personS = | 

Ss represent potential customers for many Williamson Street ~ “ coe ee] 

ss pusiness and service facilities. _ ee BT 

me eo pee ee 88 oS og uke Rae.



Phe feasibility of rehabilitation for individual businessmen i 

fF = on Williamson Street varies substantially. The costs per = = | 
- sss gtrueture and per square foot for rehabilitation is greatly = = | 

ss afferent among the various buildings. Furthermore, there =  — f{ 

" is great diversity in types of businesses, volumes of sales, = 
= |. profit margins and the extent to which more attractive or CP 

i ss efficient space will increase sales. = 4 

ss Phe Likelihood of success of a rehabilitation program depends | 

m . on the economic feasibility of rehabilitation and the active =f 
sss participation of interested business persons. The responses to = ff 

ss the business survey indicated substantial interest with 35 _ 

ss pereent of the businesses indicating an interest in rehabili- Jf 
mg |. tation. Many of those interested are located in the 1200 and ee 

. ~- -: 1300 blocks which presents an opportunity for a sufficient © | a 

a -.-s eoncentration so as to have a substantial impact upon the — | 

s appearance of that portion of the street. Furthermore, it  — | 

an be anticipated that other businessmen will become interested, | 

ag the program develops. The economic feasibility of rehabili- 
Ss j.- tation for a particular business will vary substantially = ~~ | 

ss depending upon the costs of rehabilitating the specific _ yy 

i ss spuilding, present profit margins, and the extent to which the = 
ss wehabilitation may increase or improve the business. The CP Be eS 

ss ss @gstimated rehabilitation costs to obtain designed objectives - 

i ss range from $6,850 to $48,410 per structure and from $3.81 to 
$27.43 per square foot. The economic strength and profit es 

; Be margins of the various businesses on Williamson Street also © eee 

J vary substantially as does the likelihood that rehabilitation = =~ . 

sss will increase their business substantially. There are, however, 

sa sufficient number of businesses on Williamson Street, parti- 
] ss gularly in the 1100, 1200 and 1300 blocks that would benefit | 

= in terms of increased sales by the improvement of the physical =  ~ 

2p appearance of the street and their facility. Many of these = = 

, 3 | can, particularly with the assistance of low interest loans, 

| "afford the average rehabilitation cost of $24,755 per structure 

@ or $11.78 per square foot. Rehabilitation, however, will not © 
2 _ he feasible for some structures due to the high costs or to 
| } | the inability of individual businesses to afford the costs — ples 

if. even with interest subsidies. It will be necessary to prepare ~~ 

] ss @ detailed financial pro forma for each project undertaken by © 

| MDC or a Neighborhood Development Corporation. It is believed 

i@ that the participating business would benefit sufficiently so © 
a ss that its cooperation in providing accurate and useful financial | os 

J Oa angommvtion ds Likely, 0
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po A program for the rehabilitation of commercial structures on eee 

a ss Williamson Street is feasible and would benefit the business = ~~ | 

— gommunity and the neighborhood. This is particularly true CE 

GE At is combined with other activities to improve the physical | 

s |. appearance of Williamson Street, reduce traffic congestion and | 

ee noise, increase pedestrian safety and provide needed parking, ee 

particularly during rush hours. = ee ee 

i - -piseussion — s—i—‘—sSs—sSS 
eee 

: - -A program for the rehabilitation of commercial structures, oe E 

4 ss LE combined with other activities to improve Williamson oe a ee E 

Street's attractiveness and convenience, should result in an | 

- ~~ inereased volume of business for existing businesses, attract f 

i new business and provide a more attractive and convenient =~ Soe 

mg ss commercial area for neighborhood residents. There 1S, ee 

a however, a limited potential for attracting a large number of ae 

i new businesses or ones which differ greatly ‘in type or scope | 

— ., Erom existing establishments. A rehabilitation program and — : | 

» other improvement activities will not greatly alter the =  — | 

i character or scope of commercial enterprises on Williamson | 

ss Street. It will continue to be a diverse area consisting _ oe 

- primarily of small businesses with larger more regionally ar 

a oriented concerns located on the west end. Rehabilitation _ ae 

and other programs will increase the amount of business | 

= activities, but will not transform Williamson Street into | ct ee 

a a major retail center, Cg SO es One 

| ee 90. es
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